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ALVIN STERLING 


TRADE MARA 


¢ 


very jeweler knows the merchandising value 
of Hollow Ware pieces like these. Note the 
good lines, the character of the pierced 
work and the general attractiveness of the 
designs. Send for prices and illustrations. 


ALVIN MFG. CO., SAG HARBOR, N. Y. 


52 Maiden Lane, New York 10 So. Wabash Ave., Chicago 717 Market St., San Francisco 
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Keeping Watch 


A watch is bought to be kept. People have been buying Fahys Watch 
Cases for more than fifty years on a strict basis of merit, and we've done our 
best to make the keeping assured. 


Now we've done better. With the two firmly-imbedded pins of the 


Kant-Kum-Off-Bow 


(The only French bow of its kind) (Patent applied for) 


the chance of failure at the place of greatest strain has been made a negligible 
quantity. Your customers deserve to know about it and to have the privilege of 
profiting by it. 





WATCH CASES 


In Solid Gold In Gold Filled 


BROOKLYN Established FAHYS PERMANENT 


FAHYS BRISTOL 
1857 FAHYS MONTAUK 


A certificate accompanies each filled case, showing 
the thickness of gold in the backs. 


Joseph Fahys & Co., Boston, New York, Chicago 
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From the Atlantic 
to the 
Pacific Ocean 
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Our Wedding Rings are 
accepted as the standard 
everywhere. 


Pick up the dollars and 
have perfectly satisfied 
customers by selling our 
Wedding Rings—the best 


rings made. .\\\)>/0 ZZ /, <s 


0 C 
Peretti 








J. R. Wood & Sons 


. Wedding Ring Makers 
170 Broadway, cor. of 2 Maiden Lane 
NEW YORK 









C4 YU 
imma” NGg ‘\}e 
Wt. > 


Vd, 














gust 27, 1915. THE JEWELERS’ CIRCULAR-WEEKLY 








Attractive Designs 





Deep cut engraving, making patterns stand out in 
relief. This class of engraving is possible only on 
cases containing plenty of gold, such as the case 
“Built to Exceed Its Guarantee.” 





When a customer selects a watch case, the beauty 
of J. R. Wood & Sons’ cases at once attracts 
attention. When the extra gold value at no 
additional cost is explained—vhe case 1s sold. 





That is why our sales for the past month have 
exceeded the output of our factory, necessitating the 
immediate installation of additional machinery. 





Some jewelers will not be convinced that this case is 
the most rapid seller and the most profitable seller 
until the ‘“‘live wire” dealers take his trade away. 
Then he will be convinced. 


Why wait for this to happen? ‘Try this case at 
once. 


J.R. WOOD & SONS, 170 Broadway, New York 








SEE LAST WEEK’S ISSUE 
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Monogram 


Belt 
Buckles 


Monograms are always fashionable 
in one form or another because they 
possess the distinction of having been 
made to order. Just now monogram 
belt buckles are very popular, and 
when you suggest one to a mother, 
wife, sweetheart or sister, or to the 
man himself, you always get an order. 
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Monogram belt buckles can be 
made in the smallest jewelry shop, but 
unless artistically designed and executed 
they afford but little satisfaction to the 
wearer. Ours are the kind that please. 








Made in 14K. and 10K. Gold, 
Gold Filled and Silver 





WITH 
Finest Quality Belts 


BLACK SEAL 
ENGLISH TAN PIG 
FRENCH BLACK CALF 


See Our Watch Bracelet Booklet for List 
Prices. 


WENDELL & CO. 


Three Big, Wonderful Shops 
NEW YORK 
CHICAGO 
KANSAS CITY 
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German Silver Mesh Bags 
REPAIRED , 


HEAVILY SILVER PLATED, REFINISHED 
LIKE NEW and RELINED with WHITE KID 


For 75 cts. to $1.00 Net 


According to size (4 to 7 in.) and condition 
WHICH INCLUDES RETURN PARCEL POSTAGE 






















i} 
These mesh bags, which weigh less than 1 |b. each, can be sent by Parcel Post. Package must be unsealed ae 
and not contain any writing. Sender’s name and address must appear on wrapper. When mesh bags are ith a | 
: : i! > & 
sent this way no instructions are necessary. We repair them as stated above and return immediately. Wd 
é 


Gold and Silver Mesh Bags Repaired and Replated at Reasonable Prices 


Wendell & Company 


Three Big Wonderful Shops 


NEW YORK CHICAGO KANSAS CITY 
47 John Street 337 W. Madison Street 1124 Walnut Street 
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R. WALLACE STERLING 
TOILET WARE 


The Lady Seymour and the Lady Salisbury are two recent models on Early English lines. On 
one is a graceful engine-turned design. The other is richly decorated with hand engraving. 


__. These patterns are made in a complete assortment of toilet and 
» manicure pieces — fashioned in sterling silver of substantial 
weight and fitted with dependable accessories. 
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% P Tllastrations ‘id prices may be had on application to 


PWALLACE & SONS MFG. CO. 
4 WALLINGFORD, CONN. 
, Box 2 . 


NEW YORK CHICAGO SAN FRANCISCO LONDON 
i 
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Toilet Ware 


Lady Somerset Pattern 
In Sterling Silver 


«, simple —almost to severity 


has made the “Lady 
ibomerset " a beauty. 


' The list of articles 
“made in this new 
pattern is most com- 


plete. 


and prices 
No. 9500. Lady Somerset 
(Plain) 


No. 9500/2. Lady Salisbury 
(Hand engraved) 


(Engine turned) 


Box 25 


R. Wallace & Sons Manufacturing 


Company 
WALLINGFORD, CONN. 


London 


Chicago San Francisco 
































Write for further information | | A a 


No. 9500/4. Lady Seymour if 
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The Dueber-Hampden 3/0 Size 
IS THE IDEAL 
American Woman’s Watch 
3/0 Size 3/0 Size | 
Warranted for Nickel — Bridge 
25 Years Model 
Full 14Kt. Adjusted 
Gold Filled, 17 Jewels 
Double Plates C ee 
saadine om pensation 
Solid Gold Joints Balance 
= Richly 
Hand-Engraved Damaskeened 
Engine- ee 
“spa Seni Fancy Decorated 
i Dials and Gold 
Roman Finish Hands 
Case Arabic Figures 
HUNTING OPEN FACE 
| Retails at Retails at 
Dealer’s Price Dealer’s Price 
on request on request 
The above Watch comes with handsome Display Box, and can be obtained through Dueber-Hampden 
Watch Jobbers. If your Jobber cannot furnish you, write us and we will send you the names of 
several who carry a full line. 
DUEBER-HAMPDEN WATCH WORKS 
CANTON, OHIO 
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You Can’t Have Bad Business 


If you’ve got what everybody wants. _ 
The “Times” have nothing to do with it—it’s YOUR STOCK that counts. 


Purchasers always find a way to get what they want, if they want it bad enuf. 

Here are THREE BIG SELLERS, whose combined appeal will rach EVERY WOMAN in the land. 
The VANITY LOCKET PUFF BOX and OBLONG VANITY CASE interest ALL women. 

The SCAPULAR—finest and most artistic made—appeals to thousands of women for whom it com- 


bines sentiment with religious custom. 
Make sure your stock includes a COMPLETE ASSORTMENT of the various styles of these three big 


sellers, and you’ll have plenty of business on your hands. 


DO IT NOW— THE SEASON’S ON 


Vanity Locket Puff Boxes. Large, Medium and Small, in Sterling Silver and Fine Rolled Plate, 


Oblong Vanity Cases, fine Rolled Plate, % gold shell, Sterling Silver, Jeweled Catches. 
Fur- 


Scapular Lockets—two sizes. 1 and 1% inches in diameter; in Sterling Silver, Fine Rolled Plate, and One-quarter Gold. 


nished with Plain or Engraved Cases as desired. 


DISTRIBUTED THRU THE JOBBING TRADE 


WIGHTMAN & HOUGH CO. 


15-17-19 Maiden Lane, NEW YORK CITY $3 3 ry Factory, PROVIDENCE, R. I. 


‘‘ America’s Premier Locket House’” 
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All Heller's 
Synthetics 
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THE NEW BELCHER SETTING 
for BRACELETS — 


Rake, 













RTP A 








_ progressive efficiency. «| 


ies 


a 


etting is in the bracelet 


, Especially adapted for diamonds; no © 
auxiliary prongs. — 


The first Belcher 





eo ae 
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‘Setting for bracelets. 


25 ie  Order*thru your jobber. _ 
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THE SAFETY BOW 
Used On All Star Watch Cases 

















The Safety Bow 


Licensed under Wachter safety 
bow patent No. 916809. 


PERT ECT 


in every way; not an experiment but a _ positive 
Safety, Non-Pull-Out Pendant Bow, used on Star 
Watch Cases, the only one that gives absolute 


pECURITY 


A permanent adver- 


















to you and your customer. 
tisement for the dealer. Made in all sizes. Solid 
Gold Bows on 25 years. Extra Gold Filled on 


20 years. 





4 STAR 


Watch Case Co. 


301 So. Charles Street 
LUDINGTON :: MICHIGAN 





No. 3023 NAME YOUR JOBBER WHEN ORDERING 
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Retailers: 


How Chat the Buying 
Season is Here 


We ask you to consider carefully 
the grade of 10K. which you intend 
offering your customers this year. 

















Wilt it be the good, well made, 
substantial kind that shows by its ap: 
pearance the satisfaction it will give? 





Or do you intend using the cheap, flimsy, 
paper-weight kind that is now flooding the 
market ? 


Your customer depends upon you to supply 
him with a good article, when he comes in to 
purchase; not one that bends, breaks, or falls 
apart after a few days’ use. 


iil 
| 
‘ 
- 
” 
18 
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Every dealer who uses our line knows that 
he is selling dependable jewelry. 


Sar: aos 
=" - 


Yours truly, 


a 


Brooches Hat Pins 
Scarf Pins Tie Clasps 
Cuff Buttons Fobs 
Handy Pins Crosses 


Bouquet Holders Pocket Knives 

Lingerie Clasps Pendants 

Cigarette Cases Bar Pins 

Sash Buckles Lockets 

Neck Chains Lapel Chains 
Waldemars 
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Reigning Successes in Mesh Bags 


One Example Out of Many 
And All Worth While 














No. Fancy 

6773 or 
Actual Plain 

Size. Tops. 
Eight Popular 
Sizes. Finishes. 








[IF you are! from Missouri, this bag will “show 
you.” Every bag we make is a demonstration. 


YOUR JOBBER’S THE MAN TO ASK 


WHITING & DAVIS CO. Phinville, Mass 








NEW YORK: 15-19 Maiden Lane CHICAGO: 31 N. State Street SAN FRANCISCO: 717 Market Street 
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“A New Chain for 
an Old One” 





HAT SLOGAN is backed by the house. 

If any of our chains failed to stand up 
under every test of reasonable wear, we’d 
be game— A New Chain for an Old One. 
But the chains do stand the test. That’s the 
beauty of it. 


Rolled Gold Plate, 
Sterling Silver 
and 10Kt. Solid Gold 


ACHINE-MADE soldered chain. 
Modern methods, expert work, prices 

that talk. Styles right up to the calendar 
date, with some ideas of our own thrown 
in for good measure. Sure links to business. 


Say the word to your jobber 


Whiting Chain Co. 


New York Office D : Chicago Office 
15-19 Maiden Lane Plainville, Mass. 31 N. State Street 


San Francisco, 717 Market St.—A. H. BULLION 


Removal Notice: We have moved our New York Office 
to 15-17-19 Maiden Lane, Room 1201 
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REE RE 
Hitting the Azgh-ball does not improve the 
batting average, but with PAIRPOINT goods 


in your stock you can make a /zt with your trade that will 
increase your average in sales. TRY IT. 


sStegere™ 














During the meeting of 
the American National 
Retail Jewelers’ Asso- 
ciation at the Sherman 
House, Chicago, Aug. 
26, 27, 28, 29, a line of 
our best selling goods 
for Fall Trade will be 
exhibited in 


Room 109 








Mr. O. H. HULL 
Mr. E. B. FRANK 


will be in attendance. 








Photograph Books showing any 
of these lines complete | d to 
the trade on application for in- 
spection:: 





Cut Glass 
Silver Plate 
Electric Portables 
Prize Cups 
Brass Goods 








The Pairpoint Corporation 


BRANCHES: 
Gt Sei. emer 88 Murray Street ; e df d 
MONTREAL. .Coristine Building, St. Nicholas St. Facto yses ; New Be Or 9 Mass. 


GAM PRAMGCISCO. on0cascisea 717 Market Street Dept. D. 
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Chain Wisdom 


There’s an old proverb—‘“in the mouths of many wit- 
nesses, shall the truth be established.” 
Here it is up-to-date— 


By the Cash Books of an army of witnesses constituting a 
tremendous percentage of the Jobbing and Retail trades, 
the Superiority of BARROWS’ CHAINS in Quality, 
Workmanship and Salability, IS attested. 


Cash Books are the authorities—they show the FACTS. 


All the reasons in the world why YOU should BUY and 
SELL PROFITABLY Barrows’ Chains, are summed up 
in this one, big truth. 





Read this over again—let it sink in. 
And remember— 


Your action means the difference between a counter full of 
slow-selling, unprofitable stock—and LIVE, UP-TO- 
DATE, SALABLE CHAINS that will win YOU Satisfied 
Customers and Satisfactory PROFITS. 


Equally true for Jobbers and Retailers. 





The Buying season is on—act quickly. 


Distributed thru Jobbers. 


H. F. Barrows & Co. 


15-17-19 Maiden Lane, New York City 
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ASK AAO GOLD FILLED 
Guaranteed to Wear and Give Satisfaction 
- 


LOVIS STERN & CO. 


PROVIDENCE R}, 





SOLD THROUGH THE JOBBING TRADE. 





The Nina Expansion Bracelet 


THE VERY LATEST IN AN EXTENSION. BANGLE. 








Made in 10 Karat Solid Gold and 14 Karat '/io Gold Filled. Every 
Bracelet is displayed in an attractive plush lined box, and they are 
guaranteed to wear and give satisfaction in every particular. The 
demand for a strong adjustable bracelet is great, but it is still in 


y 


; its infancy. Be prepared for the Fall season, and stock a few 
salable patterns in The “Nina” Bracelet, that is warranted by the 
manufacturer. 


LOUIS STERN & COMPANY 


Makers of Chains, Bracelets and Bags 


et fo | ge 158 Pine Street, Providence, R. I. 


Address ali communications to our Providence office. 
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In these days, every line of business is so 
crowded with opportunities that everygman is 
in danger of missing some of them ,unless 
they are forcibly called to his attention. 


Take for instance pearl strings: Jobbers and retailers are selling them— 
selling lots of them. But as a man who has studied conditions, I want 
to tell you that we have not begun to realize the possibilities of this line. 
I want to say as loudly and as emphatically as I can that we should all 
wake up to the really tremendous demand for pearl strings. 





No matter how many pearl strings you are now selling, you can sell more 
LA TAUSCA PEARLS. Your sales may be increasing fast, but the demand 
is growing faster. This is not the result of a fad, but an economic con- 
dition. Now, for the first time in history, it is possible for the woman 
of moderate means to satisfy the innate feminine desire for a string of 
pearls. 





La Tausca Pearl Strings (in qualities ranging in price from $2 to $25) 
give a woman all the mysterious beauty of genuine Oriental gems at 
prices she can afford to pay. Do you wonder the demand is increas- 
ing? Do you wonder we have had to place a personal representative 
in our Paris house to see that our pearls are sent us as fast as the involved 
process of production and long ageing will permit? 


There is many a dealer who has not yet seen pearl strings in the light of a business oppor- 
tunity. Yet the mail order and pearl specialty houses are selling customers right in this 
town—customers who would be glad to trade at home if they were attracted to the local 
store by displays of La Tausca Pearl Strings. 


Our cabinet assortments and displays enable the dealer to exhibit pearl strings effectively 
—that is in a way to make sales. Customers have confidence in La Tausca Pearls because 
they are guaranteed by the makers. 


In the whole range of stock carried by the average jeweler, I know of no line which is 
more profitable in proportion to the investment, none that can be handled with more sat- 
isfaction or less risk. 


Will you not prove these statements to your own satisfaction? 


We have spent thousands of dollars advertising this line. Don’t you want to take advan- 
tage of it? 


Write for any information, samples or prices which you desire. 


We are eager to co-operate. 


Yours for more sales, 


THE LOW-TAUSSIG-KARPELES CoO. 


“The House that Made Pearl Strings Popular” 


Masrig p Tif bie- 


PROVIDENCE PARIS NEW YORK The Goldsmiths’ Stock Company, Toronto, Canada. 


Address all communications to Providence. Sole Canadian Sales Agents for La Tausca Pearl Strings. 
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‘* The Sign of the Finest ’’ 


Fall Stock 


requires more careful thot than any 
other season’s buying. 


NOW —is the time to complete a line of 
goods that will mean for YOU a gratifying 
Fall and Holiday trade. 
The Waite, Evans Co. line of Crosses, Rosaries, 
Cuff, Dress, Bar, Chatelaine, Scarf, Stone and 
Signet Hat Pins, Rolled Plate Fobs, Screw 
and Drop Earrings, and Eyeglass Chains have 


proven immensely popular with the buying 


public and are PROFIT WINNERS for: 
BOTH Jobbers and Retailers. 


SOLD. THRU JOBBERS 


Order NOW! 


Waite Evans GC. 


New York City: 15-17-19 Maiden Lane Providence, R. I. : 95 Chestnut Street 
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THE HOUSE EMBLEMS 





The Up-to-date Idea for Display 


PRACTICAL CONVENIENT ATTRACTIVE 





Six PADS snugly fit the ordinary Jeweler’s tray. The large enameled 
emblem at the top of each pad indicates the character of same. No 
handling of carded stock likely to become soiled. All snappy, salable 


patterns. 
Write for our 28-page Illustrated Book. 


[IRONS & RUSSELL COMPANY 


Specialists in the Manufacture of Emblems 
Three Complete Stocks in Three Convenient Centers 
NEW YORK OFFICE: MAIN OFFICE AND FACTORY: CHICAGO OFFICE: 


11 Maiden Lane Providence, R. I. 10 So. Wabash Ave. 
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FRANK J. KREMENTZ, President ALBERT M. KREMENTZ, Vice-President, HARRY HIGHAM Sec. and Treas. 


Ts One of the Largest 


Our Rencdiet ania —_ 7 etna 























Sold 
$3.50 








$25.00 


Our 
Engraving 
and 
Engine 

Torning x a : 
Cannot) be ee eee tie SRO 
ssa | eS 

for its 
Distinctive 
Style 
and 

Elegance 

of 

Workmanship 








¢ 
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* FRANK KREMENTZ CO. 530 muitesry’ Street, Newark, N. J. 
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NEW YORK OFFICE: Maiden Lane Safe Derosit Co., 170 Broadway CHICAGO OFFICE: Room 500, Heyworth. Building: 
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It’s No Use 
CLAIMING 














D433 Gold—Engine Turned, 
with Cabochon Sapphires. 


D802 Gold—Enamel, with cir- 
clet of Diamonds, set in 








One’s goods to be the 
“finest” unless the goods 
themselves warrant the as- 
sertion. These 


“ARISTO” EXPANSION 
WATCH BRACELETS 





Platinum. Sapphires in 
connect ng link. 


D696 Platinum — En- 
crusted with 
Diamonds and 
calibre Sapphires. 


D599 Platinum — With 
Diamonds. 


D 320 Platinum — With 











need no special claims. 


@ 





A glance shows them to 
bear. that unmistakable 
stamp of quality and an in- 
definable air of supreme re- 
finement that “marks them 
as the highest product of 
the Master Watchmaker’s 
Art. 











These few samples are 
presented to the Trade as repre- 
sentative of a complete line that 
is absolutely uns ‘rpassed by that 
of any other House in Europe or 
America. 


Our prices make it an object 
for you to consider our goods 
most carefully. 











Diamonds. 








D 825 Gold—Chased. 
D 834 Gold—Plain. 
D120 Gold—Chased. 


D 124 Gold— Chased and 
é. plain. 








Every case contains one of the 
finest movements, fully warranted 
as a time-keeper. 


Designs that satisfy the most 
esthetic taste, yet fully as serv- 
iceable as any high grade watch 
case made; strong and durable. 




















American Wateh Case @a,, 











F] QI I5-I7-I9 Maiden Cane, New York City > AWC.COZ 
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The Newest and Most Practical Cigar Cutter Made 
THE J. H. A. AUTOMATIC CIGAR CUTTER 








Its perfect spring action for instant 
cutting adjustment and the razor-like 
blade which cuts at one downward 
stroke makes it easy and convenient to 
operate. 








The J. H. A. is the neatest 
and most compact Cigar 
Cutter made. 


The sharp blade cuts neatly 
and instantly. 


It opens and locks automat- 


ically. 


Its makers guaran- 





tee the automatic 





action and the cutting 


power of the J. H. A. 




















SLOAN 
& C0. 


Exclusive 
Licensees 


15 Maiden Lane 
N. Y. City 


Made in 14K. Gold and Sterling Silver Only 





Cuts clearly and instantly without 
breaking the cigar (whether large or 
small, damp or dry), then remains auto- 
matically locked. 








The J. H. A. may be worn 
as an ornament and lies flat 
in the pocket. 


One of the unique features 
is that the automatic control 
is entirely concealed, thereby 
enhancing its artistic ap- 
pearance. 


You will be convinced 





if you will send for 





a selection to-day. 
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Line complete Se J Send for Price List 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths :: Greenfield, Mass. 
New York :: Chicago :: San Francisco 


“THE SILVER THAT SELLS” — ‘i 
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Silverware 


For Fall Trade 


Make your headquarters here 
when in New York for the 
inspection and_ selection of 
silverware for the Fall Trade. 


The display of 
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Sterling Silver 
Silver Plate 
Silver Inlaid 
Silver Deposit 


Rich Cut Glass 
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at our warerooms is larger than at many of the world’s expositions. 
We have many new designs and patterns that you should see. 








Variety is assured by the number of our producing plants. 








International Silver Co. 


WAREROOMS: 
9-19 Maiden Lane 18-22 John Street 


(Subway Entrance) 
NEW YORK 
FACTORIES: 


THE BARBOUR SILVER CO. ROGERS & BROTHER. THE MERIDEN SILVER PLATE CO. 
THE HOLMES & EDWARDS SILVER CO. ROGERS, SMITH & CO. THE WM. ROGERS MFG. CO. 
MERIDEN BRITANNIA CO. WILCOX SILVER PLATE CO. THE ROGERS & HAMILTON CO. 
THE MERIDEN CUT GLASS CO. THE DERBY SILVER CO. SIMPSON, HALL, MILLER & CO. 
1847 ROGERS BROS. WILCOX & EVERTSEN, THE WATROUS MFG. CO. 
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GENERAL OFFICES: MERIDEN, CONN. 
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‘Simpson, Hall, Mille 


| INTERNATIONAL SILVER CO., 
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VANITY CASES 


14K Gold and Sterling Silver 


Unexcelled in Design, Workmanship and Finish 


We add new patterns every day. Do you see our line often? 


F 
o 


\'e 


BAA OMN=OrON 


Have you seen our new line of Toilet Ware? 


THE THOMAE CO. & ex 


&e & Goldsmiths and Silversmiths 
Factory: ATTLEBORO, MASS. 
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NEW YORK ; DENVER 
347 Fifth Avenue 214 Charles Building 


CHICAGO SAN FRANCISCO 
87 So. Wabash Avenue 717 Market Street 
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POMPEIAN 
A New Whiting Pattern 





From an interesting booklet we have 
prepared for our customers who stock this 


pattern, we quote: 


| “While it was one of the proudest 
boasts of the brothers ADAM that 


by;direct reference to Greek models 








they had succeeded in refining the 


details of Roman architecture it 
was not from Greece but from 
POMPEII that they received their 


most frequent inspirations.” 





The Complete Line Ready for Delivery 
September 1st 


Whiting Mfg. Company 


BRIDGEPORT, CONN. 








SALESROOMS: SAN FRANCISCO OFFICE: 
717 Market Street. 





Silversmiths’ Building, 
15 Maiden Lane, 
New York. 
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Che Dauphin 


FLAT MODEL 








4 
; MARK 
gs 








MAUSER 
Sterling Diluer 
Cnilet and 

Manicure 
Sris 


A standard line 
with the trade 
for many 
years. 













CER ONTENTS 











We manufacture 
only Sterling 
_ Silverware of the 
best workman- 


ship and finish. 


Our catalog of Toilet 
Sets ready for mailing. 


















: A cordial invitation to the trade 
; to call at Room 241 Hotel 
Imperial, 32d St. and Broadway, 
New York, to look over-our 
exhibit of Sterling Silverware. 






Mauser Mfy. Co. 


SILVERSMITHS 
MOUNT VERNON, N. Y. 
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| Our 1913 Pattern “The Franklin” 




















We furnish the above also in Acid Etched and two designs of Engine Turning. 
Reasonable prices and the usual BlacKinton Standard of good workmanship 
and finish pertain to this pattern. We are using the famous Howard Brushes 
with solid Howardite backs, the best brushes obtainable, in the above line. 
Catalogs of this pattern are now being mailed. 
Send to us for complete price list. 


R. BLACKHAINTON & CO. 


Factory and Main Office Goldemiths and Silveremiths New York Salesrooms 
North Attleboro, Mass. ) 15-17-19 Maiden Lane 
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This Trade-Mark 
means 15 to 20% 
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170 Broadway, Rew Work 


(Reduced Size) 
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KEDWOOD- 


ee \ 


















Of diversified and pleasing contour, 
refined and finished- detail, employing 
those salient features so characteristic of 
the classic adaptations of Robert Adam, 
the KENWOOD is a welcome contrast 
to the many severely plain patterns that 
have been shown in recent years. 

Its authoritative design, substantial 
weight and fine finish commend it at 
once to people of esthetic taste. 


ye To many the name 
KENWOOD is associated 
with the beautiful Villa of 
Earl Mansfeld. the exquisite 
furnishings of which revealed 
the genius of | Robert Adem. 
an artist who so adapted the 
classical in art as to create 
designs of the rarest charm 


and distinction. 
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The James E. Blake Co. 


eMakers of Jewelry and Silverware since 1859 
Attleboro «Massachusetts 


New York Salesroom Silversmiths Building 15-1719-Maiden Lane 
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WE ARE STILL LEADING THE FIELD IN VANITIES | 


Illustration 4 size. 
Actual size 244" x 3%”. 
Sterling Polished. 
5519E.T. Engine Turned 1 side. 
6519E. Hand Engraved 1 side. 

5519 Plain. 

Rolled Gold Filled, Polished. 

sae Engine turned 1 
side 


Illustration % size. 
Actual size 244" x 3%”. 
Sterling Polished. 
5053E. Hand Engraved 1 side. 
5053E.T. Engine Turned 1 side. 

5053 Plain. 

Rolled Gold Filled, Polished. 
5054Y%4E. Engraved 1 side. 
50541%4E.T. Engine Turned 1 side. 


Interior 5519E.T., etc. 
Mirror set in cover of lower com- 
partment. 


5520% Plain. 5054% Plain. 


Illustration % size 


Actual size 3%” x 44%”. 
Sterling Polished. 

5648 Plain. 

ner ee sappered 3 ae 

: 5648E.T. ngine Turned 1 side. 

Interior 5648, etc. Rolled Gold Filled. Polished. 

Set in back of Mirror isa Memorandum Tablet. Lower compartment 564914E.T. Engine Turned 1 side. 

n 


for Powder and Puff. 5649% Plain. 


Interior 5053E., etc. 


Memorandum Tablet and Pencil 
set in back of Mirror, which covers 
a compartment for cards. Upper 
right hand compartment has coin 
holder for nickels and dimes. 


REGISTERED 


Follow the F & B Flag 
IT BRINGS 
Success and Distinction 


Theodore W. Foster & Bro. Co. 


Manufacturing Jewelers and 
Silversmiths, 


100 Richmond Street, PROVIDENCE, R. I. 
NEW YORK 
13 Maiden Lane 
CHICAGO CANADA 
Heyworth Building Kingston, Ont. 




















RADE MARK 


Crystal Surface 


and Bracelets 


are big sellers. 
satisfaction. 


ALLISON MFG. CO. 
Attleboro, Mass. 


TRADE MARK 





CULL WAR AN TED CLS 
TRADE MARK 


Chains, Lockets 


They give 


TRADE MARK 
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wore COLONIAL WARE @® 


>> DESIGN PATENTS APPLIED FOR—<=<£_—~«€ —__. 












































ILLUSTRATIONS ONE-THIRD SIZE, 


NOT ANTIQUATED © COPIED parterns 


But an ABSOLUTELY ORIGINAL new line of Colonial Novelties, created, designed and modeled 
in our ownshop. Send for samples and illustrations. Always specify W-B goods of your jobber. 


W-B STYLES LEADIJTHE MARKET 


ras aarx exons =" he Weidlich Bros. Mfg. Co., Bridgeport, Conn. 


“* Originality and Quality’”’ in Metal 
Novelties, Clocks, Jewel Cases, Etc. NEW YORK SALESROOM: 153MAIDEN LANE 
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Coaster Sets? What Are They and For What Are They Used? 


These Questions Have Been Asked of Us Ever Since We Placed Coaster Sets 
cape WHAT THEY ARE : 


EACH SET COMPRISES: 
1 Large Round Tray 9}" Dia. and 6 Round 
Coasters, Each 2;” Dia. 
Made in Nickel Plate and Silver Plate Finishes 


No. 588 Sets. Made in Seven Designs: 
PLUM APPLE BLOSSOM WINDMILL SCENE 
GRAPE CHERRY PANSY DUTCH KIDDIES 


No. 589. Glass Star Cut Set No. 589 Set. Made in Glass Star Cut No. 588 Set. Windmill Scene 


THEIR MANY USES 


Coaster sets have been used extensively throughout Europe, but we have Americanized the shapes and are now 


introducing them in this country. 
They are very convenient when liquid refreshments are served at Jawn, veranda or yachting parties and at other 


social gatherings. 
They prevent the furniture, table linen or clothing from being soiled. 
The large tray may be used by itself for serving sandwiches, cake, fruit, etc. 
Refreshments always taste twice as good when served in an inviting manner. 
Being beautiful in design, they are ornamental as well as useful and lend tone to the occasion whenever used. 
Prices on Coaster Sets will be sent to any dealer upon request; also a copy of our latest catalogue, The Blue 
Book. 
OFFICE and FACTORY MANUFACTURED BY NEW YORK SHOWROOMS 


John and Gold Streets 9. SEERNAU & COMPANY 305 Broadway, cor. Duane St. 














POPULAR PENDANTS 














Just the thing to enhance the wearing apparel of women. Display them conspicuously 
and see your sales grow. New designs and our usual good quality and workmanship. 
WE ALSO SOLICIT YOUR CONSIDERATION FOR OUR NEW DESIGNS IN 


LOCKETS, CHAINS, BRACELETS, PENDANTS, PLAQUES, CROSSES, ROSARIES, NOVELTIES, ETC. 
In Rolled Gold Plate and Sterling Silver 


Ask your jobber to show you our Product. If he hasn't 
an assortment, write us for the name of one who has. 


DORAN, BAGNALL & CO., North Attleboro, Mass. 


9 Maiden Lane, New York 29 E. Madison St., Chicago 150 Post St., San Francisco 
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SELECTED ASSORTMENTS OF 


Egyptian Ivory Novelties 


Manicure Articles, Frames, Cushions, Trays, Clocks, Jewel Boxes, Calendars, etc. 


Qssortment 


Ll 














) 
Order one of these assortments. Any one of which admits of 
a variety, and the possibilities of a display that will make sales 
easily for you. The illustration above gives but a limited idea 
of our extensive line. When ordering state whether Ivory, Pink 
or Blue color is desired. The demand for Egyptian Ivory is 
large in every part of the country. Write us to-day and order 
one of these assortments. : 
i is 
Send f ile as Home of Egyptian Ivory and 
sileil aa INLAID AND WHITE STONE COMBS 
Plain Combs, Inlaid Combs and Barrettes 
NEW YORK OFFICE T F 
: Room 450, Fifth Avenue Bidg. 4 I 1 re | C mpany I 
200 Fifth Avenue and 23d Steet e iniat o y 401. 





$150.00 
$200.00 








Send for our Popular Priced 
Vanities 


Providence, R. I. 
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We Send This Cut 


To Any Jobber or Retailer \ 
FREE \ 

To Advertise Our 3 
Moire Engraved 


Bracelets 


Finest Quality Gold Filled 
Stamped and Guaranteed by 


i. Le, 


We Sell Through Jobbers Only 


Chicago Office ae oe os csc hoes 
Heyworth Building | 











3x. 
Attleboro 
Chain Co. GY 


Please send | 
direct to us, 
free of all % 
charges, Cut of A 
M oire Engraved AN 
Bracelet. \ WN 

»/; 








°°} Main Office 
G | Attleboro, Mass. 


: ? : EGE 5s'<. toes ve lip ale BRE i 

P New York Office San Francisco Office Xt 
y) 9 Maiden Lane 706 Market Strect | PELE OTT Terre State. ...«« iy 
“AS A NES COREE PSLSM LLM TREN 








SS 





Elgin Giant Solid Gold Watch Cases 


All Sizes, 10/0, 5/0, 0’s, 6’s, 12’s, 16 and 18’s. 


Plain, Roman Gold, Engine Turned, Engraved, Raised Gold, 
Diamond Raised, 
Enamel, Brocaded, Gold Incrusted. 





Exceptionally fine watch Ask Your 14 and 18 Karat extremely 
cases for presentation pur- small Ladies’ and very thin 
Jobber Gentlemen’s Watch Cases a 


poses, made to conform 
with customers’ designs. 


Elgin Giant Watch Case Co. 
Factory at Elgin, Ill. 


specialty. 





to Show Samples 
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ASK FOR GOODS BEARING THIS TRADE MARK 


NEW YORK OFFICE 
No. 7 Maiden Lane 


1860 





REGISTERED OCT. 25, 1910 


CHICAGO OFFICE 
1203 Heyworth Building 











\ 
\ 
\ 
M\ 
\ 


TRADE-MARK 





“A Gold Filled Line with a Solid Gold Finish” from us at reasonable prices, you would be interested, 


To-Day Is The Day of Specialties 


and Specialists 











We specialize in the manufacture of Bracelets, and our 
hundreds of salable patterns excel in beauty because 


We Make Bracelets Only, and Only Bracelets 











If you were sure that you could buy better goods 


wouldn't you? Let us convince you that you can. 


Send for Our Booklet of New Designs 
Bracelet Specialists The pe H. Manning Co., Providence, R. L 
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The Original 
Scapular Medal Locket 


Patented July 9, 1912 


We have proven our claim for correctness and originality of this high- 
class article and producer of business by the large results obtained from the 
trade that knows at sight what is a money maker. 


By special endeavor and long experience in this field we are in position 
to know the exact wants of jewelry articles suited to the varied purposes 
these are intended for; therefore you are assured of the most perfect execution 
of designs and medal. 


Large, new assortment of designs now ready for your selection in electro- 
plated, rolled and 10K. gold and sterling silver; sizes 34, I and 1% inches. 


Write for Catalogue 


G. KLEIN & SON Originators 


Specialists in Rosaries and Other Religious Jewelry 








New York Office Address all communications Factory: Providence, R. I. 
26-28-30 Park Place to New York office 80 Clifford Street 
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Condiment Sets 


Set No. 33 illustrates but one of 
the many new styles. 

The beautiful cut glass bottles not 
only attract immediate attention, but 
the uncommon design of perforation 
satisfies the most critical taste. 

The size and design make it 
adaptable for both individual or family 
use. 





Our new catalog No. 26 is now 
ready for distribution. Write to-day. 


NEW YORK STAMPING CO. 


MANUFACTURERS OF 


NEW YORK SHOWROOMS ! PRES OFFICE AND FACTORY 
5th Floor, 291 Broadway North 1ith and Berry Streets 
W, = Brooklyn, N. Y. 
va 








N. W. Cor. Reade St. 


Baking Dishes NEW ENGLAND SHOWROOMS Serving Trays Fancy Bread and Cake Baskets 
Chafing Dishes and Accessories 





Coffee Percolators 
Fancy Tea Kettles Steak Planks 387 Washington St., Boston, Mass. Liquor Mixers 
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| The Garnet House of America 


We are the Largest Importers of Garnets 
in the United States 


Genuine Bohemian 
Garnet Jewelry 





Also 

Pendants Jet 
Brooches Pearl 
Bracelets Coral 
Scarf Pins Amber 
Earrings Italian Mosaic 
Crosses Sterling Silver 
Necklaces La Vallieres 
La Vallieres Goldstone 

Agate 


Write for Selection Package 


W. Reichert & Co. 


Importers of European Noveities 


470 Broadway New York, U.S.A. 








PHILADELPHIA, PA. 


608 Keith Building 








STERLING FRAMES 


IN A LARGE VARIETY 
Square and Oval Plain and Engraved 


tie SERVING 
TRAYS 
Makers also 
of A New Line 
GLASS of 
and GOLD and 
SILVER 
CHINA DEPOSIT 
SILVER on 
DEPOSIT White China 





Carlbert Mfg. Co. 


Factory: 213 E. 144th Street, New York 
Showroom: 341 Fifth Avenue, New York 


Jerome Starn in Charge 


CHICACO, ILL. 
F. B. Tinker 
Heyworth Building 


SEATTLE, WASH. 
L. J. Navra 
2006 Second Avenue 


L. Taylor 

















SOLID GOLD 


La VALLIERES 
| ad PENDANTS 





a 
































Solid Gold 
Vest, Neck and 


it Lorgnette 


Chains 
Scarf Pins 
Pendants 
La Vallieres 


Festoons 


Etc. 




















NEW YORK SALESROOM 














Cameo, Fancy Stone and Baroque Pearl Set 











High Grade 
Gold Filled 


Vest, Neck and 
Lorgnette Chains 


Bracelets 
Fobs 
La Vallieres 
Pendants 
Festoons, Etc. 




















SOLD THROUGH JOBBERS ONLY 


Providence Stock Co. 


FACTORY AND MAIN OFFICE 


| 
| 
| 100 Stewart St., Providence, R. I. 


Room 1107 





11 MAIDEN LANE 
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IN EVERY WALK OF LIFE 
The Ladies desire and appreciate what is 


most up-to-date and stylish. Bracelet Watches appeal equally to all. They are not a fad, 


but are rapidly becoming a customary article of personal adornment and usefulness. They 
will be one of “‘THE BEST SELLERS” this Fall. 
We carry an extremely large assortment, both of American and Swiss make, in all 


grades of cases and movements. Selection pacKage on request. You will be surprised and 
pleased with the assortment that we send. 


HENRY FREUND & BRO.,, “Sellers of ‘Seliers” 


DIAMONDS, WATCHES, JEWELRY 71 Nassau Street 
Fraternal Goods a Specialty 


Our Trade Mark ‘‘ The Rose’’ @ is a symbol jof quality and 


excellence, and equal to a Gevernment :Stamp. 


mm = - 





My 


























Rings Tie Clasps 
Heart Charms 
Ear Screws 

Ear Drops 
Pierceless Drops 
Crosses 


Brooches 
Scarf Pins 
Tie Pins 
Handy Pins 
Cuff Pins 
Veil Pins 
Collar Pins 
Chain Sets 
Link Buttons 


Cameos 
in Brooches 


Belt Pins 
Stick Pins 














TRADE MARK 


E. L. SPENCER COMPANY 


MAKERS OF 


SOLID GOLD JEWELRY 


FOR THE JOBBING TRADE ONLY 
Members of the National Association of Manufacturing Jewelers 








New York Office: 
15-19 Maiden Lane 
(Samples Only) 


95 Chestnut Street 
Providence, R. I. 
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Our Stock consists of an Extraordinary Selection of 





Gold Jewelry 


It will please us to send you a selection package 
(just ask for it) or give personal attention 
to your special orders | 








Wm. C. Solomon & Co. 


Direct Importers of Diamonds and 
Manufacturing Jewelers 


170 Broadway, New York 
























































Designs and Estimates 


Maker of a general line | 
submitted for remounting | 
| 
| 
| 
| 


of high grade 


Old Diamond 
Jewelry 


Diamond 
Mountings 


into the latest up-to-date | 


} 
styles. | 


in Platinum, 14 Kt. and 
18 Kt. Gold. 


| 


CALIBRE WORK PEARL WORK 





KEKE EKER EERE 



































PHONE JOHN { ip¢y JULIUS WODISKBA 4 icin'sicce: New York 
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ESTABLISHED 1843 


The Bowden Seamless Plain Wedding Ring 





et Sate A 
ae ~* - 
s r: a “ r 
3 3 “ ioe 
Oe a re, 
“Soy ites ateesiryeal, 
Seat BOM eee ot 











LOOK FOR OUR TRADE MARKS 


Thoroughly Wrought Superior Finish Each Ring Uniform No Solder or Seam 


BOWDEN HAND-CARVED SEAMLESS WEDDING RING 





ester toh 


pire ee 
PATENTS PENDING 
Beautifully Rounded Edges. New. Strictly Hand Carved. All our Seamless Rings are free 
from imperfections, such as thin edges, etc. 
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Makers of Rings of Every Description 


J . B. B O W d e nN & C O. Dealers in Diamonds and Precious Stones 


15-17-19 Maiden Lane New York 
RRA 58 SG RES BAEIONNES i i 
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~ Don’t Fail To See Our Booklet, Now Being Mailed. 


You cannot be too careful in buying mesh bags. 
No other piece of personal adornment exposes so 
large a surface. That is why there are so many 
mesh bags that do not stand real wear and weather. 


Hedges Rustproof Mesh Bags 


are made with a conscientious regard for the repu- 
tation of the jeweler who sells them. They mean 
only pleased customers, who stay pleased as long 
as they have the mesh bag. 

Hedges quality brings them back for more pur- 
chases at the same store. 

Hedges prices help the store ride on that “tide of 
fortune” that sweeps men on to success. 

You will feel better satisfied in more ways than one 
if vou order a selection package. 


A. J. Hedges & Co. 


Specialists in Mourning Jewelry 14 12 to 16 John Street 
Makers of 14 Kt. Jewelry K New York 


(Trade-Mark.) 
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Suppose Your Very 
“Fussy” Customer 


is your best customer, and she is buying a 
thimble. 


What kind of a thimble are you going to 
sell her? 


Will it not be a quality thimble, the kind you 
know is sure to reflect credit upon you? 


Of course it will. 


Then you will sell her a 


Ketcham & McDougall 
Thimble 


Our trade-mark in a thimble is your guar- 
antee and your customer’s guarantee of sat- 


isfaction. 


It stands for over eighty years of experience 
in making salable thimbles—creating de- 
signs that yield you a good profit and always 
please—even your very “fussy” customers. 


Why not have us send you our catalog. It 
will help you to effectively replenish your 
thimble stock. 


If your jobber doesn’t carry our thimbles, 
we will tell you one who does. 


TRADE M D MARK 


Ketcham & McDougall 


“The Thimble 
15-19 Maiden Lane, 


House of America ”’ 


New York 
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_KREMENTZ 
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ONE PIECE COLLAR BUTTON 
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Illustration one-half size. 


This Case Produces 


sales for you—brings you more profit. Yet it doesn’t 
cost yvouacent. We give FREE this handsome display 
case and 209 copies “The Story of a Collar Button” 
imprinted with the name of any dealer who orders a 
two-gross assortment of Rolled Gold 


Krementz 
Collar Buttons 


Case is made of heavy plate glass, sloping drawer lined 
with velvet, trimmed throughout with oxidized copper; 
ball feet on both drawer and case to prevent scratching 
show case. 

Ask your jobber for Krementz case No. 5K, or fill out 
and mail the coupon to us. 


Krementz & Co., Newark, N. J. 


You may send me a two-gross assortment of Rolled 
Gold Collar Buttons providing that I receive, FREE, 
your display case No. 5K and 200 copies of “The Story 
of a Collar Button” imprinted with my name. 


FOUDGE 8. NAMBe sy, o's cvdascdceweus 




















See 








A STEEN ssheeirteNetanrcnsc 2 
anne ME ce Salle Si cee 








cai 
. 


ne 


by Se 


Se 


pow? 


whe ‘ z 3 »* “ a Sa 
* i = ES a = “ee Pes « ~ 
take —— 2 so bcs oy 
v) *. : &;. < a : 3 
* Dobe fn i > is 


a 


Poh ate 


— 


“se 


-— -s 


ee, 


NEON, LANGE Te ai 


en 


48 THE JEWELERS’ CIRCULAR-WEEKLY 





August 27, 1913. 





Newark Stands Alone 





Riker Brothers Trade 
Manufacturing Jewelers—14-Karat Only 
42-4-6 Court Street Mark 





TRADE 13-15 Franklin St. 


see and Theurer, Inc. 
mark 14 KARAT LINES 





Shafer & Douglas, Inc. 
LA LR Manufacturers of Rings 


Office and Factory 
9-11 Franklin Street ——_— City Hall 





Meyer & Gross 
Makers of High Grade 
Solid Gold Set Rings 


401-407 Mulberry Street 


M. G. 
Trade Mark 





William Link Co. 


(RADE 
Makers of 14-K. Jewelry 


, 
401-407 Mulberry Street Mart 





Clark & Noon 
27 Marshall Street 


Headquarters for Conse Fos oF ade Mark 





Osmun-Parker Mfg. Co. 
Makers of Fine Pearl and Diamond Jewelry 
338 Mulberry Street 





Climax Mesh Bag Co. 
Headquarters for the better Grade of “BAILEY” 
UNBREAKABLE Mesh Bags for the Retail Trade 

401-407 Mulberry Street 





Frederick B. Weiss, Inc 
The Up-to-Date 10-Kt. Line 


CUs vO 473-475 Washington Street 





MESH BAGS 


German Silver, Goldine, Sterling. “Something 
different." The better kind. Jobbers only. 
GOLDSMITH-KOCH CO., 103-109 Oliver St. 





Taylor & Co., Inc. 


10-K. Jewelry—In make and finish unsur- xX K 
passed by goods of any higher quality 
47 Chestnut Street wo: nn 





Battin & Compan +4 
Small Wares—Gold — Ser 


aon Ogden Street 





The Keller Jewelry Mfg. Co. 
Line that is 10-K. 


Salesroom, 320 Fifth Ave., 
New York Office: 64 Nassau Street 
Factory 251 N.J.R.R. Ave 





10 
Stumpf & Binder 


Manufacturers of Fine Gold and Platinum Chains, 
Swivels, Spring Rings, in Gold and Platinum. 


60-58 Columbia Street Newark, N. J. 





1865 Champenois & Co. '°'? 
10-K. Jewelry, Quality and Finish 


nequalie 
rrapk C XK MARK 50 Walnut Street 





BROWNE, JENNINGS & LAUTER 


Makers of Fine Platinum and Gold Jewelry 
Also Special Work from Designs 


N. Y. Office, 49 Maiden Lane 48-50 Walnut St. 


Silver ‘Type. Novelties and Mesh Bags re\ 
N. Y. Office, 15 Maiden Lane 


Eastwood-Park Co. 


Austin and Murray Streets 





J.A.&S.W.Granbery 


(a corporation) 


The 10 kt. line that sells 
Trade Mark Kinney, Orchard and Scott Streets 
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Burstow, Kollmar & Co. 
Bracelets and Bead Necks 
18 Columbia Street 


THE HOUSE OF PROGRESS 
14K. and Platinum Jewelry 
FRANK KREMENTZ CO. 
530 Mulberry Street 





Garland, Fisher Company 


GF °* 10- K Mesh Bags and General Line 
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In Newest Designs 


Finest Workmanship 
Quickest Sellers 
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14 and 10K. Gold 
Platinum 


Diamond Goods 
Silver Novelties 
and Silverware 
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POU VVC CCU 


Newark is the fountain head of 
highest grade goods, made by 
those who know how. Salesmen 
representing these Newark firms 
always have something you will 
want. 
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Insist on 
*“ Newark-Made” 
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Specialists in Eye Glass Cases, Purses, Vanities <tr> 
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... eink & Angell, Inc. 


14-K. Jewelry 
13 Franklin Street 


Y. Office, 9 Maiden Lane 
530 Mulberry Street 

Abig & Wagner 
Specialty 10 and 14-K. Bracelets and La Vallieres 
50 Columbia Street 





Geo. W. Heath & Co. 


Pencils and Fountain Pens 
206-208-210 First Street 





Weizenegger Bros. 
(wy <B) Sterling Silver Mesh Bags 


358 Halsey Street 





fd. THE WILLIAM B. KERR CO. 
Makers of Novelties, Toiletware, Etc., in 
14-K. Gold and Sterlin 
Office and Factory N. Y. Office 
15 Maiden Lane 





Orange and High Sts. 
Sao. Hohnhold 


E. H. Ronused, W. Mills 
. EASTWOOD & 
Specializing in in te. re, Bar Pins, , Brace- 
lets in 10 Also Platinum Mountings. 
" ‘Marshot Street 





J. D. Dalzell & Co. 


BH Manufacturers of Fine 14-K. Jewelry 
Mark 23 Marshall Street 





The Hayes Bros. Co. 


HEB Manufacturers of exquisite 10-K. and 
14-K. Jewelry. 42 Hill Street 





L. Fritzsche & Co. 


Fine Gold Jewelry 
Pat. Horse Shoe Nail Bracelet 


480 Washington Street 





PLATINUM 
Settings in Platinum and Gold 


Baker & Co., Inc. 


N.Y. Office, 30Church St. 408N.J.R. R. Ave. 





La Pierre Mig. Co. 


50 Columbia "© 


Silversmiths 
Candlesticks 





Eckfeldt & Ackley 
14-K. only— Lockets, Links, and Novelties 
98-104 Murray Street 





Frisch Brothers 
Specializing in Fobs, Brooches, Scarf Pins, 
La Vallieres, Link Buttons, Etc. 


For the Jobbing Trade Only 50 Columbia St. 








La Secla, Fried & Co., Inc. 


(Gold and Silversmiths) 


and Card Cases. 


97 Chestnut Street Trade Mark 


Mandeville, Horton & Tibbals, Inc. 


We SPECIALIZE in RINGS 


of every description 


Mark. 332 Mulberry Street 











Barry & Company 


Well Made 10K Jewelry 
om (}) Mark Our Trade Mark Your Guarantee 
10 Austin Street 


Gold Set and Dinner Rings 
“Rings that sell themslves,” 
9 Clinton Street 


ee Strauss & Strauss 
N <y Advanced Styles 


Henry Ziruth 
Unbreakable Chains—High Grade 10 and 
14-K. Gold and Platinum Chains 


30 Court Street 














Charles W. Park 
Maker of Fine Sterling Goods, Novelties 
d Mesh Bags 





Oliver and McWhorter Streets 








ARCH CROWN MFG. CO. 


Staple M 
Ready to Use Samoles seat 
eet upon —— 





PRAT ALS LRA SR SEN LIL EP TEM SPIE EA SEEN RIES ONIN TI. | 











August 27, 1913. THE JEWELERS’ CIRCULAR-WEEKLY 





REG. IN U. S. PAT. OFF, 


POWERS ann MAYER, wc. 


8-14 West 38TH STREET 
Adjoining Fifth Avenue 


NEW YORK 


We beg to annownee that our 
Eleventh Annual Exhibition of 
Diamond Jewels will be held in 
our offices from September Eighth 
to the Chirteenth, inclusive. 

Chrough this medium we desire 
to extend an invitation to all 
Jewelers who contemplate a visit 
to New York around these dates. 

A visit to this display mill be 
of the greatest interest. 


LONDON PARIS 


Kimb rl y House de Ch d 
15-17 Holborn Viaduct elaine cii nae eeaias 


CABLE ADDRESS: “ON TOP,” LONDON 





AMSTERDAM 
Sarphati Straat 32 
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F Platinum, Gold and Silver, in 
[ Plain, Pierced and Engraved 
vi Patterns, set with Precious 
ieee Stones, or unmounted as 
ae H desired. 
ae Cigarette Cases Lorgnettes 
Fa Chatelaines Eyeglass Cases 
_ Jeweled Bags Lorgnette Chains Cigarette Holders § Novelties 
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nt Our Line is made especially for jewelers whose trade demands the artistic, exclusive and finely 
wrought. Our aim has been to create a salable and unusual number of effects that appeal to dis- 
criminating buyers. 
S. COTTLE COMPANY 
31 East 17th Street New York City 
PARIS: 28 Rue D’Hauteville CHICAGO:: H. M. Heymann, Heyworth Bldg. SAN FRANCISCO: A. E. Lee, Shreve Bldg. 
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Distinctive Merit in these Lapel Chains 


It’s the very season for Lapel Chains and they are becoming more popular than 


TRADE ever before. How is your stock? 


MADE IN 10 AND 14K. GOLD AND PLATINUM 


oe Range 
MARK $ — $ 
Buttons and Chains Engraved 


and Engiae Turned 








WRITE US TO-DAY 


Fifty Different Combinations 
to Choose From 





TRADE 


MARK 


/ 
/ 











Lingerie Clasps 
Safety Pins 
Ladies’ Fobs 
Key Chains 
Scarf Pins 
Sleeve Buttons 
Ribbon Fobs 
Match Boxes 





* 
Waldemar Chains E R h d & ¢é 
Lorgnette Chains hos IC ar son O. 
Neck Chains The House of Staples—Known to the Trade for over 70 years 
Hat Pins 
“R. S.” Cigar Cutter 23 MAIDEN LANE, NEW YORK 
Veil Pins 
Handy Pins San Francisco Office, Head Bldg., Post St. and Grant Ave. 








| OSMERS, DOUGHERTY COMPAN 
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Order and Regely Work 
of All Kinds Executed 
by Skilled Workmen 


291-293 SEVENTH AVENUE, NEW YORK 


Between 26th and 27th Streets Phone 913 Madison 
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MANUFACTURING 
JEWELERS 


SEED 
PEARL 


Ropes 
Brooches 
Pendants 
Necklaces 
Collars 
Earrings 
Bayaderes 
Sautoirs 
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SEND FOR OUR 
CIRCULAR 
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Graff, Washbourne & Dunn’s 


Clermont Service 
Is An Instant Success 


A Literal Quotation From a Letter From an Enthusiastic Customer is as Follows: 


“It is with considerable surprise and pleasure we note you have stepped into the field 
of Commercial Silver in the production of your CLERMONT SERVICE. This is the 
most artistic commercial set it has been our pleasure to see; and, in the words of the 
slang artist, it is a ‘pippin.’ We see no reason why you should not command the field 


with this set.” 


Graff, Washbourne & Dunn 


SILVERSMITHS 


Office and Factory 142 West 14th Street New York 
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ree aiiaeatel *“*SALABLE Wherever There Is A Watch” cael Renting 
~ “Th. Duo? —-A)\- 
e Duo we ee 
Watch Holder 
Rotary Holder, with Strap Bracelet hiasd ialine ailihiteaiitineasite 


Without Watch—Ready for The Absolutely Safe Device | | 
Inserting. Fitted to Watch waaay 5 Po be Inserted in 


Guaranteed Expansion Bracelets Patent ©, Pending 
YZ 


Patent Pending 
or 
High Grade Straps 
ALL QUALITIES MANY PRICES 
HAVE A BOOKLET? 


The Mealy Mfg. Co. = x A 2 


BALTIMORE Rigid Holder, with Metal Bracelet 
PHILADELPHIA The Watch Inserted and Held Secure. 


Rotary Holder, with Metal! Bracelet 


Watch Has Been Inserted and Locked by 
One-Quarter Turn NEW YORK 











Our Fall Line Is Ready 


We are originators of new ideas. As a result our FALL 
LINE contains many original designs, unexcelled in quality, 
finish and beauty. These new ideas in your stock will attract CUM i wena 


CUFF PINS, VEIL PINS, 


ETC., ETC. 


: = PEACOCK & SONS, Inc., 116 Chestnut St., Providence, R. I. 


holiday trade. 


NEW YORK OFFICE: 9 Maiden Lane, Room 1207. 











, Quality and Moderate Prices 
CHAINS C. LEMAITRE & CO. FINDINGS 


Single and Block Soldered Cable and Curb Chains. Also 99-105 CHESTNUT STREET, NEWARK, N. J. Clasps, Springs, Rings, Swivels, Settings and Hollow Balls 
Fancy and Mesh Bag Chains and Mesh Bag Trimmings Morris Building (Bails from 5/64 te 1" in Diameter) 
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“OUR LIN 7 THE “ARISTOCRAT” a 
OF 10K. JEWELRY FP) 


SCHLESS,BROD&Co. | 


Makers of Gold Jewelry to the Jobbing Trade Exclusively 


26-28-30 Beecher St., Newark, N. J. 


NEW YORK OFFICE: 65 Nassau St. 

















































THE WASHBURN 


SECURITY MAGIC NUT 
Automatic Holder for ear studs, scarf-pins, 
for all sizes of scarf- etc. 


pin wire. Guaranteed. 


Pe 


EAR WIRES 


for unpierced ears. 


SAFETY CATCH 
For Brooches, etc. 
Can be applied to any 
work where pin tongues 
are used. 


Open. Closed. Open. Closed. 


Descriptive Circular on Application. 
Pear] Drilling and Adjusting a Specialty. } 
Special Order Work and Repairing. d 


C. IRVING WASHBURN . 5-49 John Street, N.Y. Sanitary Drinking Cups 


ENGINE TURNING 


is popular now. Are you making your goods 

engine turned? Will be pleased to call upon 

you or correspond and quote prices. 

Vanity and Cigarette Cases, Cigar Cutters, Etc., a specialty 
SUPERIOR ENCINE TURNING CO. 


170 Broadway, New Yo 
(Care Maiden Lane Sate Deposit Vaults) 


























We have the most complete collection in | 
the United States. 


POPULAR PRICED AND FINE GRADES 


Protective laws in most States 
abolish the use of contagious public 














cups. 
Est. off A.O. BAUMANN ames (C. F, Rumpp & Sons “S50” } 
Manufacturer of i meee prep ~R- Fine Leather Gonds INCORPORATE! a 
7984-2F. Ni " ilt : 
IVORY and TORTOISE SHELL GOODS 49F. Nickel Cup, Gilt Line enemas Cots mee 
Toilet Articles a Specialty | 
Repairing in all its Branches Send for Illustrations and Prices. NEW YORK SALESROOM : 683 and 685 Broadway : 


54 West Sith St. New York 














Ore K: & WW 10K. and 14K. 


JOBBERS {AN UFACTURING JEWELERS J E WwW E L is Y 
Py, 87 MAIDEN LANE. .,ctO®* 
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Artistic Designs =A Line Marked by Characteristics That Sell Jewelry — <tiled Workmanship 


Careful Finish Popular Prices 
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Sterling Jewel Cases 


We illustrate one of the six sizes of jewel cases 
from our line. These cases can be had with either 
flat or dome tops, 
turned decorations. 


plain, engraved or engine 





All cases are velvet lined throughout. The four larger 


sizes come with a removable tray giving two separate com- 
The two smaller sizes do not come with a 
Each case is fitted 


partments. 
tray, having but one compartment. 
with a lock and key. 

The smallest size measures 3° x 2’ and the largest 


6% x 4%. Prices range from $12.50 to $46.50 each. 


Why not write for an itemized price list to-day? 


WARWICK STERLING CO. 
36 Girnet Street, PROVIDENCE, R. !. 


New York Office, 15 Maiden Lane San Francisco Office, Jewelers Bldg 


Address all correspondence to Providence 
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Three Stone Tooth Ring 








If it’s a If it’s a 
Ring Ring 
we can wé can 
make make 
it it 











Rings that challenge criticism and 
command admiration 


ALBERT M. MIX & CO. 


Manufacturers 


106-108 FULTON ST. == 14K. mane DC NEW YORK 
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ESTABLISHED 1839 


Simons Bros. Company 


Philadelphia 


Classic Beautiful 
in in 
Design Simplicity 





GRECIAN BORDER THIMBLE 


Made ip Gold and Silver 


Write for Catalogue 


San Francisco 
717 Market Street 


New York 
43° Maiden Lane 


Chicago 
31 N. State Street 
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14Kt. Bracelets 


The largest assortment of 14Kt. 
Bracelets on the market—from 214 


mm. to 15 mm. in width, in Plain 


Engraved, also Engine Turned. 
Prices range from $2.00 up. 
Also a large line of Flexible 

Bracelets. 


Wordley, Allsopp & Bliss Co. 


Makers of 14 karat Jewelry Exclusively 
Newark - New Jersey 


Coast Representatives 
HENRY M. ABRAMS CO., 717 Market St., 


San Francisco 
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RINGS! RINGS! RINGS! 


Our Specialty for Over 
Forty Years 


DATTELBAUM & FRIEDMAN 


INGS J 


MAKERS OF 





10-KT. AND 14-KT. GOLD 
51-53 MAIDEN LANE :: NEW YORK 


We’re at the Convention, Booth No. 10, 
showing a full line of popular-priced rings 
set with Heller’s Synthetic Stones and 
Oriental Culture Pearls. 











Chains of All Description 


Coat Chains  Fobs 
Vest “ Lockets 
Neck “ Bracelets 


La Vallieres 


In all the newest 
designs. 


Ask your Jobber 
for these goods 


and look for the 


stamp 
G. L. B. Co. 


or write us fora 
selection of the 
newest designs 
(giving your Job- 
ber’s name) and 
we will forward 
same at once, 
saving all possible 
delay. 


Address 
George L. Brown 
Company 


Attleboro, Mass. 
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“UTOPIAN” Sterling Silver-Mounted 101,4- 
inch Sandwich Plate, with cut-star bot- 
tom, $4.00. 


(Price subject to Jewelers’ Circular key) 


There are three features in which 


“UTOPIAN” 


SILVER DEPOSIT WARE 


excels all other goods of this character—three 
strong points of superiority which should influence 
every retailer to place his order now for a good 
assortment of these high-grade novelties: 


QUALITY—tThe supcrior design and durability 
which distinguish “UTOPIAN” Ware from others 


will appeal to your customers and sell the goods. 


VARIETY—The extensive line of beautiful novel- 
ties we manufacture provides great possibilities for mak- 
ing wonderfully attractive store displays, which will 
help your business in all departments. 

VALUE—The artistic, substantial quality of every 
piece of “UTOPIAN” Ware, together with the fact 
that our prices are right, enables us to offer the trade 
better value than you can obtain from any other 
manufacturer. 


You need this line—send for our new Illustrated 
Booklet today. Complete Catalogue in prepara- 
tion; will be ready in September. Call or write. 


UTOPIAN SILVER DEPOSIT & NOVELTY CO. 
261-263 West 36th St., New York 


San Francisco—-M. FREDERICK & SON—45 Kearney St. 
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Seamless 
Gold Shell 
Rings 


as illustrated, put up in hand- 
carved trays, lined with purple 
silk velvet, fitted with easel 
back, containing one or two 
dozen assortments, make a 
neat, effective arrangement for 
counter, show case or window 
display. A liberal assortment 
of these will bring you active 
business. All stones genuine, 
except when set with imitation 
diamonds. 

Assortments comprise ladies’ 
and men’s rings. 





Price through Jobber 
to any Retailer 


$9.00 


PER DOZEN 





for All Information 








/ 


Trade-Mark 


and the quality of ring 
1/10-12Kt. stamped on all 
rings. Absolutely guaran- 
teed to be 1/10-12Kt., and 
to wear for a number of 
years. 








Lyons Manufacturing Company 


Rings — Bracelets — Novelties 
New York: 87 Maiden Lane. Cuicaco: 1111 Heyworth Bldg. 
Vv OR aiden Lane Providence, R. 1.,U S.A. San Francisco: 704 Market St. 


Lonpon: 7 Buchanan Bldg. 
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“Surlock” Safety Catch 


The only Perfect Combination 
Safety Catch and Point Protector 








As it appears with Pin Tongue 
attached. 


MANUFACTURERS who have 
been experimenting with wunsatisfac- 
tory catches will find this device serv- 
iceable and reasonable. 

JOBBERS’ will experience less 
trouble in demonstrating this simple 
and serviceable device to their cus- 
tomers. 

RETAILERS ought to carry ‘“Sur- 
lock” catches in stock and suggest 
its insurance value to the consumer. 


It clamps the pin securely into the 
catch provided for it, by means of 
a small piece of solder; the operation 
of a minute. | 


Made in sterling silver, 10 and 14- 
karat gold, German silver. 


SEND FOR SAMPLE. 


The Surlock Safety Catch Co. 


Metcalf Building, Providence, R. I. 























Write Direct to the Factory 





JEWELERS’ 
SHOW CASES 





Our Small ROSEWOOD MOULDING 
STEEL LINED CASE. We Challenge 
the World to Produce a Better Case 


F.C. JORGESON & Co. 
159 to 167 ANN ST., CHICAGO 


JEWELERS’ FIXTURES 


Write for our New Catalogue 


Our Motto: The Best of Everything 






















REG. U. 8. PAT. OFF. “The Filling That Fills” 


Engraving on Celluloid, Ivory, Peart. 
Bone, Wood, Tortoise Shell, Btc. 


32 Colors 


All colors, 10c. each; Gold, 25c.; Silver, 20c. 
H' W. THOMPSON, 26 E. 20th St., New York 
Write for Free Chart of all Colors 












August 27, 1915. 





Not sold by dealers 


‘Phoenix’ Platinum Melter 


More Convenient—More Economical 


Large numbers of small manufacturers and most of the 
largest concerns are enthusiastic in their praise of the *Phoe- 
nix” Platinum Melter and Welder. 


JONES & WOODLAND, Newark, N. J., after 16 months’ use, say: 
‘Tas saved its cost in a single month.” 
© LARGEST JEWELRY CONCERN IN CANADA, 
ons, Ltd., wrote us from their Montreal establishment: 
“Platinum, remelted by your ‘Phoenix’ Melter, is equal in every 
way to the metal we buy originally.” 
WM, SCHEER, one of New York’s largest jewelers, replied to a corre- 
spondent: 

“We refer you to the Jewelers Technical Advice Co., who are prac- 

tical in platinum melting, and will send you only what you really 

need. We get all our supplies through them.” ; 
AFTER A YEAR’S TRIAL, Osmers, Dougherty & Co., of New York. 
say: 

““A great saving of money, time and annoyance.” 
DURAND & Co., of Newark, after a year’s use: 

‘Well satisfied with your systems; they are a success.” 
TRAUB JEWELRY MFG, CO., of Detroit: 

“We are melting all our platinum filings at a great saving.” 
KELLER MFG. CO., of New York, after a year’s use: 

“Not only a great money-saver, but a convenience.” 


No Furnace or Flue Required 
No Objectionable Features 


The jeweler who uses as much platinum as an 
ounce a month should secure the ‘‘Phoenix”’ 
Melter. 


THE Henry Birks 
x &X 







Write the manufacturers for descriptive folder. 


Jewelers Technical Advice Co. « Dy 


12 John Street - NEW YORK 
Not sold by dealers 








ABR. M. VAN PRAAG 


Expert Diamond Cutter 
and Importer 


Office Factory 





80 Maiden Lane, New York 106-108 Fulton St., New York 
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Skeleton Frame Platform 




















Well adapted for displaying a large stock of Jewelry and 
Toilet Ware. Every article within reach without interfering 
with any of the others. 

Send size of window for estimates. Have a variety of 
styles. 





J. NADELMAN & CO. 


Display Stands, Jewelry Trays, Silverware Cases, Ete. 
38 W. 18th Street, NEW YORK 








Balance, Weights 
and Sieves 


Send for Catalogue. 


DAUBE & HOPKEN 


Established 1907. 
39 Caritom Ave., Jersey City, N. J. 

















We Make 


Repair and Refinish Anything in ‘ 


JEWELRY 


We Return Work Same Day 
Received 


CHAS. F. DAMM 
520 Main St., Buffalo, N. Y. 













AND 
SPECIAL GROER WORK. 


' ere 
Rg FRANKEL BL'D'G, 
45-49 JOHN ST. © 4 GARLICK 
NewYork 


B. ROEDE & SONS FINE ALL PLATINUM 


RING MOUNTINGS 


Also LA VALLIERES and BROOCHES Already Mounted 


Manufacturing 
Jewelers 


Send for Illustrations of Other Patterns 
% Actual Size. 





Chicago Office 





31 No. State St. 981 982 988 980 








JEWELRY BOXES 
TRAYS OF EVERY DESCRIPTION 


FANCY PLATFORMS AND WINDOW 
DISPLAY BLOCKS 


SILVERWARE BOXES 

HARD WOOD CHESTS 

FLANNEL ROLLS AND BAGS 
TAGS, CARDS, COTTON, FINDINGS 
PAPER BOXES 


Estimates and Samples Cheerfully Furnished 


“SECURITY” RING TRAY 








Patented Lock Ring Tray 
SEND FOR CIRCULAR 





35 Maiden Lane 
LORSCH BLDG. 
NEW YORK 





WOLFSHEIM & SACHS 


Kansas City Office: 


Boley i 
GEORGE L. BRENNING 
Manufacturers and Importers Selling Agent 
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The <=> Solitaire Cluster 


These clusters are set in clamps and 
can be transferred the same as a 


single stone. 

The investment is less. 

The profit is more. 

THE DEMAND DOES EXIST. 


Many of our customers are supply- 
ing the demand and making money. 


A postal card will bring you a 


selection. 


GEBHARDT BROS., Cincinnati, Ohio 








The Pendants of the Patented 
appe?rance of large, beautifu 





Scarf Pins are extremely 
Patented. 
IMPORTERS AND CUTTERS 
OF DIAMONDS 


GEBHARDT BROS. 















Solitaire Clusters have the 
Solitaires. 
effective. 


The Gentlemen’s 


CINCINNATI, OHIO 
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AT LAST— 


A SELF-FILLING PEN WITH THE 
DEFICIENCES LEFT OUT 


“Swan” Self-Filling Fountpen 


OR years we have hesitated to place upon the market a self-filling pen of the 
ordinary variety—either sack or piston—realizing the disadvantages of both 
of these types. After years of experiment we have perfected and patented 

a pen that we believe to be the last word in fountpen construction. 

An entirely new basic principle is involved whereby a small soft rubber 
bulb is pressed by the fingers, forcing all air from the pen and causing same to 
be entirely filled with ink, every drop of which is available for 
writing. All dealers realize the shortcomings of the sack and piston 
styles of pens, both as to their limited capacity and liability of 
derangement. In the SVAN SELF-FILLER we have eliminated 
these disadvantages, and every JEWELER should be vitally 
interested in the details below. 

INK CAPACITY—The barrel of the SWAN SELF-FILLER being 
given over entirely to the holding of ink has a capacity of more than 
double that of any other self-filling pen of similar size. 

EASE OF FILLING—The new “SWAN” does not fill with one com- 
pression of a rubber sack. It takes five squeezes of a small rubber bulb. 
These five squeezes mean five seconds in time and those five seconds equal 
a full pen—a pen empty of all air and chock full of ink. 

NO METAL PARTS—With the exception of the small soft rubber 
bulb and the gold pen every part of the SWAN SELF-FILLER is made of 





symmetrical and beautifully balanced. No sliding sleeves—no projecting 
bumps—nothing to disturb the “feel” of the pen in the user’s hand. 


THE “LITTLE WINDOWS”—Every jeweler will readily realize 
the selling value of such a feature as The “Little Windows.” His customer 
can see filling right there before his eyes the pen which he—the jeweler— 
is going to sell him. Can see the ink mounting up into the barrel and’ 
really know that it is filling. Then there is also the knowledge of know- 
ing just when the pen needs refilling. 


hard rubber. Metal parts are entirely eliminated. Fingers—warm, human =F] 
fingers—operate the bulb, and we all know that the life of soft rubber is [2 =| 
prolonged almost indefinitely when used constantly with the hands. is; 
ae | 

HOLDER—Here is a self-filling pen with a perfectly smooth holder, Zi | 

OW pil 

| 


Every jeweler who reads this advertisement will sum up these 
points. He will know from long association the quality of the gold pens 
that Mabie, Todd & Co. have made for 70 years. The merit of the “SWAN” 
Double Feed—and if he is wise he will realize that the “SWAN SELF- 
FILLER?” is the last word in fountpen construction. He will decide that 
it is necessary for him to handle them, and handle them right. If he would 
like to test one for himself, we will willingly send him one for trial. The 
merits of the pen will then speak for themselves. 


MABIFE, TODD & CO. 


17 Maiden Lane 124 York St., Toronto 
NEW YORK 60 209 s. State St., Chicago 


ESTABLISHED 1843 
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ABEL BROS. & CO. 29 Maiden Lane 


Diamond Jewelry—Mountings—Diamonds 


Cc. G. ALFORD & CO. 192 Broadway 


Diamonds, Watches, Jewelry 


ALVIN MFG. CO. Fahys Bldg., 


Silversmiths 52 Maiden Lane 


AMERICAN GEM & PEARL CO. 
14 Church St. 
M. J. AVERBECK 


10-12 Maiden Lane 
Jewelery and Novelties 


F. BAUMEISTER 1181 Broadway 


Unusual Jewelry and Antiques 


ERNST GIDEON BEK 15-19 Maiden Lane 


Mesh Bags and European Novelties 


‘ BENEDICT & WARNER 


Precious Stones 15 Maiden Lane 


BIGALKE & ECKERT CO. 
Fine Imported Watches 527 Fifth Ave. 


S. BORGZINNER CO. 82 Nassau St. 
Jewelry Cases, Trays, etc. 

J.B. BOWDEN & CO. 15 Maiden Lane 
Ring Makers 

R. A. BREIDENBACH 51-53 Maiden Lane 
Diamonds and Precious Stones 

ALPHEUS L. BROWN 68 Nassau St. 
Watches: Waltham, Elgin, Howard,Hamilton. 

BRUHL BROS. & HENIUS CO. 
Imp. and Cutters of Diamonds. 15 Maiden La. 

M. B. BRYANT & CO. 7 Maiden Lane 
Ring Makers 


CARTER, HOWE & CO 


Manufacturing Jewelers 9-13 Maiden Lane 


I. S. CHARIG 71 Nassau St. 


Big Bargains in Diamonds Our Specialty 
HERBERT COCKSHAW 
Novelties in Jewelry 


H. H. COLLARD 
Mfrs.’ Agent, Everything in Silverware 
COOPER & FORMAN 3 Maiden Lane 


Mfrs. of Diamond Jewelry and Mountings 


29 W. 88th St. 
15 Maiden Lane 
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dollar. 


What You Get 


Your profits depend as much upon what you 
get for a dollar as upon what you give for a 
Your buying is as important as your 


selling, for you cannot hope to sell to advantage 
unless you have first bought to advantage. 


Manifestly, the best place to buy is the place 
where the best and most extensive stocks are 
offered—the market that includes the choicest 
domestic and imported goods—the source from 
which they flow to all points in the United 


States. 


There is but one such market — New York — 








S. COTTLE CO. 81 E. 17th St. 


Gold Mesh Bags, Vanity and Cigarette Cases 


DATTELBAUM & FRIEDMAN 


Ring Makers 51-53 Maiden Lane 
DAVIDSON & SCHWAB, Inc. 
Mountings and Dia. Jewelry 126 W. 46th St. 
JAQUES DEPOLLIER & SON 
Plat., Gold Novelties, Bracelets 15 Maiden La. 
DERBY SILVER CO.’S 10 Maiden Lane 
World renowned Hollow and Toiletware 
C. DORFLINGER & SONS 
Fine Cut Glass 86 Murray St. 
R. & J. DREYFUS 80 Maiden Lane 
mporters of Diamonds 
WM. J. DURFEY 7 Maiden Lane 


Bargains in Diamonds, bought and sold for cash 


ELIASSOF BROS. & CO. 9-13 Maiden La. 


Diamonds, Watches and Jewelry 
N. J. FELIX & SONS 56 John St. 
Watch Mtls., Tls. & Jwls’ Fndgs, Case Reprg. 


FISHEL NESSLER CO. 134 Fifth Ave. 


Manufacturing Jewelers 
LOUIS D. FOLKART 65 Nassau St. 
Cash for Diamonds and Diamonds for Cash 


FRENCH ART JEWELRY CO. 


Sterling Silver Whitestone Jewelry 182 B’way 





GATTLE, ETTINGER & CO. 
Diamond and Prec. Stone Jly. 170 Broadway 


THE GINNEL MFG. CO. 15 Maiden Lane 
Gold Plated Link Buttons, Bar Pins, ete. 


GOLDSMITH BROS. 20 John St. 
Gold, Silver and Platinum Bought and Sold 


THE GORHAM CO. 
Fifth Ave. and 36th St. and 15 Maiden Lane 


W. GREEN & CO. 81 Nassau St. 
Jewelry, Jewelers’ Supplies, Electric Motors 

A. GROENMAN 
Expert Diamond Cutter 

HERPERS BROS. 
Settings 

J.L. HERZOG & CO. 45 Rose St., cor. Duane 
Makers LK Rings & EL KAY Cuff Buttons 

I. HOCHBERGER & SONS 


71-78 Nassau St 


35 Maiden Lane 


Diamonds 85 Maiden Lane 
S. E. HOWARD’S SON & CO. 
Ebony Goods 15 W. 24th St. 


ILGEN & WAKEFIELD CO. 
Jewelry and Watches 15 Maiden Lane 


ROBT. H. INGERSOLL & BRO. 
Watches 315 Fourth Ave. 


INTERNATIONAL GEM CoO., Ine. 
Lapidaries and Prec. Stones 815 Fifth Ave. 
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made so by its pre-eminent natural advantages 
which have drawn together into a single focus 
all the leaders in every branch of the trade. 
It is this concentration, within narrow limits, of 
everything you can possibly require that makes 
it so exceptionally easy and profitable for you to 


BUY IN NEW YORK 








Reduced Fares 


Special reduced rates have been arranged for, from points in Trunk Line 
Territory, operative on the following dates: 


September 6th to 9th, inclusive 


For particulars address: 


233 Broadway, New York. 


The Merchants Association of New York, 
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INTERNATIONAL SILVER CO. 


Silversmiths 9-15 Maiden Lane 
DAVID KAISER & CO. 


Fine Diamond Mountings 


14 John St. 


THE KELLER JEWELRY MFG. CO. 


64 Nassau St. 
12 John St. 


10-Karat Gold Jewelry 
KENT & WOODLAND 
Bracelets 
WM. B. KERR CO. 
Silversmiths 
KETCHAM & McDOUGALL 
Thimbles, Eyeglass Holders 15 Maiden Lane 
JULIUS KING OPTICAL CO. 
Opera and Field Glasses 12 Maiden Lane 
JONAS KOCH 37-39 Maiden Lane 
Jewelry and \Watenes 
LARTER & SONS 21-28 Maiden Lane 


Studs, Vest Buttons, Rings, Links and Lockets 


SAMUEL LAWSON 19 John St. 


Coral and Black On\x Mourning Jewelry 
MADDOCK & MILLER 54 Murray St. 
Royal Worcester China: Novelties & Staple Lines 
JULIUS MAMLUCK & CO. 6s Nassau St. 


Diamonds, Prec’s, Semi-Prec’s, Imitat’n Stones 


M. H. MANN & CO. 45 John St. 


Importers of Diamonds 


15 Maiden Lane 


| 
| 
| 


| 


110-116 Nasau St. 


B. FU C. MAZZA 


Coral 


LUDWIG NISSEN & CO. 


Pearls and l’recious Stones 


POWER & ALLAN, Inc. 


Diamond In 2 Maiden Lane 
ENOS RICHARDSON & CO. 


Manufacturing Jewelers 21-23 Maiden Lane 


ROGERS, LUNT & BOWLEN CO. 


Silversmiths 15 Maiden Lane 


W. I. ROSENFELD 


Diamonds 


A. ROSEMAN 


1 Maiden Lane 


9 Maiden Lane 
Diamond In Diamond Jewelry 


SCHANFEIN & TAMIS 45 John St. 
Cigarette Cases. 
JOHN SCHUMACHER 1 Maiden Lane 
] nt 


WILLIAM . "SEXTON 


Vlatinum and Gold Jewelry 


SLOAN & CO. 


15 Maiden Lane 


Specialties in line 14-Karat Jewelery 
SINNOCK & SHERRILL Maiden Lane 
Solid Gold Emblem Goods to Jobbers only 


E.H.H.SMITH SILVER CO. 15 Maiden La 
Special Silver Plated Ware Made to Order 
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182 Broadway 
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STAIGER & SONS 


Diamond Jewelry and Platinum Mountings 


2 Maiden Lane 


L. STRAUS & SONS 42-46 Warren St. 


Art China, Cut Glass, Marbles, Bronzes 


LOUIS STRASBURGER’S SON & CO. 
Diamonds 341 Fifth Ave. 


GEO. O. STREET & SONS 


Ring Makers 2 Maiden Lane 


SETH THOMAS CLOCK CO. 


15 Maiden Lane 


OTTO THURNAUER 215 Fourth Ave. 


“Bavaria” Miniature Clocks, Cutlery & Specs. 


R. WALLACE & SONS MFG. CO. 
Silversmiths 11 W. 32d St. 


WARWICK STERLING CO. 


Sterling and Leather Novelties 15 Maiden La. 
L. E. WATERMAN CO. 173 Broadway 
Waterman’s Ideal Fountain Pens 
HAYDEN W. WHEELER & CO. 
Diamonds and Mfg. Jewelers 2 Maiden Lane 
WAGNER COMB MFG. CO. 11:2 B’way 
Tortoise Shell Hair Ornaments, Opt. Goods 
A. WALLACH & CO. 37 Maiden Lane 
Gold Chains, Gold and Silver Mesh Bags 
bass read dace shy BROS. 45 John St. 
Jiamond Set Jewelry 
FRANK M. WHITING & co. 
Silversmiths 5 Maiden Lane 
WHITING MFG. CO. 
Silversmiths 
A. WITTNAUER CO. 
Importers of Watches 
JULIUS WODISKA 
Diamond Mountings 
WOLFSHEIM & SACHS 
Boxes, Trays, etc. 35 Maiden Lane 


J.R. WOOD & SONS 170 Broadway 


Diamond Cutters—Wedding Ring Makers 


15 Maiden Lane 
30 W. 36th St. 


40 John St. 








65 Nassau St. || 
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SILVER DEPOSIT WARE 


The popularity of our Sugars and Creams in Silver Deposit is well 
grounded. They are of the best rock crystal cut glass with the designs in 
heavy silver deposit. The new shapes of the glass and the engraving are 
also noteworthy features that contribute to the beauty of the pieces. The 


price will be found very reasonable. 


We also make in this popular, low priced line Water Pitchers, Claret 
Pitchers, Water Sets, Tumblers, Sandwich Trays, Baked Apple Sets, 
Decanters, Colognes, etc. 


WILCOX & EVERTSEN 


International Silver Co., Successor 


MERIDEN = - = = CONNECTICUT 


49-51 West 34th Street — NEW YORK — 9-19 Maiden Lane 
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Medizeval and Later Engraved Gems in the British Museum. 





By O. M. Dalton, in the Burlington Magazine. 








HE collection of post-classical engraved 
gems in the British Museum does not 
equal that of the Cabinet des Médailles in 
the Bibliotheque Nationale in Paris, nor 
does it contain such notable examples as 
the Imperial collection at Vienna. It has 
inherited less and its principal accessions 
have been the result of gradual purchase. 
The chief accessions have been derived 
from collections formed for the sake of 
antique gems, the most important being 
that of, the Duc de Blacas, acquired 1 
1866, and that formed by Henry Howard, 
fourth Earl of Carlisle (1694-1758), ac- 


few of the Marlborough gems were ac- 
quired by the Museum in 1899. Sir Hans 
Sloane possessed a large series, but very 
few were above average merit, and most 
far below it. 

The purpose of the present article is to 
illustrate a limited number of the Museum 
gems, some on account of their individual 
interest, others as typical examples of their 
epoch. The series chosen begins with the 
later Middle Ages, from which time the 
practise of the gem engraver’s art has been 
continuous. 

It is necessary to abandon Vasari’s view 




















Fic, 1—ENGRAVED GEMS 


quired in 1890. The Blacas series is rich 
in imitations of the antique; that of Lord 
Carlisle, though much smaller, includes in- 
teresting examples of Renaissance work, 
and maintains a high standard throughour, 
a fact which causes little surprise when 
we remember the advantages which Lord 
Carlisle enjoyed as a collector. The well- 
known passage in Horace Walpole’s letter 
to West, ad propos of Cardinal Ottoboni, 
illustrates at once the good fortune of this 
nobleman and the enthusiasm which 
brought him a deserved stccess. A limited 
number of stones was contained in the 
Payne-Knight and other collections; only a 





IN THE BRITISH MUSEUM. 


that there was no engraving worth the 
name before the pontificates of Martin V. 
and Paul II.: discovery of actual gems 
and research in medieval _ inventories, 
prove that work of no mean quality was 
produced before the beginning of the 14th 
century, and that, too, in countries north 
of the Alps. Two gems in Fig. 1 (B and 


t 
1 


G) may be cited in support of this con- 
tention. The larger with the Noli me 
tangere is of a style which should carry 
us back to the 13th century; the smaller 
stone with three men in a ship closely re- 
calls medieval seals of maritime cities: 
one may compare,-fer England, those of 


New Shoreham, Fordwich and Scarbor- 
ough, all either of the 13th or the 14th 
century. Nor are these examples alone. 
The Carrand collection in the Bargello at 
Florence, which is French in origin, in- 
cludes an onyx cameo with a lady standing 
holding her hawk, while her per dog fawns 
upon her knee, a charming work identical 
in sentiment with the secular art of the 
early 14th century in France, to which 
date and country it may probably be as- 
signed. The inventories make mention of 
other cameos with similar subjects, e.g., a 
lady seated holding her hawk, and two 
ladies playing draughts. Some of the in- 
taglio gems on seals of about the same 
period are shown by costume and other 
features to be contemporary work, and 
the class will be represented in a later 
article. 

It is probable, then, that for some time 
before the beginning of the 14th century 
the engraving of hard stones was not only 
practised in northwestern Europe, but 
practised with the skill to be expected from 
an age in which fine craftsmanship was 
general. Italy may have been first in the 
field; but evidently France and England 
were quick to follow suit; there is no 
obvious reason why the two gems here 
shown should not be of English origin. 

In the period covered by the later 14th 
and the early 15th centuries the art be- 
came widely established. It is represented 
in the Museum collection by two intaglios 
on sapphire, which will be described in a 
later article: one is cut on both faces, with 
a female head, and with an eagle: the 
other represents a seated prince, conjec- 
tured to be the Duc de Berry. The inven- 
tories of this prince, like those of his 
brother Charles V., have numerous entries 
relating to gems of contemporary work- 
manship. Each contains about 15 exam- 
ples. for the most part bearing on religious 
subjects; it is interesting to note, however, 
in relation to the sapphire just mentioned, 
that the Duke’s inventory contains two 
stones with his portrait. Other remark- 
able gems are one or two with the device 
of a bear, and one with a Saracen’s head 
in turban (liée d’une touaille). The impor- 
tant cameo in the Cabinet des Médailles at 
Paris, representing Noah drinking under a 
vine, has been identified as once the prop- 
erty of Charles V. The name of an en- 
graver working in the time of the Duc de 
Berry has also come down to us—it is 
Scapessonal, a curious form, possibly of 
Italian origin. 

As the 15th century advanced gem en- 
graving flourished more and more, receiv- 
ing a powerful stimulus from the growing 
enthusiasm for antique art, which encour- 
aged imitation in every branch. Princes 
and popes collected antiques and encour- 
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is put to test when it comes to producing a line of fine stone 
rings—Original designs, graceful shapes and skillful workmanship 


are most essential, and here’s where our experience of nearly 
fifty years manufacturing rings counts to advantage. 


Above is only one of many new 10K Stone Rings our repre- 
sentatives are now showing. Made with buffed-top-facettec- 
back Garnet, Amethyst and Topaz. 
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aged contemporary engravers—the names 
of Paul I]. (Barbo) and Lorenzo the Mag- 
nificent head a long list of enlightened 
patrons; great artists like Donatello and 
Ghiberti showed a lively interest in this 
minute sculpture. Italy now assumed an 
undisputed supremacy, which she was des- 
tined to maintain for a long period. She 
had opportunities for the study of ancient 
art superior to those enjoyed by any other 
nation: the best talent of the Renaissance 
was at her disposal. But even in Italy, 
medieval traditions seem to have affe-ted 
vem engraving well into the century; the 
fine stone with the Virgin and Child (Fig. 
1, E) is still medieval in sentiment. But 
the time of Cosmo, Piero and Lorenzo de’ 
Medici was a period of transition in which 


llorence before the final restoration of 
the Medici, for the members of the ducal 
line were always too interested in gems to 
have suffered such a stone as this to have 
passed out of their possession. It may 
have been removed either after the expul- 
sion of Piero II. in 1494, or after the as- 
sassination of Alessandro in 1530. But it 
was known to Gori, who reproduces it 
more than once; while Mariette states that 
it was in Paris in 1737, not long before its 
acquisition by Lord Carlisle. While still 
in Italy, it had been cast and reproduced 
as a plaquette, examples of which are in 
Paris and Berlin. It can hardly be doubt- 
ed that Gori and Molinier were wrong in 
regarding this cameo as late antique, and 
that Mariette was right when he assigned 

















Fic, 2—oOTHER EXAMPLES OF NOTABLE GEMS. 


new influences rapidly displaced the feel- 
ing of the Middle Ages. 

To this period belongs the important 
cameo representing Noah entering into the 
Ark, which came into the Museum with 


the cabinet of Lord Carlisle (Fig. 2, I). 


An angel hovering in midair communicates 
the divine command to the patriarch, who 
stands on the extreme left by the ark, 
about which are seen the various beasts 
and birds; the bull has already entered, 
and is visible through the open doors. On 
the right stand Shem, Ham and Japhet, 
with their wives, and the wife of Noah; 
upon the door is the well-known abbrevia- 
tion of Lorenzo’s name (LAVR. MED.). 

The evidence that the cameos formed 
part of the Medici collection is not, how- 
ever, wholly dependent upon this, for it is 
described in the old Medici inventory, from 
which we gather two points: that the stone, 
like other valued objects in the Middle 
Ages—for instance, drinking cups—had 
attained the honor of an individual name; 
and that it is still in its original gold 
mount, for the back is pounced with floral 
designs as described. Its history between 
the 15th and 18th centuries seems to be 


unknown. One would suppose that it left 


it to a Florentine of the 15th century, com- 
paring the style with that of Ghibertis 
3aptistery doors. We know that Ghiberti 
studied gems, and that the Diomed with 
the Palladium, now at Naples, especially 
attracted his attention. But though the date 
of our cameo would seem to preclude any 
immediate relation of Ghiberti—its style 
suggests the second half of the 15th cen- 
tury—the engraver was clearly influenced 
to some extent by his manner. The free 
“classical” style of the nude son of the 
patriarch standing in the foreground on 
the right represents at an advanced stage 
a process of emancipation which had begun 
at a much earlier period of Florentine 
sculpture, and is exemplified among the 
figures inset in the foliage on the north 
door of the cathedral. It is probably im- 
possible in the present state of our knowl- 
edge to assign this work to a particular 
artist: a certain reminiscence of the earlier 
Pisan schools renders C. W. King’s attribu- 
tion to Pollaiuolo unacceptable. When the 
gem passed into the possession of the Mu- 
seum Sir A. W. Franks, with more prob- 
ability, suggested the name of Domenico 
de’ Cammei, who worked for Lodovico il 
Moro at Milan. Unfortunately, the known 
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work of this engraver is only represented 
by one or two portraits, which do not help 
us very much in coming to a definite con- 
clusion. 

The close of the 15th century saw a very 
general development of the gem engraver’s 
art. Paradoxical as it may at first sound, 
the Renaissance was in some respects fur- 
ther from the classic spirit than was the 
medieval art which it displaced. The 
mediaeval gem, like the greater sculpture 
contemporary with it, evinces a true feel- 
ing for symmetry and restraint; it has an 
instinct for simplicity, and avoids the in- 
essential; even in examples like those here 
illustrated these qualities are in some de- 
gree apparent. In so far, therefore, there 
is community of aim and sentiment be- 
tween antiquity and the Middle Ages; and 
this is rather diminished than increased by 
the advent of the Revival. The new period 
had not the discipline of that which it su- 
perseded; it was not impersonal enough; 
the need for honest self-assertion was too 
strong to be repressed. Where it copies a 
model, and is forced into restraint, we 
feel that it works under protest; the re- 
sult is often simply dull. The gem with 
Ganymede giving nectar to the eagle (Fig 
2, J), a familiar classical subject, illus- 
trates this heaviness. It was far more diffi- 
cult for the engraver of the Renaissance 
to practise literal imitation of this kind 
than for his neoclassical. successor of the 
18th century, whose work, compared with 
his, is as the translation to the paraphrase. 
To antique subjects he was very loyal; 
he never, like Bernini and his successors, 
diverged into untrodden paths from the 
mere love of novelty; but in rendering 
them he allowed himself the scope which 
his eager nature required. 

The Renaissance loves opulence and _ in- 
tricacy of effect; it does not abstain from 
the superfluous or the intricate: it wel- 
comes accessories as the Elizabethan 
drama welcomed them; it has no objection 
to a confusing number of actors. The bal- 
ance and symmetry of the Graeco-Roman 
gem are thus apt to disappear, expelled by 
an irregular luxuriance; the pose even of 
resting figures often suggests a latent rest- 
lessness. Italian sculpture in bronze and 
marble had admitted the pictorial treat- 
ment; the gem engraver within his narrow 
limits did the same. He does not shun 
perspectival effects, and will even introduce 
distant landscape as a background, a thing 
abhorrent to Hellenic notions. His readi- 
ness to experiment and strike out new 
lines extends to technical processes, and is 
especially marked toward the close of the 
16th century. He is not always content 
with the sober modeling which usually 
suffices the antique engraver: he will some- 
times have reliefs of excessive prominence, 
while the undercutting of limbs until they 
are almost detached gives him pleasure as 
a proof of virtuosity. The result of these 
tendencies is to deprive the Renaissance 
gem of the perfection and repose charac- 
teristic of the best work of antiquity, but 
at the same time to endow it with unde- 
niable life. The small Bacchic scene in 
the lowest row is all alive; it represents a 
not quite perfect but very buoyant art, akin 
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to the lighter Italian poetry of a slightly 
earlier time. It dates from the 16th cen- 
tury; but it speaks the language of more 
than one familiar Tuscan poem. There are 
lines, for instance, in Lorenzo the Mag- 
nificent’s “Bacco e Arianna” which the 
engraver of this stone might have had in 
his mind, so nearly do the cameo and the 
verses reflect each other’s spirit. The ren- 
dering in each case is typical of the period, 
and could hardly have been executed in 
any other. A Greek would have given 
other turns to the expression and touched 
the subject with a lighter hand; a Pichler 
would no more have cut the stene in this 
particular way than a poet of the Regency 
would have composed verses of the same 
exuberance. 

The cut at H, Fig. 2, illustrates another 
relation of the Renaissance to an antique 
subject, this time the somewhat meticulous 
attitude of the humanist. The subject is 
“The Fall of Phaeton;” the treatment is 
narrative and pictorial, and essentially un- 
dramatic. The antique rendering of this 
subject shows us as a rule the moment of 
the fall; the persons represented are few, 
and the unity of action is preserved. Very 
different is the method of the artist who 
produced this minute and curious work. 
Having a story to tell, he wants to insert 
as much as possible. He begins with 
Phaeton aloft on the clouds, still driving 
without disaster to himself. Below is a 
crowd of characters—-Eridanus, Cycnus, 
already a swan, the Sisters fast changing 
into poplars, and in a remoter plane, small 
figures, perhaps tributaries of Eridanus, 
participating in the scene. It is diffuse 
narration and not drama; it has no peri- 
peteia, though with such a subject it night 
have seemed hardly possible to avoid one. 
It violates the unity of time, for the trans- 
formations are premature, and nothing has 
happened to justify a departure from nat- 
ural law. It violates the old glyptic con- 
ventions with regard to space by introduc- 
ing distant subsidiary figures on another 
scale. If the previous gem suggests the 
swinging movement of the Tuscan canzone 
the present recalls rather the infinite pre- 
cision of some humanist’s Latin poem. 

Of the remaining gems, several are in- 
troduced to illustrate the innovating spirit 
which prevailed in matters of technical 
procedure. In thé “Apollo and Marsyas” 
(Fig. 2, K) the relief is in places very 
high, and a landscape is lightly indicated 
at the back. In “The Devotion of Cur- 
tius” (Fig. 2, N) there is again landscape, 
and a red stratum is ingeniously used to 
give color to the flames issuing from the 
yawning gulf. In the “Roman Triumph” 
(Fig. 2, L), perhaps a triumph of Titus, 
the cutting is extremely deep; the whole 
is packed and overcrowded, producing a 
confused unsculptural effect. Much in- 
genuity is displayed in the head of Our 
Lord (Fig. 1, F). Here, as not infrequently 
in the 16th century, heliotrope has been 
chosen, and the red markings are cleverly 
used to indicate the blood falling from the 
crown of thorns. A good example of this 
ingenuity, for which the engraver Masnago 
was celebrated, is seen in a Flagellation 
in the Louvre, cut in the same stone. In 


the religious subjects at the top of the 
plate, the characteristics above indicated are 
easily recognized, though here the absence 
of classical prototypes, renders novelty less 
disconcerting than in the gems previously 
considered. “The Crucifixion” (Fig. 1, C) 
is overcrowded with figures, and betrays 
its period by its pictorial rendering of the 
subject. “The Flagellation” (Fig. 1, D) has 
more space and symmetry; but the archi- 
tectural background is a feature repugnant 
to classical feeling. The mystical subject 
on the remaining gem (Fig. 1, A), if less 
confused than “The Crucifixion,” is equally 
typical of the Renaissance by its dramatic 
character and tendency to overexpression. 
It is of peculiar interest because it copies, 
as Mr. Maclagan has pointed out, the 
upper part of a terra-cotta relief now in 
the Victoria and Albert Museum, the lower 
part of which shows a third angel with 
his back to the spectator, holding up a 
chalice in each hand to catch the blood 
from Our Lord’s feet, while on his right 
and left kneel St. Jonn the Baptist and 
St. Jerome. The scene represents Our 
Lord standing before the Cross, his arms 
supported by the Virgin and St. John, 
while beyond them two angels of smaller 
stature hold chalices for the blood from 
the wounds in either hand. One supports 
himself on the column of the Flagellation. 

The probable Florentine origin of this 
gem suggests a concluding remark on the 
geographical distribution of gem engrav- 
ing in Italy during the Renaissance. Rome 
naturally attracted artists from all parts, 
and at any rate from the time of Paul II. 
must have afforded permament occupation 
to many. But the chief place must be as- 
signed to Florence, where the patronage 
of the house of Medici was exerted almost 
continuously in favor of this art from the 
time of Lorenzo the Magnificent down to 
that of Giovanni Gastone, the last repre- 
sentative of the ducal line. Next to Flor- 


ence came Milan, where the tradition 
which began with the Sforzas was also 
long continued; then came the smaller 


Italian courts. Venice and Genoa, though 
not unrepresented, do not seem to have 
been so prominent as towns less noted for 
their wealth or population. At the time 
of the Renaissance nearly all the engrav- 
ers of talent were natives of north or 
central Italy; the men who practised their 
art at foreign courts were chiefly north 
Italians—Matteo dal Nassaro and Caraglio 
came from Verona, Jacopo da Trezzo, Mas- 
nago and Miserone from Milan. Naples 
does not seem to have assumed an impor- 
tant place until a later time. 








One who undertakes to transport prop- 
erty from its location in one city to an- 
other city, for a through rate less than 
the published rates of the railroad com- 
pany for broken lots, which it is enabled 
to do by accumulating property for the 
given destination until a car can be filled, 
which is billed to its own agent there, is 
held in Kettenhofen vs. Globe Transfer & 
S. Co. (Wash.), 42 L. R. A. (N. S.), 902, 
to assume, while holding the property for 
accumulation, the liability of a common 
carrier. 
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Eaglish Hall Marks. 
THE organized jewelry trade in Eng- 


land is endeavoring to get all assay 
offices throughout the British Isles to act 
in uniformity. At present each assay ot- 
fice acts on its own initiative, and the lack 
of correlation between them opens the 
door to all manner of sharp practice, in 


addition to causing much trouble and 
worry. : 
As an instance it is stated that while 


one assay office will refuse to hall-mark 
certain precious metal articles, another as- 
sav office will do it without question. 
Then, again, goods stamped, say 18-karat 
gold, by one assay office may be taken to 
another jurisdiction, and there base metals 
added to the articles. In most instances 
no action can be taken against the firms 
perpetrating the fraud. Such a case, for 
example, occurred some time ago, when 
goods hall-marked in Scotland were sold 
in England. 

In certain quarters the question of the 
standard of silver plate is again being 
raised. The silver standard has been prac- 
tically unchanged for 500 years. Two hun- 
dred years ago it was raised for about 20 
years, but the test of wear proved it too 
soft to be durable. This silver has the fig- 
ure of Britannia stamped upon it, and is 
known to the trade as “Queen Anne” sil- 
ver. Its standard is still lawful, but is sel- 
dom called for. 

With the date and sterling mark of all 
English silver is also the mark of the of- 
fice at which it is assayed, and the regis- 
tered mark of the maker, or of the shop 
from which it is sold. 

There are now seven offices where sil- 
ver is to be assayed, some of the older 
ones, such as York and Exeter, having 
been discontinued. London is the oldest 
of them all, and its leopard’s head is so 
much esteemed that it is not unusual for 
manufacturers in other cities to send their 
work there for its marks. At the Gold- 
smith’s Hall in London, E. C., date letters 
are preserved from the time of Queen 
Elizabeth—the latter end of the 16th cen- 
tury. 

Edinburgh has date letters from the 
commencement of the 17th century, and 
Dublin from somewhat later. But for the 
most part the lists start toward the mid- 
dle of the 18th century, and perhaps, a few 
years later, Sheffield, for instance, dating 
from 1773. 








Several representatives of Minneapolis 
jewelry firms were followed from down- 
town to the residence of H. H. Rush, 
1121 Fremont Ave., north, one night re- 
cently by three desperate looking men. Mr. 
Rush was giving a party to his friends, 
and his guests thought little of the fact 
that they were being followed until they 
started to go home. Then they again saw 
the same three men. Realizing that they 
were being watched, they went back into 
the Rush home, and Mr. Rush telephoned 
to the central police station. Sergeant 
Mealey and a squad of police went to the 
Rush home as quickly as possible. As the 
officers jumped from the wagon they saw 
three men run through the yard and es- 
cape through an alley. 
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George Klein, Who Robbed Milwaukee 
Jewelry Firm, Sent to Prison for 
Five Years. 

MitwavukeEE, Wis. Aug. 20.—George 
Klein, aged 31 years, recently arrested here 
for the robbery of the store of Joseph 
Wellstein & Co., 552 National Ave., when 
nearly $500 worth of jewelry was taken, 
was sentenced yesterday by Judge Backus 
to five years at hard labor in the Wisconsin 
penitentiary at Waupun. The police believe 
that Klein is responsible for other rob- 
beries, similarly worked on 32d St. Klein 
j leaded guilty, but refused doggedly to ad- 
mit a police record. He confessed to 
breaking the show window at the Wellstein 
store and scooping out the jewelry with a 
stick. Jewelers all over the country will do 
well to be on the lookout for Klein when 
his time is up in the Wisconsin penitentiary. 
Klein was arrested while he was waiting 
in front of a jewelry store at 3d St. and 
North Ave., evidently planning another rob- 
bery. Patrolman Lambrecht approached 
the man and on searching him found two 
pieces of brick and a strong stick in his 
pocket. A pin taken from the Wellstein 
store was found and later four more were 
found when Klein was searched in the 
police station. They were identified by Mr. 
Wellstein. Part of the loot, including a 
pearl necklace, was found after the robbery 
near the Wellstein store, but Klein refuses 
to tell what became of the rest of the loot, 

valued at about $200. 

The prisoner claimed in court that he 
was on his way to the harvest fields of 
the northwest and that when he stopped 
over in Milwaukee he was out of funds. 
Standing in front of the Wellstein store, 
he said that it occurred to him that it would 
be an easy way to make some ready money 
by smashing the window and looting the 
stock on display. He steadfastly refused 
to admit that he had been mixed up in 
other robberies and declared that the police 
were determined to fasten upon him vari- 
ous other “jobs” for which he was not 
responsible. Judge Backus believed that a 
warning should be sent forth to strangers 
who commit crime after their advent into 
Milwaukee and so sentenced Klein to five 
years in prison. 








Man Who Attempted to Steal Tray of 
Diamonds from Edwin F. Rohn, Mil- 
waukee, Is Detected and 
Captured. 

MitwaukEE, Wis., Aug. 23.—Another 
jewelry store robbery was narrowly averted 
last week, when a “yeggman,” later identi- 
fied as Dan Rooney, entered the store of 
Edwin F. Rohn, 214 W. Water St., and re- 
quested to see some diamond rings. While 
the clerk was reaching for a particular ring 
in the window Rooney reached over a show 
case and seized a tray of diamonds. Fortu- 
nately, Edwin J. Rohn, a son of the pro- 
tvietor, saw him and quickly fired a re- 
volver at Rooney. The fellow dropped the 
booty and ran out of the store and down 
2d St. and west on Wells St. with several 
hundred pedestrians in pursuit. Detectives 
Burns, Wegener and Stark overtook the 
exhausted fugitive on 4th St. 

At police headquarters it was discovered 
that Rooney was suffering from an exces- 
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sive use of morphine, pretty sure proof that 
he was a stranger in Milwaukee, as the new 
Wisconsin State law, which prevents the 
sale of narcotics without the prescription 
of a physician, is being strictly enforced in 
this city. 

After an hour in the police station 
Rooney became ill and was removed to the 
Emergency Hospital under guard. Just as 
soon as his health permits Rooney will be 
arraigned in court and charged with the 
attempted robbery. 








Watches and Clocks at the Panama 
Exposition. 

At the Panama-Pacitic International Ex- 
position in San Ifrancisco, in 1915, the de- 
velopment of the watch and the clock will 
be given the prominence it commands. 
Chief Charles H. Green, of the Department 
ot Manufactures and Varied Industries, is 
preparing a display that will be the apothe- 
osis of the timepiece. Not only will time- 
pieces be shown in all their varieties and 
special qualities of efficiency and reliability, 
but the methods of manufacture will also 
be shown by actual operation. The dif- 
ferent steps in watchmaking, from the raw 
material to the finished product in the 
shape, say, of the finest repeater, will be 
demonstrated in a manner to make lasting 
impression upon the beholder. 

There will be clocks of many makes, 
some of them marvels of mechanical 
skill. Clocks that strike bells, clocks that 
announce the time by a graphophone at- 
tachment, musical clocks, “freak” clocks of 
many kinds, will be exhibited in the De- 
partment of Manufactures and Varied In- 
dustries. 

The watchmaker’s art is an old one, and 
it has steadily developed. The delicacy of 
the workmanship is not surpassed by that 
of even the finest mathematical or physical 
instruments, for the watch is a most re- 
fined mathematical instrument itself. 

Added interest is lent to the timepiece of 
the present day, for never before was life 
in this world carried on with greater re- 
gard to time, at higher pressure; this has 
been called “the age of speed,’ of which 
time is a prime function. The Panama 
Canal, the completion of which the exposi- 
tion will celebrate, was built to save time— 
and “time is money.” 

The Panama-Pacific International Ex- 
position will have, it is confidently expected, 
the most wonderful display of timepieces, 
and the methods of making them, that has 
ever been seen. 








Evan ‘D. Humphrey, an engraver at 
Mason’s jewelry store, Jamestown, N. Y., 
is receiving the congratulations of his 
friends on his ability as a fisherman, hav- 
ing recently caught a 46 inch muscalonge 
weighing 25 pounds while at Chautauqua 
Lake. Mr. Humphrey, who is an expert 
fisherman, was out for bass and caught the 
muscalonge unexpectedly, and landed him 
with considerable difficulty. Inside of the 
big fish was found a “bull head” that 
weighed three pounds, that had evidently 
just been swallowed. While this is not the 
largest muscalonge ever caught in Chau- 
tauqua Lake, it is probably the largest ever 
caught in this way. 


Death of Edwin H. Carpenter. 
SURLINGTON, la., Aug. 20.—-The body of 
Edwin H. Carpenter, Sr., for many years 
head of the tirm of E. H. Carpenter & 
Son, 222 Jeffersu:: St., and one of Burling- 
ton’s oldest and most ! ~noreu <?‘*zens, was 
found Saturday night bence'!: * +: surface 
of a quartity of water in a bathtub at his 
North Hill home. The shocking discovery 
was made by his oldest son, Anthony W. 
Carpenter, shortly after midnight. 

Death was the result of being overcome 
by the heat, txt it is a question whether the 
demise was directly due to drowning or 
the heat stroke. Dr. J. W. Holiday, who 
was called immediately following the dis- 
covery, stated that death had resulted ap- 
proximately two hours before the remains 
were found. 

The victim’s face bore not the slightest 
indication of pain or that he had struggled 
to keep from drowning, denoting that his 
untimely end came while he was in a faint, 
and that drowning was only the natural re- 
sult of his condition brought on undeniably 
by the intense humidity. 

Mr. Carpenter had never been known to 
complain of the heat until recently, and 
but an hour previous to his death he had 
remarked to three different persons upon 
being ill from the effects of the humid at- 
mosphere. He suffered a heat stroke while 
in the store about three weeks ago, but 
was readily revived by a physician who 
was hurriedly summoned, but since that 
time the heat had troubled him greatly. 

Only a month ago Mr. Carpenter severed 
his business connnections with Burlington 
and was planning to go to the Imperial 
Valley in California in about three weeks. 
His son, Anthony W. Carpenter, and wife 
and little daughter were going with him to 
the west, and the members of the party 
were considering taking the long tour to 
the Coast in an automobile. Mr. Carpenter 
and his son, Anthony W., recently turned 
over their interests in the concern to C. E. 
Gerling. 

The business was established by G. B. 
Carpenter in 1837. E. H. Carpenter was 
admitted into partnership in 1869 and the 
firm style became G. B. & E. H. Carpenter. 
G. B. Carpenter died in 1880 and Edwin H. 
continued the business alone until 1901, 
when he admitted his son. 

Edwin H. Carpenter, Sr., was born here 
June 26, 1843. He was educated at North 
Hill school and at the Denmark Academy. 
Mr. Carpenter was a man of distinct per- 
sonality and high moral character. 

Deceased is survived by his two sons, 
Anthony W. and Edwin H., Jr., and by one 
grandchild, little Frances Ruth Carpenter. 
His wife, whose maiden name was Miss 
\lice Dunham. and to whom he was mar- 
ried June 1, 1869, died May 8, 1912. 








The F. C. Lamy Jewelry Co. is the name 
of a concern which has been incorporated 
under the laws of the State of New York 
to engage in business at Saranac Lake, 
N. Y., as a dealer in jewelry and sporting 
goods. The capital is placed at $10,000, 
and the incorporators are: F. C. Lamy, 
Edmund A. Lamy and Emma WM. Lamy, 
all of Saranac Lake. 
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Death of John Hampton. 


3ALTIMORE, Md., Aug. 21.—In the death 
of John Hampton the local trade loses one 
of its characteristic followers of the old 
school. He was a watchmaker here for 50 
years, and for 30 of these years he owned 
a little bungalow ‘on city property near the 
foot of Light St., where he conducted his 
business, catering to the seafarers, adjust- 
ing their chronometers and compasses. 

Mr. Hampton's death was rather pathetic, 
he dropping dead suddenly while standing 
in the ruins of his little shop that had 
been destroyed by fire about two months 
ago, as related in THE JEWELERS’ CIRCULAR 
at the time. He stood there with his wife, 
planning to rebuild, and was momentarily 
expecting the lumber for the carpenter to 
start work, when he suddenly dropped over, 
dying of heart failure before help could be 
summoned. 

This is the culmination of a series of 
failures and misfortunes that have beset 
him recently. 

John Hampton was born in Falmouth, 
England, 69 years ago, where he learned 
the watchmaker’s trade. He came to Balti- 
more when 18 years old, and married and 
built up a successful jewelry trade. 

He opened a store on Baltimore St. He 
prospered for a while, when one of his 
children died. This was the beginning of 
his troubles, for within a few years six 
children died. Business fell off a little 
later and he was compelled to give up his 
big location on Baltimore St. and move 
to Gay St. From there he moved to South 
Baltimore. 

Two years ago his health failed him and 
he was compelled to go to the hospital 
twice. Last Winter he had a third attack 
of heart trouble and spent five weeks in the 
hospital. In June Mr. and Mrs. Hampton 
decided to give up their home on Hughes 
St. and move to a bungalow. Then came 
the fire. 

Standing in the charred remains of their 
home after Mr. Hampton’s death, his wife 
related their struggles and life work to- 
gether, and the troubles that have piled 
upon them in recent years, not once com- 
plaining. 

Mr. Hampton was a big man, was always 
jolly and very religious. Everyone who 
visited the Emory Grove camp meetings 
know .him, for he assisted in conducting 
them each year and kept the camp in con- 
tinual good humor by his jests. He had 
only returned from the camp the day be- 
fore his death. 








S. E. Buxton Co., Providence, R. I., 
Makes Assignment for Benefit of 
Creditors. 


Provivence, R. I, Aug. 23.—According 
to the records in the office of the Recorder 
of Deeds at City Hall, the S. E. Buxton 
Co., manufacturing jewelers, with a fac- 
tory at 12 Beverly St., this city, made an 
assignment on Tuesday afternoon to Ray- 
mond P. McCanna, an attorney, for the 
benefit of its creditors. 

This concern started in business here on 
Aug. 15, 1912, under the name of S. E. 
Buxton & Co., and on Oct. 31, 1912, was 
incorporated under the laws of the State 





of Rhode Island as the S. E. Buxton Co., 
with a capital stock of $5,000. In its of- 
ficial statement of organization filed with 
the Secretary of State, Henry H. Hayes, 
secretary of the New England Envelope 
Co., Worcester, Mass., was named as secre- 
tary and treasurer; S. E. Buxton, who was 
formerly in the jewelry business at Spring- 
field, Mass., president, and his wife, Mrs. 
S. E. Buxton, vice-president. No estimate 
is given as to assets and liabilities. 








Involuntary Petition in Bankruptcy 
Filed Against Stone & Cohen, 
New York. 

An involuntary petition in bankruptcy 
was filed last Friday in the United States 
District Court, New York, against Henry 
Stone and Harris Cohen, both individually 
and as co-partners, doing business at 43 
Maiden Lane, New York. The petitioning 
creditors are: Max Bamwer, $312; Alex- 
ander Forstein, $525, and Morris Glass- 

man, $80. 

According to the petition, Stone & 
Cohen have debts in excess of $1,000, and 
it is alleged that while insolvent Henry 
Stone and Harris Cohen committed acts 
in bankruptcy in that they transferred and 
assigned to various of their creditors 
moneys, outstanding accounts, bills receiv- 
able and merchandise to the amount of 


about $4,000 with the intent to delay, 
hinder and defraud their creditors. It is 
further alleged that they transferred, 


concealed and removed a great portion of 
their property, valued at $1,100. 

The firm was formed May i, 1909, Stone 
being originally employed by Lazar Kroll 
for a number of years. In March, 1906, 
he began business on his own account in 
partnership with I. H. Becker under the 
firm style of Stone & Becker. Early in 
1907 Becker became ill and, subsequently, 
it was shown that he had largely over- 
stocked the business. Stone, in order to 
determine how he stood financially, called 
a meeting of creditors in March, 1907, at 
which time he claimed liabilities of $30,- 
000 and assets of $35,000. A committee 
was appointed and reported that an ap- 
praisement showed liabilities ‘of $31,000 
and assets of $39,885. 

In April, 1907, Stone was appointed re- 
ceiver for the co-partnership and subse- 
quently effected a settlement with ‘Becker, 
his former partner, paying him $500 cash 
and $1,000 in notes, and in May, 1907, the 
partnership was dissolved, Stone continu- 
ing the business under his own name. 

In May, 1909, he was joined by Harris 
Cohen and the business has been continued 
since that time as Stone & Cohen. Cohen 
was originally employed by M. Kraus, and, 
for a short time, was of the firm of Kahn 


& Cohen. 








The jewelry stores of W. F. Maxwell 
and Henry Elbelt, St. Joseph, Mo., 
were both robbed recently, when thieves 
forced an entrance and escaped with about 
$1,800 worth of jewelry. In the Maxwell 
store the show cases contained about $1,500 
worth of goods and in the Elbert store the 
loss amounted to about $300. Detectives 
were immediately put on the case and are 
now looking for the thieves. 
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Negro Who Attempted to Work Substi- 
tution Trick on Philadelphia Con- 
cern Held for Trial. 


PHILADELPHIA, Aug. 20.—An attempt to 
steal a diamond ring by an old time trick 
was frustrated in Chester last evening. 
About 6.30 o’clock a colored man, who gave 
his name as Charles Smith, Delaware City, 
Del., walked into the Cross Optical & Jew- 
elry Co.’s establishment and asked to be 
shown some diamond rings. After exam- 
ining several of the gerns he informed the 
clerk he would return later and select one. 
Shortly after his departure it was discov- 
ered that one of the gems was missing 
from the tray, a cheap imitation having 
been substituted for it. 

The clerk hurried from the store and 
overtook the colored man on 7th St., near 
Edgemont Ave. At first he appeared to be 
indignant, but was willing to accompany 
the clerk back to the store. As both were 
walking along Edgemont Ave. the boy no- 
ticed the suspect drop a small object in a 
pile of sand. The clerk made a search and 
found the missing ring. 

In the meantime word had been sent to 
City Hall, and when the clerk and his 
charge reached the jewelry store, Patrol- 
man Jarrett was on hand to arrest the col- 
ored man. He was arraigned before Mag- 
istrate Elliott and held under $1,000 bail 
for court. 

A pawnticket in the name of J. Harkins 
was found in his pocket. 








Jewelry, Clocks, Watches, Silverware 
and Kindred Lines Exported from 
New York. 


Wasurinoton, D. C., Aug. 17.—The fol- 
lowing were the exports of jewelry, silver- 
ware, optical goods, clocks, watches and 
kindred lines from the Port of New York 
for the week just ended: 

Algoa Bay: 10 cases plated ware, $340; 24 
cases clocks, $642; 2 cases scopes and views, $135. 

Auckland: 16 cases plated ware, $763; 14 cases 
plated ware, $1,072; 2 cases watcnes, $359; 160 
cases clocks, $2,181. 

Serlin: 8 cases scopes and views, $280. 

Beyreuth: 41 cases clocks, $392. 

Bremen: 2 cases jewelry, $328; 3 cases watch 
material, $1,811. 

Buenos Aires: 8 cases optical goods, $3,825; 1 
case watches, $2,165; 1 case jewelry, $735; 20 
cases clocks, $716. 

Genoa: 1 case silverware, $350; 2 cases silver- 
ware, $500. 

Hamburg: 7 cases jewelers’ sweepings, $4,000. 

Havana: 20 cases clocks, $295; 2 cases optical 
goods, $194. 

Havre: 6 cases clocks, $270; 2 cases silverware, 
$195; 1 case watches, $100. 

Limon: 51 cases clocks, $198. 

Liverpool: 2 cases optical goods, $1,220; 2 
cases silverware, $2,130; 2 cases jewelry, $895; 1 
case watches, $200; 83 cases clocks, $2,029. 

London: 4 cases watches, $325; 32 cases 
clocks, $1,554; 28 cases clocks, $1,075; 1 case 
plated ware, $300; 49 cases watches, $5,598; 1 case 
clocks, $194; 16 cases optical goods, $6,218. 

Manila: 12 cases plated ware, $3,037. 

Maracaibo: 5 cases clocks, $165. 

Montevideo: 25 cases clocks, $495. 

Rangoon: 8 cases clocks, $124. 

Rio de Janeiro: 4 cases plated ware, $260 

Santos: 7 cases plated ware, $1,210; 2 cases 
jewelry, $1,096. 

Sidney: 30 cases plated ware, $3,082; 4 cases 
optical goods, $715; 3 cases watches, $544; 151 
cases clocks, $3,145; 261 cases clocks, $4,433. 

Singapore: 24 cases clocks, $554. 

Vera Cruz: 38 cases plated ware, $208; 8 cases 
clocks, $273; 1 case jewelry, $143. 
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THESE JEWELERS 
WANT TO KNOW 


“I would like to buy the goods direct from you, as I must 
feel that they are genuine,” writes a retail jeweler of South 
Bend, Wash., referring to synthetic stones. 


“If you do not sell your Hope Sapphires at retail, as you 
State in your letter of the 30th, will you tell me who does?” 
writes another from Flint, Mich. 


Can better proof be offered to show the degree 
of confidence the jeweler places in our SYN- 
THETIC STONES? 


They are wanted in preference to others and at 
the same time cost you no more. You need not 
demand a higher price to make a greater profit. 
You will increase your profit by making larger 


sales. 


Why not supply JUST WHAT IS WANTED, 
not what is JUST AS GOOD? 





NEW YORK 


PARIS — PROVIDENCE — IDAR —SAN FRANCISCO 
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THESE DAILIES 
OUGHT TO KNOW 


“The Pearl is pushing all other gems in the shade this year 
and at the Courts instead of the flash of diamonds there will 
be a soft sheen of many pearls,’ reports the “Herald” in a 
London cable dispatch. 


“The display clearly shows that Pearls maintain the first 
place in the public favor,” says the ‘““New York Times,” com- 
menting on the $5,000,000 jewelry exhibit held in London. 


The Oriental Pear] is scarce and too costly for 
most people. 


The ORIENTAL CULTURED PEARL com- 
pares in most things with the costly India Pearl. 
It is produced by the pearl oyster on a sea bed; is 
real, yet costs so little as to make it one of the best 
sellers of your jewelry. 


There are BIG PROFITS in this line for you. 








68 NASSAU STREET 
NEW YORK 


PARIS—PROVIDENCE—IDAR—SAN FRANCISCO 
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170 Shincediitaanr, cor. Maiden Lane, New York 
AMSTERDAM: 2 TULP STRAAT CUTTING WORKS: 29 GOLD STREET 





























GOODFRIEND BROS. 


Importers of 


Precious Stones—Pearls 
Pearl Necklaces 


NEW YORK 
9-11-13 Maiden Lane 


PROVIDENCE, R. I. 
212 Union Street 


PARIS, FRANCE 
4lbis Rue de Chateaudun 








fo ee 





ESTABLISHED 1875 


EDUARD VAN DAM 


oS 3 ee ee 


DIAMONDS 


CUTTING WORKS AND OFFICES 


CUTTING WORKS AND OFFICES NEW YORK 
AMSTERDAM 437-439 Fifth Ave. 


55 Ruysdaelstraat Cor. 39th St. Knabe Bldg. 


CUTTING WORKS AND OFFICES 
ANTWERP 
41-43 Rue Lamoriniere 


LONDON OFFICE, 6 Holborn: Viaduct, E. C. 
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Justice Weeks Dismisses Writ of Habeas 
Corpus Obtained by Morris Forgot- 
son, New York. 

Justize Weeks in Part II. of Special 
Term of the New York Supreme Court 
has signed an order dismissing a writ of 
habeas corpus obtained by Morris Forgot- 
son, a jewelry dealer and pawnbroker at 
1432 Broadway, New York, accused of giv- 
ing short weight in diamonds. Mr. For- 
gotson ‘obtained the writ a short time ago 
after he had been held for trial in the 
Court of Special Sessions on a charge of 
misrepresenting the weight of a diamond 
which he sold to inspectors of the Bureau 
of Weights and Measures. He refused to 
give bail and went to the Tombs in order 

to sue out the writ. 

Argument was heard on the writ on Aug. 
12 and Justice Weeks reserved decision 
pending the filing of a memorandum by 
counsel for Forgotson. 

According to the testimony given at the 
time that the case came up in a magis- 
trate’s court the diamond was sold as 
weighing about three-quarters of a carat. 
It was claimed that when weighed the gem 
proved to be only three-eighths of a carat 
in weight. 

In the memorandum filed by counsel for 
Forgotson it is argued that the subject of 
weights and measures in this State is regu- 
lated by Article II. of the General Busi- 
ness Laws. It is stated that Section 2 de- 
scribes the weights and measures and de- 
fines the standards of such weights and 
measures. The following is quoted: “All 
contracts made within the State for work 
to be done or for the sale or delivery of 
personal property by weight or measure 
shall be taken and constructed according to 
the standards of weights and measures 
adopted in this article.” 

It was argued that nowhere in any stat- 
ute is there reference to a definition of the 
term “carat.” 

Judge Weeks evidently did not think 
there was much merit in the contention of 
the defendant, as he dismissed the writ 
without an opinion. Forgotson must now 
go to trial. 








Creditors’ Committee Appointed to Take 
Charge of Business of Artistic Jew- 
elry Co., Chicago. 

Cuicaco, Aug. 25.—The Artistic Jewelry 
Co., 116 S. Michigan Ave., is in financial 
difficulties. ‘A creditors’ committee has 
been appointed to take charge of the af- 
fairs and to conserve the assets, which are 
estimated at $20,000. The liabilites are es- 
timated at $14,600. About $4,600 is owing 
for merchandise. A good deal of the mer- 
chandise is in pawn, and it will take a con- 
siderable sum to redeem it. 

Max Richard Schneider, head of the cor- 
poration, was arrested here last week 
charged by a loan broker with getting 
money under false pretenses. Bail was 
fixed at $3,000, and up till last Saturday 
he was unable to furnish it. 

According to the police Schneider had 
pawned several pieces of jewelry left with 
him for repairs by Mandel Bros. and the 
Chas. E. Graves Co. Writs of replevin 
were sued for by these concerns, and the 
jewelry to the value of $1,500 was returned 


to these concerns. Schneider’s arrest fol- 
lowed. 








Government Reports Search for Dia- 
monds Continues in Arkansas. 
WasuHinarton, D. C., Aug. 26—Diamonds 
were first discovered in Arkansas Aug. 1, 
1906, near the mouth of Prairie Creek, in 
the vicinity of Murfreesboro, Pike County, 
and since that time approximately 1,375 
stones, aggregating 550 carats, are reported 
to have been found in this locality. The 
diamonds in Arkansas occur in a_ rock 
known as peridotite, and for this reason 
search for further areas of the rock has 
been made. This search has resulted in 
the finding of three new areas, the known 
extent of which is much smaller than that 
near Murfreesboro. They lie within an 
area of one square mile, about three miles 
from Murfreesboro. These localities were 
visited by Hugh D. Miser, of the United 
States Geological Survey, and are described 
by him in Bulletin 540-U, an advance chap- 
ter from “Contributions to Economic Geol- 

ogy, 1912.” 

At the time of Mr. Miser’s visit the Kim- 
berlite Diamond Mining & Washing Co. 
was erecting at Kimberley a plant to wash 
the diamond-bearing earth to be hauled on 
a tramway from its peridotite area and from 
another tract near the mouth of Prairie 
Creek. Four diamonds of good quality are 
said to have been picked up on the surface, 
the largest weighing four carats. Further 
development work to ascertain the extent 
of the peridotite is now under way. 

On another tract, where a little washing 
for diamonds has been done in a crude 
way without machinery, 20 diamonds have 
been recovered. 

A copy of the report may be obtained 
free on application to the Director of the 
Geological Survey, Washington, D. C. 








Alleged Jewelry Swindlers Arrested at 
Jersey City, N. J., After They Visit 
Several Merchants. 

Jersey City, N. J., Aug. 20.—Quick work 
by the Jersey City police resulted yesterday 
in the arrest of two men who the police 
believe came to this city with a plan to 
swindle jewelers. In possession of one of 
the men were found imitation diamond 
rings and pins. A cap and a black necktie 
were found secreted about the other man. 
The prisoners were first noticed about 
4 o’clock in the afternoon, when one of 
the men entered the store of Henry Sig- 
mund, 252 Central Ave., and asked to have 
a pin made up in the design of an American 
flag, with a diamond in the center. It was 
to cost about $150. The man refused to 
leave a deposit or his name, and insisted 
that the pin should be ready in 24 hours. 
He soon left the store, and the jeweler 
notified the police to follow him and his 
companion. Closely watched by the offi- 
cers, the men then visited the store of 
George Allers, 304 Central Ave., about two 
blocks distant. There they repeated their 
tactics, and jeweler Allers was in the act 
of showing the men some diamonds when 
policemen entered the store and placed 
them under arrest. Both men protested 
against their arrest. The police believe 
that they were trying to work a substitute 

game. 
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To the police the men gave the names 
of Henry Schwade and Thomas Rossiter. 
The Pinkertons say that Schwade is known 
as Sam Stewart, alias “Sam Green.” Ros- 
siter was identified as James Martin. Both 
men, the police say, have criminal records. 








Revival to Diamond Trade Brings In- 
creased Demand for Rough in Lon- 
don Market. 

Lonron, Aug. 16.—Within the past week 
the rough diamond market has shown 
strong evidence that it is too strong to be 
affected by any minor setbacks or timidity 
in the business world. It has also shown 
that the revival of business has commenced. 
It is gratifying to be able to mote the large 
increase in the demand for goods that has 

sprung up during the last few days. 

Speaking of the diamond trade the 
Financial News yesterday in a special ar- 
ticle said: 

“As has been pointed out on so many 
occasions, the trade in diamonds has been, 
and will continue to be, a very strong one, 
as the position is inherently sound, and as 
the controllers of the biggest producing 
mines are careful to see that the supply 
never swamps the demand. As long as 
this policy is pursued there is no reason to 
fear any set-back in the diamond world. 
Fresh channels for the absorption of the 
precrous gem continue to be opened up, 
and now that a period of universal peace 
appears to be in store for the civilized 
world, there seems every prospect of trade 
expanding to a degree hitherto unlooked 
for by the most cheery optimists. 

“The continuance of prosperity all over 
the world will surely find its reflex in the 
larger demand for diamonds, and signs 
are not wanting that the Far Eastern na- 
tions are waking up to the delights of the 
gem as an article of adornment for their 
women folk. All round the market is very 
strong, and business is becoming very 
active, large deals having taken place this 
week. 

“As usual, the Diamond Syndicate was 
very successful with its Kimberley goods, 
and will offer the Bultfontein goods for 
sale next Monday. The Premier Co. is 
also showing its shipment at the end of 
this week and the beginning of next. 

“As far as the diamond share market is 
concerned, this has not failed to participate 
in the general revival of the past week, 
and prices have advanced all round. With 
the prospect of increasing dividends, deal- 
ers do not consider that quotations in any 
way yet reflect their intrinsic worth, and a 
steady appreciation is looked for.” 





Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York. 


Week ended Aug. 23, 1913. 
The U. S Assay Office reports: 





Gold bars exchanged for gold coin....$591,101.76 
Gold bars paid depositors.............. 44,764.43 
MGR ots 5s 004 s.eidg 24 Ue Weo cave axenes $635,866.19 


Of this the gold bars exchanged for gold coin 
are reported as follows: 





Fs ee ee re $113,061.17 
= BUA hac ane a bee ot medusa eared ue 104,268 06 
eo eral a act:a6 aren me areas ald Sorae er cke 146,504 01 
bigeg 2 DP ee Ce Tee eres Tyee 63,078 15 

Bade wccsaucdedcududievaseecees 121,787.54 
© PG ibichst cceeccsdiudenees<neadan 42,402.83 
DMM ee aca obandaa ances Vide aadere $591,101.76 
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Man Who Passed Bogus Checks on Jew- 
elers in Different Cit:es Arrested in 
New York. 

\ man who gave his name as Richard R. 
Parry was arrcsted in New York Tuesday 
if last week by Lieutenant-Detectives Mor 
rel and McLoughlin on complaint of the 
Boston police. The Pinkerton National 
Detective Ageney was asked for his record 
and identiticd the man as Geo. Kyle, alias 
“Barry.” who, it is alleged, has had a ca- 
treer as a check swindler. On Friday 
“Barry” was held in $7,500 bail for a fur- 
ther hearing to-day. Another man arrested 
at the same time, and who gave the nam> 





GEORGE KYLE, ALIAS “RICHARD BARRY.” 


if Baker, is in the Tombs awaiting extra- 
dition to Connecticut. 

According to the records of the Pinker- 
ton office, the man now under arrest is the 
same one who, in March and April of this 
year, swindled a number of metropolitan 
jewelers and merchants in other lines by 
passing bogus checks. It is also reported 
that he is the same man who on Saturday 
night, July 26, jumped from a window in 
the washroom of a Pullman car while en 
route from Boston to New York. He made 
his escape, according to the report, at a 
time when a Boston officer grabbed a com- 
panion with whom he was traveling. 

Among the jewelers whom Kyle is 
alleged to have swindled 1s Alphonse Wei- 
ner, 2827 Third Ave. New York. At that 
establishment he asked to see some rings 
and a clerk showed him an assortment 
from which he selected a diamond set in a 
Tiffany mounting. He presented a check 
for $42.50, drawn on the Washington 
Heights branch of the Corn Exchange 
Bank, which bore a_ certification stamp. 
The check was finally accepted on the 
strength of the certification, but when pre- 
sented for payment it was found to be a 
forgery. \ccording to the Pinkerton re-- 
ords, the man also visited the store of t) 
Casperfeld & Cleveland Co., 144 Bowery; 
the establishment of Jacob Rosenbaum, 
1404 Broadway; Nelson’s Jewelry Store, 
21 W. 42d St.. and M. Mellow, 123 Wash- 
ington St. all of this city, and Bernstein 


& Co., 


Tersey City 


In January of this year FE. B. Aymar, of 
the tirm of Aymar & Bradley, automobile 
cealers of Newark, N. J., 
automobile show in this city, and while 

the show his overcoat, containing creden- 
tials, was stolen. Oliver F. Wicks, Amity- 
ville, L. I., also attended the show, and his 
overcoat, containing credentials, was stolen. 
Later a man who used the names of E. B. 
Aymar and Oliver F. Wicks, both of whom 
are reputable business men, called on jew- 
elers and clothing dealers and, by exhibit- 
including cards, etc., stolen 


attended the 


ing credentials, 
from the overcoats, induced merchants to 
cash checks for various articles, invariably 
drawing the difference in cash. 

The store of Henry Healy, Brooklyn. 
was also visited and a bogus check for $51), 
drawn on the Gotham National Bank to the 
irder of “Oliver F. Wicks” and signed 
“J. W. Conway,” was presented in payment 
for a diamond ring. 

“Barry,” or Kyle, as he is known to the 
police, is believed by the Pinkertons to be 
one of the most dangerous check swindlers 
preying on the jewelry trade. It is under- 
stood that a photograph of the man now 
under arrest has been identified by several 
of the jewelers as that of the man who 
passed the bogus checks on them. 


New Haven, Conn., Aug. 20.—The local 
police this morning received word to the 
effect that Richard Barry, alias Robert 
Kyle, and Robert J. Baker, two young men 
wanted here on a charge of passing fraudu- 
lent checks on the Taft Hotel, E. L. Glou- 
skin, Simmons & Co., Gamble & Desmond’s 
and the Mendel & Freeman Co., were ap- 
prehended in New York. Detective- 
Sergeant McAvoy was sent to New York 
with warrants, and as soon as requisition 
papers can be procured and signed the pair 
will be brought back to this city to answer 
the charges. 

The two men on their visit to this city, 
it is alleged, purchased gold watches from 
Simons & Co. and E. L. Glouskin, jewelers 
with bogus checks. They were given about 
$20 in change from both of the jewelers 
also. Their stay at the Hotel Taft was 
paid with a bogus certificate check, so it is 
claimed. 

Captain Donnelly has learned that Kyle 
has a long police record. Young Baker 
comes from a wealthy family. His father 
wants to make restitution for all the money 
which the two secured by their game. 

According to Captain Donnelly, the men 
are two of the cleverest who have ever 
worked in this city. Their apparent refine- 
ment, including their dress, was responsible 
for the fact that none of the New Haven 
merchants suspected them of being crooks. 

\bout a month ago the men were spied 
in a train near Boston. One of them was 
arrested, but his accomplice jumped from 
the fast moving train and escaped. Barry 
was tried in Boston for a minor charce 
and was fined, the authorities there not 
knowing that he was wanted in New 
Haven. 








The Eisenhower Jewelry Co. has leased 
from Dives. Pomeroy & Stewart the store 
room at 618 Penn St., Reading, Pa. The 
jewelry concern will move there as soon 
as repairs can be made. 
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Death of Albert E. Henry. 

Rockrorp, Ill, Aug. 20.—Albert E. 
Henry. a prominent jeweler and one of 
the leading business men in this city, died 
suddenly at his store, 118 W. State St., 
last Saturday night. The end came with- 
mut warning, although he was under the 
care of physicians several weeks for treat- 
ment. Death was due to a stroke ef apo- 
plexy. The condition which resulted in his 
death was brought on by the excessive heat 
of the day. 

Mr. Henry lived in Rockford 48 years 
and was identified with the jewelry busi- 
He was an ex- 
pert jeweler and mastered the intricacies 
of the business under Beale Bros., with 
whom he was identified seven years. For 31 
years he had been in business for himself. 
His first location was three doors west of 
the State St btidge, on the south side 
of the street, where he continued until nine 
years ago. He purchased the property at 
lls W. State St. and equipped a modern 
jewelry store, one of the finest in the State. 

Mr. Henry took great pride in his busi- 
ness and its upbuilding and prided himself 
on the weight his name carried with the 
trade. He aimed to treat the trade hon- 
estly, and his efforts in this direction were 


ness since early manhood. 


not without results as his business grew 
steadily, old patrons heing retained and 
new ones being added. 

He was a member of Rockford Lodge of 
Elks and formerly belonged to the Knights 
of Pythias. His religious affiliation was 
with the Church of Christian Union. He 
was a man of genial presence and a friend 
to all. He loved outdoor life and his di- 
versions were automobiling and attending 
baseball games. He was also a crack rifle 
shot and as a member of the Old Rockford 
Gun Club he carried off many trophies. 

Albert E. Henry was born July 19, 1858, 
at Plymouth, Mass., a son of John Martin 
Henry. He was married about 25 years 
ago to Miss Anna Kauffman, who is a sur- 
vivor, and there is one son, Russell Sage 
Henry, a lad of nine years. The Henry 
home, after his marriage, was at 418 Peach 
St. for a number of years. He acquired 
the property at 1037 Franklin Pl. several 
years ago and moved there. 

There are four brothers and one sister— 
C. F. Henry, Mrs. Carrie Schmauss and 
John Henry, Rockford; Charles A. Henry, 
Jefferson, Wis., and Philip Henry, Albert 
Lea, Minn. 

Market Prices for Silver Bars. 

The following are the quotations for sil- 
ver bars in London and New York as re- 
ported last week: 

New York 
selling price, 


London. .999 Basis. 


Avg 19 rere 27 1-4d. $0.61% 
; PRS as <acw teed Werw dees 27 5-16d. 613% 
> PO Ie pare ene 27 5-16d. 61% 
Ce Pe ri iS .61% 
ee Mae ee 27 7-16d 61% 

BG cu wact enh ahe we eeas 27 9-16d 61% 


P. Savolainen, Virginia, Minn., has sold 
his entire stock at 404 Chestnut St. to his 
brother, A. Savolainen, Ely, Minn.  P. 
Savolainen is now located in his own build- 
ing, 222 Chestnut St., Virginia, with a new 
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Headquarters for American Pearls 
16 John Street, New York 
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Seed Pearl Neck Chains 


No style in jewelry is more ‘ 
appropriate for Summer wear. Chains from $6 to $75 


A range of prices which spells ““BROAD POSSIBILITIES ” 








CROSSMAN COMPANY 


Leading Manufacturers of Baroque and Seed Pearl Jewelry 
3 MAIDEN LANE 


NEW YORK 
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Leopold Langer, New York, Held for 
Federal Grand Jury on Smuggling 
Charge. 

Leopold Langer, a tailor residing in New 
York, was charged Tuesday of last week, 
when he arrived on the Kaiser Wilhelm II, 
with attempting to bring a quantity of 
jewelry into this country without the pay- 
ment of duty. Mr. Langer, accompanied by 
his wife, sailed from this port June 3, and 
14 days later his son sent to the Collector’s 
office a list of jewelry which he declared 
had been taken abroad by his mother. This 
was regarded as a belated registration of 
American made valuables that should have 
been registered at the Customs House be- 
fore Mr. and Mrs, Langer sailed. 

While the Langers were abroad, an agent 
of the Treasury Department in Vienna re- 
ported at the Customs House that they had 
bought in that city about $500 worth of 
jewelry in the form of a pearl necklace 
and diamonds. When the Langers returned 
last week it is said they denied to a deputy 
collector of customs that they had bought 
any dutiable articles abroad. 

A Customs House official questioned Lan- 
ger regarding his declaration and then 
finally told him that the authorities knew of 
the purchase of a pearl necklace. A neck- 
lace and a number of unset pearls were 
found sewed in the lining of his coat. He 
was then arraigned before Commissioner 
Stanton, of Hoboken, who held him in $500 
bail for a hearing. 

Mr. Langer explained to the Customs 
House officials that he had no intention of 
smuggling the articles. The authorities, 
however, were not satisfied with this ex- 
planation and Mr. Langer was held for a 
hearing. 

When arraigned before Commissioner 
Stanton in Hoboken, Monday, he was held 
in $500 bail for the action of the Federal 
Grand Jury in September, at Trenton. 

Jacob J. Singer, who appeared as attor- 
ney for Langer, said that his client was in- 
nocent of any intent to smuggle and that 
he did not know that the jewelry was hid- 
den in his coat, having been sewed into the 
padding by his wife for safe keeping. Law- 
yer Singer explained the fact that the in- 
spectors were unable to find a diamond 
heart, which Langer had included in his 
declaration, by saying that Mrs, Langer 
had had the diamonds of the heart reset 
into the la valliere. The only explanation 
offered for the failure to declare the pearl 
necklace was that Langer had forgotten it. 








New England Watchmakers’ Club Holds 
Annual Outing. 

Boston, Aug. 25.—The New England 
Watchmakers’ Club held its annual outing 
Sunday at Lee’s Inn, Squantum, Mass., 
where previous mid-Summer gatherings of 
an enjoyable nature have taken place under 
the club’s auspices. 

There was a large gathering of members 
and their families, upward of 50 partici- 
pating, and an excellent shore dinner was 
served at 2 P. M. 








Howell & Knowlton, Windsor, Ont., Can., 
by Howell Bros. & 


has been succeeded 


Knowlton. 


Geiger & Bauer, New York, Against 
Whom a Bankruptcy Petition Was 
Recently Filed, Have About 
$19,000 Liabilities. 

In an involuntary petition in bankruptcy 
filed recently against Geiger & Bauer, 182 
Broadway, New York, and Newark, N. J., 
Adolph F. Hensler appears to be the 
largest creditor, with a claim of $9,100. 
The Broad and Market National Bank 
has a claim of $1,500. The total liabilities 
are estimated at about $19,000. Samuel L. 
Roessler, who has been appointed receiver, 
has in his possession jewelry valued at 
$4,000, which was found at the New York 
store of the concern and at the French Art 
Jewelry Store, 45 Howard St., New York. 
The latter company was incorporated in 
New York a year ago. Both the partner- 
ship and the corporation were managed by 

the alleged bankrupts. 

The receiver may decide to contest the 
title to the property owned by Geiger & 
Bauer, and should he decide to do so the 
assets will be materially increased. 

In June, 1910, Mr. Geiger, it is alleged, 
transferred property in Wright St. to his 
wife through H. L. C. Kirschner, a relative 
of Mr. Bauer, as intermediary, and at the 
same time Mr. Bauer, through the same 
intermediary, it is alleged, transferred 
property in Washington and Longworth 
St.. Newark, to his wife. The deeds were 
not recorded, however, until June 13, 1913. 

It is charged by the alleged bankrupts 
that their lawyer neglected to file the deeds. 
They claim that they were solvent when the 
transfers were made. 

It is held, however, by the receiver that 
if the credit of the coneern had been 
strengthened by the fact that the princi- 
pals had property of record the creditors 
should have an equity in them. 








Schedules Showing Assets and Liabili- 
ties of Harry Freeman, Springfield, 
Mass., Filed at Boston. 

Boston, Aug. 23.—Harry Freeman, of 
Springfield Mass., against whom an invol- 
untary petition into bankruptcy was filed 
July 24, supplemented this procedure Aug. 
20 by filing schedules which show his lia- 
bilities to be $31,254.77, and assets $13,075. 

The principal creditors for more than 
$50 and amounts follow: I. Alberts, $2,800; 
Aisenstein & Woronock, $2,075; Aisenstein 
& Schiller, $106; L. J. Ansken Co., $212; 
Abeles, Leon & Co., $1,894; Bawo & Dot- 
ter, $200; Buchholz Sign Co., $225; Joseph 
Berg, $50; E. A. Cowan-M. Myers Co., 
$67; I. Clark & Co., $3800; Dennison Meg. 
Co., South Framingham, $65; Max Deutz, 
$89; Exeter Umbrella Co., Exeter, N. H., 
$112; M. Freidenberg, $54; P. C. Fitzpat- 
rick, $52 (electrical work); Gilbert Clock 
Co., $400; Giomette Bros., $82; Herman I. 
Hershkowitz, $114; Halpern & Law, $239; 
Hanover Jewelry Co., $247; R. H. Inger- 
soll & Bro., $138; Marx Jersemann, $121; 
Adolf Kratz, $200; Korones Bros., $545; 
James Kraskof, $125; Laubheim Bros., 
$524; Taussig, Low & Karpeles Co., $87; 
H. Levitan, $521; S. Logsdorf & Co., $280; 
Samuel M. Magid, $1,713; R. Magid, $542; 
Meyer & Gross, $187; Henry G. Morris, 
$737; Morris, Mann & Reilly, $251; Robert 
Nadier, $68; New England Jewelry Co., 
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$150; Philadelphia Leather Goods Co., $83; 
William A. Rogers, $160; Jacob J. Schmuk- 
ler, $1,277; M. Schreiber & Son, $175; F. 
T. Scofield & Co., $171; Sundline Jewelry 
Co., $69; Swasey & Co., $98; Semodovitz 
& Zimmerman, $178; Sandaw Jewelry & 
Novelty Co., $71; Seward Trunk & Bag 
Co., $103; Saul Smigrod, $620; G. K. 
Spring & Co., $60; Twombley Jewelry Co., 
$530; Union Bag Co., $65; L. E. Water- 
man Co., $94; Union Trust Co., $1,000; 
Bernard M. and Sarah Sharfman, $8,000. 








Death of Henry R. Holman. 

Stoux City, Ia., Aug. 20—Henry R. Hol- 
man, for many years well known in this 
section of the State and a pioneer business 
man of Sioux City, died at his home in 
this place Aug. 16 after a long illness. Mr. 
Holman’s death was due to sciatic rheuma- 
tism, from -which he had been a sufferer 
for a number of years. 

Henry R. Holman was born in Wilbra- 
ham June 12, 1832, and when he was 18 
years of age he went to Worcester, Mass., 
where he learned the watchmaker’s trade. 
Four years later he located in Kansas City, 
where he engaged in the jewelry and watch 
repairing business. He remained in that 
city for about 10 years and then decided 
to study medicine. He sold out his busi- 
ness in Kansas City and went to New 
York, where a few years later he graduated 
from the New York Homeopathic Medical 
College. 

He then returned west and located in 
Sioux City in 1886, practising medicine and 
conducting a watch repair business. He 
continued in Sioux City until last Decem- 
ber, when he was first stricken, and since 
that time has not taken an active interest 
in business affairs. 

During his long residence in this section 
of the State he made many friends and was 
well known in both the social and business 
life of the city. Deceased is survived by 
two children, Dr. Charles Holman and Mrs. 
Frank Marshall. 








Death of Frederick M. Swan. 

30sTon, Aug. 26.—Frederick M. Swan, 
widely known in the Boston jewelry trade, 
having been with the wholesale house of 
D. C. Percival & Co. for upward of 30 
vears, died Aug. 23 at his home in the 
Dorchester district, this city. He was 69 
years of age and leaves a family. 

Mr. Swan had been seriously ill but a 
few weeks, cancer of the bladder being the 
cause of his demise. Among his many 
friends he was held in great esteem, being 
a man of quiet and pleasing demeanor, 
cheerful and courteous on all occasions. 
By his associates and the members of the 
corporation he was held in the highest 
esteem. To the late D. C. Percival he was 
more than an employe, being regarded as a 
personal friend. For many years he was 
Mr. Percival’s private secretary. 

The funeral took place to-day at 2.30 
o’clock, with services, largely attended by 
his shop associates, at the Village Congre- 
gational Church in Dorchester. 








A window in the jewelry store of D. J. 
Kramer, Salida, Colo., was smashed re- 
cently and about $65 worth of jewelry 


stolen. 
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Apropos of Pearls 


HIS branch of the business is only in its infancy in the United 
States as compared with other countries. The jewelry estab- 
lishment not having a proportionatelyadequate assortment of Pearl 
Goods in its stock will find itself behind the procession. We have 
long made special efforts in the direction of meeting this increased 























r demand of fashion and can help you complete your stock or fill 
i your orders. 
itn 
ie We also have the finest collection of all kinds of Precious Stones, including the 
i a RAREST GEMS IN DIAMONDS, RUBIES, EMERALDS and SAPPHIRES. 
i And, of course, we have all the regular goods in the above lines. 
‘. LUDWIG NISSEN & CO. 
i 182 Broadway, New York 
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TRADE CONDITIONS, 

week has witnessed a_ considerable 
in the activities in the manufactur- 
ing jewelry plants in this city and vicinity, and on 
all sides are heard expressions of confidence of 
a good Fall and holiday trade. An indication of 
the resumption of business is to be seen in the 
increased number of advertisements in the daily 
newspapers for help wanted in all branches of 
the industry. A majority of the salesmen are out 
through the middle west and the early returns 
seem to give a sufficient basis for the optimism 
displayed. 


The _ past 
improvement 


George W. Dover was one of the guests 
at the Hotel Gladstone, Narragansett Pier, 
over last Sunday. 

Henry Fletcher, treasurer of the Fletcher- 
Burrows Co., was a business visitor in New 
York the past week. 

W. R. Cobb, of W. R. Cobb & Co., Paw- 
tucket, has been making an extended trip 
through the middle States. 


Adelbert E. Place and wife have re- 
turned from an automobile trip through 
New York State for a couple of weeks. 

Mr. and Mrs. Charles E. Hancock are 
spending the Summer at Ardenwold, the 
camp on Brich Island, Lake Winnepe- 
saukee. 

H. Yosell has opened offices at 303 West- 
minster St. for the buying and selling of 
diamonds, watches and jewelry on loans or 
instalment. 

C. N. Quinn, of the Crown Jewelry Co., 
Weybosset St., has been enjoying a vaca- 
tion trip at his Summer retreat among the 
Adirondacks. 

The Fricker-Sanne Co., 25 Calender St., 
is being conducted by Victor J. Fricker and 
D. C. Sanne, according to information filed 
with the city clerk. 

Harris Fellman, Woonsocket, has_ the 
sympathy of a large circle of friends in 
the death of his wife on Thursday last. 
She was in her 53d year. 

The Hansen Co., which was incorporated 
last week, has taken a shop at 91 Sabin 
St., where a line of silver novelties and 
souvenirs will be manufactured. 

Notice has been filed with the city clerk 
that the Public Plating Co., 226 Public St.. 
is owned and conducted by the N. Barstow 
Co., Nathaniel Barstow, treasurer. 

The engagement of R. Foster Reynolds, 
son of Frank B. Reynolds, of the Cory & 
Reynolds Co., to Miss Eleanor Andrews, 
of this city, was recently announced. 

John F. Lennon, 329 West Ave., Paw- 
tucket, has filed notice at the office of the 
city clerk of that city that he is sole owner 
of the Acme Specialty Co., located at that 
address. 

Edward N. Slade has purchased of 
Charles H. Robinson a lot of land, with 
dwelling house thereon, on the southerly 
side of Angell St., which he has mortgaged 
back for $6,000. 

The Brown & Sharpe Mfg. Co. reopened 
its plant on Monday last after the annual 
two weeks’ vacation. During the time the 
interior has been completely renovated and 
repainted, nearly 300 men being engaged in 
the work. 

The A. H. Bliss Co., of Attleboro, which 
recently absorbed the E. C. Bliss Co., of 
this citv, has opened an office at 301 Com- 
mercial building, this city, for the trans- 


action of its Providence business. W. C. 
Chapman will be in charge. 

A second dividend of 12% 
being paid to the depositors of the Atlantic 
National Bank, of this city, making a total 
of 37% per cent. paid to date. A number 
of the manufacturing jewelers were num- 
hered among the depositors. 

The portions of the plant of the Amer- 
ican Enamel Works which were destroyed 
in the recent fire have been entirely cleared 
away and work is about ready to commence 
on the erection of new buildings, larger 
and better equipped than were the old ones. 

The case of H. Nordlinger’s Sons 
against the Kilstrom Mfg. Co. was called 
before Judge Wright in the civil session of 
the Sixth District Court on Wednesday. 
This is a suit on book account, and decision 
was given for the plaintiff for $140 and 
costs by submission of defendant. 

Howard D. Wilcox, of Dutee, Wilcox & 
Co., is in command of the State rifle team 
from the Rhode Island National Guard 
which left Saturday for Camp Perry, O., 
to engage in the international target prac- 
tise. Major Wilcox has been head of the 
rifle practise in this State for six years. 


per cent. is 


Among those who attended the big ball 
at the Casino at Narragansett Pier last 
Friday evening were Ralph S. Hamilton, 
Jr.. in an elaborate Mexican costume, and 
William C. Codman, as a Chinese man- 
darin. Others present included Paul Nich- 
olson, Miss Martha Nicholson and Miss 
Helen Ostby. 

Howard & Co., 202 Bellevue Ave., New- 
port, furnished the silver cups and trophies 
offered for the three days’ racing under 
the auspices of the Newport Yacht Racing 
They were displaved in the 

the past week and _ occa- 
favorable comment. There 
are nine pieces in all. 

The case of Wolf Kaplan, of the Wey- 
bosset Diamond Co., against Louis Fein- 
cold, a watchmaker, was heard in the Sixth 
District Court. civil session, before Judge 
Gorham on Thursday. It was a suit for 
balance alleged to be due on book account, 
in which decision was given for the plain- 
tiff for $201.92 and costs. 


Ass« ciatic mm. 
firm’s window 


sioned much 


The Standard Novelty Co., manufactur- 
ing jewelers at 25 Calender St. was dis- 
charged from bankruptev last Monday by 
Judge Arthur L. Brown in the United 
States District Court. The company was 
adjudged bankrupt about two months ago, 
and as there was no objection to the peti- 
tion for a. discharge Judge Brown 
granted it. 

J. H. Manning, who recently sold out his 
interest in the J. H. Manning Co., has re- 
entered the manufacturing jewelry field 
under his own name at 102 Friendship St., 
having a joint with the Narragan- 
sett Jewelry Co. He will manufacture a 
line of bracelets, both hand engraved and 
chased, and has adopted as his trade-mark 
“J. H. M. 1-20.” 

Walter E. Conlon, 20 years or age, one 
of the voung men sentenced to the Rhode 
Island State Prison for two years for the 
larceny of silver bullion from the Gorham 
Mfg. Co, in this citv, a few vears ago, was 
arraigned before Judge Gorham in the 
Sixth District Court Wednesday on a 


office 
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charge of stealing a lot of goods from a 
department store. Conlon pleaded guilty 
to the larceny charge and was sentenced to 
the Providence County Jail for six months. 

Previous to his departure for an ex- 
tended western trip, S. D. Macpherson, of 
the Macpherson Jewelry Co., gave out the 
following statement regarding the Mac- 
pherson-Roubaud Co. controversy: “I have 
been advised by counsel that there is a 
question as to the legality of the action of 
the board of directors of the Macpherson- 
Roubaud Co. in assuming to remove me 
from the offices of director and president 
of that company. I intend to test the le- 
gality of this action by resorting to litiga- 
tion, if that be necessary.” 

Among the buyers in this city and vicin- 
ity during the past week were the follow- 
ing: Mr. Lauretzson, of W. A. Weiboldt 
& Co., Chicago: Mr. Gross, of the Altoona 
Jewelry & Novelty Co., Altoona, Pa.; M. 
Lensenhuber, of the J. N. Adam Co., Buf- 
falo, N. Y.: N. Zigayer, of the United 
States Jewelry Co.. Montreal: A. Shatilla, 
of Saba & Shatilla Bros., Montreal; R. 
Seligman, of the Seligman Jewelry Co., 
Seattle, Wash.: Miss Henrietta Gragg, of 








Berg Bros., Philadelphia: Lafayette Stern, 
of S. M. Stern & Co., Philadelphia; E. 
Stern, of Sanger Bres., Dallas, Tex., and 
L. E. Hodgson. of B. F. Greene, Booth 
Bay Harbor, Me. 

Attleboro. 





Tanner left last week for a trip 


H. Sadler Co. 


Ibert 
with the samples of the F. 


Mr. Simmons, of the Standard Button 
Co., was in Pittsburgh last week in the 
interests of his concern. 

Frank M. Mossberg accompanied the 


Water Commissioners on their trip through 
the State last week investigating water 
piants. 

The new child labor law permitting the 
employment of children between 14 and 16 
vears of age only eight hours a day and 48 
hours a week will go into effect on Sept. 1. 

S. O. Bigney has issued a statement in 
which he states that his concern still con- 
siders the jobbing house as its distribu- 
tors, and will use all honorable methods 
to protect them against unfair and dis- 
honest competition. 

Clarence L. Watson has made a demand 
upon the town of Attleboro for payment 
for a piece of land near the railroad tracks 
at Olive St.. which was taken when the 
gerade crossings on the Boston & Provi- 
dence line were made. The selectmen have 
not as yet replied to the demand. 

E. A. Sweeney, treasurer of W. H. Wil- 
marth & Co., has filed the foilowing cor- 
Machinery, $45,000; cash 

receivable, $22,922; manufac- 

merchandise, $44,669: total 
Capital, $60,000; accounts pay- 


poration report: 
and debts 
tures and 
$112,591. 








able, $44,507; floating debt, $8,084; total, 
$112,591. 
L. L. Bentz, Martinsburg, W. Va., is ar- 


ranging to move from his present quarters 
to the store room in the Walker building 
formerly occupied by the Martinsburg To- 
bacco Co. He has purchased new fixtures 
and showcases for the room and expects 
to occupy it about Sept. 15. 
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Fine La Vallieres 


We make a specialty of unusually fine La Vallieres 
in platinum mountings, set with diamonds or with combi- 
nations of diamonds, pearls and colored stones. The 
designs are original with us and of exceptional merit; 
workmanship of the highest order. 


The distinctive character of these pieces makes them 
acceptable to the most particular trade, yet prices are very 
moderate. We have many designs at a wide range of prices. 
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Boston. 





Joseph Cowan started this week on a 
trip through the Ohio valley. 

The Federal Jewelry Co. has opened a 
new store at 178A Federal St. 

David Nemser is on a business trip in 
southern New England territory. 

A. Carro, of the Jewelers’ building, has 
removed from room 68 to room 38. 

W. J. Marshall, of the Waltham Watch 
Co.’s Boston office, is at South Harpswell, 
Me. 

Nathan Alberts, of I. Alberts (estate), 
is at Old Orchard, Me., on his Summer 
vacation. 

John Davis, with Frederick W. Parris, 
silver-plater, is at East Jaffrey, N. H., for 
a fortnight. 

John A. Baxter, salesman for the Shreve, 
Crump & Low Co., with his family, has 
gone to Ogunquit, Me., for a couple of 
weeks. 

John R. Leaney has bought out the jew- 
elry store of E. W. Haven in Walpole, Mr. 
Haven retiring on account of impaired 
health. 

Louis Dinsfriend, heretofore with Henry 
A. Merhoff, is to start in business for him- 
self Sept. 2 in room 33, Jewelers’ building, 
as an engraver to the trade. 

Workers in the E. Howard watch fac- 
tory at Waltham had their annual Summer 
outing Aug. 16, going to the Childs’ farm, 
as is customary with them on these occa- 
sions. 

The Boston Society of Arts and Crafts 
is to give an exhibit, about six weeks 
hence, of work done by members of the 
Danish Society of Artistic Handicraft of 
Copenhagen. 

Roy L. Wilbur, formerly of Attleboro, 
has filed a petition in bankrutpcy in the 
United States District Court. He owes 
$216, mostly for household supplies, and 
has no assets. 

The Smith-Patterson Co. has constructed 
on its retail floor, at the Summer St. win- 
dow end of the diamond counter, a hand- 
some, light and commodious open-topped 
diamond room, finished in mahogany. 

Among the new corporations listed the 
past week was the Koonz Mfg. Co., of 
Greenfield, Mass., makers of jewelry; capi- 
tal, $5,000; incorporators, Frederick W. 
Koonz, William C. Bowen, George W. 
Lunt. 

The William A. Thompson Co. has in- 
corporated, with the same name, under the 
laws of Massachusetts. The officers are: 
President, William A. Thompson; clerk, 
Harry Wright; treasurer, Miss Jane 
Donahue. 

Eugene W. Rollins, manager of the ma- 
terial department of the Nelson H. Brown 
clock house, has returned from a trip in 
the lake regions of New York and New 
Hampshire and to cities on the St. Law- 
rence in Canada. 

William A. Thompson, who is recuper- 
ating from his recent illness, has gone to 
Ogunquit, Me., where his son Leslie P. 
Thompson, artist and instructor in the Bos- 
ton Museum of Fine Arts School, has a 
Summer camp and studio. 

Max Posner, of this city, trade auc- 


tioneer, has completed a sale conducted for 
O. E. Scott, of Waterbury, Vt. having 
cleaned up the entire stock, enabling Mr. 
Scott, who is to move into a larger store 
in the same town, to start with an entirely 
new stock of goods. 

Edward Harvey has been promoted to be 
foreman of the electrical department at the 
Waltham Watch Co.’s factory. He suc- 
ceeds Everett Ela, to whom he has been 
assistant for about a score of years, Mr. 
Ela having been promoted to the staff in 
the department of research. 

Buyers in town during the week include 
E. M. Allen, Canaan, N. H.; H. L. Seavey, 
who came in his auto from Dover, N. H.; 
B. Satz, Ware; H. P. N. Dahl, Maynard; 
D. F. Lill, Springfield; L. Maheu, New 
Bedford, Mass.; I. Lippitt, Lippitt Bros., 
Newport; George E. Towne, Westerly, R. I. 

Arthur S. Kelley, treasurer, who practi- 
cally becomes the successor of the late An- 
drew Bloom in the House of the Norling & 
Bloom Co., although the concern is now a 
corporation instead of a firm, is to attend 
to the office and sales ceatures of the busi- 
ness, while John R. Smith, president, su- 
pervises the manufacturing and repair work 
as heretofore. The company is capitalized 
at $36,000. Sigrid Bloom Howe is clerk. 








Philadelphia. 


I. S. Weaver, Reading, Pa., left for a 
trip through the west last week. 

A. F. J. Dorn, wife and family, of Cam- 
den, N. J., are visiting in Buffalo, N. Y. 

Thieves entered the store of A. Vau- 
thier, 4801 Woodland Ave., one day last 
week and stole several valuable trinkets. 

William O’Donnell, 13 S. 10th St., has 
completely altered the entire front of his 
store. He has also built an extension in 
the rear of the place. 

Harry Bedichimer, of I. Bedichimer & 
Co., has gone west on his regular Fall trip 
after having returned from a three weeks’ 
camping trip on Lake George. 

Members of the Association of Whole- 
sale Jewelers of this city, with whom Sec- 
retary R. L. Coates has communicated, 
propose to close their establishments al! of 
Labor Day. 

After spending some years with his uncle, 
Jules Herbeau, the jeweler at 717 Sansom 
St., Reine Sandog has gone to Toronto, 
Can., to accept a position with the Ameri- 
can Watch Case Co. 

J. Fred Kiefner, 4056 Lancaster Ave., 
has gone with his family to spend the bal- 
ance of the season at his Summer home in 
Oreland, Pa. The business has been left 
in charge of Mr. Kiefer’s eldest son. 

After having been located in the Burd 
building, at Chestnut and 9th Sts., for 
nearly 20 years, Harry A. Beck, an en- 
graver of fine jewelry, has moved his es- 
tablishment to York and Front Sts. 

A. Gillis, with the Hoover-Smith Co., 
was overcome by the heat about one week 
ago, and taken to the Jefferson Hospital. 
He is expected to recover and be back at 
his work in the course of a week or so. 

I, W..Struntz, after spending 14 years 
with John Wanamaker, first as manager of 
the repair department and later as buyer 
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for the diamond department, has purchased 
Garfinkel’s Little Diamond Shop, 826 Chest- 
nut St. 

3reaking into the store of E. L. Cannon, 
thieves last week secured $110 from the 
safe. Mr. Cannon discovered the robbery 
when he opened the store in the morning. 
A quantity of gold leaf, several diamond 
scarfpins and some other jewelry were 
missing. 

Charles Lindhorse, 1208 Girard Ave., ac- 
companied by his two sisters, the Misses 
Anna and Catherine Lindhorst, is touring 
through the western part of the country. 
The party left ostensibly to attend the 
Knights Templar convention in Denver, but 
before returning to Philadelphia they will 
make an extended trip through the Pacific 
Coast territory. 

Charles H. Dean recently met with an 
accident in Atlantic City. Mr. Dean is 
located at 119 S. 8th St. He took a trip 
to the shore and while in bathing was 
struck in the side by a jagged piece of tin, 
which was attached to a piece of wood 
brought in by the tide. Mr. Dean’s side 
was badly cut and kept him in bed for 
several days. He is about as usual now. 








North Attleboro. 

Clifford Emerson is now in the west 
with the samples of Maintien Bros. & El- 
liott. 

Leroy Metcalfe left Monday for the 
west with the samples of the Plainville 
Stock Co. 

Donald Barrows and Louise Freeman 
attended the Rockingham fair at Salem, N. 
H., last week. 

Louis Blackinton is making a_ trip 
through the west in the interests of W. & 
S. Blackinton Co. 

The E. C. Bliss Co., of this town, has 
engaged quarters in Providence, where it 
will show samples. 

Charles Perkins has returned from a 
business trip made in the interests of the 
R. Blackington & Co. 

Louis Schriever has entered the employ 
of G. C. Hudson & Co., and will have 
charge of the coloring department. 

Ellsworth Stockwell, for 10 years man- 
ager of the Whiting & Davis plant, has 
resigned his position to enter the mercan- 
tile business for himself in the western 
part of the State. Previous to his leaving 
he was presented with a gold watch and 
chain by the company. 

A decree, dissolving.the T. I. Smith Co., 
Inc., manufacturing jewelers of this town, 
as a corporation, was entered before Judge 
Barrows in the Rhode Island Superior 
Court last week. The company was in- 
corporated in Rhode Island 12 years ago, 
with a capitalization of $150,000. In the 
petition for dissolution Theron I. Smith, 
president of the concern set up that there 
are no assets or liabilities and that at a 
special meeting of the stockholders held on 
April 22 it was unanimously voted to dis- 
solve the corporation. No objection was 
raised to the entry of a decree for dissolu- 
tion. It was a formal proceeding merely 
for the purpose of dissolving the corpora- 
tion. The company wil! carry on the busi- 
ness as in the past. 
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Meriden, Conn. 


Lieut. William E. Bliss, president of the 
FE. A. Bliss Co., took examinations last 
Thursday for the first lieutenant and cap- 
tain promotions in Co. I, C. N. G. 

George H. Wilcox, president of the In- 
ternational Silver Co., has been reappoint- 
ed a member of the Board of Apportion- 
ment and Taxation for three years by 
Mayor D. J. Donovan. 

Clifford W. Leavenworth, treasurer and 
a director of the R. Wallace & Sons Mfg. 
Co., and Charles D. Morris, assistant treas- 
urer, superintendent and a director of that 
company, returned last week Monday eve- 
ning from a trip at Block Island, R. I. 

Seven silver loving cups and two cut 
glass vases were on exhibition in the dis- 
play windows of the store of Fred Weber, 
31 Colony St., the past week and attracted 
much attention. They were the prizes for 
the Moose field day held last Saturday. 

Frederick P. Calkins, a silversmith with 
the Meriden Britannia Co. (factory E of 
the International Silver Co.), and Miss 
Rose Kurz, of this city, were quietly mar- 
ried in Windsor, Conn., on Aug. 14 by the 
Rev. Dr. Carey. The couple are making 
their home in Waterbury, Conn., for the 
present. 

At a regular meeting of the directors of 
the Home National Bank last week Tues- 
day afternoon George M. Curtis, treasurer 
of the International Silver Co., this city, 
who has been a director of that institution 
for many years, was elected vice-president 
of the bank to succeed E. J. Doolittle, who 
was made president. 

The Foremen’s Association of the Meri- 
den Britannia Co. (factory E of the In- 
ternational Silver Co.) enjoyed its annual 
field day and outing at Mansfield grove on 
Aug. 16, the trip being attended by a large 
number of the members, who left Meriden 
by special trolley. A basebell game and 
rowing contests were the features of the 
day, together with an excellent dinner. 
Twelve crews participated in the rowing 
contests. 

Charles H. Tibbits, manager of Simpson, 
Hall, Miller & Co. (factory L of the Inter- 
national Silver Co.) and the Simpson 
Nickel & Silver Co. (factory M of the 
International Silver Co.), Wallingford, 
Conn., returned last week Sunday with Mrs. 
Tibbits and their daughter, Miss Margaret 
Tibbits, from Lake Megantic, Canada. Mr. 
and Mrs. Tibbits also went to Quebec, 
where they met Miss Tibbits on her return 
from an extended trip in Europe. 

The employes of the Barbour Silver Co. 
(factory A of the International Silver Co.) 
held their annual outing at Walnut Beach 
last Saturday. A sail on the Sound was 
taken from New Haven, Conn., to Bridge- 
port, Conn., and back to the Island View 
Hotel, where the shore dinner was served. 
Music aboard the boat was ,furnished by 
Brooks’ Mandolin Club. The committee in 
charge of the affair consisted of William 
Geib, Adam Oppelt, Samuel Harrison, 
John Winder and Daniel DeRoza. 

The police in this city, Hartford and 
New Haven were notified by special agents 
of the N. Y., N. H. & H. Railroad last 


Wednesday morning that about 100 dozen 
of silver spoons, forks, knives and ladles 
were stolen from a freight car while en 
route from this city to New Haven, Conn., 
Tuesday evening. The stolen property 
consisted mostly of 1847 Rogers Bros. sil- 
ver plate ware, manufactured at the plant 
of the Meriden Britannia Co. (factor E of 
the International Silver Co.). It was con- 
signed to various dealers in New Haven 
and New York. The robbery is thought 
to have occurred between Wallingford, 
Conn., and Cedar Hill, near New Haven, 
where the freight car was discovered to 
have been broken open. Although railroad 
detectives have been working on the case 
throughout the State, no clue to the where- 
abouts of the silver plate has been ob- 
tained. In Hartford Chief of Detectives 
William Weltner and members of the de- 
tective bureau visited all of the pawnshops, 
but not one piece of the stolen property 
was located in that city. 








Hartford, Conn. 





Ewald Ebner, Thomaston, Conn., has 
taken a position with the Waterbury Clock 
Co., Waterbury, Conn. 

Among those registered at the Madison 
Beach Hotel, Madison, Conn., the past 
week was Clayton H. Case, of C. H. Case 
& Co., jewelers, 847 Main St., Hartford. 

Henry Forsythe, Bristol, Conn., has re- 
signed his position with the Sessions Clock 
Co., Forestville, Conn., and has taken a 
position with the Blakesley Novelty Co., 
Bristol. 

Philip H. Stevens, of the Philip H. Ste- 
vens Co., 63-65 Pratt St., this city, left his 
home in Bristol, Conn., last Wednesday to 
énjoy a two weeks’ fishing trip at Moose- 
head Lake. 

William S. Ingraham, secretary and 
treasurer of the E. Ingraham Co., Bristol, 
Conn., is a member of the committee ap- 
pointed to prepare suitable memorial tab- 
lets to be erected in the near future in the 
Bristol Public Library. 

While crossing the street in front of the 
factory where he was employed in South- 
ington, Conn., on Aug. 14, a Polish man 
was struck and almost instantly killed by 
an automobile owned by George E. Woerz, 
jeweler and optician, 226 Asylum St. In 
the car at the time of the accident were 
Mr. Woerz’s father and mother and the 
chauffeur. 

Among the list of jurors for the several 
courts of Hartford County as selected by 
the jury commissioners the past week are 
the following: Albert M. Kohn, of Henry 
Kohn & Sons, 890 Main St.; Harry E. 
Lux, of Lux, Bond & Lux, 859 Main St.; 
Mortimer H. Miller, of C. H. Chase & Co., 
847 Main St.; Frederick N. Manross, hair 
spring manufacturer, Forestville, and 
Michael C. LeWitt, a retail jeweler, 274 
Main St., New Britain, Conn. 





Flournoy & Vaughan, Macon, Ga., will 
open a branch house in Greenville, S. C., 
in the near future. A. T. Vaughn will go 
to Greenville to take charge of the store 
in that city. The business will be under 
the same name in the latter city as it is in 
Macon. 
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Louisville, Ky. 





Bryant Lipscomb, formerly in the jew- 
elry business at Milan, Tenn., has removed 
to Hopkinsville, Ky., where he has opened 
a shop. 

William Shire, of Shire & Fithian, Paris, 
Ky., left recently for New York to pur- 
chase stock for the holiday trade. During 
his absence he will visit Atlantic City and 
other resorts on the Coast. 

M. Dempsey, Henderson, Ky., has opened 
an office and shop in that city and will 
practise his profession and conduct a jew- 
elry business. Mr. Dempsey is well known 
in Henderson as a jeweler and graduate 
optician. 

J. Gordy, 432 W. Market St., suffered the 
loss of about $50 worth of goods, includ- 
ing three mesh bags, about a dozen silver 
teaspoons and some other small articles, 
the other night, when a window in his store 
was broken by a thief and the articles on 
display stolen. 

The room occupied in Elizabethtown, 
Ky., by R. L. Marshall’s jewelry establish- 
ment has been leased to the Kentucky Utili- 
ties Co., operating the local electric plant. 
Mr. Marshall will vacate Oct. 1 and will 
probably occupy a place close to his present 
quarters. 

Edward Krull, of Rodgers & Krull, has 
returned from a three weeks’ stay at At- 
lantic City. There were also two other 
Louisville jewelers there at the same time. 
They were V. Lorch and Brainard Lemon, 
both of whom stopped at the resort en 
route home from European trips. 

Harry M. Stegeman, of the Wadsworth 
Watch Case Co., Dayton, Ky., is one of the 
prime movers in the organization of the 
Fort Thomas Country Club, which is being 
formed by Kentucky residents opposite 
Cincinnati. Mr. Stegeman is temporary 
chairman of the committee in charge of 
the matter and recently issued a call for a 
meeting of those who have agreed to be- 
come members. Arrangements have been 
made for the purchase of property and the 
erection of a building, a total investment of 
$40,000 at the outset being contemplated. 








Canada Notes. 





I. Shessel, Toronto, is retiring from 
business. 

D. T. Gue, Warner, Alta., has discontin- 
ued business. 

Among the out-of-town buyers calling on 
the Toronto trade this week were R. L. 
McGill, Galt: W. H. Smith, Oakville; R. 
N. Bassett, Whitby, Ont., and Charles E. 
Cole, Portage la Prairie, Man. 

W. F. Lester, optician at Fort William, 
Ont., has moved from 506% Victoria Ave. 
to the store formerly occupied by W. 
McGirnsie, jeweler, which has been refitted 
and elaborately decorated in the most mod- 


ern style. 


The C. H. West Co., Inc., Amsterdam, 
N. Y., is the name of a concern which has 
taken out papers of incorporation at Al- 
bany, N. Y., to engage in the jewelry busi- 
ness. The capital is placed at $5,000 and 
the incorporators are Charles H. West, 
Charles H. West, Jr., and George W. 
West, all of Amsterdam. 

















lca a= | 
See 


— 
> pe weer ere y 


ee are 
ba 


ea 
ER ee 


ab 
£ 


C 





semanas 4 concn 





- 
ey gS EE DER CON Oe 5 
2 FES aa ee ee 





7 


86 ~ THE JEWELERS’ CIRCULAR-WEEKLY August 21, 1913. 


























\ if by n reason of their brilliancy 

if : green color, —. is oo 
\ a ke light, are justly one 

‘: f so-called Semi-precious 


OG, TOE RE 


ines" et in price; are 
our New York shop in shapes 
, Pendants, Brooches, Rings, 

















Diamonds 


at great bargains—$45 per carat and up. 
Mounted rings and other diamonds. Jewelry 
bought from private people sold at half the 
regular price. Sent on memo. bill to rated 
dealers. Sold for cash only. Twenty years 
of careful buying for spot cash, both in this 
country and Europe, from private people, 
bankruptcy stocks, dealers who wish to quit 
business, etc., come to me; and they know it 
is no use to come unless goods are way 
under market value. It will pay you to 
borrow money from your bank at 6 per cent. 
to buy from me for cash, as I can often 
save you 50 per cent. I save every item of 
expense possible in selling my goods. I do 
not employ traveling men to sell diamonds, 
as that costs at least 10 per cent., and 
often sell large lots at a profit of 2 or 3 
er cent., where I can make a quick turn. 
hen I do as much as possible myself, work- 
ing from early morning until late at night. 
Then I figure if I can turn my goods once a 
month at 2 per cent. net profit—that is 12 
per cent. per year. Can you tell me where 
I can loan out my money and draw 12 per 
cent. interest on it and have it as well se- 
cured as if jt were invested in diamonds at 
one-half the price these long-time houses must 
sell their goods? If you want my goods on 4, 
8 and 12 months’ time I want 50 to 100 per 
cent. profit. No man can take risks for less. 
you want to buy for cash I will sell you 
on a 2 to 10 per cent. profit for myself, which 
depends on the amount you buy. If you 
are a judge and an honest thinker and not 
a knocker, send to me for a selection pack- 
age on memorandum bill. Report in five 
days or less. Send your check for goods 
you keep out, and I will send corrected re- 
ceipted bill. I sell goods on no other terms; 
where it is jobs I buy for spot cash. White 
diamonds are my specialty and have been 
for the past 20 years. I often have other 
good bargains in solid gold jewelry, in coral, 
cameos, etc. If you want to buy goods at 
a price to put the other fellows out of com- 
mission, who buy on long time, send to me 
for one memo. selection. You will then send 
often if you are a judge of real values. 






































DAN I. MURRAY 


BROKER 


3 Maiden Lane, NEW YORK 
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August 27, 1913. 


Pittsburgh. 





L. Wolff, Canton, O., spent a few days 
of last week in Pittsburgh on business. 

S. B. Weinhaus, of the Samuel Wein- 
haus Co., spent last week in New York 
buying goods. 

Edward Meyer, an East End jeweler, has 
returned to Pittsburgh from Buffalo, where 
he spent his vacation. 

Martin Glick, of the Pittsburgh Watch 
& Metal Co., left Sunday night for Chi- 
cago on a business trip. 

Simon Adler, of Rosenbaum & Adler, 
New York, spent a few days of last week 
in Pittsburgh calling on his iriends here. 

Mr. and Mrs. Joseph Mazer and _ son, 
McAllister, Okla., formerly of Pittsburgh, 


were visiting here last week and called on 
August Loch. 
Mr. and Mrs. J. Harvey Wattles are 


touring the New England States and are 
making their headquarters at Sparkhawk 
Hall, Dunkirk, Me. 

President Harry W. Ewalt of the Pitts- 
burgh Association of Optometrists, who 
has been spending his vacation in Wash- 
ington County, returned home Monday. 

President Francis A. Keating of the 
Jewelers’ 24-Karat Club is spending the 
week in the east. He will return in time 
for the annual picnic of the club next Mon- 
day. 

S. H. DeRoy, who is at Los Angeles, 
Cal., with Mrs. DeRoy, whom he took there 
in the hope of benefiting her health, writes 
that Mrs. DeRoy is showing marked signs 
of improvement. 

Ross Brown, a brother of Walter Brown, 
Donora, Pa., is now associated with the firm 
of Joseph DeRoy & Sons. Mr. DeRoy 
and his family are spending the remainder 
of the month at Atlantic City. 

John M. Roberts was chairman of the 
citizens’ meeting held at Old City Hall last 
Friday night to launch a boom for Gen. 
Albert J. Logan for Mayor of Pittsburgh 
under the banner of the People’s Party. 

R. B. Hipp, of the Geo. B. Barrett Co., 
who was ill for a number of weeks, is 
again back on duty. W. O. Harrison, of 
the company, was also away for 10 days 
on account of illness, but is again back at 
work. 

W. J. Sample, secretary of the Grogan 
Co., will spend Labor Day at Bakerstown, 
where his family is planning to hold a 
large reunion. These reunions have been 
held annually for many years. Last year 
nearly 200 relatives were in attendance. 

Among the out-of-town merchants in 
Pittsburgh last week buying goods were: 
E. A. Boser, New Kensington; L. V. Herps, 
Verona, and F. H. Hayes, Washington; H. 
B. Potthoff and J. H. Hoffman, Latrobe; 
Frank Worrell, Canonsburg, and J. V. Ro- 
sendahl, Irwin, Pa. 

Simon Shupinsky is conducting the auc- 
tion in Fifth Ave. operated under the name 
of the Empire Auction Co. and which con- 
cern is in bankruptcy owing to an involun- 
tary action that was begun against Louis 
Shoop, It is said that the auction is doing 
a good business. Mr. Shoop spends much 
of his time about the place. 

Sam F. Sipe, who returned last week 
from Amsterdam, says that reports gath- 


ered there were to the effect that the dia- 
mond men had done as much business the 
first six months of this year as they did 
all of last year. Mr. Sipe says that this 
condition prevails because of the belief that 
Congress will place a duty of 20 per cent. 
on importations of unset stones. 

Alderman Jackson has not as yet ren- 
dered a decision in the case of H. Frish- 
man, charged with Louis Shoop and four 
others with conspiracy because of the al- 
leged disappearance of $20,000 worth of 
diamonds from Shoop’s place of business 
following a fire last May. He is expected 
to make a decision this week. Jacob Blatt, 
of this city, has been absolved of all con- 
nection with the affair, the alderman dis- 
charging him. 

Secretary C. S. Wiley, of the Pennsyl- 
vania Retail Jewelers’ Association, who 
will attend the Chicago convention of the 
American National Retail Jewelers’ Asso- 
ciation, intends to make an extensive trip 
following the convention. He is going to 
the Pacific Coast and from there up into 
British Columbia and does not expect to 
return to Pittsburgh for five or six weeks. 
When he comes ‘back he, with President J. 
Loughrey Roberts, of the Pennsylvania as- 
sociation, will begin a campaign for new 
members. 

A large delegation of Pittsburghers left 
here Sunday night for Chicago to attend 
the annual convention of the American 
National Retail Jewelers’ Association. 
August Loch was in charge of the party, 
which included Mr. and Mrs. W. W. War- 
rick, Mrs. Steele F. Roberts and daughter, 
Miss Roberts; J. Loughrey Roberts, presi- 
dent of the Pennsylvania Retail Jewelers’ 
Association, and his brother “Jack,” and 
Henry Terheyden. Mr. and Mrs. Mazer, 
of Oklahoma City, and Mr. and Mrs. Fer- 
guson, of Philadelphia, also joined the 
Pittsburgh party here. 

A baseball game has been arranged for 
Saturday, Aug. 30, between the married 
and single men of the Jewelers’ 24-Karat 
Club, to be played on the Shaner grounds. 
This game is to be in addition to the game 
to be played on Labor Day, when the mem- 
bers of the Jewelers’ 24-Karat Club will 
picnic at the Brookside Farms on the 
Washington and Canonsburg trolley line. 
Last year at the picnic a game was to have 
been played, but it was postponed due to 
the heavy rains. An eastern manufacturer 
donated a large cup for the team which 
wins two out of three games. 


Loftis Bros. & Co., who have been noti- 
fied to vacate their present business estav- 
lishment in Federal St. because of the fact 
that most of the block is to be razed, to 
make way for a $1,500,000 department store 
for the Rosenbaum Co., have not as yet 
secured another location. The large num- 
ber of buildings razed in Pittsburgh the 
last year or two to make room for massive 
structures has taken upwards of 50 ground 
floor store rooms out of the market, and 
this has meant much to the congested shop- 
ping district of the downtown section of 
the city and lessens the number of desir- 
able locations. 

Everything is now in readiness for the 
big Labor Day picnic of the Jewelers 24- 
Karat Club of Pittsburgh, to be held at 
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Brookside Farms next Monday. It will 
be impossible, so W. O. Harrison, chair- 
man of the committee on transportation 
says, to secure special trolley cars to take 
the members of the club and friends t 
the grounds, but that cars will leave every 
30 minutes in both directions and that am- 
ple service will be given. The fare will be 
30 cents for the round trip. There will be 
a baseball game between the married and 
single men; athletic events, such as run- 
ning races, in which young and old will 
participate, and other events will be fea- 
tured. J. Loughrey Roberts, who is look- 
ing after the prizes, reports that 15 hand- 
some ones have been donated by Pitts- 
burgh jewelers, and these, together with 
what were left over from last year and 
which were uncontested for, will make a 
very formidable array. Ice cream, lemon- 
ade and coffee will be provided free by the 
club, but otherwise members are expected 
to bring their own baskets and make it a 
family or firm picnic. The indications are 
that there will be about as large a crowd 
present as a year ago. In order to assure 
passengers seats, it is suggested that all 
who can conveniently do so take the cars 
at New Grant St. and Liberty Ave. All 
members of the club are requested to do all 
in their power to make the event a success. 
Most of the retail and wholesale stores 
will be closed on that day. 











Rochester. 
The road salesmen for Morris Rosen- 
bloom & Co. have started on their Fall 
trips. 


Charles Allison has accepted a position 
with S. D. Burritt. He will have charge 
of the watch-repair department. 

S. D. Burritt was one of a party of 86 
Rotarians who attended the national con- 
vention of Rotary clubs held at Buffalo 
last week. Many of the jewelers present 
went from there to the Chicago conven- 
tion of the A. N. R. J. A. 

James Cardona, who was arrested in 
South Bend, Ind., by Pinkerton detectives, 
and who was brought here on a charge of 
being one of the gang which robbed the 
P, Present jewelry store last February, was 
arraigned before Special Judge John A. 
Barhite on last Friday and pleaded not 
guilty. He was provided with counsel and 
his trial will be held this week. 

The question of long hours of daily serv- 
ice for retail clerks has been under dis- 
cussion here for some time. A general 
sentiment of the merchants has been grow- 
ing to favor shorter hours, and the move- 
ment has been accelerated by the board ot 
trustees of the Chamber of Commerce. At 
a special meeting of the board held on 
Friday afternoon a resolution was unani- 
mously adopted favoring the closing of 
retail stores in this city on Saturday nights, 
with the exception of the Christmas holi- 
day season of shopping. A long list of 
names of firms willing to do this was pre- 
sented to the board by the retail trade com- 
mittee of the Chamber of Commerce. 
Among the names were the following jew- 
elers: E. J. Scheer, Humburch Bros., 
Henry Oemisch Co. and E. E. Bausch 
& Co. 
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Catalog. 
and Bavarian Bon, 
sively. Write for our Special Jewelers’ Proposition 
showrooms. 


47 West 36th St., New York, bet. 5th & 6th Aves 


We Want a Representative Jeweler 


in every city to be our Agent and to take orders for Monogrammed China and Crystal— 
it’s a new line for the Jeweler and is very profitable. You simply sell from Samples and our 
We import the finest white china in original shapes—French Limoges, English 
China and Lenox and Willets Belleek and decorate to order exclu- 
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When in New York call at our 














EUGENE A. KOHUT 


American Pearl Specialist 
65 Nassau Street, New York City 








BURMAH AND MONTANA 


Calibre Sapphires 


HENRY GREEN 


65 Nassau Street New York 





Manipulation of Steel 
in Watch Work 


By JOHN J. BOWMAN 


Reduced Price, 50 Cents 


POSTPAID 


Jewelers’ Circular Publishing Co. 
11 John Street, New York 


46 John St., New York 


LAPIDARIES [rscious 


EMS in Unique Cuttings 

















PRACTICAL COURSE IN ADJUSTING. 


Published Price, $2.50. 
Special Reduced Price, $1.50, Postpaid. 


THE JEWELERS’ CIRCULAR PUBLISHING CO., II John St., New York 
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W. H. Swenarton 


(ErsEraminer U. S. Patent Office) 
Counsel in Patent Causes 


2 Rector Street, New York 
Patents Trades(Parks 














THE UP-TO-DATE NECKLACE FASHION 


DEMANDS 


White Coral Strings with the Pink Tint 


WE JUST RECEIVED A LARGE SHIPMENT OF 
THESE GOODS IN THE FASHIONABLE LENGTHS 


Write Immediately for a Memorandum Selection to 


BORRELLI & VITELLI 


401 BROADWAY Coral Manufacturing Co. 


NEW YORK 
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Newark. 





S. Stienman will open a store Sept. 1 at 
123 W. Main St., Somerville, N. J. 

J. R. O’Donnell, enameler, has re- 
moved from 28 Beecher St. to 350 Mul- 
berry St. 

The C. A. C. Silver Co., electro-plater, 
has removed from 8 Willow St. to 38 
Crawford St. 

Herbert M. Huger is on a trip through 
the middle west in the interests of Wm. 
Huger & Co., 42 Marshall St. 

O. J. Brod has started on an extended 
trip through the middle west in the inter- 
ests of his firm, Schless, Brod & Co., 28 
3eecher St. 

C. J. Bioren, of Bioren Bros., manufac- 
turing jewelers at 475 Washington St., is 
on a trip through the west in the interests 
of his concern. 

Clare Glander will return Saturday from 
a trip through the west for J. D. Dalzell & 
Co., 23 Marshall St. Mr. Glander went as 
far as the Pacific coast. 


L. F. Clark, of the jewelry manufactur- 
ing’ concern of Clark & Horn, Marshall 
and Halsey Sts., has returned from a trip 
through the New England States. 

William Allsopp, of Allsopp & Jung, 475 
Washington St., has won a place in the 
finals for the August Cup at the Forest 
Hill Golf Club grounds next Saturday. 

Jacob Michelstein, of the concern of 
Michelstein & Karlins, 40 Crawford St., 
will leave Saturday on a trip which will in- 
«clude visits to the trade in Philadelphia, 
Baltimore and Washington. 

George A. Alsopp, Sr., of Alsopp Bros., 
Camp and Orchard Sts., has returned from 
his European trip with his wife and son 
Clifford. He fook an auto trip through 
England and Wales, and also visited Paris 
and other points of interest. 

With the baseball season well advance 
the team representing Baker & Co. in the 
Newark Jewelers’ Baseball League has .a 
good lead, with the teams from Krementz 
& Co. and Carter, Howe & Co., vieing with 
one another for second place. 

The factory of A. J. Hedges & Co., after 
‘receiving a thorough overhauling, was 
was opened again last week and is now 
teady for the Fall. George H. Bowerman, 
superintendent of the factory, has just re- 
turned from his vacation, which has been 
a very successful fishing trip at Belgrade 
Lakes, Me. 

Matthias Stratton, of Alling & Co., 13 
Orchard St., foreman of the second De- 
cember grand jury of the Essex County 
courts, had as his guests at a recent shore 
dinner at Wardell’s Grove, Port-au-Peck, 
the members of the jury which he headed. 
At the time the jury completed its work 
several months ago the members presented 
Mr. Stratton with a fine gift. 

Charles Jeffreys, manager of the W. L. 
Robertson Co., refiners and assayers at 13 
Franklin St., will leave Sept. 20 on the 
Anchor Line steamship Cameronia for 
Europe. He will visit Glasgow, London, 
Hamburg and Berlin. At the latter place 
he will visit his sister. He will return on a 
Hamburg-American Line boat early in 
November. During his absence Mr. Rob- 
ertson will be in charge of the office. 


A man recently entered the store of John 
Koffler, W. Blackwell St., Dover, and said 
that he wished to buy a watch on the-in- 
stalment plan. While the jeweler was 
making out the necessary papers the man, 
it is alleged, stole two watches. The jew- 
eler chased the stranger and, overtaking 
him, told him that he was a special officer 
and demanded the property under penalty 
of arrest. The man turned over a watch 
and was allowed to go. When the jeweler 
returned to the store he found that his 
visitor had taken two watches. The 
stranger could not be found the second 
time. 

At a fire in the four story brick factory 
building of the Art Metal Works, 9-17 
Mulberry St., last Thursday evening one 
fireman was injured by falling through a 
skylight and several thousand dollars’ dam- 
age was done. Two alarms were sent in. 
The fire was confined to the fourth floor. 
It was discovered about half an hour after 
the employes had left for the night. It is 
thought that it started from a match or 
cigarette carelessly thrown to the floor by 
a workman going out. The firm is in the 
midst of its holiday rush and was to have 
taken on more hands within a few days. 
While the fire will cause much delay at a 
bad time of the year, Louis V. Aronson, 
president of the concern, says the factory 
will not be closed. About three years ago 
a disastrous fire visited the building, caus- 
ing $18,000 damage. 

W. Frank Skillman, who has been con- 
nected with the jewelry trade for many 
years, died Aug. 19 at the McKinley Hos- 
pital, Trenton. The funeral was held from 
the residence of his sister, Mrs. Ida F. 
Taylor, 28 General Greene Ave., Trenton, 
last Friday. Mr. Skillman was a native of 
New Jersey and for a time worked for a 
concern in Trenton. He afterwards en- 
gaged in retail business in that city, and 
about 1900 started as a traveler for M. B. 
Bryant & Co., New York, covering terri- 
tory in the south. About two years ago he 
became an employe of Heintz Bros., Buf- 
falo, N. Y., with which concern he re- 
mained a short time. He suffered a stroke 
of apoplexy some time ago and had been 
in poor health for a long time. He is sur- 
vived by a widow, one son and one daugh- 
ter. The interment was in Riverview 
Cemetery. 








Utica. 


William A. O’Donnell, of O’Donnell & 
Boucher, 1 W. Genesee St., has bought a 
lot on Utica’s new Parkway, just off up- 
per Genesee St., upon which he contem- 
plates building a home. 

Word has been received here that Har- 
old Shroder, recently arrested at Water- 
town, N. Y., for grand larceny for stealing 
jewelry from a St. Louis, Mo., concern 
with whom he was connected as a sales- 
man, has been adjudged insane and com- 
mitted to a sanitarium in Dayton, O. 

Charles T. Evans, of Evans & Sons, 
Inc., left Saturday for Chicago to attend 
the convention of the American National 
Retail Jewelers’ Association. He has been 
asked to respond to the address of wel- 
come to the convention, to be made by 
Mayor Harrison. The New York State 
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delegates will try and bring the convention 
to Buffalo next year. 








Washington, D. C. 





Receipts from the annual ‘“dead-letter” 
sale, recently concluded, were $1,105.75. A 
case of cheap jewelry went for $155. 

Gerome Desio, of Victor E. Desio & Co., 
is spending August, September and October 
in the White Mountains, New Hampshire. 
Miss Tanena F. Desio, buyer for Victor E. 
Desio & Co., was in New York recently 
and is now on the Massachusetts Coast. 

Among the diamond merchants in Wash- 
ington last week in connection with the 
legislation relating to the gem tariff were 
Col. H. H. Treadwell, of Tiffany & Co., 
and Wm. I. Rosenfeld, New York, who ar- 
rived Thursday, and Ludwig Nissen, New 
York, who was closeted with Senator Sim- 
mons Wednesday. 

The Merchants and Manufacturers’ As- 
sociation of Baltimore has signified its 
willingness to co-operate with the Wash- 
ington Chamber of Commerce and the Re- 
tail Merchants’ Association in the fight be- 
fore the Interstate Commerce Commission 
for the retention of the free delivery of 
freight in both cities. 

Fire early Friday morning did consider- 
able damage to the warehouse of Barnett 
Cohen, wholesale dealer in jewelry, novel- 
ties and notions at 622 Pennsylvania Ave. 
N.W. Cohen’s manager placed the loss at 
between $20,000 and $25,000, but the fire 
marshal estimated the damage at $2,000. 
Most of the loss was in notions, only a 
small quantity of jewelry being damaged. 

A charge of violating the section of the 
District code which makes it unlawful to 
remove from the District an article bought 
on the instalment plan before completing 
the payments has been filed against an 
automobile dealer by Samuel T. Schwartz, 
jeweler, 3141 Mt. Pleasant St. The de- 
fendant was recently arrested in Provi- 
dence, R. I., and it is alleged that before 
he left Washington he bought a watch from 
Schwartz on the instalment plan and took 
it away with him. 








When the laws passed by the recent State 
Legislature of Oklahoma become effective, 
Oct. 1, there will become available a fund 
of $7,500 to be used in the purchase of a 
silver service to be presented by the State 
to the battleship Ok/ahoma at the time it 
is commissioned. Under the provisions of 
the bill the Governor, Secretary of State 
and State Treasurer are directed and au- 
thorized to select, purchase and present the 
service, and to appoint and designate sucn 
representative or representatives upon be- 
half of the State to make the presentation 
as deemed necessary. The Governor’s 
daughter, Lorena Cruce, will be chosen, in 
all probability, as Oklahoma’s representa- 
tive. Owing to the Governor’s hobby of 
buttermilk instead of beverages of any 
kind, and the fact that Oklahoma is a pro- 
hibition State, the jokesters of Oklahoma 
are now suggesting that the Governor have 
his daughter break a bottle of buttermilk 
over the prow of the battleship instead of 
wine. 
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Retail Jewelers’ Greatest Convention in Session. 





Merchants and Manufacturers from All Sections of the Country Gather at Sherman 
Hotel, Chicago, to Attend the Eighth Annual Convention of the A.N.R.J.A. 
Many Addresses Made at the First Day’s Session. 

















Cuicaco, Aug. 26.—With an enthusiasm 
rarely seen at a convention of retail mer- 
chants, an earnestness of purpose never 
exceeded at a gathering of jewelers, the 
eighth annual convention of the American 
National Retail Jewelers’ Association is 
now in session at the Sherman Hotel in 
this city, and the first day’s proceedings, 
which have just closed, have proven that 
this will be by ali odds the greatest event 
in the history of the association and will 
mark an epoch not only in the development 
of the association itself, but of the retail 
trade of the country. 

That no mistake was made in selecting 
Chicago for this convention is now mani- 
fest, this being proven by the character of 
the management, by the interest taken in it 
by the manufacturing, wholesale and retail 
associations of the city, and by the gen- 
eral cordiality extended to the visiting jew- 
elers from all over the country by the citi- 
zens of Chicago, as well as by the members 
of the jewelry trade throughout this sec- 
tion. That the visiting jewelers appreciate 
their welcome extended to them by the mu- 
nicipality through its officials, as well as 
by the president, by the Chicago Jewelers’ 
Association, the Manufacturing Jewelers’ 
Association, the Wholesale Jewelers’ As- 
sociation and the 24-Karat Club is more 
than evident among the jewelers already 
here and those that are arriving every 
minute. It is expected that before the 
election of officers takes place over 2,000 
retail jewelers and _ representatives of 
wholesalers and manufacturers will par- 
ticipate in the proceedings. 

The program as outlined in the official 
volume distributed has been closely ad- 
hered to with one or two minor changes, 
and already the jewelers have listened to 
speeches on trade topics of a character 
that they will never forget. 

The addresses of welcome, including the 
greetings extended to the association 
through the representative of the National 
Association of Goldsmiths of England 
evokedea most cordial reciprocal feeling on 
the part of strangers, while Vice-President 
Evans’ address and response contained 
much of interest besides the formal ac- 
knowledgment and the words of welcome. 

This convention, which opened at 10.30 
A. M., is without question the greatest both 
in attendance and in the spirit of enthu- 
siasm being shown that has ever been held 
by a jewelry organization. So great is the 
attendance that the hall provided for hold- 
ing the sessions is not adequate for the 
occasion. Special reference was made to 
this by President Combs in his opening 
words when he remarked that it was a 
glorious condition. 

Mayor Harrison was unable to welcome 
the jewelers in person, but his place was 





filled by Assistant Corporation Counsel 
Record, who made a witty speech of wel- 
come. That he caught the spirit of the 
occasion was shown by his remarks. 

In the afternoon the jewelers listened 
with distinct interest to the addresses on 
pearl culture, on national advertising, on 
the Roberts memorial fund, on guarantees 
of watches, on bankruptcy and currency re- 
form and similar topics. 

It is clear now that every day of the 
convention will be one full of absorbing 











SHERMAN HOTEL, 
CONVENTION HEADQUARTERS. 


interest, whether it be in the inspection of 
the wonderful collection of exhibits shown 
by manufacturers or the listening to formal 
addresses on trade topics, or the discussion 
and transaction of formal business, Every- 
where the retailers are congratulating 
themselves on the arrangements made for 
the entertainment and instruction and the 
interest taken by the Chicago trade in see- 
ing that their visit to this city will prove a 
memorable one. 

When the Chicago Jewelers’ Association 
delegated Franklin N. Wood to go to Kan- 
sas City last August to induce the mem- 
bers of the American National Retail Jew- 
elers’ Association, who were in session 
there, to hold their next annual meeting 
here, they little realized what an enormous 
undertaking they had bid for. But, had 
the undertaking been 10 times as great 
the Chicago wholesale jewelers would have 
risen to the occasion and carried it through 
just as successfully as they have done with 


this great convention now in_ session. 

Thanks to their broad spirit of civic pride 
and love ot hospitality, the Chicago Jew- 
elers’ Association and the Manufacturing 
Jewelers’ Association of ‘Chicago have 
made this the greatest convention of retail 
jewelry merchants the world has ever seen. 

To the Chicago Jewelers’ Association 
belongs the credit of bringing the conven- 
tion to Chicago. Each firm lent its best ef- 
forts toward making the convention the 
great success it is. The entertainment 
committee consisted of W. F. Juergens, 
chairman; S. H. Hess, J. R. Perry, John 
H. Hardin and Claude Seymour. The men 
who took charge of raising $10,000 to 
finance the convention were C. P. Dungan, 
S. H. Hess, J. R. Perry, Clarence J. Roehr 
and Fred G. Thearle. 

The reception committee is as follows: 
Benj. Allen & Co., Allsopp Bros., Gunnar 
Anderson, Ansonia Clock Co., Associated 
Silver Co., Webb C. Ball Watch Co., Bar- 
bour Silver Co., Bassett Jewelry Co., Bay 
State Optical Co., A. C. Becken Co., Beck- 
er-Heckman Co., F. O. Bennett, Francis R. 
Bentley, T. H. Bingel, Fred Blauer & Co., 
M. Block, Bourgeois Bros., Frank S. Boy- 
den & Co., Emil Braude & Bro., Bronson 
Bros., S. Buchsbaum & Co., Ben Busch, G. 
A. Camp, A. Carlstrom, Alex Cassriel Co., 
Chicago Association of Commerce, Oneida 
Community, Alfred Courvoisier, Jr., 
Thos. J. Dee & Co., Dennison Mfg. Co., 
Despres, Bridges & Noel; Dueber Watch 
Case Co., C. P. Dungan, Elgin National 
Watch Co., George P. Engelhard, Erick- 
sen & Hinterleitner, Joseph Fahys & Co. 
Lem W. Flershem, C. N. Ford, J. W. For- 
singer, Geo. H. Fuller & Son, Geneva Opti- 
cal Co., Gilbert Clock Co., Goldsmith Bros. 
S. & R. Co., Goldsmith, Stern & Co., L. J. 
Gordon, Gorham Co., Graffe & Stanek, 
Grimm & Judae, Hadovec & Co. H. F. 
Hahn & Co., William Hankan, Hanson & 
Mau, F. A. Hardy & Co., Harvey Clap & 
Co., A. Hess, A. Hirsch & Co., Hirsch & 
Oppenheimer, Chas. A. Hoaglund, Louis 
Hoffman, David Holtz, Homan Mfg. Co., 
W. Hoover, Illinois Watch Case Co., IIli- 
nois Watch Co., Robt. H. Ingersoll & Bro., 
International Silver Co., E. Jensen, Juer- 
gens & Andersen Co., Keystone Watch 
Case Co., H. C. Kionka & Co., Kreis & 
Hubbard, J. H. Jacobson, R. M. Johnson 
& Co., Julius King Optical Co., Knicker- 
bocker Silver Co., C. H. Knights-Thearle 
Co., Klein Bros. Lapidary Co., Kuehl Clock 
Co., Paul Lachritz, A. G. Lavy, Lazarus & 
Weil, Lebolt & Co., Levinson & Jacobson, 
Lochau & Ohm Co., C. F. Manahan, Louis 
Manheimer & Co., Marshall Field & Co., 
A. Massover & Co., Mason & Bruedigan, 
Otto Matthei & Co., M. A. Mead & Co., 
Jno. Mertz, Wm. G. Morstrom & Co., Jos. 
Milhening. F. E. Morse Co., N. Nelson, 
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New Haven Clock Co., L. Newhouse & 
Co., John H. Nickell, F. H. Noble & Co., 
A. H. Nordahl, Norris Alister & Co., Ostby 
& Barton Co., Parsons Bros., Henry Paul- 
son & Co., John J. Pfordresher, J. O. Pol- 
lock, J. M. Prockter, Rettig, Hess & Mad- 
sen, Rockford Silver Plate Co., Rogers, 
Lunt & Bowlen Co., Wm. A. Rogers, Ltd.; 
H. J. Roovaart, I. Rosenthal, L. H. Schafer 
& Co., A. R. Schiefer, L. Seligman Jewelry 
Co., Schrader Wittstein Co., RK. I*. Sim- 
mons Co., Ferdinand Sitt, Slade, Tenny & 
Weadley; Otto Slyde, South Bend Watch 
Co., F. Spiedel Co., Spies Bros., Marcus 


Springer, Sproehnle & Co., Star Watch 
Case Co., Stein & Ellbogen Co., H. C. 
Stern, Herman Stern, Swartchild & Co., 


T. A. Thelander, H. J. Thoendel, Seth 
Thomas Clock Co., F. B. Tinker, Towle 
Mfg. Co., John S. Townsend, Trachtenberg 
& Pritzker, Turner Bros., Uhleman Opti- 
cal Co., P. Van Valkenberg, H. D. Vognild, 
Wadsworth Watch Case Co., I. X. Wahl 
& Co., Charles Walker, R. Wallace & Sons 
Mfg. Co., Waltham Watch Co., Waterbury 
Clock Co., The Watson Co., S. Wechter & 
Co., Western Clock Co., Western Watch 
Case Co., Wm. P. Williams, Willson & Co., 
Watrous Mfg. Co., Otto Young & Co., J. 
Ziegler & Co. 

The enormous work done by these com- 
mittees will never be realized. The Chi- 
cago convention was planned and executed 
on a_ scale hitherto undreamed of. It 
eclipsed anything of the kind ever given, 
and it is safe to predict that it will be many 
years to come before anything approaching 
it in the number in attendance and the lav- 
ishness with which Chicago poured out its 
hospitality will be equaled. 

The officers of this association are: Al- 
bert W. Sproehnle, president; Joseph Mil- 
hening, vice-president; C. P. Dungan, sec- 
retary and treasurer, and Franklin N. 
Wood, assistant secretary. 

The members include: Robert C. Abt, 
Benj. Allen & Co., Associated Silver Co., 
Webb C. Ball Watch Co., Bassett Jewelry 


Co., the Barbour Silver Co., A. C. Becken 
Co., S. Buchsbaum & Co., Despres, Bridges 
& Noel; C. P. Dungan, Elgin National 


Watch Co., Joseph Fahys & Co. J. W. 
Forsinger, the Gorham Co., H. FF. Hahn & 
Co., F. A. Hardy & Co., A. Hirsch & Co., 
Louis Hoffman, Illinois Watch Case Co., 
Illinois Watch Co., International Silver 
Co., Juergens & Andersen Co., Keystone 
Watch Case Co., Juilius King Optical Co., 
Knickerbocker Silver Co., C. H. Wnights- 
Thearle Co., Kuehl Clock Co., Louis Man- 
heimer & Bros., M. A. Mead & Co., Joseph 
Milhening (Inc.), F. E. Morse Co., F. H. 
Nobie & Co., Norris, Alister & Co.; Rettig, 


Hess & Madsen; Rockford Silver Plate 
Co., Rogers, Lunt & Bowlen Co., L. H. 
Schafer & Co., Schrader-Wittstein Co., 
Slade, Tenny & Weadley: South Bend 


Watch Co., Sproehnle & Co., Star Watch 
Case Co., Stein & Ellbogen Co., Seth 
Thomas Clock Co.. Towle Mfg. Co., Wads- 
worth Watch Case Co., R. Wallace & Sons 
Mig. Co., Waltham Watch Co., Waterbury 


Clock Co., Watrous Mfg. Co., the Watson 
the Western Clock Co. Western 
Watch Case Mtg. Co., Willson & Co., 
Otto Young & Co. 

To the Manufacturing Jewelers’ Associa- 
tion of Chicago belongs the credit of doing 
all they could to make the visit of the jew- 
elers a pleasant one. The officers are: 
President, Frank Milhening; vice-president, 
H. O. Juergens; treasurer, George Spies; 
secretary, I*. S. Boyden. 

Below is a list of the members, and it is 
appropriately headed by the name of Fred 
Blauer, one of Chicago’s youngest and most 
successful manufacturing jewelers: Fred 
Blauer & Co., M. Block Jewelry Co., F. S. 
Boyden & Co., S. Buchsbaum & Co., R. A. 


TUO., 





COMBS. 


PRESIDENT T. L. 


Courvoisier, Jewelry Workroom Marshall 
Field & Co., Erichsen-Hinterleitner Co., 
Goldsmith Bros. Smelting & Refining Co., 
Graffe & Stanek, Grimm & Judae, Hanson 
& Mau, Hirsch & Oppenheimer, I*. H. Ja- 
cobson Co., R. M. Johnson & Son, Juer- 
gens & Andersen Co., Lazarus & Weil, Le- 
bolt & Co., Levinson & Jacobson, Lochau, 
Olm & Co., A. Massover & Co., J. Milhen- 
ing, Inc.; F. E. Morse & Co., Wm. G. Mor- 
strom & Co., M. Newman, John H. Nickell, 
IF. H. Noble & Co., Schrader-Wittstein 
Co., Spies Brothers, Trachtenberg & Pritz- 
ker, S. Wechter & Co. A. L. Williams & 
Co., Wilson & Co. 

The 24-Karat Club, of Chicago, also 
acted as a reception committee. A full list 
of members of the 24-Karat Club of Chi- 
cago: Forrester & Schjoldager, T. Rosen- 
thal, M. Springer, A. R. Schiefer, F. Sitt, 
H. J. Thoendel, W. D. Turner, E. Thoen- 


del, J. Townsend, S. J. Trocky, P. Van 
Valkenburg, J. Young, J. J. Pfordresher, 
H. D. Vognild, T. H. Buigael, T. D. 


Hoover, F. R. Bentley, A. Cartstrom, N. 
Malstrom, A. H. Nordahl, Lichtenstein 
Bros., Herman C. Stern, G. Anderson, Ben 
Busch, J. M. Custer, G. A. Camp, C. N. 
Ford, C. Franz, L. J. Gordon, D. Holtz, A. 


Hess. C. A. Hoglund, H. Hanky, R. 
Huench, A. W. Johanson, Ed. Jensen, W. 
Kracker, A. Lavy, P. Lackritz, C. Mana- 
han, N. Nelson, J. O. Pollack, Parson Bros., 
Bronson Bros., W. Hankin, J. M. Proctor, 
A. J. Nelson, J. W. McKague, F. O. Ben- 
nett, R. Mandel, B. J. Hageman, C. Bern, 


J. A. Aunert, Geo. N. Ford, N. J. Ast, 
K. K. Strzynecki, L. Usselman, F. W. 
Rehder, L. Sachs, E. Schultz, C. Hausen, 
P. J. Loberg. 


THE FIRST SESSION. 

The convention, which practically began 
last night with a meeting of the national 
executive committee and the formal recep- 
tion and greeting of visiting members at 
the hotel, will continue according to pres- 
ent arrangements through Friday morning. 
A meeting of the executive committee was 
held Monday afternoon, when the work of 
the officers for the past six months was ap- 
proved. Articles of incorporation for the 
Roberts Memorial Fund were adopted, as 
was also a new set of articles of incor- 
poration to permit of a simpler method of 
conducting the affairs of the association. It 
seems clear that President Combs will suc- 
ceed himself in that office, and, in fact, the 
only office in which tucre is pretty sure to 
be a change is that of the secretary, the 
position held by Claud Wheeler, of Co- 
lumbia, Mo., for many years. Mr. Wheeler 
has announced that he will not run again and 
feels that he is entitled to a rest. It looks 
now as if A. W. Anderson, who is a mem- 
ber of the executive committee of the as- 
sociation and secretary of the Wisconsin 
Retaii Jewelers’ Association, will succeed 
Mr. Wheeler in this position. 

The actual proceedings began this morn- 
ing at 10.30 o'clock with an invocation by 
Rev. W. D. Holt, followed by a series of 
addresses of welcome by Assistant Corpo- 
ration Counsel Record, who spoke for the 
city of Chicago, and A. W. Sproehnle for 
the Chicago Jewelers’ Association, who 
spoke of the entertainment features, tell- 
ing how to get to various places. 

Frank R. Milhening, president of the 
Manufacturing Jewelers’ Association, was 
originally scheduled to deliver the welcome 
for that body, but, as he was away from 
the city, his place was taken by Joseph 
Milhening, vice-president of the Chicago 
Jewelers’ Association, who said: 

Greeting from Chicago Manufacturing 
Association by Joseph Milhening, 
Vice-President. 

Members of the A. N. R. J. A., Mr. President 
and Fellow Jewelers—I come before you repre- 
senting the Manufacturing Jewelers’ Association 
of: Chicago, of which I am proud to be a mem- 
ber, that I may extend to you for tnem the glad 
hand of friendship and a few words of greeting 
and hearty good will. I remember a little more 
than a year ago we jewelers got busy and picked 
out the best men we had to go to Kansas City, 
and at your convention there we urged upon you 
the advantage of holding your convention in Chi- 
cago, instead of going to some other city, like- 
wise eager to entertain you. Now, we congratulate 
ourselves that we won and that you are here, 
and we assure you that we are more than eager 
to make good our promises to you that you shall 
be well cared for, so far as we are able, and that 
your reception shall be cordial and pleasant so 

fas as we can make it. 


Now, at a convention in August the ther- 
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mometer may get busy and go climbing up into 
the 90’s, but in Chicago it doesn’t often stay there 
very long. Just a change of wind to the north, 
or east, gives us a lake breeze, cool, refreshing 
and invigorating Sometimes it lasts many days. 

Well, we pray that you may be treated to a 
Chicago midsummer lake breeze, and if it doesn’t 
come, we hope that some of our committee men 
will give you such a “‘breezy’’ time while you 
are here that you will forget a little matter like 
heat while you are enjoying a hot time. 

We are not retail jewelers, yet, as I look your 
body over, I am reminded that no set of men 
anywhere have interests so closely allied to ours 
as the Manufacturing Jewelers’ Association. Your 
prosperity means our prosperity, your depression 
in trade means our depression, so you can see 
that we are deeply in sympathy with the work of 
your association. 

So we welcome you, and are glad to see you 
to-day gathered together to co-operate in an effort 
for the betterment of our trade conditions, and 
for the establishment of fraternity and good will 
among yourselves. 

We are your fellow jewelers, although in a dif- 
ferent branch of the business. Any manufacturer 
can tell you that it is much easier to make goods 
than to sell them. I have often said to the re- 
tailer, “If you people would only sell all the 
goods we make we would have prosperous times 
in a hurry.” 

If you can develop business conditions that will 
bring to you a greater success, we, the manufac- 
turers, are quite willing to share in your increased 
prosperity. 

I talked not long ago with an old man who 
told me that he was in the wholesale business, 
and that his business was over 100 years old. 
His father and his grandfather had both spent their 
entire life in that business, and he also had given 
his entire business life to it, and yet he said that 
they didn’t know the proper way to keep track of 
a business until a few years ago, when he put the 
new system of efficiency management into practise 
and put the test of close figuring into their 
methods, and found, among other things, that for 
years they had sold flour at wholesale at an av- 
erage loss of about 10 cents a barrel on every 
barrel that they sold. 

To-day the man in business sees that if he 
would succeed he must closely study the rules 
of the game, so he studies methods of scientific 
management. He harnesses himself to system. He 
reads excellent trade periodicals and absorbs from 
them huge “chunks” of wisdom, and, best of all, 
he comes into co-operation with the merchants in 
his own trade and works for better conditions, 
as you are now doing right here. We wish you 
a very prosperous and harmonious convention. 

Mr. Bryan, in discussing the tendency of re- 


‘formers to fight each other instead of fighting 


for their cause, used this illustration: 

“In Patagonia, the wild jackasses, when they 
are attacked or are in danger, rush together and 
putting their heads together in a center, form a 
circle with their heels out and kick vigorously at 
their enemies, whereas our men when they come 
together to fight for reform get their heads apart 
and kick at each other.” 

Let us hope that in your convention you may 
be as wise, as the Patagonian jackasses, and keep 
your héads together and work vigorously for the 
best trade conditions possible. 

We wish you great success and a good time 
while you work together to overcome the obstacles 
that stand in the way of success and prosperity. 


Greeting from National Wholesale Jew- 
elers’ Association by F. G. Thearle, 
President. 

F. G. Thearle, president of the National 
Wholesale Jewelers’ Association, in wel- 
coming the jewelers said: 

Mr. President, Ladies and Gentlemen of the 
American National Retail Jewelers’ Association— 
It certainly is a pleasure as well as a great privi- 
lege to come before this company of repre- 
sentative retail jewelers, assembled here in your 
annual convention, and greet you on behalf of 
the National Wholesale Jewelers’ Association, and 
offer you a “welcome to our city.” Congratula- 
tions are certainly in order, Mr. President, upon 
the splendid increase in your membership of the 
past year. It speaks well for the great work and 
interest of your officers and members. 





Now what does it mean? Is it a waste of 
valuable time, a waste of money for men in the 
same line of business to leave their stores and 
workshops for a few days and meet in convention 
and organize and discuss problems pertinent to 
the success of their business? I think not; and 
it is of great benefit to all to meet socially and 
get acquainted with each other and find the com- 
mon ground of good fellowship, where differences 
are more easily settled. It adds to their business 
life an element of optimism and good cheer. Or- 
ganization is the word of to-day. Organization 
spells success in every enterprise, disorganization 
spells failure and financial loss. Organization is 
another word for civilization—civilization means 
a higher plane of business life. 

As men become organized in business so the 
little, narrow meannesses of their conduct disap- 
pear, actions which they formerly considered per- 
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fectly proper in competition, they no longer prac- 
tise; deadly ‘“‘cut-throat’’ competition which brings 
disaster and ruin to the merchant and an added 
cost to the consumer (for all these losses must 
be provided for in figuring profits), is no longer 
indulged in. Then comes the word service, this, 
too, is a talisman to success. Our American 
people are able and willing to pay for the best 
service and they demand it. Much of the success 
of some of your outside competition, which you 
think is due to low prices, is more largely due 
to the service rendered. 

As for the jobber, all his time, capital and all 
his bank will loan him are actively engaged in 
rendering a service to the manufacturer and the 
retailer. He is the middle man that connects the 
two in a business transaction; if he were not a 
necessity he would not exist, as the modern 
methods of commercialism play no _ favorites. 
Twenty-five or 30 years ago, when there was no 
complaint as to the high cost of living, the jobber 
was more prosperous and played a larger part in 
the distributio1 of merchandise than he does to- 
day. 

From all the members of the National Asso- 
ciation of Wholesale Jewelers, from Boston to 
San Francisco and from the Twin Cities to the 
gulf, I bring you a warm and hearty welcome and 
the hope that your convention will be the most 
successful ever held. 


Greeting from the Chicago 24-Karat Club 
by President Paul N. Lackritz. 


The 24-Karat Club, the social organiza- 
tion of Chicago, also offered a hearty wel- 
come to the visitors through its president, 
Mr. Lackritz, who said: 

It has been my pleasure to respond to the speech 
of welcome at our State conventions for many 
years, This time I am to welcome you as a 
national body, and I am as puzzled as a lawyer 


at the bar; with the complicated laws we now 
have, it takes a good attorney to know whether 
he is speaking for his client or for his opponent. 
But as you have already been welcomed by the 
Corporation Counsel, the presidents of the Chicago 
Jewelers’ Association, the Manufacturing Jew- 
elers’ Association of Chicago, and the National 
Wholesale Jewelers’ Association, four times, you 
are by this time quadruple plated, and as presi- 
dent of the 24-Karat Club of Chicago there is 
nothing left for me but to add a shred of pure 
24-karat gold to guard and protect you from 
danger and harm while in this city, and, inci- 
dentally, to protect you from unfair competition, 
fraudulent advertisers, fake auctioneers, from the 
manufacturer who guarantees his case to wear 
25 years by putting on 16 cents’ worth of gold, 
and from the jobbers who want to sell you and 
your customers, 

Now, on behalf of the 24-Karat Club, I wish to 
extend to you a most hearty welcome, nay, a 
quintuple welcome, and wish to thank you for the 
honor you have bestowed on the jewelers of Chi- 
cago by holding this, the greatest jewelers’ con- 
vention ever held, in the largest jewelry center of 
the world. 

I trust that the proceedings of this convention 
will be of material and lasting benefit, not only 
to the retail jewelers, but also to the manufac- 
turing and the wholesale jewelers, who are so 
greatly to be thanked for the magnificent success 
of this greatest convention ever held in the jew- 
elry trade, and I am more than certain that the 
memory of this Chicago gathering will be a 
pleasant recollection of the great, good and fra- 
ternal work accomplished. 

I thank you. 


J. D. Schupe, of the Chicago Association 
of Commerce, then welcomed the visiting 
jewelers on behalf of that body and de- 
tailed the forces at work for building up 
Chicago. 


Greetings from the National Association 
of Goldsmiths, England, as Conveyed 
by John Dyson, Life Vice-President 
and Councillor. 


Mr. Dyson was enthusiastically greeted. 
He read the following letter from his asso- 
ciation : 

We are indeed glad to know that association 
work is going so strongly with you on both com- 
mercial and _ social lines. 

Our hearty wish is that your members will con- 
tinue to work for unity until every retail jew- 
eler is associated in your organization, and that 
the combined trade may ever work for the common 
good. 

One of the most remarkable features of our 
age is the energy with which the principles -of 
combination, or of action by joint forces by asso- 
ciated members is manifesting itself. The prin- 
ciple of association has been greatly helped by 
the immense facilities given to intercourse by 
modern improvements, by increased commerce 
and traveling, by mail facilities, by the press, and 
by telegraphy. 

Men have grown more efficient by concentrating 
their powers, and you have proved equally with 
ourselves that men can do jointly what they can- 
not do singly. Besides accumulating power by 
union we gain enthusiasm and earnestness. 

We look with the greatest interest on the spirit 
of association which characterizes our times as 
exemplified by your work, and by our own expe- 
rience, and we rejoice that your important or- 
ganization is working so enthusiastically for the 
permanent welfare of the trade. 

You ask for the experience of our association in 
various trade matters. Our delegate to your 
conference will be able to amplify the following 
brief summary of a part of our work. 

It is impossible to give a complete idea of our 
ramifications, which are constantly extending from 
both personal and national standpoints. Among 
the objects of our association, which was inau- 
gurated in 1894, we state broadly that the Na- 
tional Association of Goldsmiths is to give advice 
and assistance to, and watch over the interests 
of its members in all trade matters. To promote 
unity and honest dealing, and to do all such 
things as may tend to the permanent improvement 
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of the status and welfare of the retail jewelry 
trade. 

To-day the association is fulfilling its func- 
tions better than it has ever done, and it is 
abundantly justifying its existence as the guar- 
dian of the interests of all retail jewelers in 
England. 

It is now recognized as the mouthpiece of the 
retail jewelry trade by all the Government de- 
partments, and by the associations which repre- 
sent the wholesale traders. 

On the initiative of our associatton, a joint com- 
mittee has been formed which consists of repre- 
sentatives of the Wholesale Traders’ Association 
and our own, who meet periodically to discuss 
the matters which can best be dealt with from a 
united standpoint. 

Much of our own work is carried through a 
special committtee formed of members of our 
council, which numbers 34 members. 

The committees appointed deal with parliament- 
ary, education, business and optical matters, and 
they report to meetings of the council. 

The executive and finance committees deal with 
all current matters, and are in constant communi- 
cation with each other and the office. 

The education committee has successfully in- 
augurated a scheme of examinations in gemology. 
The subject was carefully planned and the first 
examinations were held in April of this year. The 
examinations were divided into two grades, the 
preliminary in theory only, while the diploma ex- 
aminations embrace both the theoretical and prac- 
tical sides of the subject. All the members of the 
trade are eligible to sit for either examination 

Eminent men were appointed to act as exam- 
iners, and 22 candidates entered for the first 
examinations, 

The association also arranges each year a pro- 
gram of lectures, dealing with gemology and 
horology, which are given in various parts of 
the country, and which have proved a consider- 
able help in combining traders for mutual pur- 
poses, and in raising the status of the trade in 
extending technical knowledge. 

The business committee has devised special stock 
books and repair entry books, which are based on 
the experience of leading retailers, and which 
assist in the business of members, being con- 
ducted on scientific lines. 

One of the most important and most constant 
subjects dealt with by our executive is that of 
Tetailing by professedly wholesale firms. As a 
result of frequent publication of such transac- 
tions, the retail trade is now alive to the injury 
done to their business by such unfair tactics. 
Every case reported to the executive is carefully 
investigated, and if the wholesaler is found to 
be guilty, he is given an opportunity of acting 
honorably toward his trade customers, and fail- 
ing, members are advised to boycott the firm. 

We take up the position that the retail shop- 
keeper is the backbone of the trade. He makes 
the market for the sale of the manufacturer’s 
goods, and we insist on loyalty on the part of 
professedly wholesale firms. 

For some years we have kept an “In account” 
list for the use of members. This is a list of 
names of wholesalers who sign a declaration sig- 
nifying that they do not trade direct with the 
public, nor distribute catalogues and price lists 
to others than the legitimate trade. Several cases 
have occurred of the names of firms having to be 
removed from the list on account of proved dis- 
loyalty, and in every case the firms have appealed 
for reinstatement. 

The council are frequently taking action in the 
matter of false representations and fraudulent 
descriptions, also on public advertising by whole- 
sale firms, when such advertising is calculated to 
give the public information which should be 
confined to the trade. 

Many other national matters could 
tioned at almost any length, but the 
may be already too long a recital. 

The association provides many direct personal 


be men- 
foregoing 


advantages and privileges, among them being 
legal indemnity insurance, under which every 
member is afforded protection without any pay- 


ment beyond the membership subscription, by 
being provided with insurance which covers all 
legal and other expenses in any action brought 
against him in matters relative to the jewelry and 
allied trades. 





This insurance is undertaken by the association 
in a special policy held by the executive, the pre- 
mium for which is paid out of the funds of the 
association. This has proved of the utmost value 
to individual members and the association, and 
has saved many members unpleasant, troublesome 
and expensive actions at law. 

An information bureau is also at the disposal 
of members, where advice and information on any 
matter that concerns retail jewelers can be 
obtained. 

The association provided a special copyright 
insurance policy for members which is a complete 
indemnity known as All Risks, 

Members have also the services of experts on 
all trade articles, such as antiques, enamels, gems, 
jewelry, horology, optics, patents and silver. 

To sum up, we prove that the association is 
the accumulated power of many hundreds of jew- 
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elers all over the country, behind any one member 
in any trade difficulties that may rise. 

We are still developing and extending our work 
and usefulness, and are glad to report that all 
the work is done in a most harmonious spirit on 
the part of all the workers. 

Members are kept in touch, with such of the 
work as can be publicly reported by the publica- 
cation each month in all the trade journals of a 
regular report. 

We have no really retailers’ journal, nor do any 
of our journals deal with matters of particular 
interest to the retail trade, and it is possible that 
the day is not far distant when we snall have 
to publish our own official jourual. 

With reference to the celebration of the 100th 
anniversary of peace between our countries, we 
unite in rejoicing that a century of peace between 
our two nations is accomplished. There is: no 
brighter omen for the years that are to follow 
than the uprising and extending strength of the 
desire of the two great peoples of America and 
England for more cordial fellowship and hearty 
co-operation in all matters of public welfare. All 
parties find themselves in fellowship in their 
eagerness for this result. 

We speak with authority for the jewelers of 
this country, and we believe there is the same 
enthusiasm on behalf of this great cause on y2ur 
side. 

In America was found a true ground into 
which was cast the seed of the ancient principles 
of some of our greatest men, and that seed has 
been so watered by the devotion, heroism and 
devour of America’s sons that it is resulting in 
the greatest and best harvest to mankind, the 
blessing of peace. 

We are of one stock, and we speak one tongue. 
We realize that a nation is made by the char- 
achievements, and unques- 


acter of its common 


tionably England and America are getting closer 
in their ideals. 

We are the joint custodians of the princl- 
ples upon which the order and the progress of 
mankind depend. 

A century ago Shelley wrote his immortal lines 
on war and its horrors, and we trust that at last 
the ideals expressed in these lines are being 
realized at least in our countries: 

“But hoary headed selfishness has felt 

Its death blow, and is tottering to the grave; 

A brighter morn awaits the human day, 

When every transfer of earth’s natural gifts 

Shall be a commerce of good words and works; 

When poverty and wealth, the thirst of fame, 

The fear of infamy, disease and woe, 

War with its million horrors, and fierce hell, 

Shall live but in the memory of time, 

Who, like a libertine, shall start, 

Look back, and shudder at his younger years.” 
Resporse to the Addresses of Welcome 
by Vice-President Chas. T. Evans, 

Utica, N. Y. 
warm words of 

have heard 

responsive 


Gentlemen-—The welcome and 
greeting which we from your 
lips have touched a chord in our 
hearts and created within us a deeper and more 
lasting feeling of the true fraternal spirit which 
should exist between and among those engaged in 
the same branch of business. 

We appreciate the sincerity of your welcome, 
Mr. Record, to this great city of yours, and trust 
that we may be invited to be your guests on 
many other occasions of a similar kind. It would 
be less than human nature to be proud that our 
sister association, the National Association of Gold- 
smiths of England, should be pleased to send a 
personal representative to this convention to extend 
fraternal greetings, and offer wise counsel, the 
result of years of experience, and happily, of 
great accomplishments. It is said that experience 
is the best teacher, but it is a wise man who can 
learn by the experience of others. Let us be 
wise and profit by the words of wisdom from 
our distinguished friend and co-worker. We learn 
through attendance at conventions of this sort, 
from friendly discussions relative to the many 
vexing problems which all must face in conducting 
a business however large or small. 

In accepting the invitation of Chicago to hold 
our eighth annual convention in this city, we were 
doing what many other conventions have done 
before us. We know that over 300 conventions 
met here last year, with an attendance of over 
300,000 visitors, every one of whom doubtless 
left your city firmly resolved to come here on 
many other similar occasions. Ease of access has 
done much to make Chicago the convention city 
of America. More than 50,000,000 of people live 
within a night’s ride of this city, and over 120,000 
miles of railroad center here. However, it is not 
only because of the accessibility of Chicago that 
it has been so often chosen for conventions, it is 
the warmth of its welcome as so sincerely spoken 
by you gentlemen to-day, as representatives of 
the municipality and business interests of the 
second city of America and the fourth in the 
entire world. 

A reader of the early history of this city can- 
not but be inspired by the determination and per- 
severance of the citizens of the city, as evi- 
denced on so many occasions. It is but 75 years 
since Chicago, a small hamlet, was refused a loan 
of $25,000 by the State Bank of Illinois. Last 
year the assessed valuation of property in this 
city was more than $930,000,000. 

Associations like the American National Retail 
Jewelers’ Association exist not merely for the 
purpose of correcting trade abuses, though many 
such exist; not merely that profits may be in- 
creased, although this is necessary in some cases, 
and highly desirable in others; not merely that 
an annual trip may be taken to some new point 
of interest, that we may be entertained, although 
entertainment serves its purpose by affording a 
necessary relaxation from concentrated efforts to 
decide wisely problems of vital interest to all. 
We meet for the purpose of deciding ways and 
means to develop the sale of jewelry, and through 
the increased sales to reap a more liberal harvest 
of dollars. To succeed in any line of work a man 
must love his chosen line, and in order to ex- 
pand with the growth of his city and country, he 
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must occasionally rub elbows with those who have 
already achieved that success for which he is 
striving. In meeting for these annual conventions 
it is highly desirable that our convention city be 
one whose early history and present day achieve- 
ments are of a character which produce enthusiasm 
of the genuine sort. If there is any city in the 
world which has justified its claims to greatness 
it is the city of Chicago, where enthusiasm is 
always conveniently at hand, and where its citizens 
breathe the very spirit of optimism. 

Consider, if you will, the great fire which dev- 
astated the city in 1871, destroying 17,450 build- 
ings and entailing a money loss of $200,000,000 
Surely a terrible blow to any city. What effect 
did it have on Chicago? Well, the most easily 
recognized result of that catastrophe was the ce- 
menting of the people into one great family 
wherein all distinctions were laid aside, and the 
only thought was of a bigger and better Chicago. 

It is interesting to note that the first building 
erected after the fire (and before the ashes were 
cold), was a small wooden structure within two 
blocks of the Hotel Sherman. On this building 
the owner, who had lost his all in the fire, hung 
this sign, ‘‘Kerfoot’s Block. Everything gone but 
wife, children and energy.” A brief inscription, 
but what a sermon! Surely a lesson is there for all. 
What some of us lack is energy. The desire to 
accomplish or to attain will never get us any- 
thing, neither as individuals or as an association. 
With that desire we must couple energy. Energy 
of the sort that does not recognize defeat, but 
having decided upon the line of attack, and being 
satisfied that it leads the right way, we will 
“fight it out on that line if it takes all Summer.”’ 


Our association of jewelers has accomplished a 
wonderful amount of good during its short life- 
time. Many of the greatest achievements will 
never be written because they have come in a 
natural way, and like advertising, it is sometimes 
hard to trace. The past few years have seen 
greater strides by jewelers than in any similar 
period of time. Price cutting has been side- 
tracked as a means of securing business, and 
handsome window displays and rightly worded 
advertisements have been substituted. Jewelers 
in cities all over this great land meet together and 
discuss in a friendly sort of way plans and schemes 
to secure more business. In one of the cities of 
our State, Buffalo, the members of the retail as- 
sociation have combined their advertising, and 
are entering upon their third year of advertising to 
the public reliable jewelry and the names of the 
jewelers who carry it. Without the wave of or- 
ganization which has swept our country the past 
few years, no such arrangement could have ever 
been brought about. 

Manufacturers and jobbers have come to re- 
alize that it is the retailer who reaches the ulti- 
mate consumer, and it is dependent upon his 
activity whether the jewelry business shall in- 
crease, and the jeweler, manfacturer, jobber, or 
retailer be a bigger and better business man. 
Thus we find that manufacturers and jobbers are 
active in promoting the success of the retail or- 
ganization, and are willing to assist the association 
to hold its conventions by providing the enter- 
tainment part of the program. 

Upgn ‘my first visit to Chicago I was greatly 
impressed with its magnificent park system, its 
splendid hotels and its marvelous shipping facili- 
ties. What impressed me most, however, was the 
genuineness of the welcome extended to me by 
the members of the Chicago Jewelers’ Association 
and the associated organizations, whose guests we 
are to-day. 

Association work has brought men to realize 
that while, as individuals, they must prosecute 
their own business, still there are certain matters 
of general interest and importance which can be 
Dest handled by united action, and through a 
regularly officered association. The spirit of fra- 
ternal brotherhood which pervades our ranks to- 
day is ample return for all the time and money 
which has been expended in association work in 
this country. Our distinguished visitor, from our 
sister association, offers us much encouragement 
through che results which have been obtainable 
on his side of the water in a period of less than 
20 years. Let us press on, learning lessons from 
the past, ever striving at the present, and looking 
forward to the future with a firm resolve that 
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profiting by the lessons of the past and the expe- 
riences of the present, that the future shall return 
to us our just deserts as regards business, profits 
and recreation 

This association of ours is truly a national one, 
representing nearly every State in the Union. We 
meet together with one common purpose——to ad- 


vance the interests of the jewelry trade. In 
union is strength. We can accomplish in time all 
the various reforms we desire. This union of 


ours suggests to me a little poem on ‘The Flag,” 
with which thought I wish to close my address: 


It is your flag and my flag, 
And how it waves to-day 
Over your land and my land, 
And half the world away. 


Rose red and blood red, 
Its stripes forever gleam, 
Snow white and soul white, 
Our fond forefathers’ dream. 





J. R. STEBBINS, TREASURER. 


Sky blue and true blue 
It’s starry gleams alight, 
Glorious guidon of the day, 
Protector through the night. 


It is your flag and my flag, 
And, oh, how much it holds 

North land and south land 
Secure within its folds. 


My heart and your heart 
Beats lighter at its sight, 

Sun kissed and wind tossed, 
The red and blue and white. 


’Tis the one flag, the great flag, 
The flag for me and you, 
Glorious all else besides 
The red and white and blue. 


At the conclusion of Vice-President 
Evans’ response there was harp music by 
J. V. Borborka, Dennison, la., which was 
greatly enjoyed. The rolls of committees 
were then called, vacancies filled and ap- 
pointments of special committees made. 

The afternoon session was called to 
order about 2 o’clock and _ President 
Combs’ address, which was to have been 
delivered Tuesday afternoon, was put over 
until the next day. 

President’s Address hy T. L. Combs, 

Omaha, Nebr. 


“My first impulse upon facing this splen- 
did body of men and women is to express 
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to the membership of the American Na- 
tional Retail Jewelers’ Association and the 
boosters at Kansas City my sincerest grati- 
tude for the honor and enjoyment of your 
highest office during the past year. 

“Honors like this are not many to the 
man of our life occupation, and the best 
answer I knew to its presentation at Kan- 
sas City and my feeling toward the work 
during the year is best expressed in the 
motto of all the Princes of Wales from the 
middle ages down to the present day, 7z1z.: 
‘T serve, I will endeavor to be useful. 

“Viewing the association work from this 
vantage point, | am impressed with the 
greater importance of the work as applied 
to every retail jeweler of America of what- 
ever size or location. Nothing to me seems 
so readily applicable to your needs and 
my needs as this spirit of organized com- 
mercial brotherhood. 

“Tt forms the broad road to direct con- 
tact and intercourse between all those 
whose interests are common or kindredly 
related; it is the cord of coalition that 
draws men together for mutual protection 
and aggrandizement, and the spirit and 
power of it have already extended to every 
branch of our industry, with resultant good 
effects. Committees between sister organi- 
zations and ours have conferred and de- 
cided upon matters of vast importance to 
the entire craft and the general buying pub- 
lic, and altogether we now have a sys- 
tematic, thoroughgoing, intercommunicat- 
ing relationship with our Government offi- 
cials and trade organizations that should 
be pleasing to all our membership and 
friends. 

“Here we are again, in Chicago, to hold 
our eighth annual convention; drawn here 
by the natural laws and influences of cen- 
tralized interest supplemented by the 
boundless attractiveness and hypnotic in- 
fluence of Chicago’s invitation, and, judg- 
ing from the entertainment features they 
have interspersed our program with, they 
are equipped and determined to more than 
make good on their promises and induce- 
ments. 

“We are here to work, and we are also 
here to play, and time is nicely allotted for 
both. I sincerely urge that everyone ob- 
serve our program closely, for it has been 
carefully formulated to do justice to the 
hospitality of our hosts, the kindness and 
honor of our speakers, the enterprise of our 
exhibitors and, above all, the benefit and 
enjoyment of the retail jewelers of Amer- 
ica, whose time and expense of this trip 
are an investment that should pay them 
their largest and most coveted dividends. 
This convention has the promise of prac- 
tical perfection from every angle. Each 
speaker is distinguished and some are of 
international fame. Every session will be 
lively and promptly conducted. Every ex- 
hibit will be interesting and worthy of your 
patronage, and surely a Summer entertain- 
ment was never more lavish and alluring. 

“So let’s make it the greatest convention 
of jewelers ever held in America by full 
attendance upon every session, close atten- 
tion to the speakers and patronizing con- 
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sideration of the exhibits and entertain- 
ment. 

“Naturally a president’s report should 
deal with the work of the association and 
its results. Interesting indeed and fairly 
active has been the past year for our asso- 
ciation. A great deal of correspondence 
has been had with the membership and our 
many allied interests, and my files contain 
some important contributions to the year’s 
accomplishments which the value of time 
prevents rehearsing. 

“The ever-present handicap of our asso- 
ciation since its inception of ‘no working 
funds’ has this year prevented our doing 
any field work to speak of and practically 
no visitation. We have substituted per- 
sonal attendance at State conventions with 
telegrams or letters of greetings, good 
wishes, encouragement and some requests 
which we hope were of interest to the 
State gatherings. 

“It is unfortunate that each State con- 
vention cannot have some member of the 
exectitive committee present to offer the 
encouragement, cheer and enthusiasm justi- 
fied by the national body's activities, and | 
trust the opportunity and action of this 
convention will make field work and State 
convention visitation possible and impera- 
tive from now on. 

MAINE, IDAHO AND WASHINGTON ADDED. 

“Notwithstanding our embarrassing finan- 
cial limitations, our efforts toward organi- 
zation of new States this year have been 
rewarded by the addition of Maine, Idaho 
and Washington, with splendid men as 
officers, and in the acquisition of these new 
States we have greatly strengthened our 
power of activity and we heartily welcome 
these new States to our fold and these 
members to our councils and benefits. Ad- 
ditional work has not been possible this 
year in the New England States, where so 
much effort has heretofore been directed: 
but this field should be thoroughly organ- 
ized this coming year, and no doubt will 
be if this convention provides for the 
necessary working capital. 

PACIFIC COAST GOLD AND SILVER SMITHS. 

“The matter of this fine body of jew- 
elers affiliating with our national associa- 
tion has been the subject of much corre- 
spondence between their officers and yours. 
I have been very anxious to report their 
affiliation in regular form to this conven- 
tion; but while this is not yet accomplished, 
we have their able representative member 
(and delegate) G. L. Brock, of Brock & 
Co., Los Angeles, here with us to ‘look us 
over’ in our personal and national work, 
and he can then give his western brethren 
a first-hand report and recommendation on 
his return, 

‘Let’s hope that the impressions will be 
mutually favorable so that an early affilia- 
tion will be accomplished and thereby com- 
plete the chain between the east and west 
to which the north and south are already 
active parts, and which well-squared front 
will look tempting and compelling to all 
men with whom we should treat and to all 
non-jewelers of America with whom we 
should commune. 





OUR ENGLISH VISITORS. 

“One of the accomplishments of this 
administration which we may all enjoy and 
feel justly proud of is the communication 
had with the National Association of Gold- 
smiths of England that has resulted in the 
English sister association being represented 
here to-day by John Dyson, personal rep- 
resentative of Geo. Chambers, chairman. 
A past chairman himself, a life vice-presi- 
dent and present councillor of the associa- 
tion, the message he has brought us from 
across the ocean is a most interesting one 
and seems to be a wide-awake recital of 
the American retail jewelers’ dreams and 
hopes ever since and even prior to the incep- 
tion of this organization. It proves to us 
the justice of our claims and must instil in 





CLAUD WHEELER, SECRETARY. 


us an even stronger determination to assert 
our rights and secure the benefits deserved 
by our craft, for here we are told by our 
English brothers that they actually do what 
we want to do and much of which we 
would now be doing but for the restraint 
of some of our national laws. We rejoice 
in the sentiment and encouragement of this 
message, and may I venture the hope that 
our association may in the very near future 
send an equally inspiring message and mes- 
senger across the water to them? I recom- 
mend to the consideration of this body the 
many benefits provided by the National 
Association of Goldsmiths of England to 
its members. 

“This international visitation and mes- 
sage is highly significant and establishes a 
personal contact relation that IT recommend 
our association to reciprocate this next 
year and endeavor to continue during the 
life of our associations. Your president 
was honored with a cordial invitation to 
attend this year’s annual convention of 
their association and regretted exceedingly 
that he could not acccpt and attend; but, 
realizing the value of close international 
relations, | endeavored by letter and cable 
to emphasize our sincere desire to initiate 


this visitation this year (notwithstanding 
our inability to make the first call), and I 
feel elated (and some personal pride) over 
the coming of Mr. Dyson and assure both 
him and Mrs. Dyson that they shall be our 
honor guests on this occasion, and we very 
much want your visit to be one of enjoy- 
ment and satisfaction, with time enough 
allotted for you to see much of America 
in one of her prettiest seasons. 

STATE ASSOCIATIONS, 

“T have watched with exceeding interest 
all this year the reports of each State con- 
vention and have found that, without ex- 
ception, each one has shown progress and 
demonstrated the high wisdom of associa- 
tion work by discussions of trade troubles, 
injustices and benefits, and by resolutions 
of commendation and commercial needs, all 
of which, however, are tempered by a senti- 
ment of true trade betterment and keen 
fellow welfare. Ours and other organiza- 
tions’ utterances are proof positive that we 
have emerged from that age or time when 
the slogan of existence was, ‘Every man for 
himself and the devil take the hindmost,’ 
and have advanced into the period when it 
is just and imperative to ‘think of others as 
if you were the others’ 


“Tf I cry out for fellowship, 
A comrade’s voice, a comrade’s grip, 
A hand to hold me when I slip— 
I feel that you should give it me, 
If in my mind and heart 
I feel the golden rule impulse— 
Yes, I shall do my part.’ 


“T recently read in a trade paper these 
appropriate lines: ‘Never in all the history 
of the world has there been a time when 
all sorts and conditions of men were so 
closely knit together in bonds of interest 
as the present time.’ 

“To-day there is less racial and religious 
dissension than at any other period of 
which we have any record. 

“All peoples and religions are now 
brought into closer contact daily, with the 
result that there is a broader, a friendlier, 
a more rational sentiment and a positive 
presage of the time when Tennyson looked 
forward to only after the aeroplanes should 
battle in the central blue, the period that 
Burns less eloquently but more simply de- 
scribed, the era 


“*When man to man, the warld o’er, 
Shall brithers be, an’ a’ that.’ 


“To modern business more than modern 
preaching is this change due. The kindly 
get-together, each for all and all for one, 
spirit of this gathering is the greatest force 
to-day, not omy in business but in the 
tendency to knit mankind into one great 
brotherhood based on both the social and 
business interests of their common human- 
ity. It is the business man who is the true 
prophet of the dawn. He is in the van- 
guard of the struggle for the true reci- 
procity for those who sell and those who 
buy: of the getting together of the pro- 
ducer and the consumer to the benefit of 
both: of the cheapening of prices to the 
one with the certainty of a fair profit to 
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the other; of modern business civilization 
and all that it implies. He is the man of 
the hour in a world and age of men. 

“We are in this age partly because of the 
inborn goodness and honest impulses of 
the human heart, but more especially be- 
cause of the unhampered wanderings of 
human greed and commercial supremacy 
into dishonest, vicious and unchristianized 
channels of merchandising. We have for 
some time been inthralled in the struggle 
for selfish and dishonest supremacy that 
has seemed to make the struggle for ex- 
istence and civil supremacy a secondary 
consideration; but, ladies and gentlemen, 
we have already been so thoroughly wined, 
dined and seduced by this dishonest kind 
of merchandising that we are stunk to a 
sense of disintegration and humiliation, and 
I think we are now thoroughly impressed 
with the belief that truth and honesty are 
our sweetest retreat and the only relief 
from the distressing and life-taking atmos- 
phere of many _ present-day business 
methods. 

“Dishonesty in business always finds 
hideous and unconquerable competition, 
while truth and honor find nothing to rival 
but service, consistency and efficiency. Let 
us, aS an organization and individuals, lend 
our best thought and efforts to the return- 
ing era of honesty and square dealing, for 
the golden-rule policy alone will sustain 
the standard of merchandising necessary to 
our success and pleasure. 

“Remember, fellows, that whatever good 
there is in us we owe to, or have received 
from, someone else and that we are 
bounden to distribute our talents rather 
than hoard them. 

“The words of Berton Braley seem most 
apropos in this ‘connection: 


““T’d like to be rich—there is pleasure in 
money ; 
It’s good stuff to have and it’s good 
stuff to spend. 
It helps you to pay for your milk and 
your honey, 
And gives you a chance to be nice to 
a friend. 


I'd like to be rich, but I’d never be 
willing 
To pay such a price as some men do 
for gold; 
The cost is too high and the pace is 
, too killing, 
And too many things must be bar- 
tered and sold. 


I'd like to be rich—and I wonder who 
wouldn’t ; 
And yet if it cost me what some 
people pay, 
I’d try to be rich and I’d find that I 
couldn’t— 
There’s too much worth while that is 
lost by the way. 


To. sacrifice friends and ideals—to 
render 
My heart and my conscience, my soul 
and my mind, 





And sell all my dreams for a dollar- 
marked splendor, 
Would leave me too poor for the 
riches J]’d find. 


I’d like to have wealth if I made it by 
toiling 
Or keenness and cleverness canny 
but fair; 
But never by cheating and others de- 
spoiling— 
I’d like to be rich, but I’d rather be 
square.’ 


“Our organized activities should con- 
vince the public that the controlling per- 





A. W. ANDERSON, MEMBER OF EXECUTIVE COM- 
MITTEE, 


centage of our craft is predisposed to hon- 
esty and sincerity in service. 

“One of our constant aims should be to 
enlarge our service rather than our stock 
and to improve our credits as much as to 
increase our customers. Every one of us 
seems to have ambition enough but hardly 
initiative enough, and one of the most 
positive effects of knowing each other bet- 
ter personally and counciling together 
oftener is the stimulating of our ‘initia- 
tive’; and if on our return home we will 
keep the fire kindled with enthusiasm rather 
than egotism, our customers and the com- 
munity will profit almost as much as we do. 

“I recently heard Bishop Bristol say: 
‘Victory and success can never be accom- 
plished by officers.’ It is purely a personal 
consecration to the work of the organiza- 
tion and the work at hand, and those words 
express keenly the conviction of your offi- 
cers, who have all plead for a larger and 
more general membership and the personal 
assistance of every member. The united 
and dignified effort of our membership will 
get for us anything we are entitled to. 

“Daniel Webster’s example of individual 
power at the dedication of Bunker Hill 
monument is an inspiring one and if ap- 


plied in our association work would enable 
us to get or do anything that is right. 
TRADE ORGANIZATIONS. 

“We now have many organizations oper- 
ating in the interest of fair trading, right 
credits, just and fixed prices, known and 
stamped qualities, skilled workmanship, im- 
proved labor conditions, superior service 
and honor among merchants, as well as our 
honored Government, with all of whom we 
want to. and must treat; therefore it be- 
hooves us to always be on positive ground, 
with justified claims, whenever we start 
after anything. 

“Let’s assume for safety that when 
treating with us they are all in the attitude 
that the farmer was about his hens. He 
was asked whether hens sit or set, to which 
he replied: ‘I don’t care whether they are 
sitting or setting, but when they make a 
lot of cackling noise I do want to know 
whether they are laying or lying.’ So with 
us all in our councils and requests; ask 
for only what is just, and then ask for it 
expecting to get it. 

FIXED PRICES. 

“T think the honor and enterprise of the 
retail business and the safety and satisfac- 
tion of the buying public will be much en- 
hanced by the maintenance and observa- 
tion of fixed selling prices. 

GUARANTEES. 

“A high duty we owe to the welfare and 
growth of our business is to eliminate the 
unreasonable and unlimited guarantees now 
placed upon plated and filled silver and 
gold and emphasize the virtue of the manu- 
facturer’s honor, the retailer’s knowledge 
and dependence, and the people’s fair- 
mindedness; and our persistent endeavor, 
backed by the admirable educational work 
already being done by societies, national 
advertisers and private enterprises, can and 
will soon make these selfish agencies shrink 
from our midst. 

THE WATCH BILL BEFORE CONGRESS. 

“This is a long step forward in this 
purging proposal, and we are highly ex- 
pectant of its beneficial effects. 

WIRELESS TIME. 

“Wireless time is engaging the intelli- 
gence and interest of our Government and 
the retail jewelers of America to-day to a 
large extent, and the high honor we are 
paid as a national body and individuals by 
the presence and address of Captain Jayne, 
representing as he does the acme of au- 
thority and power of our Government in 
this field, should be reflected by personal 
expressions of appreciation and universal 
adoption of the wireless time signals wher- 
ever furnished by the Government, and the 
dignified standard of the council and ef- 
forts of our consulting expert, Mr. Dun- 
can, deserve our admiration and praise. 

ROBERTS MEMORIAL FUND. 

“So much has been so fittingly and elo- 
quently said and written about the exem- 
plary life and ideals of our late lamented 
leader, Steele F. Roberts, whose death has 
been an inspiration to perpetuate his mem- 
ory and hopes through the raising of a 
permanent endowment fund, that my only 
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further word is in highest admiration of 
his leadership and personal friendship and 
my open devotion to the creation and per- 
petuation of this fund, with its consequent 
benefits, to the cause of our commercial 
needs. Articles of incorporation of the 
Roberts Memorial Fund, providing for its 
legal and proper handling, have been 
adopted by your executive committee sub- 
ject to your approval, and it is my sincere 
hope that at this convention, while our 
memory of him is fresh, we will receive 
sufficient additional subscriptions to insure 
the creation of a substantial fund that will 
do honor to his memory, the purpose of its 
creation and the presence of Mr. Roberts’ 
widow and daughter, who are honoring us 
with their attendance at this convention. 
NATIONAL DUES. 

“The annual dues to this body should be 
increased $1 per year. Almost every State 
convention has voted to increase them, and 
[ hope this body will make the increase 
effective and thereby supply funds to do 
more and better work with. 

NEW CONSTITUTION AND BY-LAWS. 

“Your executive committee authorized 
the drafting of new articles of incorpora- 
tion and by-laws under which we can oper- 
ate more easily and economically which will 
be submitted and should receive the hearty 
and unanimous adoption of this body. 

NATIONAL ADVERTISING. 

“The discussion of national advertising 
effectiveness in the face of the Supreme 
Court decision on fixed selling price main- 
tenance justifies me in hoping that in the 
adjustments of advertising to possible 
changed conditions the advertisers will 
consider the direct benefit to the distrib- 
uting retailers by co-operating with them 
in local advertising and see if the same 
appropriations will not render more benefit 
within the craft and even increase the re- 
turns to themselves. Try it a year or two 
and by it win a closer fellowship and co- 
operation with the man that hands your 
goods over the cases. 

HAND-MADE JEWELRY. 

“I have an intense desire to see hand- 
made jewelry in vogue and preferred again 
—it would mean much to the educational 
interest of our business and our skilled 
workmen, and incidentally increase the 
pleasure and power of our daily cash re- 
ceipts. Our trade interests committee cami 
find a great field for operation in this direc- 
tion. 

MEMBERSHIP. 

“The 1,000 new members I hoped for and 
have been asking help in securing this year 
are so nearly secured that I expect to an- 
nounce its accomplishment before the close 
of this convention, and if the many hun- 
dreds of non-member jewelers visiting this 
convention are at all susceptible to the ap- 
peal of ‘good-men gatherings,’ enthusiasm 
and commercial brotherhood we will get at 
least 500 new members at this convention, 
and I cordially invite every visiting jeweler 
to contribute at least his membership to 
the common cause that brings us together 
to-day. 


OUR ADMINISTRATIVE COUNCIL, 

“T desire to remind this convention of 
the first annual conference of the adminis- 
trative council of the American National 
Retail Jewelers’ Association held in this 
hotel Jan. 22-23 this year and to empha- 
size its importance and worth to the asso- 
ciation. It is a real democratic working 
force that can, and no doubt will, energize 
and supplement the plans and work of the 
national conventions and the executive 
committee, and if this body votes to put 
the association finances on a compensating 
basis we can carry out in actuality and 
practise some of the many theories and 
benefits we have felt the stinging need of, 





WM. T. JUERGENS, CHAIRMAN ENTERTAIN- 
MENT COM MITTEE. 


dreamed of, had recommended and re- 
solved about. 

“The hearty and unanimous adoption of 
the international decimal or metric carat 
as the future standard of gem weights on 
July 1 was a significant and universal step 
forward, and I recommend its ratification 
by this national body. 

“The passing of fraudulent advertising 
laws in several of the States during this 
year is due almost entirely to the efforts 
of our jewelers’ associations in these dif- 
ferent States, and my hope is that the 
proper enforcement of these laws will 
make their passage in all the States justi- 
fiable and sought for. 

“There are many other subjects and 
matters of trade importance that I would 
gladly mention and urge action upon, did 
I not know that the intelligence and initi- 
ative of this splendid body of men were 
more than equal to the exigencies of this 
period and the needs of the hour, and my 
function here is more to preside than to 
proscribe. 

EXPRESSION OF APPRECIATION. 

“My feeling of gratitude toward the 
many people who have contributed largely 
to the success of this year’s work by kind 
words and direct work done in our in- 


terest is warm and deep. Our special legis- 
lative committee has been especially active 
and successful, as evidenced by the splen- 
did Watch Case and Movement bill now 
before Congress which I hope everyone is 
working for. Our committee on the Rob- 
erts Memorial Fund has done an immense 
amount of work in preparing the way for 
the proper launching of this fund at this 
meeting, and I truly hope everyone in 
every branch of the jewelry business who 
is interested in the work and success of 
this organization will heartily subscribe, 
with honor and pride, to this fund in a 
liberal manner. 

“To the road boys, and especially to 
dear old Colonel Shephard, do I feel a 
deep sense of gratitude for help and co- 
operation, and [ trust the attendance and 
work of this convention will be highly 
pleasing to these outside helpers, as well 
as to the splendid lot of officers and com- 
mitteemen who have all been so loyal and 
helpful (and considerate of my office and 
myself), thereby making the year’s work 
one of extreme pleasure to me. 

“I feel proud of this association and its 
accomplishments of the past, but I feel ex- 
ultant over the prospects of its future. 
The hope and promise of the future have 
a greater attraction for my eyes and my 
energies than the things of the past have 
for my sympathies and regrets. 

“T feel very proud of the program in- 
tended to have words of help and uplift 
for everyone here and of the magnificent 
trade exhibition secured and arranged so 
attractively by Mr. Manahan for our busi- 
ness benefit. I am proud to have been 
your president. The office and its respon- 
sibilities have been sacred to me, and I 
return this trust to you to-day with the 
deepest sense of gratitude and the highest 
hope for the perpetuity and increasing use- 
fulness of this association in which we 
have learned to know each other better and 
to serve each other more.” 


‘‘Pearl Culture in Far East,’’ by Takeo 
Kume, Tokyo, Japan. 

Another speaker was a man from Japan 
who is identified with the culture of 
pearls. His address follows: 

Some time ago the New York Times published 
a dispatch from Paris, commenting on the scarcity 
of fine pearls and the steady advance of prices. 
Many reasons for this readily present themselves 
to my mind. The great popularity of the gem, 
the growing demand for it by the buying public 
during recent years and the decreasing number of 
pearl productive molluscs in various quarters are 
probably some of the most important. 

It is a well-established fact that pearl fisheries 
the world over have been rapidly decreasing in 
production. For instance, the large beds of north 
and northeastern Australia have shown a grad- 
ual extinction of the shell for many years, and 
again, even the famous Ceylon beds, which sup- 
plied a large part of the world’s production for 
centuries, have put out no crop since 1907. 

Thus, the general decrease of supply and the 
continual increase of prices naturally induced 
human research toward the artificial method of 
oyster propagation. 

PEARL CULTURE INDUSTRY IN JAPAN. 

By this I do not mean the manufacture of so- 
called “imitation pearl.” The experiments to 
which I refer are the attempts to make the oyster 
work for us and produce the natural and true 
gems in a more reliable and methodical manner 
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than nature—in short, a kind of “harnessing” the 
mollusc for the service of man. 

Indeed it has been the ambition of men all over 
the world to produce a pearl, and various re- 
searches by various people have been pursued for 
years without any notable results. 

Among the many pearl investigators there have 
been Dr. Louis Boutan, Saville Kent and a few 
other gentlemen who undertook the various ex- 
periments, and quite recently a man in Burma is 
said to have produced some pearls after a certain 
method. ; 

It is not perhaps widely known that before the 
attempts of the gentlemen I have mentioned a 
very extensive and successful system of pearl 
oyster propagation had been carried on in the 
Far East by a M. Kokichi Mikimoto. He not only 
produced the “culture pearls,’’ but placed them 
regularly on the market. 

When he first realized that the pearl fisheries 
of Japan were being rapidly depleted he attempted 
to restore the supply by cultivating the oyster. 
For several years he made various experiments 
in this direction, all of which were futile. How- 
ever, after the long, hard and weary years of ex- 
periment, he discovered a way of producing the 
gem by applying science to the little shellfish, 
and success at last crowned his efforts. 

It was in 1896 when the first trial crop was 
put out, and even at the present time it may be 
claimed that the Mikimoto oyster ground is the 
only pearl culture bed in the world which under- 
takes the extensive cultivation of the precious 
mollusc and produces “‘culture pearl” on a com- 
mercial scale. 

About a dozen miles south of the famous Shrine 
of Ise is the sheltered Bay of Ago, long famous 
for the best quality of pearls. It is a remarkably 
quiet body of water some dozen miles in length 
and five miles in breadth, with an average depth 
of eight to 10 fathoms. The coast line is cut 
with many deep and irregular indentations, and 
the fact that the great Gulf Stream sweeps near-by 
is undoubtedly an important factor in making this 
a favorite haunt of the animal. 

Somewhat toward the north of the bay is the 
small island of Tatoku, the center of the pearl 
culture enterprise. Before the pearl culture in- 
dustry was started this island was uninhabited, 
but now it supports a flourishing colony of several 
Gozen families and a few hundred individuals, all 
connected in some capacity with pearl oyster 
propagation. 


THE PROPAGATION OF OYSTERS. 


The pearl oysters cultured on these grounds 
belong to the species margaritifera martensi, or 
true pearl oyster. They closely resemble the In- 
dian species found near the Gulf of Manaar. This 
species is rather small in size, usually from two 
and one-half to three inches in diameter, and the 
shell is very thin. The inner surface of the shell 
is lined with nacre of an iridescent silvery white. 
They are usually found at a depth not exceeding 
10 fathoms and are anchored to rocks, stones, 
stems of algae, etc., by thread or byssus which 
the animal secretes. Their life seems to be lim- 
ited to 12 or 13 years. An oyster of 15 years has 
‘been very seldom seen. 

Every year during the months of July and 
August small pieces of rock and stone are placed 
where the, oyster beds are most abundantly found. 
Soon sthall oyster spats are found attached to them. 
As this takes place in the shallow waters, if the 
oysters were left there during the Winter they 
would die from chill. So, together with the stones 
to which they are anchored, they are removed to 
deeper waters. 

When they reach their third year they are taken 
out of the sea and undergo an operation which 
leads to the pear! formation 

This consists chiefly in introducing into them 
a small pearl of inferior quality or round piece 
of nacre or mother-of-pearl, which is to serve as 
nucleus of pearl. The shells are put back into 
the sea and carefully laid down on the bed, with 
an average of an oyster in every square foot. 
They are left there undisturbed for at least four 
years more. At the end of that period it will be 
found that the animal has invested the nucleus 
with many layers of nacre, and, in fact, formed 
a pearl. 

Pear] culture may seem to be very simple, but 
in reality it is by no means an easy task. Large 


mortality among the molluscs from various causes, 
the ejection of the inserted nuclei, the depreda- 
tion of the oysters’ enemies and uncertainties at- 
tendant upon long years of waiting are some of 
the drawbacks which beset the industry. The 
most dreaded of all evils is perhaps the invasion 
of the so-called “red-current.”’ That is due to an 
immense accumulation of microscopic organism 
causing a discoloration of the sea water. Wher- 
ever this appears, it is followed by a wholesale 
destruction of marine organism, Another unwel- 
come intruder is a seaweed called ‘‘mirumo’’ 
(codium). When this is allowed to grow luxuri- 
antly it stops the growth of the oyster. 

Again, the octopus plays sad havoc among the 
oysters, which it seems to consider a great deli- 
cacy. The starfish is another animal which espe- 
cially enjoys a meal of young oysters. 

It will probably be of interest to you to know 
that a large part of the submarine work in the 
oyster culture in Japan is done by women divers, 





TAKEO KUME, 


or “‘sea-girls,”’ as they are called there. This is 
common in the Bay of Ago and in many other 
parts of the country. There has been a betief 
from time immemorial that women can work bet- 
ter and stay longer under water than men. These 
sea-girls are dressed in tight, thin, white garments, 
reaching to their knees. Their hair is twisted into 
a hard knob and tightly wrapped with white cot- 
ton. Diving glasses are worn to protect their eyes 
from the water. The girls dive without any appa- 
ratus and stay under water from 60 to 80 seconds 
at each diving. 
THE CULTUhE PEARL. 

Culture pearls of commercial qyality are gener- 
ally found in from five to seven pieces in 100 
oysters. They are attached to the inner surface 
of the shell and have to be cut off. When they 
are detached from the shell they have the appear- 
ance and merit of the natural pearl and are iden- 
tical with those of nature in color, luster and 
specific gravity, as well as in the possession of 
successive nacreous layers. They are produced 
in two colors, white and pink, and in rings, 
brooches, scarf pins and every other case where 
button pearls are used can be readily employed 
and will be found to meet the requirements per- 
fectly. 

The fashionable stores in Paris have long since 
recognized the value of the culture pearl and have 
been using it very extensively in the composition 
of fine jewelry. 

In this country the commercial value of cul- 
ture pearls is not yet very widely known. Great 
credit, therefore, is due to the enterprise of L. 
Heller & Son, of New York, who, 10 years ago, 
introduced this pearl to the market of the United 
States. Since then it has gained favor and popu- 
larity with an ever-growing number of manufac- 
turing jewelers in this country. 


In closing my story I will say that, at the pres- 
ent stage of science and investigation, it is still 
beyond human possibility to produce spherically 
round pearls of commercial size by the pearl cul- 
ture process, Experiments in this direction were 
made by T. Nishikawa, one of the staff at the 
Mikimoto pearl culture station, and about four 
years ago some specimens of the round pearls 
were found to have been produced. However, the 
human production of the round pearl is still in 
the same infant stage as the synthesis of the 
diamond, and by no means is it recognized as of 
any commercial importance at the present moment. 
I thank you. 


“‘Lamplights of Success,’ by A. B. Warner, 
Buffalo, N. Y. 

A. B. Warner, of White, Wile & Warner, 
Buffalo, N. Y., whose topic was “Lamp- 
lights of Success,” delivered a strong and 
virile address which was in great part de- 
voted to a defense of “national adver- 
tising” and the value of advertising in gen- 
eral, saying: 

Your president has accorded me this privilege. 
It is an occasion that gives me ample opportunity 
to present facts that I am sure are of interest to 
every retail jeweler. 

In presenting these facts, I trust that the pres- 
entation of them will not be quite as disastrous 
as that of the small boy when asked to write an 
essay on Patrick Henry. He had the facts and 
here they are: 

“Patrick Henry was born in Virginia. Patrick 
Henry grew to be a promising young man. Pat- 
rick Henry became a great lawyer. Patrick Henry 
became a great statesman. Patrick Henry became 
one of the greatest men in the world. Patrick 
Henry got married and then exclaimed, “Give me 
liberty or give me death.” 

The facts that I have for you, gentlemen, are, 
as I see them, the “Lamplights of Success.’’ You 
jewelers who aim to success—you jewelers who 
strive to be successful—you jewelers who are am- 
bitious and want your business to become better, 
larger and more profitable, cannot deny that the 
lamplights of success cannot deny that guiding 
posts of success are thoroughly wrapped up in the 
subject before me. 

National advertising! Aladdin’s modern lamp! 
No word in the English language is so little un- 
derstood and so much misunderstood as the word 
“advertising.” Nobody interested in merchandis- 
ing can deny that there is any subject that is 
of more vital interest to the retailer than this 
very subject that I am going to present to yon. 
You have heard advertising discussed from various 
points of view and from various angles. 

I will discuss with you that part of advertising 
which I believe interests the retail jeweler more 
than any other. That is, the national advertising 
of goods of merit. In the first place I want to 
impress upon your minds that national advertising 
is not merely a display of ink and type and white 
space. National advertising is more than all else 
a pledge of good faith. 

I don’t presume to have discovered new facts 
regarding advertising. The facts that I have are 
as old as advertising itself. I merely want to 
marshall together the facts regarding advertising 
so as to place advertising in its proper light before 
those who to-day do not understand it. 

Advertising, particularly national advertising, 
has suffered much from its enemies, and I know 
that no subject has more enemies than national 
advertising. These enemies are occasioned merely 
by ignorance, sometimes through jealousy and 
often through lack of principle of those who com- 
pete with nationally advertised goods. 

When I say that national advertising has many 
enemies, when I say that national advertising is 
little understood, I say it advisedly, because if 
those were not the facts, it would be more difficult 
for unscrupulous salesmen to persuade the re- 
tailer that he is paying for the advertising in 
buying nationally advertised goods. 

It is not an uncommon thing to have the re- 
tailer, particularly the average retail jeweler, be 
persuaded by an ignorant, unthinking and dishon- 
est salesman that the retailer who buys advertised 
goods is paying for the advertising It may be 
that many retail jewelers who are present to-day 
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will ask themselves, ‘Why does national advertis- 
ing interest us? Why not discuss advertising for 
the retailer, advertising by the retailer? Because 
that is what we are most interested in.” 

I discuss national advertising because I be- 
lieve that national advertising needs discussion 
more than any other kind of advertising. I be- 
lieve that fewer retailers know about national 
advertising than anything else, and because the 
time is not far distant when the majority of re- 
tailers will be selling mostly advertised goods. 

For this reason I believe it is important that 
the retailer understand national advertising so 
thoroughly that it will be utterly impossible for 
any salesman, either one who is honest or dis- 
honest in his beliefs, to persuade the jeweler that 
he is paying for this advertising. 

Economists, politicians and business men claim 
that publicity for the great corporations will cure 
existing evils. In other words, they claim that 
just as soon as the manufacturer advertises, he 
places himself in a glass house and throws the 


calcium light of inspection upon his goods, his 
methods, his prices, his trade-mark, and in fact 
everything. 


National advertising, therefore, as I have Said, 
is a pledge of good faith. If the manufacturer 
gives the consumer an article of merit, if he 
makes good his claims, his business is a successful 
one. In other words, national advertising is 
offering a bond of quality, of merit, of satisfac- 
tion. If the goods lack the merit that the adver- 
tising claims for them, the bond is forfeited and 
the business is a failure. 
spends his fortune in 
indicates the confidence 
he has in the article advertised. It is important 
that from the outset we remember that adver- 
tising is a pledge of good faith. If all of you re- 
member that, it would be impossible for anyone 
to persuade a retailer not to buy nationally adver- 
tised goods, explaining that he, the retailer, must 
pay for the advertising. 

The fact that most merchants ask who foots the 
bills for the enormous advertising expenditures, 
indicates that many, many thousands of retailers 
do not thoroughly and fully comprehend the 
science of national advertising. They do not thor- 
oughly comprehend what it all means. 

It is not an uncommon thing, as the Saturday 

vening Post has said, for a certain merchant to 
Say to the consumer, “This article is just as good 
and costs less than the article of Mr. X., because 
it doesn’t have to stand such heavy advertising.” 
Is he right? Is advertising an expense? Is it an 
expense or an investment? The average person 
looks upon the millions of dollars’ worth of ad- 
vertising carried by the magazines and newspapers 
as an expense. He believes that this money is 
taken out of the pockets of somebody, although 
he does not have a clear understanding whose 
pockets this money comes from. 

The first thing that I want to ask you gentle- 
men is his. Do you think that the manufacturer 
pays for this advertising? Do you think that the 
salesman pays for it? Do you think that the store- 
keeper pays for it? Do you think that the con- 
sumer pays for it? Who does pay for it? Who 
do you really think pays for this national ad- 
vertising? 

Now, I, as a manufacturer, fully appreciate, 
as every other manufacturer and every other busi- 
nessman, who has studied advertising appreci- 
ates, that every manufacturer, whether he makes 
automobiles or whether he makes flour, is doing 
his best to manufacture his wares as economically 
as possible, and to put them into your hands with 
the least possible cost, and if advertising was an 
expense instead of an investment, he would stop 
advertising. He would not spend another cent in 
these huge advertising campaigns. 

But, a very big business can be run more 
economically than a little one. Advertising makes 
a business bigger, and in this respect it pays for 
itself out of the saving in the running expenses, 
so you see that the manufacturer is not paying for 
this advertising. 

You see, that the more judicious advertising a 
manufacturer does, providing his article is one of 
merit, the larger the business he does, and the 
large volume pays for the advertising. 


When a manufacturer 
national advertising, he 


You then ask, “Is it the salesman who pays 
for this advertising?” Let us, as an example, 
say that two salesmen travel through the State 





of Illinois selling hats. One offers a hat that the 
public knows nothing about and his trip yields 
orders amounting to $40,000. The other sells a 
hat that everybody knows favorably through ad- 
vertising. His business will yield an aggregate 
of $200,000. Now, the hotel bills, railroad fares 
and other expenses will be the same for each, 
and these must be paid out of the profits of the 
trip. Which salesman do you suppose will be able 
to command the larger salary? 

A certain clothing manufacturer right here in 
the city of Chicago, some 10 years ago, did an 
annual business of $3,000,000, and the cost of sell- 
ing goods amounted to eight per cent. Good ad- 
vertising since then increased their annual busi- 
ness to about $17,000,000, and the cost of selling, 
including advertising expenditures, has fallen to 
five per cent. The salesmen are earning much 
more money. The advertising has enabled them 
to do it because, while their commissions are 
smaller, their sales are made easier and more than 
trebled in volume. 

You gentlemen will now admit that it is not 
the manufacturer who pays for this advertising— 
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you will admit that it is not the salesman who 
pays for it—but you will likely turn to one an- 
other and ask, “Then, if it is not the manufac- 
turer or the salesman, who pays for this, isn’t it 
we, the storekeepers, the retail jewelers?” 

Now, you know as well as I do, that dead stock 
or goods that won’t sell is the cause of most 
failures in modern merchandising. Good adver- 
tising is the best possible assurance that goods 
will sell. Advertising familiarizes customers with 
the goods and makes quick, easy sales. Instead 
of the retailer footing the bill for advertising, he 
finds it one of the greatest builders of his 
prosperity. 

No matter where you turn, no matter where you 
look, you will find the greatest merchants of the 
world selling nationally advertised articles. 

Now, you will admit that it is not you, the 
storekeeper, that pays for this advertising, if you 
will ask yourself a few leading and pertinent 
questions. The first thing you want to ask your- 
self is this, “If I sell souvenir spoons for $1 
apiece and do no advertising, would I be obliged 
to ask $1.25 for these same souvenir spoons be- 
cause I do advertise? If I clean a watch for $1 
and don’t do advertising, must I ask $1.25 or 
$1.50 for cleaning watches just because I do 
advertising?” 

You must ask yourself these questions, not 
one cr two or three, but you must ask yourself 
hundreds and hundreds of those same questions, 
and the more of those questions you ask yourself 
the more thoroughly you will ‘be convinced that 
it is not you, the storckeeper—the jeweler, who 
pays for this advertising 


Then you say, “Well, if it is not the manufac- 
turer who pays for this advertising, if it is not 
the salesman who pays for this advertising, if it 
is not the storekeeper who pays for this adver- 
tising, it must be the consumer.” 

Now, you know that in every thing you buy, 
you pay for three things, the raw material, the 
cost of making and the cost of selling. So, if you 
choose, you can say that you pay for the ma- 
chinery that makes good shoes cost less than 
they did 20 years ago, on account of this 
machinery. 

In the same way you pay for the advertising 
which enables the manufacturer, through the in- 
crease of his business, to put better value into 
his shoes. So, if you choose, you may say that 
the salesman and the retailer pay for advertising 
which, while it may lower their percentage of 
profit, increases their earnings. So, if you choose, 
you may say that the manufacturer pays for the 
advertising which swells his dividends, while dimin- 
ishing the cost of the goods. Advertising usually 
lessens the cost of goods as measured by their 
quality. 

Now, you will admit that the consumer does not 
pay for the national advertising. If you will stop 
and ask yourself a few more questions, you will 
decide with me that neither the manufacturer, 
nor the salesman, nor the storekeeper, whether 
he be a jeweler, dry goods or shoe merchant, or 
the consumer pays for the advertising. 

For instance, you have all heard of “Spearmint” 
gum. Do you pay more for Spearmint gum than 
for any other gum, five cents the package? As 
you turn the pages of the Saturday Evening Post, 
a double page spread in colors stares you in the 
face, an advertisement that costs $10,000 for one 
issue, stares at you in glaring colors. Still, Spear- 
mint gum is the best gum made and is no higher 
priced than other gums. It is five cents a package. 
It was five cents a package when the Wrigley 
people spent $10,000 a year for advertising, and 
it is still five cents a package now that they spend 
$2,000,000 and $3,000,000 a year for advertising. 

Just think how many packages of Spearmint 
gum must be sold in order to pay for this one 
advertisement, this one special two-colored spread 
in the Post, which I hold here, which costs 
$10,000 to $11,000! Let us suppose that the manu- 
facturers make 50 per cent. gross profit. As an 
example we will take that profit merely for the 
sake of figuring. 

Even if the manufacturer makes 50 per cent. 
gross profit, he must sell 2,200,000 sticks of gum 
to meet this one advertisement of this one pub- 
lication for this one insertion. Just think, 
2,200,000 sticks of gum. You can get a better 
idea of this when I say that this number of sticks 
laid down, end to end, will reach 105 miles in 
length. 

It is true that advertising is a power, a most 
remarkable power, but how many of you have 
often stopped, wondered, thought and pondered 
as to how it is possible for advertising to pay 
under such conditions? Still some of you believe 
that the consumer pays for this advertising. 

Put your hand on your collar, gentlemen. Take 
hold of that collar of yours and, if necessary, 
take it off and look on the inside, and in most 
instances you will find in the inside of the 
collar the trade-mark, “Arrow” brand. Last year 
the Arrow people spent $1,500,000 advertising 
Arrow brand collars. Take your collar to an 
expert. He will tell you that there is more linen 
in the Arrow brand collar than in any other collar 
made. Take the coilar to the laundry and you 
will find that your Arrow collar will stand more 
trips to the laundry than any other collar made, 
and still you pay for Arrow brand collars, two 
for a quarter, exactly what you pay for inferior 
collars that are not advertised. 

I could give you, gentlemen, 
another, but these two that I have given you are 
quite sufficient for the time being. Now, you 
may ask yourself this question. “If it is not the 
manufacturer, if it isn’t the salesman, if it isn’t 
the storekeeper, and if it isn’t the consumer who 
pays for this advertising, I will wager that the 
advertising is paid out of the fact that the quality 
has been lowered on account of the advertising. 
Somebody must pay for this advertising.” So you 


” 


one example after 


say to yourself, ‘‘Has the quality been lowered? 
I can prove to you that instead of lowering the 
quality on account of the advertising, the quality 
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Write to-day for the 


Gruen Christmas Sales Builder 


and learn what Gruen Selling Co-operation Means 


Another step forward in the Gruen policy of co-operative 
merchandizing! 

First, we made a line that enabled Gruen dealers to concentrate 
watch stocks. 

Then, we advertised, and made the public familiar with Gruen 
standards. 

Now we offer in the Gruen Christmas Sales Builder a unique 
plan for increasing the sales of every part of a Gruen dealer’s stock. 

One jeweler to whom we showed sheets, said: 


“You’ve got it!” 
“We are all looking for help in increasing our sales. You are the first manufac- 


turers who have been big enough to see that helping push the sales of my entire stock 
will help you, too.. The Gruen Christmas Sales Builder will be a valuable thing to me.” 




















































































































If you want to find the road to a bigger business send in your =f 
application now for a copy of the Gruen Christmas Sales Builder. =| 
° 
GRUEN WATCH MANUFACTURING CO. 
31 East Fifth Avenue CINCINNATI, O. 
Makers of the famous Gruen Watches since 1876 
] 
C. P.R. Bldg. 
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has been improved. Let us take as an example the 
case of John Jones, who made bread and 
poor bread, without a trade-mark or label, which 
he sold to cheap stores. Little did he care whether 
the bread was good or not, because it was made 
to sell and almost nobody knew he made it. 

But one growing ambitious, he put an 
advertisement of his bread in the paper, which 
succeeded beyond his highest hopes. His 
stand was swamped by calls for John Jones’ bread 
As orders himself in a near 
golden future, the peerless bread king. Suddenly 
thought crashed through John 
a thought that had never intruded before. 
nobody would 


very 


day, 
small 
came in, he saw 
a new Jones’ 
cranium 
His bread was bad—so had that 
ever buy a second loaf. The flood of orders, in- 
stead of being a promise of fortune, would ruin 
his reputation unless he delivered good bread. 

In Jones’ place you would 
what he did. He ran to the telephone and tele- 
graph to demand instant delivery of the best bread 
making materials obtainable. Just as you would 
do, so do most manufacturers. As their business 
grows they realize more and more keenly that 
their prosperity depends upon their making goods 
that their customers will continue to buy. 

I have given you examples of Spearmint gum 
and Arrow collars and various other articles. Now, 
let me give you just one or two or three ex- 
amples that I think will do more to drive this 
particular home than anything else I 


have done exactly 


argument 
might say. 

You take up your favorite magazine, the Sat- 
urday Evening Post. I mention the Post because 
we men all know the Post and know it perhaps 


better than any other magazine. About once a 
month the Post carries a large colored double 
spread of the Overland automobile. Every time 


this double spread in colors appears, it costs the 
Overland people $10,000. Now, this is only one 
medium of the many that they use. This past 
year the Overland people have spent between 
$400,000 and $500,000 for advertising. 
automobile or not, you 
know that the Overland at $950 is splendid in- 
trinsic value’ Now you know that if you were 
paying for this advertising, they could not sell 
the Overland for $950. On the other hand, in 
the city in which I live, is an automobile named 
the Pierce-Arrow. The cheapest car they make 
is between $4,000 and $5,000. 
me compare their $5,000 car with the Overland 
$950 car. You never see a two-page spread of 
the Pierce-Arzow, and you know that the Pierce- 
Arrow don’t spend much money for advertising. 
You know, if you studied advertising, that the 
Pierce-Arrow people spend in the neighborhood of 


Whether you own an 


For instance, let 


about $40,000 a year for national advertising, 
and you know that the Overland people spend 
about $400,000 a year for advertising. Now, 


while we will admit that the Pierce-Arrow auto- 
mobile is a better automobile than the Overland, 
and while we will admit that it is worth more 
money than the Overland, still, gentlemen, surely 
we will not admit that the Pierce-Arrow at 
$5,000 is worth $4,050 more than the Overland. 
It may be worth $2,000 more than the Overland, 
but it is not worth $4,000 more. 

The answer is plain and simple. The Overland 
people, on account of their huge advertising, which 
has resulted in the most enormous automobile 
business in the world, is able to sell an automo- 
bile for $950, which, if it were not for the ad- 
vertising, would perhaps cost $2,000, In other 
words, advertising is a labor-saving method of 
selling goods. 


Another example, Liquid Veneer polish, which 


all of you have heard about and have seen ad- 
vertised. Before Liquid Veneer did any adver- 
tising to speak about, they sold a certain sized 


bottle for 50 cents. Now, that they have done 


large advertising, now that they have spent a 
fortune in advertising, they are giving the con- 
sumer the same size bottle for 25 cents that 
they formerly gave the consumer for 50 cents 
before they did any advertising 

\nother example, the Kellogg Toasted Corn 


Flake people now spend $1,500,000 in advertising. 
Before they spent any sum to speak of, before 
they spent an amount large enough to talk about, 
they sold their package for 15 cents. To-day they 
spend these millions for advertising and they sell 
a package one-third larger for 10 cents than they 
formerly sold for 15 cents. 


That 
pew, sitting next to one of the 
of the church. “‘How long has he been preaching?” 
he asked. “Thirty-five years right here,’’ was the 
answer, The stranger settled himself comfortably 


whole remarking, ‘I guess I'll wait, then, he ought 


A stranger dropped into a 
lord-high deacons 


reminds me. 


to be through pretty soon now.’ 

I will be through pretty soon, but I want to 
get home these points that are so important to 
all of us. 

You may ask vourselves why I lay so much 
stress upon the question of cutting down the sell- 


ig cost. | lay so much stress upon this question 
fundamental principle of na- 
“reason why” and 
advertising If na- 


in 

because it is the 
tional advertising. It is the 
the “therefore” of 
tional advertising did not 
national advertising, because no 


national 
reduce the selling cost 
there would be ne 
article could stand the cost of national advertising 


if it were not for the fact that national adver- 
tising reduces the selling cost. 
Let me tell vou a little story of a man named 





Thompson who made wagons in the State of 





CHICAGO 24- 


PRESIDENT 
KARAT CLUB. 


PAUL N. EACKRITZ, 


Indiana Some years ago he made a wagon and 
he showed it to his believed it 
was better than most wagons and he knew that it 
was a good wagon. He showed this wagon to his 
neighbors and sold six of them, The next year 
he had capital to make more wagons and he built 
10 wagons. 

Now, he had 10 wagons but he did not have 
any orders and he hardly knew what to do to 
get orders. He, however, tied the wagons to- 
gether and traveled around the immediate neigh- 
borhood and sold 100 wagons to 100° different 
farmers, The next year he had more capital, and 
he explained to one of his men how to sell these 
wagons, so he and his man sold wagons. 

These wagons became popular. Of course, he 
could not sell many of them because he and his 
man’s time was limited, but they sold all that 
they could sell. The next year he decided to 
do a little advertising. He had booklets printed 
and catalogues printed, and sent them out at 
great expense. He discovered that many booklets 
were thrown away and many catalogues never 
even read. 

In other words, he discovered that a great part 
of the printed matter that he was sending out was 
wasted, because not one man in a score answered 
his letters, but when he figured up the year’s 
accounts he found that his business had increased 
very satisfactorily, and that each wagon was sold 
at a lower cost than before. In other words, he 
found that the new cost of selling each wagon 
was much less than it was before. 

Within the next three years this man Thomp- 
son was flooding scores of States with his printed 


neighbors. He 


matter. The men reported that wagons were sell- 
ing easier, and he found that, as in the past, his 

selling cost had been lowered. 
The next thing he did was to advertise in the 
adapted for 
put 


bef« re 


magazines. He selected those best 


found that he could 





his clientele, and he 
descriptions and pictures of his wagons 
the public much cheaper than by 


catalogues and letters. At first his returns were 


sending out 


most disappointing because he, like most adver- 
tisers, expected too much, but then again, on the 
other hand, he believed that what he was doing 


e, strength ind 


velieve in what he was doing, 





was right, and he had the cout 
patience to firmly | 
and that it was the right thing to do for himself 





as well as for the people who bought his wagons, 
This advertising so increased his business that 
he found that his cost of selling had accordingly 


ind opened the 
he Tl or knew 
s10on tnat hompson evet new. 


greatest era of expan- 


busi- 


decreased, 
Thompson's 
nation-wide business. Thompson’s 


parts of this country, and 


ness became a 
wagons were sold in all 
the cost of selling Thompson’s wagons to-day is 
much less than it was when Thompson and his 
one man sold them without advertising, although 
Thompson to-day -is spending a fortune in ad- 
vertising. 

jut, let us go back to the text. Thompson had 
learned that the fundamentals of building a big 
] Make good 


Keep up their good 
wagon 


wagons and ad- 
reputa- 
will be 


susiness were these: 
ertise their merits. 
tion and the cost of selling each 
steadily reduced. 

What applies to wagons applies to every known 
rings, 
auto- 


merit, whether it be watches, 
silverware, chewing gum or 
other article that has merit, every 
judiciously ad- 


article of 





fountain pens, 

mobiles, or any 
article that is properly and 
vertised, 

The retailer who refuses to believe in advertis- 
ing, the retailer who positively will not see the 
justice and benefits of advertising from any view- 
point, reminds me very much of the “‘lie-a-bed” 
manufacturer, You all remember the man’s 
answer to his reproachful friend’s question, 
“Are’nt you ashamed to lie in bed so late?’’ “Yes, 
I am,” was the reply, “but I would rather be 
ashamed than get up”’ 

That is exactly like some retailers. 
rather be ashamed than get up—they would rather 
do business as they did it 40 or 50 years ago than 
believe in modern advertising. The only differ- 
ence between a rut and a grave is the length and 
the depth. The business whose methods are the 
same yesterday, to-day and to-morrow, will go 
into the receiver's hands in time. 

Times change, society advances, 
grows keener, and a business to succeed 
keep abreast of the times. The greatest 
keep not only abreast of the times but a little 
Remember that the richest 
go to the man who is just 


They would 


competition 

must 
houses 
ahead of the times. 
rewards of enterprise 
a little ahead of his time, but not so far ahead 
as to be out of touch them. The prophet 
who is 200 years ahead of his time is burned at 
the stake, but the Wright brothers, who were only 
five years ahead of their time, reap honor and 
profit. 

So advertising is not paid out of the reduction 
of quality but just the contrary. The national 
advertiser must improve his quality—in other 
words, national advertising is, as I have said, @ 
bledge of good faith. 

Now, gentlemen, the real answer is to come. All 
the questions before have been only half answered. 


with 


‘The rest of the answer is plain enough when ‘you 


advertising is. The con- 
beings is to work wise 


understand whar good 
stant aim of all human 
economies in living. You don’t consider the but- 
tons on your clothes as an expense, but to get 


along without them would be vastly more expen- 





sive. The manufacturer doesn’t consider the 
expense of $5,000 for a machine which saves 
$10,000 in three vears’ running. 

It costs money to sell goods. We have auto- 
matic machinery but no article has been made 


that is automatic enough to sell itself. The most 
costly way of selling goods is to store them and 
wait for purchasers to come. The least expensive 
way is to tell the people about them by adver- 
tising. Advertising is a labor-saving way of sell- 
ing goods. 

Now, while I have tried to explain the merit of 
explain who pays for 


national advertising and 
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expect to reap a 
crop when you have not 
sown the seed! 

There are some things 
that the retailer has to do besides 
just having goods to sell. The man 
who does things best is the one who 
gets the larger share of trade. 

In our proposition, you get not 
only good rings, but you get a trade- 
making force. 

You get those helps that every 
jeweler needs—you get the benefits 
and advantages that come only 
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with a Nationally Adver- 
tised line. 

The Jewelers who tie 
their store to our National 
Advertising—the Jewelers 
who take advantage of the 
many good features that we offer— 
are the ones who not only increase 
their ring sales, but increase their 
general business. 

The co-operation we give our 
customers is not the least of the 
good reasons you will find for be- 
coming one of them. 





WHITE, WILE & WARNER 


Trade making 
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Makers of W.W.W. Guaranteed, Advertising Rings, 
“In Which the Stones Do Stay.”’ 


BUFFALO, N. Y. 
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this advertising, I want to impress upon you 
people that national advertising alone means ab- 
solutely nothing so far as the retailer is concerned, 
unless you, the retailer, do your part in co-operat- 
ing with the national advertiser. National adver- 
tising is not a magic wand that takes merchandise 
from your cases and shelves and puts it in the 
hands of the consumer. 

National advertising is an all-powerful, won- 
derful vehicle in which to move merchandise and 
move it quickly. But national advertising alone 
cannot, will not, never did and never will do 
what some retailers expect of it. The only way 
that the retailer can benefit from national adver- 
tising is to tie his store to the national adver- 
tising. The only way that he can reap the bene- 
fits and rewards from national advertising is 
to let the people of his community know that he 
has the goods nationally advertised. 

National advertising is not done merely for the 
purpose of sending people to your store to ask 
for certain goods, but is done to educate the pub- 
lic and let them know that the goods advertised 
are of standard quality, and that they are guar- 
anteed, and then it is up to the retailer to let 
the people know that he has those goods to offer, 
to display them, and suggest them whenever the 
opportunity affords itself 

National advertising gives prestige to the busi- 
ness that has nationally advertised goods for sale. 


National advertising gives the article a_ triple 
guarantee. It gives the article a guarantee from 


the magazine because to-day the standard maga- 
zines refuse to accept advertising of any article 
unless they themselves are convinced that the 
article is exactly as represented, and that its merit 
is worthy of national prominence. 

The women folks who read these magazines, 
such as Good Housekeeping and the Saturday 
fvening Post, and dozens and dozens of others, 
realize that when they see an article advertised in 
their favorite magazine, that article is guaranteed. 
Then in addition to the guarantee from the maga- 
zine, they get the maker’s guarantee and the re- 
tailer’s guarantee, giving the article a three-fold 
guarantee. 

National advertising simply does this. Mrs. 
Jones goes to a grocery store and asks to see a 
can of pork and beans. She may and she may 
not ask for Van Camp’s pork and beans, but 
when the alert grocer’s clerk takes the can from 
the shelf and incidentally remarks that it is Van 
Camp’s, the sale is made almost immediately, 
because the lady has heard of Van Camp’s and 
that thought revolves in her mind, ‘I have read 
of Van Camp’s in my newspaper or magazine; 
they must be good or they would not be ad- 
vertised.” 

The average retail jeweler concludes that na- 
tional advertising is of no value just because 
people have not rushed to his store and asked 
for the article advertised. If you will consult 
with the retail clothier who sells such famous 
brands as Hart, Shaffner & Marx, or Steinblochs’, 
he will tell you that out of 50 suits sold perhaps 
one or two people asked for that brand. They go 
to that store and ask to see clothes because they 
know that that store sells those clothes, and the 
clerk in showing the clothes mentions the name, 
and that helps make the sale. In other words, as 
Big Ben so well says, “The most gifted actor in 
the world would play to empty benches unless 
the people of the town were told that the actor 
was coming to town.” You must tell the people 
that you have these advertised brands for sale. 

That thought takes about a second to revolve 
in the lady’s mind, and at the end of that second 
the sale is made, and it is made quickly and sat- 
isfactorily. That is the result of national adver- 
tising, and that is the reason that the largest 
and most representative merchants in the world 
always specialize advertised goods, because the 
merchants know that advertised goods are easier 
and quicker to sell than unknown, unadvertised 
goods. 

You must remember that no advertiser can 
prosper alone. He needs the retailer. There are 
750,000 retail storekeepers in the United States. 
They are not merely indexes of the business situ- 
ation, but they are in fact, the real business 
situation, 

When the retailer feels hopeful business booms. 
Wall St. smiles, and if they feel depressed, then 
business is accordingly quiet. The wheels of in- 


dustry stop moving. In other words, they curtail 
their buying and factories run on short time. In 
short, the 750,000 retailers are the heart of 
American commerce, and anything that effects 
their well-being is worthy of the careful study 
of every business man. 

There has never been a more practical, more ex- 
tensive and more thoroughly worked-out scheme 
of community interest than the relations between 
the retailer and the national advertiser. 

National advertising is not merely advertising 
that sells goods, but national advertising is an 
educator. It brings fashions to your community. 
It teaches people what is new and what is old. 
If it were not for advertising improved lines of 
merchandise would never be known to people in 
general, 

By means of advertising their merits are made 
known in such a fashion that practically just 
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as soon as a new fashion is executed and new 
things discovered, people of every town and every 
city know about these new fashions and new 
styles. Therefore in these modern days, adver- 
tising is the greatest educator our people have. 

Advertising is not merely for the purpose of 
selling goods to people who want those goods. 
Advertising is the greatest creative force of 
modern merchandising, because it creates a de- 
mand for the article advertised. Too many mer- 
chants believe that advertising is merely to sell 
something to someone who is looking for that 
article. 

There was never a more mistaken idea. Adver- 
tising is primarily to create a desire for that 
article through the advertising, and to sell goods 
that otherwise would never be sold—to sell goods 
that the consumer had no idea of buying until 
he or she saw it advertised. In other words, ad- 
vertising makes sales. 

The jeweler who tells us that he is so well 
known that he doesn’t need to advertise—the jew- 
eler who tells us that everybody in his community 
knows him, and everybody has confidence in him 
and he doesn’t need to advertise, should refer to 
the advertising of Tiffany & Co., the greatest, 
largest and the most representative jewelers in 
the world. 

We all know Tiffany & Co., not only we here 
in the United States, but all over the world, and 
still Tiffany & Co. are advertising both in the daily 
papers of New York and in the national maga- 
zines. Surely if Tiffany & Co., with their wonder- 
ful international reputation, believe that adver- 
tising is necessary for the continuance of their 
business—surely if Tiffany & Co. believe in these 
modern principles of advertising, what jeweler has 
a right to say that he doesn’t need to advertise 
because the people of his community know him 
so well. 


Right here in the city of Chicago is the store 
of Marshall Field & Co., one of the greatest 
institutions in the world. Everybody, everywhere, 
knows Marshall Field, and still they are one of 
the biggest advertisers in the country. If Mar- 
shall Field conducted his business upon the same 
theory that some jewelers do, that say that they 
don’t have to advertise because they have been in 
the town so many years and because everybody 
knows them, then surely Marshall Field would 
not have to advertise, because every urchin, every- 
body, poor and rich, young and old, not only in 
Chicago, but all over this country as well as 
abroad, know Marshall Field. 

This reminds me of what some jewelers preach 
as ethics in the jewelry business. Marshall Field 
& Co. have one of the finest jewelry departments 
in this country—finer and more exclusive than 
the average jewelry store—and still Marshall 
Field & Co. conduct that jewelry department on 
the same lines as they conduct their shoe and dry 
goods departments. They don’t consider that 
one requires more ethics than the other. They 
don’t consider the jewelry department a_ profes- 
sion, but consider it a business just like every 
other department, and conduct it on the same 
lines. 

Still, in every Chicago daily paper you see 
Marshall Field’s advertisements. They are there 
even though he is well known—they are there be- 
cause he wants to do more business, because he 
wants, through his advertising, to sell more goods 
that otherwise could never be sold. In other 
words, through his advertising he creates sales. 

While national advertising does remarkable 
things, and while it is responsible for modern con- 
ditions of to-day, I want you gentlemen to under- 
stand that national advertising could not possibly 
exist without the assistance of the retailer. 

The question now is, are you joining forces with 
him or are you sitting back idly and expecting 
the national advertising to do really impossible 
things? I will admit that national advertising 
has accomplished really remarkable things. I ad- 
mit that national advertising has done much that 
years ago would have been impossible. I admit 
that advertising, although doing remarkable things, 
such as it has done and is doing, is still in its 
infancy. 

However, in order to develop it, in order for 
national advertising to give you the real benefits, 
the full benefits of this work, it is necessary for 
you to join forces with the advertiser. Selling 
advertised goods is easy—for to your customers, 
they are already half sold, and this saves you 
time, and your time is money. You know that the 
customer knows that when buying an advertised, 
trade-marked product, he is getting goods of 
quality and reliability. 

If the advertiser is using force of advertising 
rationally, then the advertiser and you are weld- 
ing the strongest kind of a bond, the interest- 
paying bond of what we call commercial friend- 
ship. Yoking the power of advertising, which is 
national, with the power of prestige, which is 
local, you, with the manufacturer, have joined 
two of the greatest selling forces in one well- 
balanced team. 

Invariably the success of wise advertising of 
honest goods demonstrates that the advantage lies 
with the advertised goods, and this advantage 
accrues to the manufacturer who makes them, to 
the retailer who sells them, and tc the public who 
buys them. 

Again, I say, this reminds me of a long-winded 
minister who had lectured for a solid hour on 
the major prophets. He then announced that he 
would discuss the minor prophets with equal full- 
ness. “But first of all, let me ask,” he said, what 
shall we do with Isaiah? Where shall we place 
him?” At which an old Scotchman in the back 
of the church, raised his voice and yelled, Give 
him my seat, your reverence, I’m going home.” 

Gentlemen, you are the jury in whose hands the 
future of the jewelry business lies. You, and 
you alone, can determine whether the retail jew- 
elry business shall be conducted upon broad, 
modern, original, aggressive and progressive lines, 
or whether it shall be conducted upon lines that 
are conspicuous for being antiquated and obsolete. 

You, and you alone, can decide whether the 


people of your community shall recognize in you‘ 


merely a retail jeweler, or shall recognize in you 
the exponent of all that is modern and progressive 
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~all that represents leadership in the community. 
You, and you alone, can decide whether the glory 
end pride that comes with leadership in the com- 
munity shall be yours, or whether it shall belong 
to the merchants in other lines. 

You, and you alone, shall decide whether you 
will be able to print in letters of fire on a back- 
ground of gold, the sentence, “Those who follow 
know what the leader has done, but they don’t 
know what he is going to do next.’”’ You, and 
you alone, can decide whether in your adver- 
tising, whether in your general publicity you can 
use this sentence or not. You can see it only if 
by action, if through progressiveness, if through 
originality and individuality, you show that you 
are entitled to the title of leadership, not only 
in the jewelry jine, but also as a leader in the 
business life of your city. 

The first essentials of leadership are faith, cour- 
age, energy and progressiveness, coupled with the 
full use of judicious advertising. I plead not for 
the individual, but I plead for the jewelry business 
as a whole. I plead with the fullness of my heart, 
particularly to those jewelers who have no faith, 
I plead particularly with those jewelers who be- 
lieve that some other business is better than their 
own. I plead particularly with those jewelers who 
believe that the jewelry business is different; I 
plead particularly with those jewelers who are 
always discontented, and I particularly plead with 
those jewelers who have no confidence in adver- 
tising, either local or national. 

Therefore, gentlemen, I say to you that it is 
to your interest as well as to the general better- 
ment of the jewelry trade, for you to advertise 
and to advertise judiciously—to co-operate with 
the national advertiser and show the same modern 
and progressive spirit in the conduct of your busi- 
ness as the huge department stores do in the 
conduct of theirs. 

Instead of being just jewelers, it is up to you 
to occupy the same place in the business and social 
life of your community as the missionaries do in 
regard to their relations with the people of the 
for East. Govern your business so that the people 
of the community in which you live will look up 
to you in the same spirit for new ideas, for new 
goods, for authority on fashions and for leader- 
ship in the commercial world, exactly as the 
people of the far east look up to the missionaries 
for education of the gospel of religion. 

Instead of your preaching the gospel like our 
missionaries do, it is your duty not only to your- 
self, but to the jewelry trade in general, te 
preach the gospe! of modern business principles, 
and it is up to you to preach the gospel of faith, 
courage, knowledge and enthusiasm; it is up to 
you to preach the gospel of all that is modern in 
business life. 

In other words, be a leader not only in name 
but in action, and show through your actions that 
you are entitled to the name not only of leader 
in the jewelry lines, but leader in the business 
life of the city in which you live. i. 

There is only one way that the people of your 
community will recognize in you a representative 
merchant There is only one way that the people 
of your city will recognize in you all that is 
strictly new and up-to-date. There is only one 
way that people will recognize in you the master 
of modern business, and that one way is for you 
to act atid live all that breathes and teems with 
enthusiasm; all that inspires, all that dominates, 
all that is aggressive, all that is new, all that 
national advertising represents, for there is nothing 
that is more aggressive, nothing more modern and 
more beneficial to the retailer than this very 
national advertising. 

You retailers follow the precepts and sugges- 
tions outlined by national advertising and your 
success will be identical with the success of every 
leader, whether he be a jeweler, clothier, grocer, 
or department store—your ‘success will be iden- 
tical with the success of the great national adver- 
tisers of this country. 

I appeal for more modern principles in the con- 
duct of the average jewelry store, I appeal for a 
more wide-awake spirit and for a greater faith 
in the business you have endowed your lives to. 
{ appeal for a greater faith—a greater belief in 
the cardinal principles that have made all great 
businesses what they are to-day. I appeal for a 
more thorough knowledge and study of national 
advertising, which is and which will always be 





the foundation of all great commercial structures. 

I plead with the jeweler to make advertising 
an important part of his business career, so that 
from to-day on the jewelry business will be recog- 
nized, not merely as the jewelry business, but 
as a business that leads in all that is new and 
modern and progressive—make it a business that 
will dominate the commercial world. 


‘*Relationship,’’ by Franklin N. Wood, 
Western Manager National Jewelers’ 
Board of Trade, Chicago. 


Franklin N. Wood, western manager of 
the National Jewelers’ Board of Trade, 
was called away from the convention be- 
fore he could deliver his address. His 
paper was as follows: 

In olden times when a man wished to buy mer- 
chandise on credit, considerable correspondence 
was necessary before it could be ascertained if he 
was worth the credit. This necessitated the hold- 
ing up of shipments quite frequently, and the 
buyer was often forced to undergo considerable 
inconvenience before he could get his goods. The 
information obtained by the seller was not always 
of the most reliable character, and so there gradu- 
ally came a demand for mercantile agencies. 

The first mercantile agency of which we find 
any record was established in England in 1776, 
and was called ‘The London Association of 
Guardians for the Protection of Trade.” 


The first mercantile agency work done in Amer- 
ica was following the big panic of 1837; trade 
became scattered, and credit conditions were most 
unfavorable, and it became necessary to have 
some one central source for supplying credit in- 
formation. In the year 1841 Lewis Tappan estab- 
lished an institution known as “The Mercantile 
Agency.”” In 1842 Woodward & Dusenberry es- 
tablished an institution for giving credit informa- 
tion; subsequently Bradstreet’s, and the mercantile 
agency of R. G. Dun & Co. came into existence, 
and are to-day the two acknowledged powers in 
this line of work. 

These agencies publish a book of ratings and 
issue confidential reports, usually doing the work 
more thoroughly than the seller could do it him- 
self, and also saving much time on delivery. 


When the mercantile agency became a firmly 
established institution, the merchants in various 
lines of trade agreed, if the general mercantile 
agency, covering al! branches of business, could 
obtain such good results, that special trade agen- 
cies could obtain better results for their re- 
spective trades, and so about 25 years ago there 
began to spring up various trade agencies, Among 
the pioneers was what is now known as the 
National Jewelers Board of Trade. The Board 
ha; grown from a small beginning until it is now 
recognized as the largest and strongest institution 
of its kind, in any line of trade, in the world. 

Primarily, the object of the Board was to issue 
credit reports, publish a book of ratings and do, 
collecting, but because the Board is a co-oper- 
ative institution, and not maintained for profit, it 
soon developed that its field of activities could 
not be limited to mere credit information and 
collecting, and so a fund was raised for the prose- 
cution of fraudulent debtors, and a great many 
crooks have been sentenced to the penitentiary 
through the efforts of the Board. 

The Good and Welfare Committee of the Board 
has, during the past two years, secured some 25 
convictions for violations of the stamping law. 
All of this is of utmost benefit to the trade at 
large. The Good and Welfare Committee is now 
endeavoring to compel trade definitions so that 
the manufacturer will be obliged to clearly define 
what is gold plated goods and what is electroplated 
goods, especially eliminating gold filled terms. 

Through the efforts of this committee the manu- 
facturers of silver vases and candlesticks have 
been obliged to substitute cement for the heavy 
bases instead of lead, as heretofore, so that when 
a customer picks up what is suppusedly a solid 
silver candlestick, the customer will not be fooled 
by believing that the lead weight is solid silver 
weight. 

The Board, through this committee, is endeav- 
oring to eliminate the numerous fancy names 


given to semi-precious and imitation stones, which 
are misleading, and is endeavoring to confine 
these terms to either “real stones” or “imitation 
stones.” This committee believes and recommends 
that every retailer and every jobber in the country 
should refuse.to buy an article from a dealer that 
is stamped solid gold, and that does not bear 
the trade mark of the maker and the karat stamp. 
The committee holds, and I think you will agree 
with it, that there is no such thing as solid gold 
short of 24 karat. 

This is one of the ways in which the National 
Jewelers Board of Trade is protecting the re- 
tailer, for it is putting him in a position to know 
that when he buys an article it must be as repre- 
sented, because the retailer has to stand back of 
the article when he sells it to the customer, and 
if it is not as the retailer represents it, it will in 
time mean a loss of business to him in his com- 
munity. One of the most irritating features that 
the honest retailer has to combat is unfair com- 
petition, caused by the fraudulent misrepresenta- 
tion of others, whether it be in regard to quality 
or whether it be in advertising. 

There is at present a case in New York city 
in which a man is being held for trial because 
he exhibited stones in his window marked % of 
a carat at a certain price, and when they were 
bought and weighed the stones were found to be 
only 3¢ of a carat. This same dealer would also 
mark his cards in the window, bearing diamonds, 
something like this, “3-1x1/64,” which to the in- 
telligent would mean that the stones oniy weighed 
21/64 carats. Cards were also found like this, 
“3% carats,’ which to the intelligent would 
mean that the stone weighed 3% carats, or a total 
of 1% carats, but to the average purchaser it 
would appear that the stone was 3% carats. 

I am glad to state that all of these cards have 
been cleaned out of this window, and the members 
of the Good and Welfare Committee report that 
a number of others whom they have had their 
eyes on have also had a house cleaning in regard 
to this kind of advertising. 

There is still another form of advertising that 
is being done by certain ‘mail order houses, that 
advertise in certain popular magazines, that has 
had the attention of the Good and Welfare Com- 
mittee. For instance, in the advertisement they 
will illustrate a stone as being “% carat, and the 
illustration will in effect be fully from % to a 
carat in size. 

During the past few years the National Jew- 
elers Board of Trade has instituted a new sys- 
tem of dealing with debtors who are unable to 
meet their obligations. This system is based upon 
the principle of friendly adjustment, and where 
fraud, with its various complications, has not en- 
tered. We find that this plan works out, not 
only the salvation of the debtor, but the cred- 
itor as well. We are teaching the creditor instead 
of turning over his weak and tottering accounts 
to individual lawyers and unscrupulous collection 
agencies, to give them to the Board, then, if we 
find that the debtor is honest and has a chance 
to continue business and pay off his indebtedness, 
the Board will send its representative to take 
inventory, go over his books and find the cause 
of his trouble. The Board will then recommend 
to the creditors either an extension of time or a 
general compromise. In most instances this averts 
a bad failure. The creditors receive a_ better 
settlement, and the debtor is allowed to proceed 
unhampered in his business. This method of ad- 
justment is of inestimable value to the honest, 
solvent merchant, for the reason that it prevents 
large stocks of merchandise from being thrown 
on the market and sold at a low price, thus com- 
pelling unfair competition with a man who is 
striving to make a living out of his business, 
and who is endeavoring to make a_ reasonable 
profit on his merchandise, 

The motto of the Board is “To Promote the 
Welfare of the Jewelry Trade,” this means the 
retailer as well as the wholesaler and the manu- 
facturer, and much has been done toward better- 
ing conditions and towards the perfection of 
friendly adjustment between creditors and debtors, 
and the retail jeweler, as well as the manufac- 
turer and wholesaler, recognizes now more clearly 
than ever, that it pays to thoroughly co-operate 
through a medium that is efficient, especially 
when such a medium is a co-operative institution, 
and not one maintained for profit. 
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** Roberts Memorial Fund’’ bv August 
Loch, Chairman, Pittsburgh, Pa. 

August Loch, Pittsburgh, Pa., was an- 
other speaker. He outlined a plan to raise 
a fund in honor of the late Steele F. 
Roberts. 

Mr. Loch began by telling the members 
at the convention how the fund was es- 
tablished through a suggestion made by 
John A. Abel, of New York, the day of 
the funeral of Steele F. Roberts, who died 
in Pittsburgh, Pa., Feb. 9, 1913. His re- 
marks were extemporaneous. Among other 
things, he pointed out the reason why the 
fund was organized and set forth its ob- 
jects as stated in the letters of incorpora- 
tion published in last week’s issue of THE 
Jewevers’ Crrcutar. He laid particular 
emphasis on how the income from such a 
fund can be used to splendid advantage in 
protecting the rights and interests of the 
jewelers of the United States, a plan that 
was frequently advocated by the man 
whose name the memorial fund bears. 

He paid the memory of Mr. Roberts 
honor for the reason that Mr. Roberts was 
a man who, during his lifetime, did much 
to help others establish a record of fidelity 
in the jewelry trade and to merit the confi- 
dence of the public by honest business 
methods and honest business relations. He 
asserted that the fund would establish a 
twofold purpose. It would perpetuate the 
memory of the distinguished member of 
the organization now dead and establish 
his desire for a complete regeneration of 
the jewelry trade to the advantage of all. 

He also spoke of the success of the 
movement to date, and led up to what 
brought about the organization of the en- 
dowment fund according to the laws and 
regulations of the State of Ohio and under 
whose laws the McKinley Memorial Fund 
was so judiciously managed. 

In conclusion Mr. Loch spoke as fol- 
lows: “While small in stature, I feel much 
smaller in stepping into the shoes of one 
who was so large in the hearts of all of 
us as to command such respect after death, 
and to say anything that would add to his 
glory or give him any immortality I feel 
that the mantle should have fallen on one 
who would be more able to speak. 

“T am not an orator and do not pose as 
such, but please permit me to say that the 
mind would be weak and the intellect poor 
indeed that could not give utterance to 
some sentiment at a time like this. 

“If Steele F. Roberts has done so much 
for us, can we not do something in the 
way of his memory so that it may encour- 
age those coming after us to greater efforts 
and give them to understand that what 
good men do lives after them. 

“IT personally feel that he taught me all 
| know but not quite all he knew. When 
he told us at one time our pasture fence 
was down and that there were wolves in 
the fold, I could not understand then—it 
was in reference to those who deceived the 
public with goods marked one thing and 
representing another. 

“The mainspring of his heart was set 
upon the dial plate of time to strike an 





alarm at the moment his followers seemed 
to be ready. ; 

“In conclusion permit me to say that at 
the time the dark angel of death calls upon 
each one of us to render our last account 
may it be crowned with the glory that 
marked the last hours of Steele F. 
Roberts.” 

When Mr. Loch had finished speaking 
the convention rose for one minute in 
silent memory of Steele F. Roberts. A 
full-sized photograph of the late Mr. Rob- 
erts was presented to his widow. A col- 
lection for the Roberts Memorial Fund was 
made from the State chairman. 


‘‘Banking and Currency Reforms,’’ by 
John V. Farwell, President National 
Citizens’ League, Chicago, 111. 

John N. Farwell delivered the following 
address: 

The National Citizens’ League for the Promo- 
tion of a Sound Banking System, with which I 
happen to be connected, began two years ago a 
campaign of education to arouse the business 
men of the country to the necessity of a change 
in our banking and currency laws. 

Everyone admitted that the system had broken 
down in previous panics, and that it was nec- 
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essary to do something. Bankers and experts had 
always been unable to agree as to what the proper 
remedy was. The Canadian banking plan and 
various foreign nations 


central banking plans of 
had, at different times, been suggested, but it 
was impossible to bring the bankers or business 
men to agree on any of them as being adapted 
to the special conditions’ and business habits pre- 
vailing in this country. 

We, therefore, at the start, simply announced 
a set of principles, and asked for legislation along 
the lines outlined in them at the very earliest 
possible moment. These principles were: 

1. Co-operation, not dominant centralization, of 
all banks by an evolution out of our clearing 
house experience. 

2. Protection of the credit system of the coun- 
try from the domination of any group of finan- 
cial or political interests. 

3. Independence of the individual banks, na- 
tional or State, and uniform treatment in dis- 
counts and rates to all large or small. 

4. Provision for making liquid the sound com- 


mercial paper of all the banks, either in the form 


of credits or bank notes redeemable in gold or 
lawful mone; 


5. Elasticity of currency and credit in times 
of seasonable demands and Stringencies, with 
full protection against overexpansion 

6. Legislation of acceptances of time bills of 
exchange in order to create a discount market 
at home and abroad. 

7. The organization of 


1 


better banking facilities 


with other countries, to aid in the extension of 
our foreign trade 

We never had any bill of our own, and have 
not now. It is simply our purpose to have these 


sound principles incorporated in some bill and 
do our best to educate public sentiment up to 
the necessity of passing it 

Partly, at least, as a result of our agitation, a 
banking and currency bill is now before Con- 
gress, and all classes of people are demanding 
action along sound lines. The bill in many re- 
spects conforms to the principles which I have 
just stated, laid down by our League at the be- 
ginning of the campaign. 

As most business men have not had time to 
keep up with the progress in this legislation, and 
some seem to have read but little on the subject, 
I am going to give a rough synopsis of the bill, 
with a short statement of what seems to be the 
good points in the bill and what are its defects. 

I will also explain, briefly, how the bill, if 
amended along the lines suggested, would work 
when it is in operation. 

The bill provides for what is called a Federal 
Reserve Board, to consist of the Secretary of 
the Treasury, the Secretary of Agriculture and 
the Comptroller of the Currency, all ex officio 
members. In addition thereto four members are 
to be appointed by the President, by and with 
the advice and consent of the Senate, one of 
whom at least must be experienced in banking. 
One shall be designated as governor and another 
as vice-governor 

This Board has the following important powers: 

(a) To examine the accounts, books and affairs 
of each federal reserve bank to be established in 
Various sections of the country. 

(b) To require, or on application to permit, a 
federal bank to rediscount the paper of any other 
federal reserve bank, under conditions properly 
safely guarded 

(c) To suspend for a period not exceeding 
30 days and to renew such suspensions for periods 
not ito exceed 15 days any and every reserve re- 
quirement specified in this act. 

(d) To supervise and regulate the issue and 
retirement of federal reserve notes. 

(e) To reclassify the existing reserve and cen- 


tral reserve cities. 

Other powers given it are unimportant. 

An organizing committee, consisting of the Sec- 
retary of the Treasury, the Secretary of Agricul- 
ture and Comptroller of the Currency, shall have 
the power to organize not less than 12 federal 
reserve districts, in each of which there shall be 
a federal reserve bank. These districts. are laid 
out, as far as possible, according to existing trade 
conditions, 

Every national bank located in a district 1s 
required, under penalty of losing its charter, to 
subscribe within a year to the capital stock of 
the reserve bank in that district to an amount 
equal to 20 per cent. of its capital, one-half to 
be paid in and the other one-half to remain a 
liability, subject to call. 

A very fair and ingenious plan is provided for 
the election of nine directors of each federal re- 
serve bank, one-third of which will consist of 
bankers, one-third of men representing the various 
business interests and selected by the bankers in 
the district, and the other one-third of the total 
of nine to be appointed by the federal reserve 
board. These directors have the power to elect 
their own president, vice-president, cashier, etc., 
and to conduct the regular business of the bank. 
The federal reserve board selects a federal agent 
from its three appointed directors to supervise the 
affairs of each federal reserve bank, who shall 
also be chairman of its board. 

The earnings of these federal reserve banks are 
divided as follows: Shareholders shall be entitled 
to receive cumulative five per cent. dividend, and 
after providing for the accumulation of a surplus 
of 20 per cent the balance of the profits are to 
be divided 40 per cent. to the banks and 60 per 
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cent. to the Government, which 60 per cent. is 
to be used in retiring Government bonds. 

State banks can come into the system either on 
becoming national banks or conforming to the 
provisions required of national banks in localities 
where they operate. 

Each federal bank will re-discownt notes, com- 
mercial paper, bills of exchange, etc., offered by 
member banks, provided they have not over 60 
days to run, If the cash reserves of federal 
banks are over 331-3 per cent., they can, under 
certain conditions, discount paper having not more 
than 120 days to run. Such paper is, of course, 
endorsed by the bank asking for the re-discount. 

It also has various other powers, such as to 
deal in gold coin, bullion, United States bonds, and 
bonds issued by any State, county, district or 
locality, to buy and sell bills of exchange, and 
establish a minimum rate of discount in each 
district, and with the consent of the Federal Re- 
serve Board to open and establish agencies in 
foreign countries. 

The Government also is to be a depositor in 
the various federal reserve banks. 

In order to get working funds beyond the cap- 
ital stock, a change in the reserve requirements 
of all the member banks (after three years of 
gradual adjustment) has been made, so that the 
country banks must keep 5 per cent. of their 
original 15 per cent. in their own vaults, 5 per 
cent. with the federal banks, and 5 per cent. in 
either their own vaults or with the federal banks, 
in the reserve city banks the reserve require- 
ments are reduced from 25 per cent. to 20 per 
cent.. of which 10 per cent. shall be kept in their 
own vaults and 10 per cent. with tne federal re- 
serve banks. The central reserve cities are prac- 
tically on the same basis as the reserve cities, 
although both of these classes of banks have op- 
tions as to keeping more in their own vaults and 
less with the federal banks, if they desire, pro- 
vided they do not keep less than 5 per cent. with 
the federal reserve bank. 

Recent amendments to the bill have provided 
for an advisory board, equal in number to the 
number of federal reserve banks, each bank elect- 
ing its own member, such board meeting at least 
four times a year in Washington, and giving ad- 
vice to the Federal Reserve Board on all impor- 
tant matters, 

This is a brief outline of the system as pro- 
vided for in the bill. You can readily see that 
its object is to accomplish what we originally de- 
sired to accomplish under our seven principles, and 
I believe it will be fairly successful in so doing. 

The good points of the bill are: 

1. The reserves are mobilized so they can be 
used in any part of the country where they are 
needed. 

2. A discount market is established, making the 
real basis of our reserve national commerce and 
not national speculation. 

8. An elastic credit and currency system are 
both provided, which will be responsive to the 
needs of business and can be held in check 
against overexpansion. This is accomplished by 
making liquid the good short time commercial 
paper of all the banks, and allowing a bank to 
withdraw its free balance with the federal bank 
either through the medium of checks or of re- 
serve notesy according as its customers need one 
or the other. 

4. It permits the establishment of foreign banks 
and foreign branches, so we can do a larger im- 
port and export business without paying the large 
toll to the banks in London which we have been 
doing year after year without any diminution. 

We certainly ought to have hrains enough, and 
we are certainly big enough, to stop paying this 
enormous tax on business to other countries. 

Three defects of the bill, as I view them, are: 

1. Not having a provision that of the four ap- 
pointees of the President to the Federal Reserve 
Board at least two should be men who have had 
large banking experience. * * * 

2. The large number of federal reserve banks. 
These should not exceed six in number; the 
larger the number the more intricate the system 
and the more difficulty in working it. It is al- 
ways much more difficult to harmonize 12 differ- 
ent institutions than it is to harmonize six, and 
it is certainly absolutely necessary at all times 
that all banks shal] work in harmony and with- 
out any unnecessary friction. * * * 


3. The radical change in reserve requirements 
and distribution. 

It can be broadly stated that the approximate 
amount of cash held by the national banks is 
$930,000,000 The total amount of deposits is 
about $7,000,000,000. Under the reserve re- 
quirements outlined in the bill it will be neces- 
sary to carry in cash at least $35,000,000 and to 
carly practically with the federal reserve banks 
an equal amount, making in all $1,070,000,000. 

There is also an additional amount, which the 
country banks must carry in their own vaults, or 
with the federal banks, amounting to about $185,- 
000,000, making a total of $1,250,000,000. In ad- 
dition to this, they will be obliged to pay in 
$100,000,000 in cash as capital, which would 
make an approximate grand total of $1,350,000,000. 

As they have only $930,000,000 in cash, it is 
obvious they are short about $400,000,000, and 
that the banks will have to obtain some of their 
balances in the federal reserve banks from re- 
discounts or by reducing outstanding loans, and, 
correspondingly, their deposits. 

The first alternative would add to the cost of 
doing business in the country, which means the 
“cost of living,” by the difference between the 
2 per cent. the banks now pay for bank deposits 
and the rate of re-discount which would be 
charged by the federal reserve banks, say, 5 per 
cent.—the difference being 3 per cent. on, say, 
$400,000,000, or $12,000,000 a year., 

The second alternative would produce a con- 
traction of credit to the amount of $400,000,000, 
bringing about a curtailment of business and 
financial loss to a great many people. 

Either alternative is, therefore, most unfortu- 
nate. 

Our League has, therefore, suggested that the 
reserve requirements be changed, the country bank 
reserves being reduced to 12 per cent., the reserve 
city banks to 18 per cent., and the Central Re- 
serve Cities remain at 20 per cent., as provided 
for in the bill. This would reduce cash require- 
ments by about $150,000,000, * * * 

Under the new system, any bank belonging to 
any district which needed to extend credit to its 
customers, in times of distress or general lack 
of confidence in the future, could readily do so 
up to the limit allowed by law, because it would 
go to the federal bank and get ‘ts sound ccm- 
mercial pape: rediscounted for that purpose. If 
any of its customers desires currency instead of 
credit, it could obtain currency at the federal 
reserve bank in the same way. * * * 

In concluding these remarks on a dry but vital 
subject, I trust I have gotten the business men 
sufficiently interested to do their part in getting 
their particular congressmen and senators to act 
along right lines at this session of Congress. It 
is of immense importance to every one of you, as 
individuals and as business men, to your cus- 
tomers and to your employes. 

To my mind, it is more important than the 
tariff, as it affects every man, woman and child 
in the country. I earnestly hope you will find 
time for taking such action, 

“Effects of Guarantees,’ by Mack A. 
Hurlbart, Ex-Pres. A. N.R.J.A., 
Fort Dodége, Ia. 

Another speaker was an ex-president of 
the national association. He talked on 
“Effects of Guarantees,” saving: 

The long time guarantee to me is a relic of 
past ages, and like a piece of obselete machinery 
should be cast on the scrap heap. It was a logical 
and natural outgrowth of that old Latin legal max- 
im, “Let the buyer beware,” and as such was really 
serving a purpose in marketing new and untried 
goods during a time when discovery and invention 
were coming forth by leaps and bounds. It was 
fathered by the customer’s fear of deceit, and 
mothered by the merchant in his anxiety to make 
his sale. It was born at a time when real in- 
tegrity in business was practically an unknown 
quantity, and the day of business honor was like 
the automobile—undreamed of. 

Now, for a merchant to sell simply time guar- 
antees instead of merchandise of quality, backed 
by a record of fair dealing and self respect, is 
suicide for the man who is ambitious to build 
his business on a firm foundation. In the first 
place the pschyology of the thing, during the pres- 
ent day of widespread business confidence, is 


The situation has changed since the time 
guarantee first saw light, and instead of being 
a help to a sale is rather a detriment, as it 
unconsciously implies to the mind of the customer 
a doubt as te the quality of the goods offered, 
and to a right thinking jeweler injures his self- 
respect. by forcing himself to mortgage his future, 
to make a 30 cent profit. A merchant should so 
live and so conduct his business as to throw about 
it an individuality and reputation for unquestioned 
reliability. Then hé will have no use for a time 
guarantee, as he and his establishment will be 
accepted as of more worth behind the goods than 
the manufacturer who is really unknown to the 
customer. Such a man can stand pat and tell the 
doubting customer to take his word or go else- 
where to be cheated. 

The time guarantee is the bulwark of the 
faker and the joy of the gold brick artist. A 
jeweler who uses for his head salesman the time 
guarantee has a wrong conception of what a true 
jeweler and salesman is. And it will be short 
shrift for him, for his time guaranteeing, crooked 
mail order and fake store competition will soon 
have him whipped to a frazzle; he cannot expect 
to beat them at their own specialty of the time 
guarantee game. 

To me this time guarantee is the worst canker 
spot in the whole jewelry trade, unless it would 
be the very lax system of credits which prevailed 
so long. This latter condition can and is being 
rapidly bettered, due to a more scientific handling 
of credit education. If one stops to think, the 
guarantee weakens the standing of the whole trade 
in the mind of the public. We will take two 
jewelers in the same community handling identi- 
cally the same article, for instance, 12-pennyweight 
knives. One of the jewelers guarantees his to 
give absolute satisfaction, and the other guaran- 
tees his right off the bat, to wear and give per- 
fect satisfaction for 25 years, when he knows, if 
he knows anything, that $4 or $5 retail cannot 
possibly put silver enough on them to last more 
than six or seven years at the best. Both appar- 
ently merchants of good standing in the commu- 
nity; the public has no reason to doubt the 
word of one more than the other. The public 
naturally patronize the guarantee fiend. In about 
six or seven years they discover that they have 
purchased a guarantee instead of the quality they 
expected. Then they condemn the whole jewelry 
trade; the honest merchant suffers with the faker, 
and the worst of it is after that, in buying guar- 
antees they go to the faker because he gives a 
still better guarantee, Naturally one would think 
that he would then go to the jeweler who first 
guaranteed satisfaction, but he has lost faith in 
the craft as a whole. 

You are all familiar with a well-known brand of 
silver plated flat ware, the quality of which no 
one doubts, and it is only the method in mar- 
keting to which I take exception, This brand is 
advertised to the general public in our leading 
popular magazines; to we jewelers in our trade 
journals, and to the hardware dealers in their 
journals, as being guaranteed for 50 years. As 
far as the dealers are concerned it amounts to 
nothing, but when the public is educated to a 
50-year guarantee on silver plated flat ware, God 
pity an honest jeweler. It may be the highest 
quality and best wearing plate ever on the mar- 
ket, but your “Uncle Dudley’ would lose the 
sale before he would back it for 50 years. In 
fact, I would not mortgage my future and that 
of my unborn children for 50 years if it was 
24-carat gold all the way through and half way 
back. 

Another bad thing about a time guarantee is 
that it is the cornerstone of most of the fraudu- 
lent advertising that the jeweler has to contend 
with. And it has been my experience, and I 
believe you will find it the same, that the mer- 
chandise advertised with the longest guarantees, 
usually turns out to be the biggest “lemon in 
the orchard.”’” Here are a few samples of time 
guarantee ads, clipped at random: “Six highest 
grade solid silver-plated Al teaspoons, guaranteed 
20 years; send 60 cents in stamps.” I presume 
the guarantee refers to them being tea-spoons and 
not horse blankets. “Piano playing taught by 
mail so you may become master of the instru- 
ment in one hour in your own home.” God pity 
the neighbors and Paderewski. Then there is 
guaranteed socks, six months. My wife got tired 
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of darning mine, got to damning them and then 
sent off and got me some. Here was a mail 
order proposition that was all right. I wore one 
pair of those socks steadily for six months with- 
out taking them off. I felt honor bound not to 
wear this pair beyond the guarantee limit, so 
took them off, and there was not a hole in them. 
I stood them up on our piano to use as a pair of 
vases. One day my wife accidently knocked one 
onto the floor and it broke into 1,000 pieces. I 
immediately sent it in and they promptly sent 
me a new pair. The socks were good and so was 
the guarantee. 

I have heard the pros and cons of the time 
guarantee discussed and cussed from barroom to 
attic, in every hotel at every convention I ever 
attended, and they all wound up by getting down 
and centering on watch case guarantees in par- 
ticular. Now, way back in 1840, or about the 
time James Boss secured the first patents on 
making a filled case, when people knew nothing of 
so-called filled goods, plated goods, as known 
were but the short-lived fire gilt. So they had 
never known of anything of serviceable wear ex- 
cepting solid gold or solid silver. Combined with 
this old saw of ‘“‘Let the buyer beware,” was the 
lack of knowledge and confidence of the buying 
public, always natural toward a new and untried 
product. This is where the long-time guarantee 
came, into its own, and had a needed, real and 
legitimate service to perform. Otherwise the 
product could never have been marketed. It also 
served as salesman for the silver-plated industry, 
and understudied for plated jewelry and clocks at 
the same time. 

Now, this young long-time guarantee, was a 
thrifty and energetic hand, and after he had been 
on the job for a time he began to grow until, 
up to a few years ago, he became about the 
biggest thing in the jewelry business. But like 
some other prosperous individuals, he become 
overly confident in himself and began ‘double 
crossing” his customers, and finally wound up as 
sort of an all ’round crook. From that day he 
took the “toboggan” and has been going down 
ever since, and at no far day there will be a big 
splash and our long-time guarantee friend will 
sink, and stay sunk. 

Now, as to some of the arguments against the 
abolishment of the case guarantees. One of the 
commonest is, we could never sell them without it. 
I rise to inquire how do you manage to sell 
other lines that have no time guarantee? You 
sell them backed by your own knowledge of the 
business, and a confidence in the various makes 
born of your own experience with the various 
lines. A man who cannot sell his goods on this 
basis will never become a Tiffany, and what he 
needs is backbone, large doses of nervine and 
less jewelry store. Another as weak an argu- 
ment is: What about the cases we have already 
sold? They cry in a tearful voice that as soon 
as the time guarantee is eliminated we will all 
be up against it, and the case makers will give 
us the horse laugh, and the whole jewelry fabric 
will come tumbling about our ears. Now such an 
argument is peurile. In the first place, the sudden 
eliminating of the guarantee would not be retro- 
active, that is, the makers could not repudiate 
the guarantees already made on the market and 
stay in business a month. Not only that, but 
from what I know, the present makers have no 
such intention, and estimate that if it should go 
into effect to-day it would take from 20 to 25 
years to clean up the cases already in the hands 
of the wearers. In my 28 years in dealing with 
firms whose guods have no time guarantee at all, 
I must state that I have never received any treat- 
that would inspire such lack of confidence in our 
manufacturers as indicated in this argument. In 
fact I have found it the reverse. Now, the com- 
ing 20 years before our old cases are cleaned up 
that our customers are now carrying, will give 
us a chance to see whether a maker still makes 
good on the old one or not. Another thing about 
about the makers repudiating the old guarantees, 
in case they did it would be business suicide for 
the firm attempting it. 

Our present makers are not the only people 
who could make cases in a pinch, and in case of 
repudiations, new capital would be forthcoming 
to start new factories, and so_ self-preservation 
and the natural Jaw of trade and supply and de- 
mand answers that argument. Filled watch cases 


will always be in demand, time guarantees or not; 
there will always be a source of supply and a 
“man behind the gun’ to shoot them at you. Now, 
I am not a case manufacturer, and in this I 
have simply, as a jeweler, answered some of the 
arguments that 1 have heard jewelers put forth. 

Now, as to how the jeweler keeps batting his 
own business in the head with a club. There is 
the customer, you all know him, who carries a 
case right up to the time limit and edges in a 
little ahead of time in case it is slightly worn, 
and insists on a new one. And the jeweler falls 
for it, and instead of getting busy and attempting 
to catch a sale, grins like a pig at the fair and 
assures the customer he will get him a new one, 
and sometimes makes a trade and gives him a 
modern smaller size. In any other line, outside 
of the jewelry business, let a man get 15 or 20 
years’ service out of an article, and he veuer- 
ates it, goes around bragging about it, and places 
it in the sacred archives with the other family 
heirlooms. Sometimes a customers is so un- 
fortunate as to get a case that he sees is going 
to wear over the time limit, or possibly the size 
or style don’t suit him, and he immediately gets 
busy with a piece of sandpaper has his horse step 
on it, and thus creates another ‘“‘modern antique.” 
The jeweler immediately fixes him all O. K. for 
another 20 years, and if the jeweler and customer 
both live, this sandpaper and exchange business, 
like the brook, “‘will on on forever.’ There is still 
another kind among our chumps, he is the one 
when a customer brings in his watch to have it 
set, immediately gets busy with eye-loupe and 
goes looking at the case as though it had broken 
the 10 Commandants, and finding a place where 
some fly had stubbed his toe, immediately begins 
with tears in his eyes and a quaver in voice to 
beg his customer to let him replace his case with 
a 15-year one, since it is beginning to wear off 
and he has only had it 14 years and a half. 

This is the species of a jeweler who wonders 
why his watch sales are so poor and his repairing 
so good. Another bad thing we bump into is the 
folly of giving a man working in a sand pit, or 
the engineer among his grease and cinders, a 
regular condition of emerypaperism, the same guar- 
antee of time protection as we give the lawyer or 
the clergyman, with their silk-lined, chamois-lined 
pockets and _ carefully manicured hands. 

After what I have said this afternoon, some 
may wonder if one should give the customer any 
time protection at all. I certainly do, but believe 
in ‘“‘sidestepping’”’ the exact time. 

Follow the golden rule in every transaction with 
your customer. Put yourself in their places, re- 
alizing that there is an implied confidence in you 
shown by their selecting to come to you for goods 
concerning which they well realize they are power- 
less to judge as to quality. Create an individuality 
and personality for your store, which the public 
is bound to respect. Some may say a business on 
this plane is an impossiblity in their community, 
because it is a bed of price cutters. 

This is the best place on earth to build up con- 
fidence. An honest man would show up there like 
a lighthouse in a fog. The jewelry business is the 
biggest confidence game on earth, for without the 
confidence of your community you will be depend- 
ent on guarantees as long as you live. Any man 
who thinks they cannot run on this basis I would 
advise to quit and run a peanut stand, as that 
requires neither confidence or long-time guarantee. 
One may be strictly honest and yet not be fair. 
Circumstance governs a case of this kind, but 
fairness is one of the best methods in gaining con- 
fidence. Run your business like a bank. Money 
back on new goods on every complaint, whether 
just or unjust in your sight, remember your cus- 
tomer is not a jeweler and has a different view 
point, and what may seem eminently fair to them, 
may seem to you, as a jeweler, robbery or unmiti- 
gated gall. But don’t give them the chance to 
throw stones at your methods. You can judge 
your own feelings as to about how a person feels 
about going back for a refund or with a complaint 
after a purchase is made. The average person 
hesitates a long time before he gets his nerve up 
to go back, unless it be a very grevious fault, 
and I feel safe in saying that not one in 20 who 
feel they have a complaint, come back and give 
you a chance to make good. 

So the merchant should consider it a favor 
when a customer gives him a chance to square 


himself. It is better to throw faulty pieces of 
goods in the scrap or refund the cash, and do it 
with a smile, rather than to further embarrass 
your customers. Consider it an opportunity to 
make a booster instead of a knocker for your 
business. If they ask, “How long will it wear?’ 
come back with, ‘That all depends on what care 
it receives,” but I guarantee it to give you sat- 
isfaction, and any time you feel dissatisfied bring 
it back and get your money. Then, if they do come 
back, smile and keep your word. Do not allow 
a customer to doubt your word or the word of a 
clerk, If a customer gives you the leery sneer, 
and seems doubtful when you are giving him good 
advice, let him go elsewhere to get his misrepre- 
sentation, a thing this class of people are usually 
looking for, or at least what they usually get. 
Some people are so dishonest themselves that they 
cannot bear to trust anyone else. You will usually 
find them carrying 21-jewel engineer special 
watches. The old time guarantee machine that I 
used when I started has been on the scrap heap 
so long that I couldn’t recognize it if it sneaked 
into the back door. 

Now, these are a few reminders for building 
up confidence; they are not original, but I know 
by experience that they will work and are used 
by successful concerns. Now confidence is the 
antidote for the long time guarantee. It is lack 
of confidence that brought the long time guarantee 
into being. 

Be the doctor and not the patient in your own 
store. What respect would you have for a doctor 
who allowed his patients to tell him what to pre- 
scribe for them? What confidence in a lawyer 
who allowed you to tell him how to conduct his 
case? Cheer up and brace up. Is not the jewelry 
business as much of a profession as that of either 
the doctor or lawyer? Does it not require as 
much intelligence, skill and time in preparation as 
either of these? And last but not least, does it 
not require for success an equal share of the 
public confidence? Confidence is born of an 
earnest desire to be honest with yourself, for “‘Be 
true to thyself and it follows as night and day 
that thou canst be untrue to no man.” 


‘The Clock, Its Evolution and History,’’ 
by J. J. Busenbenz, Chicago. 


J. J. Busenbenz was on the program to 
deliver an interesting lecture on “The 
Clock, Its Evolution and History.” His 
speech was read by the secretary as 
follows: 


There probably never has been a subject in the 
entire realm of mechanics so fascinating and so 
universally interesting, as the clock, and _ in- 
struments for measuring time. From the early 
days of the Chaldeon shepherds, many centuries 
before the Christian era, down to our present day 
precision and astronomical clocks, no device has 
ever ranked with so much importance to human 
welfare, or has been so intimately identified with 
every act we do and every plan we make and 
execute, as the clock. Truly and unquestionably 
the regulator of all our social, political and eco- 
nomical affairs, for without the clock a condition 
of chaos would prevail that would permeate every 
artery of our civilization. Our industry and 
economical standards would at once become de- 
moralized; therefore it is evident that practically 
with the birth of our civilization there came co- 
incident thereto the first conception that time 
and means for measuring time were factors that 
must go hand in hand. 

Early civilization was at first content with the 
simple measure of the length of the sun’s shadow, 
this brought forth the sun-dial, the most ancient 
of all time measuring instruments, an instrument 
so simple that it never called for repairs or renew- 
als, a condition the ancient retail jeweler would not 
stand for. Something must be done to further 
the interest of the business and keep in touch 
with the customer, Even in those early days he 
was just as ambitious to maintain a friendly com- 
mercial relationship as he does at the present mo- 
ment, and on the pretext the sun-dial would not 
measure the time during the night, neither could 
it be used on gloomy and cloudy days, he early 
conceived other ways and means for measuring 
time. But let it be said that this early dissatis- 
faction of our ancient brother jewelers we may 
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attribute the foundation of the science of hor- 
ology and the keystone to our present magnificent 
organization fully exemplified in this great gather- 
ing, and I am most pleased to say that the spirit 
that moved our brother is here with us to-day, 
we are not content or satisfied until perfection 
and accuracy has been achieved. This we can 
fully appreciate by taking an occasional retro- 
spective review of the situation, an occasional 
comparison of the past with that of the present: 
therefore it may be of interest to the practical 
jeweler, and without going too much into tech- 
nicalities, array a presentation more on_ the 
lines of a historic review of the evolution of the 
clock, the means and methods by which it was 
brought about has always been a matter of pro- 
found interest to our present generation. 

How striking this evolution must appear in 
concurrence with the past! Take your imagination 
back to the days of the Roman forum, when the 
chariot race was timed with an hour glass, or on 
the stadium at Athens, when races were timed 
by a clepsydra or water clock. Compare these 
instruments to the present day stop watch split- 
ting the seconds into fractions, think that this 
splendid achievement came about principally be. 
cause our ancient brother jeweler was dissatis- 
fied. Even our mediaeval scientists used the 
pulsation of the human heart as an instrument, 
with our modern precision and _ astronomical 
clocks keeping time within a few seconds in a 
year. 

You ask what were the means by which this 
remarkable result was brought about, from the 
transition of the sun-dial to our modern chro- 





of the vital organs with which it operates with 
synchronous action. It would seem then that 
inasmuch as gear trains and escapements of both 
types of clock movements have reached in our 
present day clock construction a condition of 
almost ideal perfection, both in its mechanical and 
functional features, exemplified and proven by 
years of actual practise, these ideal conditions 
exist to-day only in the pendulum weight clock 
operating for a period of one week at the most. 
In which all new factors of resistance have been 
properly taken into consideration, and the weight 
used calculated accurately to overcome this re- 
sistance with sufficient surplus power only for the 
maintenance of uniform impulses, 

This ideal condition also exists in the 24-hour 
lever movement, and is obtained by the employ- 
ment of a long going spring in which only a 
relatively small proportion of the actual power 
stored in the spring is used. By this method 
uniform impulses are imparted to the balance by 
reason of the comparatively uniform pressure of 
the spring. Under such ideal conditions almost 
perfect timepieces have been commercially manu- 
factured in large quantities by most of our cele- 
brated clock manufacturers throughout the coun- 
try, but extends to every civilized portion of the 
world, in other words, we have taken from the 
old world the art of manufacturing time measur- 
ing instruments and brought them to a state of 
commercial perfection beyond all expectations, 
thus it will be seen that this ideal perfection 
has been realized only in the eight-day pendulum- 
weight clock and the 24-hour spring lever clock, 
and in some cases in the eight-day spring 


modern, of the various means and efforts made 
from time to time to bring these ideal conditions. 

Without question the establishment of an equal 
pressure at the escape end of the clock, having in 
view increasing periods of running without  sac- 
rificing accurary in time, was the ideal aim of 
the craftsman in this art. The time allowed for 
me has been short, I may, however, at some 
future time present this interesting matter to 
you in another form, and from which you may be 
able to gather some interesting data that will be 
of more practical interest, for the simple reason 
that many of the things tried were of the pioneer 
nature and far ahead of their time, but if in- 
corporated into the present state of the art may 
be of an immense value applied to the modern 
practise, 

Entertainment Features. 

In addition to the serious part of the 
program a fine entertainment has been pro- 
vided. This evening the American Music 
Hall was bought for the use of jew- 
elers only, and a fine vaudeville bill was 
provided, interspersed with local hits. 
Wednesday afternoon the large _ steel 
steamship Theodore Roosevelt, one of the 
largest and finest excursion steamers on 
the Great Lakes, will take the visiting dele- 
gates for a ride on Lake Michigan, return- 
ing at 10 p. Mm. Supper will be served. 

Thursday afternoon the ladies will be 





nometer, covering a period of 4,000 years of 
owr world’s history, during all this time prin- 
ciples involving clock construction have been tried 
and tested and rejected or retained, you want 
to know just what part they have played in the 
development of the art and science of horology. 

Along these lines let us first classify the clock, 
not in the chronological order of its evolution, 
but rather on lines of fixed horological princi- 
ples, involving modern clock construction. It 
will be found upon a careful examination along 
these lines that the fixed principles have drifted 
down through well defined channels crystallizing 
in two distinct types of movements, namely the 
pendulum and the lever clock movement. Both 
of these types have peculiarly their advantages 
and disadvantages, and for more than 200 years 
both have struggled for commercial supremacy, 
while neither type at any time during the history 
of the art has taken any decisive lead, each though 
fulfilling a demand and a usage characteristical!ly 
its owh by virtue of meeting conditions widely 
at variance with each other. Admitting this con- 
dition to be a fact some logical explanation should 
be brought forward respecting its existence; in 
doing so we enter the dynamical field of hor- 
ology, a field of the most vital importance. to 
both types of clock movements, a field in which 
improvement and achievement has been for some 
reason or another exceptionally limited, and from 
which apparently little hope of relief was ex- 
pected, notwithstanding the years of indefeatable 
toil and effort to bring about the establishment 
of uniform impulses at the escapement So ab- 
solutely essential for correct timekeeping in 
either type of clock movements, this, until quite 
recently, was for generations considered by hor- 
ologists as practically unattainable. 

As a matter of incorporating this condition in 
clock movements it was never’ taken = as 
seriously as it should have been, bearing in 
mind that it is to the clock what the heart 
action is to the complex human system, and is 
just as fatal when out of harmony with the rest 
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pendulum clock. From a commercial standpoint 
the weight pendulum has many disadvantages in 
the matter of its transportations and installation. 
Therefore the ideal clock, from the commercial 
standpoint, has been the spring pendulum clock 
and the 24-hour lever type. The variable pressure 
in spring tensions has materially operated against 
its timekeeping properties, which is more evident 
in the long period lever clocks, therefore for over 
200 years attempts have been made to increase 
the going period, with one winding of both types 
of clock movements. Attempts to control the 
initial powers have been many and interesting, but 
my time is too short to enumerate them in this 
address. 

Remontore trains and the fusee was the nearest 
attempt in establishing this condition. In Remon- 
tore trains a release mechanism» was essentially 
required, in the fusee the difficulty was to obtain 
a true incline to the barrel to accurately compen- 
sate for the varying initial power of springs, as 
were then and now manufactured, and from which 
there has been no relief. 

The fusee was first introduced about the year 
1750, and for a long time it was hoped that its 
equalizing properties would establish the condi- 
tion sought for, but in practise, as the operating 
period for springs was increased, the ability to 
equalize by the fusee was proportionally dimin- 
ished on the release mechanism increasing di- 
rectly as a spring power was increased, for long 
periods of operation. This varying power natu- 
rally affected the timekeeping properties, whether 
pendulum or lever type, therefor we may draw 
a logical conclusion that the ideal clock, from a 
practical commercial standpoint, is ithe spring 
lever movement, but such a movement must run 
at least for a period of eight days and keep ac- 
curate time, and for longer perivds if these con- 
ditions can be maintained. ‘ 

In practise and from practical test already made, 
this appears to be an assured fact. It was my 
original intention to enumerate in chronological 
order the means and methods, both ancient and 


entertained with a four-hour automobile 
ride around Chicago’s 45 miles of boule- 
vard system, stopping at the German build- 
ing at Jackson Park and at the Zoo in 
Lincoln Park. Reservations have been 
made for 400 ladies. 

On Thursday evening the La Salle Hotel 
Roof Garden has been hired, where a cab- 
aret show and concert will be given at 8& 
o'clock. Supper will be served at 10 p. m. 
Clare Briggs, creator of “Skinnay,” and 
Syd Smith, creator of “Old Doc Yak,” 
both famous cartoonists of the Chicago 
Tribune, will amuse the audience with car- 
toons of their own creation, and’ will in- 
cidentally draw a few cartoons of the 
celebrities present. 

Programme for Remaining Days. 

Wednesday the convention will be called 
to order at 10 A.-M. and the report of the 
credentials committee will be read by A. W. 
Anderson, chairman. This will be fol- 
lowed by the report of Secretary Claud 
Wheeler and the treasurer’s report by 
Treasurer J. R. Stebbins, 

The addresses will then begin and are 
on the program in the following order: 
“The Naval Time Service and How Jew- 
elers May Make Use of the Radio Signals,” 
by J. L. Jayne, captain of the United States 
Navy and superintendent of the Naval Ob- 
servatory; “Canadian Tidings and Coun- 
sel,” by E. M. Trowern, Toronto, Canada; 
“Prevention of Fraud by Legislative Enact- 
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Retail Jewelers’ | Greatest Convention in Session. 


ment,” by Roscoe C. McCulloch, Canton, 
O.; “What’s the Matter with the Retailer?” 
by J. R. Moorehead, and “Dog-Days Mus- 
ings,” by William P. Williams, Chicago. 

On Thursday the time between 9 a. M. 
and 1 p. M. will be devoted to visiting the 
exhibits. The afternoon session will be 
called to order at 1.30 Pp. M., and until 5 
rp. M. the jewelers will be in executive ses- 
sion, with C. T. Evans, first vice-president, 
presiding. At this time the new constitu- 
tion and by-laws will be submitted by A. W. 
Anderson, Neenah, Wis., and five-minute 
reports from each organized State will be 
read. Matters of vital concern will then 
be discussed. 

Friday morning the convention will be 
called to order at 10 o’clock and the re- 
ports of various committees will be read, 
including auditing, resolutions, deceased 
members, advertising and fashions. 

This will be followed by the election of 
officers. Unfinished business and new busi- 
ness will then be taken up, and when dis- 
posed of the place for the next convention 
will be selected. 

The presentation of the Roberts banner 
and the Combs banner will complete the 
program. 

One feature of the convention will be 
the many beautiful souvenirs given out by 
different concerns. As already noted, the 
R. Wallace & Sons Mfg. Co., Wallingford, 
Conn., will distribute to visitors souvenir 
spoons, 

The back and front handle of the spoon 
presents views of interest in and around 
Chicago, including historical and modern 
public buildings. The bowl of the spoon 
presents a view of the factories and gen- 
eral offices of the concern at Wallingford, 
Conn. 





The Exhibits. 

The following is a list of exhibitors. 
The numbers under 100 designate the booth 
numbers in the exhibition hall, the num- 
bers beginning with 100 designate rooms 
on the first floor, and the numbers begin- 
ning with 200 designating rooms on the 
second floor. 


Booth. 
A, J. Sheff & Co, 6109 Penn Ave., Pitts- 
DOOR SIRs Si od pam ene ened een CaudaeR eRe S 1 
aitetmaionian. Saver Ce. . o5<.< fos wesc ke wand 4 
Differential Clock Co., 33 W. Kinzie St., 
CUM, ison wa casas acleatOwed neat eeess ene 2 
Henry Paulson & Co., 37 S. Wabash Ave., 
ee Eee eee erreer rr ye rT i Tee 3 
Simeon L. & Geo. H. Rogers Co., Heyworth 
ee: CORR os 6s 6's oto cnc dae kes cole ee 4 


White, Wile & Warner, Buffalo, N. Y....5 and 6 
R. Wallace & Sons Mfg. Co., Wallingford, 


CMe ca ceneenecedi cated taceteuses 7 and 20 
Goldsmith Bros., Heyworth building, Chi- 

CHP Cece re Ontisewew de wet encd Snwen ae me ens 8 
Manufacturing Jewelers of Chicago.......... 9 
Dattlebaum & Friedman, 51 Maiden Lane, 

PeMIe ROM ccldals au ba aga ated da Sh ela a atote s 10 
2 ee Aa RBG Pls inc cewenndoeteseres 11 
Oneida Community, Ltd., Oneida, N. Y.12and13 
Waltham Watch Co., Waltham, Mass........ 14 


Swartchild & Co., Heyworth building, Chicago. 15 
Associated Silver Co., 180 N. Dearborn St, 
CN are a aeaatand hie aaa weme han Rae 16 
Jewecers’ Crircucar, 11 John St., New York. 17 
Hamilton & Hamilton, Ir., Providence, R. I.. 18 
Robert H. Ingersoll & Bro, 45 John St., New 
MIRE Saratale cata toe oath aan ea a ee le cae 19 
Cleveland Lock Works, 115 S. Dearborn St., 


Chicago a a 21 
Charles Moe, 35 W. Adams St., Chicago.... 22 
Elgin National Watch Co., 10 S. Wabash 

Been Co wag cs bee tives ¥iaedsdeunns 23 


Stein & Ellbogen Co., 31 N. State St., Chicago. 2 
Wards Art Co., 6412 Eggleston Ave, Chicago. 2 
Norris-Alister & Co., 29 E. Madison St., 
COURGGR ©. wis ds Wee weedes ta wcveae Heeeewes 26 
Moulton Wireless Umbrella Co., Plain City,O. 27 
J. H. Stouffer, 3231 Calumet Ave., Chicago. 28 
Abel Bros. & Co., 29 Maiden Lane, New York. 29 
Western Clock Co, 10 S. Wabash Ave., Chicago 30 
F. B. Tinker, 29 E. Madison St, Chicago... 31 
Arnstine Bros & Co., Rose building, Cleve- 
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PLAN OF SECOND FLOOR, SHERMAN HOTEL, CHICAGO, SHOWING MEETING ROOM AND EXHIBIT 
PCOMS IN USE AT THE ANNUAL CONVENTION C¥ THE A. N. R. J. A. 


Hunt Cut Glass Co 
Keystone 


Publishing Co, P 


Treulich & Klaas, 237 S. M 
Ira A. Jones Co., 30 E 


lan Stucio, 


Buchar 


Indianapolis, Ind.......... 37 


hiladelphia, Pa.... 34 
arket St., Chicago. 35 


Lake St, Chicago.... 36 


Mills Gardner & Co., 29 E. Madison St. 
CRED oat chadeweadede Koasseemaies wend 338 
Towle Mfg. Co., Heyworth building, Chi- 
CABO ccccccsrcvscccsecreseessessseeresent 39, 40 
Juergens & Anderson Co., 100-108 State St., 
RI aa ows dad ee ee owe anes awew wo 41, 42, 43 
Elsie. National  Watel). C6iseccécasiccescceats 
Parlors A and B, mezzanine floor 
Room 


Rogers, Lunt & Bowlen Co., Greenfield, Mass. 101 
Rockford Silver Plate Co., Rockford, Ill...... 102 
L. H. Shafer & Co, 31 N.‘State St., Chicago. 103 
Benj. Allen & Co., Heyworth building, Chi- 


NIN hPa Ee Dol ey See A eae 104 
Bliss Bros. Co., Attleboro, Mass............+- 105 
Otto Young & Co., 10 S. Wabash Ave., Chi- 

{) i ee 106 
South Bend Watch Co., South Bend, Ind.... 107 
pe AS a” ae Pee te ea ane Pa ee 108 
Pairpoint Corporation, New Bedford, Mass... 109 
White, Wile & Warner, Buffalo, N. Y........ 110 
C. F. Monroe Co., Meriden, Conn........... 111 


Poole Studios, 6248 Champlain Ave. Chicago. 112 
C. H. Knights-Thearle Co., Columbus Me- 





morial building Chicago.........-.eeeeee 114 
Pickard Studios, 4853 E. Ravenswood Park, 

ee rey © ne es 115 
Richter Mfg. Co., 33 Canal St., Providence, 

Pr Rea a a, roi wane a edna aia eee hed tare aa akatare 116 
H. F. Hahn & Co, 37 S. Wabash Ave., Chi- 

CME 5 8 56. bor cae ee ea eR ROMs aa awwde 117 
Meriden ‘Cutlery Cteisiescscseasc esse cercecs 267 
Peete OWES. ckdvienc veer th ceeicdedees 209 
Despees, Bradges & NOG) .'55. 2 < cccicctaiccccss 205 
Slade, Tenney & Weadleyes oc... cccccececn. 211 
Le a ee <a e 246 
ee RS ee eS ln 266 
Wedel Tewdlty C0 ica ob aves ind ccc vies 206 
a Be WORee GO 20 celes See as cae es 210 
Witte. Gardner & Cok ccs os direc ones ences 204 
RB Weatesilen Gee 6 ccc cGieacecsisiscices 203 
i et gl enh, ee ne 265 
Rineh! Glock Cokie coves cvcccchoncwas.s QOCereon 
Pickard China Co...............+-Stairway alcove 





Robbers Loot Store at Clyde, N. Y., and 
Escape in an Automobile. 


Ciybe, N. Y., Aug. 25.—A band of “yegg- 
men” traveling by automobile stopped here 
last night and broke into the store of 
Weatherby & Forbes. They tried to blow 
open the safe, but only succeeded in partly 
wrecking the store interior and causing a 
property damage of about $500. They se- 
cured stock valued at a like amount. It is 
believed that one of the men was injured 
by the explosion of the safe, as groans 
were heard to come from one of the men 
in the high-power automobile which the 
yeggmen used to make their escape. 

The firm’s safe was an unusually heavy 
one and stood the charge of nitro-glycerin 
which the crooks used. There are exten- 
sive barge canal operations near this place 
and dynamite explosions are frequent. 
Many heard the explosion in the store but 
raid no attention to it, thinking that some 
canal contractors were exploding earth. 
Persons living near the store saw the auto- 
mobile with its throbbing engine, and with- 
in a few minutes after the explosion three 
or four men, partly carrying a companion, 
were seen to get into the machine and it 
started through W. Genesee St. 

The force of the explosion did consider- 
able damage to the showcases and the more 
fragile stock, while the property taken by 
the men consisted of brooches, bracelets 
and similar stock which was in the cases. 
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Every Piece of Silver 


is stamped with the word STERLING 


It is a guaranty of the fineness of the 
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metal, but of its proper weight, design 









and craftsmanship. It means that it is 


Gorham Silver. 


For sale by all leading jewelers. 
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The Gorham Co 


TRADE MARK 


TRADE MARK 


AVVO 


Silversmiths and Goldsmiths 
Fifth Avenue and 36th Street, New York 


Branches: 


STERLING NEW YORK: 15, 17, 19 Maiden Lane. SAN FRANCISCO, 140 Geary Street STERLING 
CHICAGO : WORKS: LONDON : 


1@ S. Wabash Avenue Providence and New York Ely Place 


Gorham Silver Polish —— The Best for Cleaning Silver 
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; Page. 
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in the Kunstqewerbe Museum, Cologne.... 
Front cover 
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ITH the next 
A Series of Essays issue of THE 
by Elbert Hubbard. Jewerers’ CIRCULAR 


will begin a series of 
essays by Elbert Hubbard, the famous 
“Roycrofter” and sage of East Aurora, 
which we feel will prove interesting, in- 
structive and entertaining to our readers. 
Mr. Hubbard’s style is of a character that 
is most readable, and he combines this with 
an ability to put facts in an original way 
that might be almost characterized as de- 
lightful. For many years the contributions 
to literature by “Fra Elbertus” have been 
looked forward to with interest by those 
who love literature for itself, but in these 
articles Mr. Hubbard, while in no way sac- 
rificing the literary character of his contri- 
butions, will, in his inimitable style, talk 
to the business man, the merchant and, 
above all, to the retail dealer on the plane 
that the merchant most thoroughly under- 
stands. 

The first essay will be directed at the 
subscriber of the trade paper, and in it Mr. 
Hubbard philosophizes and discourses en- 
tertainingly upon the development of the 
rules and principles of business in the last 
few years, and especially upon the eleva- 
tion of business standards and the eleva- 
tion of business requirements since super- 
ficiality has given way to specialty. In 
showing how this has produced a condition 
where the perfect merchant, artisan or ad- 
vertiser seeks the best means and the best 
wares for his customer, he shows how the 
chief medium of instruction of the busi- 
ness man has been the trade, technical and 
class journal, which, he says, “is the mine 
from which the merchant quarries the four 
square stones upon which he builds the 
fabric of commercial success.” In sub- 
stance his whole article instructs the mer- 
chant to “Fletcherize” his trade journal, to 
digest all that is in it and get the good 
from it. 

This will be followed by others in the 
future, probably about once a month, Mr. 
Hubbard’s talks to the jeweler being ex- 
clusively through the medium of THE 
JEWELERS’ CIRCULAR, 





S told in the tele- 


Retailers Great Con-A : 
graphic account, 


vention Opensin |: , 
, which appears in an- 
Chicago. other column, the 
members of the American National Retail 
Jewelers’ Association are now in annual 
session at the Sherman Hotel in Chicago, 
and the convention, as will be seen from 
the opening proceedings and the speeches 
which appear elsewhere, bids fair to be not 
only the most important ever held by the 
association but a momentous occasion in 
the retail jewelry trade of the country, and 
one that will long be remembered, not only 
by those who attended but by the trade 
itself. owing to the number of important 
questions to be acted upon, which action by 
the association is bound to have a 

reaching effect upon our industry, 
The American National Retail Jewe'ers’ 
Association has had a comparatively slow 
but very steady growth in recent years, 
and its development has not been one of 
numbers on'y hut more particularly in its 
influence on the trade in general. A few 


tar- 
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years ago its conventions interested only 
the members and perhaps a few manufac- 
turers, while to-day there is practically no 
one in the manufacturing, wholesale or 
retail trades reaching the jewelry mer- 
chants of the country who is not vitally 
interested in all the proceedings or who 
does not look to the action of the conven- 
tion upon trade topics as one of the most 
important factors in the development of 
the policy of the retail jewelers as a whole. 
The largest organizations in the whole- 
sale trade are not only ready but willing to 
accept representation among the speakers, 
until now the convention floor has become 
the great forum through which the ideas 
and arguments of those who have some- 
thing to say to the retail trade are placed 
before our entire industry. What is more, 
the association has cemented its friendship 
with the National Association of Gold- 
smiths of England and the organization of 
the retail jewelers of Canada to the extent 
of having these associations represented on 
its program, with the result that the pro- 
ceedings are beginning to have an inter- 
rational as well as a national interest. 

The proceedings up until last evening, as 
above stated, are reported in full in an- 
other column, while the remainder of the 
convention will be ‘treated as extensively 
and fully in THe Jeweers’ Crrcutar of 
Sept. 3. 





HERE has been 
Much Ado About considerable ex- 
Nothing. citement in the manu- 


facturing and whole- 
sale trade recently over an erroneous report 
to the effect that the Interstate Commerce 
Commission had handed down a ruling 
forbidding travelers from selling stock 
from their trunks shipped as sample bag- 
gage, and a movement was started to have 
this so-called “ruling” suspended until 
Jan. 1. As a matter of fact, the Interstate 
Commerce Commission has handed down 
no direct ruling on the subject at all, 
though some time ago, in proceedings 
where the abuses of sample baggage were 
touched upon, in comments on the evidence 
it was made apparent that the commission 
believed the practise of selling samples 
from trunks to be unlawful when this is 
forbidden by the tariff rules of the rail- 
roads, as officially filed. 

As the doubtful legality of the practise 
has been known for some time, THE JEw- 
ELERS’ CIRCULAR refused to take any part in 
agitating the question until a definite ruling 
had been handed down by the Interstate 
Commerce Commission. It was a case 
where nothing could be gained for the jew- 
elry trade by stirring up the question, all 
advantage lying in allowing the subject to 
rest until some positive action had been 
taken. The organization which has been 
asking the jewelers to write to the Inter- 
state Commerce Commission and ask that 
the so-called ruling be suspended has seen 
the error of its way and has sent out other 
letters rescinding its former request, hav- 
ing learned that the Interstate Commerce 
Commission has made no regulations gov- 
erning the subject, though it has expressed 
its opinion that the practise of delivering 
merchandise out of salesmen’s trunks 
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This solid mahogany, silk velvet lined tray. Size 11% x 11%. Strips across 
top and down center are leather stamped in gold. 
Metal process set down center is of rolled gold plate, showing actual con- 
struction of Krementz Solderless Cuff Buttons with One Piece Bean and 
Post. Your customer sees how they are made; the best selling argument you 
can offer. Krementz Cuff Buttons wear because the gold is there. They 
are backed by this guarantee: 

“If at any time a Krementz Cuff Button bends, 

breaks or goes wrong in any way, any dealer 

anywhere is authorized to replace it free.” 


If you ever get the chance to make good on Krementz Cuff Buttons (which 
isn’t likely) seize the opportunity to clinch a customer for life by giving him 
a new pair without question. We will replace damaged buttons free to you! 
We give you this tray free (you could not duplicate it for less than $5.00) 
with an assortment of three dozen pairs of Krementz Cuff Buttons at $12.00 
per dozen, less usual cash discount. They bring you a good profit, being ad- 
vertised in forty of the best magazines to retail at $2.00 and you can go as 
far as you like in recommending them. 

Also we give you with this tray 200 booklets with your name on advertising 
your store as a live one. Do you want this good salesman? Remember, he’s 
always on the job and draws no salary. 


Send orders to: 
CROSS & BEGUELIN, 
23 Maiden Lane, 
New York. 

















checked as baggage was a violation of the 
rules covering carrier tariffs, which provide 
for checking of baggage free. 

It is clear that any complaint upon the 
subject must come from the railroads 
themselves, and they do not seem to be 
inclined to take this matter seriously. If 
the trade wishes to be relieved of the con- 
dition resulting from the doubtful legality 
of the practise, it must be obtained by 
means of a change in the carriers’ tariffs 
which will permit the jewelry travelers to 
sell from their trunks. It appears to be a 
matter only to be taken up with the rail- 
roads, and not with the Interstate Com- 
merce Commission; but it might be well, 
for the present at least, to let this “sleeping 


dog lie.” 








Importations at the Port of New York. 


Weeks ended Aug. 17, 1912, and Aug. 16, 1913. 
China, glass and earthen ware: 1912. 1913. 
China $81,178 $82,010 
Earthen ware 16,684 22,054 
Glass ware 
Optical Glass 
Instruments: 
Musical 
Optical 
Philosophica! 
Jewelry, etc.: 
Jewelry 
Jewelry boxes 
Precious stones ,147,183 1,078,492 
Watches 50,341 34,257 
Metals, etc.: 
Bronzes 378,336 4,817 
Cutlery 5,766 26,244 
Platina 35, 13,813 
Plated ware 400 
Silverware 8,11: 4,935 
Miscellaneous: 
Alabaster ornaments .... 145 
Amber 4,627 6,408 
Beads 25,501 11,562 
Clocks 9,739 7,413 
Fans 4,232 8,717 
Fancy goods 33,266 21,642 
Ivory 38,907 93,714 
Ivory, manufactures of.. 109 79 
Marble, manufactures of. 9,520 7,861 
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New York Notes. 

Oliver Clark, with C. G. Alford & Co., 11 
John St., is out of town spending a vaca- 
tion. 

T. W. Dreyfus, jewelry buyer for Jonas 
Koch, 37 Maiden Lane, is enjoying an out- 
of-town vacation. 

C. L. Jones, buyer for Cross & Beguelin, 
23 Maiden Lane, left last week on a busi- 
ness trip to Maine. 

M. C. Adler, of Charles Adler’s Sons, 
has returned to New York from a _ busi- 
ness trip west as far as Chicago. 

B. Veit, of B. & L. Veit, 13 Maiden 
Lane, sailed last Wednesday on the France 
for a visit to the European diamond mar- 
kets. 

Albert M. Kohn, of Theo. A. Kohn & 
Sons, 321 Fifth Ave., is at Joe Lake, in the 
Province of Ontario, Canada, on a fishing 
trip. 

Joseph Little, manager of the Maiden 
Lane store of the Gorham Co., left last 
Saturday for Newburyport, Mass., for a 
short vacation, 

Aaron Levin, manufacturer of platinum 
mountings, has moved his business from 
125 Canal St. to new and larger quarters 
at &6 Forsyth St. 

E. E. Taylor, with the Taylor Bros. 
Jewelry Co., Houston, Tex., was among the 
visitors to the office of THe JEWELERS’ 
CIRCULAR last week. 

George S. Semple, local representative of 
the W. & S. Blackinton Co., 18) Broadway, 
left Sunday night for a business trip to 
Cleveland and Pittsburgh. 

C. N. Hancher, Wheeling, W. Va., 
stopped in this city last week on his way 
to Europe. Mr. Hancher sailed on the 
Mauretania last Wednesday. 

F. D. Maher, of the credit department 
of J. R. Wood & Sons, 170 Broadway, re- 
turned last week from a two weeks’ vaca- 
tion spent at Keansburg, N. J. 

L. Jj. Sehaul, of L. J. Schal & Co., 
Augusta, Ga., was a visitor in this city last 
week. While here Mr. Schaul was the 
guest of William C. Solomon. 

Matthew Schwartz, of Schwartz Bros. & 
Co., 68 Nassau St., returned recently on the 
Olympic from a four months’ purchasing 
trip to the diamond markets of Europe. 

Mrs. Robert G. Ernst, Vicksburg, Miss., 
was a visitor in this city last week and 
called on the trade, placing Fall orders. 
While here Mrs. Ernst visited relatives. 

Joseph C. Goodwin, of Louis Manheimer 
& Bros., 35 Maiden Lane, returned last 
week from a pleasure trip to the Great 
Lakes. Mr. Goodwin was gone about five 
weeks. 

H. A. Bliss, general manager of the Gor- 
ham Co., accompanied by Mrs. Bliss, is en 
route to the Isthmus of Panama, where 
they intend to spend a few weeks, return- 
ing about Oct. 1. 

James J. Loeb, of Lowenthal, Loeb & 
Co., 37 Maiden Lane, sailed last Wednes- 
day on the France for the European dia- 
mond markets. He expects to remain 
abroad about six weeks. 

Col. H. -H. Treadwell, of Tiffany & Co., 
and William J. Rosenfeld, president of the 
Diamond Trade Tariff League, went down 
to Washington, D. C., Thursday to visit 


Government officials and Senators in work- 
ing to prevent the passage of the proposed 
gem schedule as reported to the Senate. 

\lex M. Fraser, formerly a jeweler of 
this city, residing in Red Bank, N. J., died 
at his home in that city last week after a 
short illness. Mr. Fraser was 75 years of 
age. He is survived by four daughters and 
two sons. 

KF. S. Warren, of Maddock & Miller, 54 
Murray St., sole agents in the United 
States for Royal Worcester china, has re- 
turned from a trip abroad. Much of his 
time was spent at the Royal Worcester 
factory in England. 

Greenbaum, Ross & Beal, formerly 
Arthur H. Beal, have opened a manufac- 
turers jewelry exchange at 872 Broadway, 
where they are carrying in stock odd lots, 
superfluous stocks and sample lines of the 
various manufacturers. 

The owners of the buildings at 13 and 
15 Maiden Lane have started a campaign 
to keep salesmen from loitering about the 
entrances to these structures. The cam- 
paign was started as the result of com- 
plaints lodged by tenants. 

Hugo Oppenheim, of Oppenheim & 
Strauss, 8¢ Nassau St., sailed vesterday on 
the Kaiser Wilhelm II. for a visit to the 
European diamond markets. Mr. Oppen- 
heim will visit Antwerp and Amsterdam, 
and will be gone about five weeks. 

M. Tishman, diamond setter, 71 Nassau 
St., has formed a partnership with J. 
Frantz to manufacture diamond jewelry. 
Mr. Frantz has been employed by the vari- 
ous concerns in this city as a jeweler. Mr. 
Tishman will continue his diamond setting 
business, while Mr. Frantz is to take 
charge of the manufacturing jewelry de- 
partment. 

Among eastern jewelers in the Maiden 
Lane district during the past week were: 
George L. Shepardson, of the C. A. Marsh 
Co., Attleboro; Wallace G. Franklin, of 
the E. I. Franklin Co.; Oren Clifford, of 
the Webster Co.; Andrew Flay, of the A. 
L. Lindroth Co., all from North Attleboro, 
and Parker Ford, of the Ford & Perry 
Co., Providence. 

Salesmen for the Fishel-Nessler Co., 184 
Fifth Ave., left last week to cover their 
respective territories, as follows: James P. 
Lucas, to the far west and south; N. Ek- 
stein, to the middle west; E. A. Schwartz, 
to the north, and Paul Liftman, to the 
northeast. C. A. Murphy, representative 
of the concern in Philadelphia, left for 
that city last Saturday. 

Alfred G. Hutcheon, for the past 18 
years connected with Mabie, Todd & Co., 
17 Maiden Lane, has purchased the busi- 
ness of O'Neill & Co., 176 N. 4th St, 
Brooklyn, N. Y., and is now in control. 
The firm name will be continued as here- 
tofore and the same class of goods manu- 
factured, which includes gold and _ silver 
pencils, fountain pens, holders, ete. 

The National Jewelers Board of -Trade 
has sent out a letter to members in which 
is presented for their consideration an em- 
blem which has been adopted by the board 
of directors of the Board. The emblem is 
diamond shaped and contains the words, 
“National Jewelers Board of Trade,” in- 
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closing the word, “Member.” It is the hope 
of the Board that the design will meet 
with the approval of members and that they 
will use it upon their stationery. The cuts 
for this emblem can be obtained from the 
Board at a cost of 25 cents each. 

I. H. Curran, representing A. J. Hedges 
& Co., 12 John St., in the middle west, re- 


turned last week from a four weeks’ trip 
in his territory and reported a decided 1m- 
provement in business. J. W. Hagan is at 
the Pacific Coast and is sending in some 
cood orders. J. E. Haggerty, of the same 
concern, has returned to this city after a 
two weeks’ vacation in northern New 
York. 

Albert A. Geiger & Co. is the name of a 
concern which has taken out papers of 
incorporation under the laws of this State 
to engage in a general jewelry business 
in this city. The capital is placed at $2,500, 
and the incorporators are: Albert A. Gei- 
ger, 30 Beecher St., Newark, N. J.; Edw. 
Freeman, 24 N. 18th St., East Orange, 
N. J.. and John Krause, 452 Ilth St. 
Brooklyn. 

Julius Weinberg, a resident of Chicago, 
who was arrested in this city last week for 
failing to declare eight cheap watches and 
other articles which he recently brought 
from abroad on the Mauretania, was ar- 
raigned last Wednesday before Judge 
Mayer in the criminal branch of the United 
States District Court and pleaded guilty to 
an indictment charging violation of the 
customs laws. He was fined $300, which 
was paid. He stated to the court that he 
did not think that the articles, which he 
said were intended as presents for his 
friends and were worth $80, were dutiable. 

Judge Mayer, in the United States Dis- 
trict Court last week, appointed Samuel 
Strasburger receiver for I. N. Deitsch, 
Inc., silversmiths, 20 W. 32d St., against 
whom an involuntary petition ‘n bankrupt- 
cy was filed last week. The bond is placed 
at $3,500. The receiver has the authority 
to continue the business for 20) days. In 
the application for the receivership it is 
stated that it is essential to examine the 
officers of the corporation to inquire into 
an indebtedness of $15,000 to a brother- 
in-law of the president of the corperation 
The total liabilities are placed at abort 
$35,000, with estimated assets or $7,500. 

News received in this city from Washing- 
ton last week that -the work of  tear- 
ing down the United States Assay Office in 
Wall St. to make way for a new structure 
was to begin soon was welcome to employes 
in the building, but caused regret among 
those who cherished it as a landmark of old 
New York. The Assay Office, which stands 
beside the Sub-Treasury, is the oldest build- 
ing in Wall St., and its facade is considered 
by many one of the finest pieces of archi- 
tecture on any of the public buildings in 
Manhattan. The new Assay Office will cost 
$600,000, of which $322,000 will be spent in 
building the largest vaults ever constructed 
in this country. The foundations of the 
building and the vault walls will go down 
to solid rock, necessitating much excavating 
and caisson work. The difficulty of build- 
ing the understructure will be increased by 
the fact that the Gallatin National Bank 


(New York Notes continued on page 111.) 
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Fidelity Trust Gompany 


CMAMBERS STREET AND WEST BROADWAY, NEW YORK 
Member ef the New York Clearing House 


INTEREST PAID ON DEPOSITS SUBJECT TO CHECK 
YOUR ACCOUNT INVITED 


Sate Deposit Boxes $5.00 Per Year 
and Up 


SAMUEL S$. CONOVER, President 
WM. M. BARNARD, Vice-President JOHN W. NIX, Vice-Preskient 
ANDREW H. MARS, Secretary STEPHEN L. VIELE, Ass’t Seoretary 
ARTHUR W. MELLEN, Ass’t Seoretary and Trust Officer 


Capital and Surplus - $2,000,000.00 


Day and Night - - 


The Authorized Safe Deposit Company 


of the Jewelry Trade 


Our Vaults are accessible 
Sundays and Holidays 


and contain compartments suitable for the recep- 
tion and safekeeping of valuable Telescopes and 
Trunks. We extend to you a cordial invitation 
to inspect our premises, and assure you of the 
best services for the conduct of your business, 
such as display of samples, making appointments, 
receiving telephone messages, etc. 


Desks at low yearly rentals. 


New Maiden Lane Safe Deposit Co. 


Tetal Resources Over - 


170 Broadway, New York 








Cor. Maiden Lane, 











CAPITAL and SURPLUS 
$3,500,000.00 


We invite the accounts of Jewelers, Merchants and Individuals 


DIRECTORS 


HORACE EB. ANDREWS 
Pres. New York State Railways 
AUGUST BELMONT 
August Belmont & Oo. 
AUGUST BELMONT, JR. 
August Belmont & Co. 
DANIEL J. CARROLL 
President Alberene Stone Oe. 
SAMUEL 8S. CHILDS 
President Childs Co, 

P. 8S. DU PONT 
Treas. E. I, Du Pont De Nemours 
Powder Co. 
DESMOND DUNNE 
Pres, Desmond Dunne Co, 
ELLIS P. EARLE 
Pres. Nipissing Mines Company 
0. G. FESSENDEN 
Hayden W. Wheeler & Oo. 
ELBERT H. GARY 
Chairman of the Board, United States 
Steel Corporation 
H. STUART HOTCHKISS 
Vice-Pres. Treas. L. Candee 
Rubber Co, 





JOHN M. HANSEN 
Pres, Standard Steel Car Co. 
PARMELY W. HERRICK 

Cleveland, Ohio - 
GEORGE M. HARD 
Chairman of the Board 
FRANK J. HEANEY 
Everett, Heaney & Co. 


FRANK J. HEANEY, Vice-President 
BERT L. HASKINS, Cashier 


NORBORNE P. GATLING, Asst. Cash. 


100 YEARS 


A COMMERCIAL BANK 





CHATHAM 
pHENT x 





192 Broadway 
Cor. John Street 
NEW YORK 











LOUIS G. KAUFMAN, President 
WILLIAM H. STRAWN, Vice-President 


HENRY L. CADMUS, Asst. Cashier 


GEORGE M. HARD, Chairman 


Pres, Del., Lack. & West, Coal Oe, 


FREDERICK D. UNDERWOOD 


RESOURCES 
$28,000,000.00 


DIRECTORS 


RICHARD H. HIGGINS 
Vice-President 
EDWARD E. LOOMIS 


WILLIAM A. LAW 
Vice-Pres. First National Bank of 
Philadelphia, Pa. 
FRANK R. LAWRENCE 
Counsellor-at-Law 
WALDO H. MARSHALL 
Pres. American Locomotive Co. 
JOHN RINGLING 
Ringling Bros. 
EDWARD SHEARSON 
Shearson, Hammill & Co. 
HENRY F. SHOEMAKER 
New York City 
CHAS. A. STARBUCK, 
Pres. New York Air Brake Ce. 
SANFORD H. STEELB 
Pres. Gen. Chemical Co. 
ALBERT A. TILNEY 
Harvey Fisk & Sons 


Pres, Erie Railroad Co. 
JOHN D. VERMEULB 
Pres. Goodyear Rubber Co. 

SAMUEL WEIL 
Samuel Weil & Son 
LOUIS G. KAUFMAN 
President 


RICHARD H. HIGGINS, Vice-Pres. 
WALTER B. BOICE, Asst. Cash. 
HENRY C. HOOLEY, Asst. Cash. 








The Market and Fulton National Bank of New York 


ORGANIZED 1852 


81-83 FULTON STREET 





CAPITAL, $1,000,000 


SURPLUS, $1,900,000 





PROGRESSIVE—CONSERVATIVE—SUCCESSFUL 
Invites the Accounts of Jewelers 


Will extend every facility that good banking will justify 


ALEXANDER GILBERT, - _ President 
R.A. PARKER, - - Vice-President 
T.J.STEVENS, - - - = Cashier 
JOHN H. CARR, - ~ - Asst. Cashier 
W.M.ROSENDALE, -_ - Asst. Cashier 
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building, standing next the Assay Office to 
the east, is what is known among engineers 
as a “floating” structure. This work will be 
in charge of a contractor familiar with un- 
usual conditions encountered in working on 
buildings in the lower part of the city. 

Charles W. Koehler, with Cross & 
Beguelin, returned last week after an eight 
weeks’ trip through the New England 
States. 

Sidney H. Nordlinger, accompanied by 
Mrs. Nordlinger, returned yesterday on the 
Kaiser Wilhelm II, after a six weeks’ trip 
abroad. 

L. Gunzberger, of Gunzberger & Strauss, 
11 Maiden Lane, returned yesterday on the 
Kronprinz Wilhelm, after spending several 
weeks in Europe. 

Simon Adler, of Rosenbaum & Adler, 65 
Nassau St., sailed recently on the Kaiser 
Wilhelm II, for Europe on a business trip. 
He will be away about five weeks. 

Max Kameras, 45 John St., is retiring 
from the jobbing business, selling out his 
stock. He will be interested in the firm of 
Kameras & Neaderland, manufacturers of 
gold jewelry. 

W. F. Kirkpatrick, St. Joseph, Mo., ac- 
companied by his wife, returned from 
abroad last week on the steamer Cedric. 
He is making his headquarters with the 
Jewelers’ Co-operative Syndicate, 

Jos. F. Pieper, of Fred. Pieper, Coving- 
ton, Ky., was a visitor in this city last 
week, making his headquarters at the Hotel 
Martinique. Mr. Pieper spent a short time 
at Atlantic City before coming to New 
York. 

The National Jewelers Board of Trade 
has reported the following dividends paid 
during the past week: W. R. Austin, Port 
Huron, Mich., second and final dividend of 
.008 per cent., and Simons Bros. Co., Phila- 
delphia, Pa., third dividend of 12 per cent. 

Chas. Ludwig, of Ludwig’s, Inc., bank- 
rupt, last week applied for a discharge in 
bankruptcy. A hearing on the petition will 
be held in the United States District Court 
on Sept. 22. A petition in bankruptcy was 
filed against the corporation early in Feb- 
ruary. 

A. Pusrin, representing Barnet Pusrin, 
69 Chrystie St., has returned from a sue- 
cessful business trip through the New 
England States. He will visit the middle 
west shortly. Roy Meyer, also representing 
the same firm, will start his trip through 
the State of New York shortly after Labor 


Day. They will both visit the jobbing 
trade. 
Wm. H. Thomas, for a number of years 


an employe of the Tiffany Studios, and a 
former resident of New Haven, died last 
week at his home in Flushing of heart dis- 
ease. Mr. Thomas was an expert on stained 
glass windows and ancient artistic glass- 
ware, and during the last few years of his 
life he devoted his time to lecturing and 
writing on this subject. 

Julius J. Flach, dealer in pearls and 
precious stones, 15 Maiden Lane, left Sat- 


urday for Clayton on the St. Lawrence 
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River, where he will put in commission his 
new power boat the Pink Pearl, in which 
he expects to cruise along the St. Lawrence 
the next three weeks, devoting most of 
his time to fishing. He is accompanied by 
Mrs. Flach and two friends. 

Department store jewelry buyers who 
reached this city during the past week in- 
clude: Frank Bush, Taft & Pennoyer, 
Inc,, Oakland, Cal.; Mr. Nelson, MacDou- 
gall & Southwick Co., Seattle; E. H. Drake, 
C. H. Herr Dry Goods Co., Springfield, 
Mo.; Mr. Weil, the May Co., Cleveland, 
O.; H. Leppich, Bry Block Mercantile Co., 
Memphis, Tenn.; Miss E. Nooks, Scott- 
Griggs Co., Cleveland, O.; J. G. Kapps, 
Gimbel Bros., Milwaukee, and S. Stern, of 
Sears, Roebuck & Co., Chicago. 

Louis Shoop, Pittsburgh, Pa., accom- 
panied by his attorneys, Charles S. Sachs 
and Victor J. Levy, held a conference Mon- 
day at the offices of the National Jew- 
elers Board of Trade. Mr. Shoop is look- 
ing toward an adjustment of his affairs 
following his arrest recently on a charge 
of conspiracy, growing out of the alleged 
disappearance of about $20,000 worth of 
diamonds. The attorneys for the Board of 
Trade stated that, as far as reaching any 
adjustment was concerned, the conference 
was a failure. Shoop and his attorneys 
returned to Pittsburgh very much dis- 
appointed at the result of the meeting. 

A number of out-of-town jewelers were 
in the Maiden Lane district during the 
past week. Among them were: E. E. 
Hardy, of D. C. Percival & Co., Boston; 
Henry B. Rohs, of the Ben Schneider Jew- 
elry Co., Cincinnati, O.; Mr. Van Horn, 
of the Cowéll & Hubbard Co., Cleveland, 
O.; J. Reede Elliot, president of the Elliot 
Jewelry Co., St. Louis; Milton B. Lowen- 
stein, St. Louis; William Espey, Baldwin 
& Miller, Pittsburgh; J. B. Bollard, Bollard 
Jewelry Co., St. Louis; Harry Egeter, 
Meyer Jewelry Co., Kansas City, Mo.; A. 
Maschmeyer, president of the Masch- 
meyer-Richards Jewelry Co., St. Louis. 

Among the recent decisions handed down 
by the Board of United States General Ap- 
praisérs was one in the protest of E. Drey- 
fus on an assessment of 85 per cent. ad 
valorem on handbags. The merchandise 
was assessed as articles of personal adorn- 
ment under Par. 448 of the Tariff Act of 
1909. The importer held that they were 
dutiable at 60 per cent. as jewelry in the 
same act. The board sustained the protest 
of the importer and the goods were ad- 
mitted at the 60 per cent. rate. The pro- 
test of Morimura Bros., New York, re- 
garding the duty on brass plated charms 
was overruled by the board. The importers 
claimed that the goods were dutiable as 
manufactures of metal, but the board held 
that the collector had assessed them prop- 
erly as jewelry. 

A movement is under way in the Maiden 
Lane district for closing of business estab- 
ments Friday night, Aug. 29, until Tues- 
day, Sept. 2, over the week-end and Labor 
Day, and already a considerable number of 
the houses have signed a petition. Those 
who have not had the opportunity of add- 
ing their names to the list and who are 
desirous of so doing will communicate with 


H. H. Dillingham, of N. H. White & Co., 


_ Bridgeton, N. J. 
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21 Maiden Lane. The following is the list 
of names thus far signed to the petition: 
Carter, Howe & Co., Henry Ginnel & Co., 
N. H. White & Co., Enos Richardson & 
Co., Hayden W. Wheeler & Co., L. & M. 
Kahn & Co., Power & Allan, Chas. I’. Olpp, 
T. W. Adams & Co., American Watch Case 
Co., Sloan & Co., Wm. B. Durgin Co., 
Elgin National Watch Co., Illinois Watch 
Case Co., Waltham Watch Co., Link & 
Angell, Inc., Codding & Heilborn Co., 
Cooper & Forman, Chas. S. Crossman & 
Co., J. R. Wood & Sons, Staiger & Sons, 
George O. Street & Sons, Aaron Lauter- 
bach & Bro., Wm. S. Hedges & Co., A. 
Schwob, Marsellus, Pitt & Co., Harrison 
Bros., Snow & Westcott Co., G. S. Shot- 
well, Oppenheimer Bros, & Veith, Alpheus 
L. Brown, Kent & Woodland Co., John R. 
Greason & Son, C. G. Alford & Co., Mar- 
tin, Copeland Co., Jules Racine & Co., J. 
W. Richardson & Co., Frank K. Huff Co., 
Larter & Sons, Benedict & Warner, Ostby 
& Barton, A. F. DeJonge, Roy Watch Case 
Co., A. J. Hedges & Co., F. W. Brower’s 
Son, Harvey Clap & Co., W. G. Clark & 
Co., Paye & Baker Mfg. Co. 

Mrs. Wm. L. Velie and Miss M. J. Lilly 
were arrested last week when they arrived 
aboard the Katser Wilhelm II., charged 
with smuggling, and conspiring to defraud 
the United States Government of duties. 
According to the authorities between $5,000 
and $10,000 worth of jewelry and other 
merchandise was brought into this port by 
the two women without being declared. 
Both were held in $500 bail each for a hear- 
ing before the United States Commissioner 
Edmund R. Stanton last Monday in Ho- 
boken. The two women arrived in New 
York Tuesday of last week. According 
to a customs official they declared that they 
had only $200 worth of dutiable goods. 
Wm. Kraft, a customs inspector, examined 
the trunks belonging to them and it is 
alleged that this examination showed that 
they had much more in dutiable goods with 
them than had been declared. Last Thurs- 
day both Mrs. Velie ana Miss Lilly, ac- 
companied by John C. Spooner, attorney, 
went to the Customs House, where they 
were interrogated at length by General Nel- 
son H. Henry, Surveyor of the Port. They 
were later arraigned before Commissioner 
Stanton, of Hoboken, and formally charged 
with conspiring to defraud the Government 
by failing to declare purchases made abroad. 
It was set forth in the papers that Mrs. 
Velie and Miss Lilly after they had said 
that all the dutiable goods they had in their 
trunks amounted to $200, were warned to 
be sure and make a careful inventory of 
their baggage. It is reported that they still 
persisted that they had declared all the 
dutiable articles they had brought in. Their 
trunks were then sent to the Appraisers’ 
Stores for further examination. 





Articles of incorporation have been filed 
with the Secretary of State and the County 
Clerk of the Figuroa Cut Glass Co., 
The authorized capital 
is $100,000 and the legal office of the con- 
cern is room 3, Farmers and Merchants’ 
National Bank building. The company is 
at present engaged in business in a New 
Jersey town. 
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ISITORS to the convention in Chicago 
this week will be cordially welcomed by 
our western representatives, Messrs. PERCY 
D. LUCAS and IVAN B. OGILVIE, who 
are in charge of our display of sterling silver 
hollow and flatware in Room 418, PALMER 
HOUSE. 
Frank W. Smith Co. 


Manufacturers of Sterling Silverware 


Gardner, Mass. 


TRADE MARK 


























Bracelets 








These new high domed bracelets 
must be seen to be appreciated. The 
designs are original and the beau- 
tiful effects are beyond the power of 
words to describe. The sharp knife 
edge work is so fine as to preclude 
the possibility of cheap imitations. 

Our line of rhinestone jewelry this 
year is the most magnificent we have 


ever shown. 





FISHEL NESSLER 
COMPANY 


Manufacturing Jewelers 


184 Fifth Ave., New York City 


Established Over a Quarter of a Century 
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_Ask your jobber to show you 
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Chicago Notes. 





L. H. Schafer has returned from a long 
stay in Cleveland. 

H. Schwartz has returned from a Euro- 
pean diamond buying trip. 

Bids for the stock of the F. C. Happel 
Co. will be heard on Sept. 2. 

W. S. Sparrow, of Goldsmith, Stern & 
Co., is on a trip to the Coast. 

John Hillinger & Co., of R. J. Hillinger 
& Co., is on a trip to the Coast. 

E. G. Adler, with the Bonner Mfg. Co., 
has returned from a middle western trip. 

A. A. Sindelar, Cedar Rapids, la., has 
again entered the jewelry business in that 
city. 

Diamond men here last week included 
“Si” Pickering. Eli Horwitz and Albert 
Shire. 

Samuel C. Hall, formerly with C. D. 
Peacock, is now with the Church-David- 
son Co. 

“Billy” Lamb is enjoying a fishing trip 
to the Les Cheneaux Islands of northern 
Michigan. 

F. E. Whiting, of the Whiting & Davis 
Co., has returned from a nine weeks’ trip 
te the factory. 

S. D. Rider, treasurer and general man- 
ager of the South Bend Watch Co., was 
here last week. 

Jack Crawford, western representative of 
the A. Wittnauer Co., is on a visit to the 
New York office. 

F, P. Kearney, formerly with the Water- 
bury Clock Co., is now city salesman for 
A. L. Williams & Co. 

Otto R. Hirt, with the Juergens & An- 
dersen Co., is on a visit to Salt Lake City, 
accompanied by his wife. 

J. T. Edwards, western representative of 
the Simons Bros. Co., visited the factory 
of that concern last week. 

Gustave A. Broquist, retail jeweler at 
370 W. Oak St., has discontinued business 
and has gone back to Sweden. 

The Church-Davidson Co. has been ap- 
pointed chief watch inspectors for the Chi- 
cago, Peoria & St. Louis Railroad. 

Herman A. Fues, with the Juergens & 
Andersen Co., has returned with his family 
from an enjoyable trip through the Great 
Lakes. 

In the bankruptcy matter of W. L. Hess, 
jeweler of Evanston, Ill, the court will 
consider bids on the estate to-day. 

George Goldberg, of the Untermeyer- 
Robbins Co., visited the trade in this city 
last week on his way home from the Coast. 


Mrs. Sadie Spero, proprietor of two 
prosperous jewelry stores at Rock Springs, 
Wyo., has been spending a few weeks here. 

The board of review last week assessed 
the shareholders of Sears, Roebuck & Co. 
1/10th of the market price of their shares. 

B. J. Mosier, sales manager for Wm. A. 
Rogers, Ltd., paid a visit last week to 
F, E. McCullin, western manager for that 
concern. 

Frederick Hauser, with Louis Basch & 
Co., has been engaged by T. C. Newman, 
who conducts Newman’s diamond shop at 
133 N. Clark St. 

N. T. Sherwood, traveler for the Bassett 
Jewelry Co., left last week for the south. 
Mr. Sherwood will remain in southern 
territory till Christmas. 

Louis Manheimer, accompanied by his 
wife and daughter, sailed from Europe on 
Aug. 23 and will return to Chicago about 
Sept. 7, after an absence of four weeks. 

Herman Streicher, Kansas City, Mo., 
was here last week buying goods for his 
new store, which, when completed, will be 
one of the handsomest jewelry stores in 
the west, 

Bids for the assets of the estate of J. 
Floersheim & Co., in bankruptcy, will be 
heard by the Bankruptcy Court Sept. 4. 
Howard Hews, the receiver, will collect 
the accounts. 

The merchandise of Sattler, Richter & 
Co., in bankruptcy, will be sold at auction 
by Saml, L. Winternitz & Co. in about two 
weeks. The Central Trust Co., receiver, 
will collect the accounts. 

Moses Avner, said to be a pawnbroker 
of South Chicago, committed suicide last 
week in Grant Park by swallowing carbolic 
acid and left a note to his wife saying he 
had lost his money while gambling. 

Harold Schneider and John Faith, ac- 
cused of the murder of J. H. Logue, were 
formally arraigned last week before Judge 
Bentano. Their arraignment was a mere 
formality in order to enter their cases on 
the calendar. 

Haines Hurd, at one time Chicago man- 
ager for the Jewelers’ Association, died at 
Danville, Ill., recently. His father, Abner 
Hurd, was manager of the Jewelers’ Asso- 
ciation before him. The Jewelers’ Associa- 
tion was one of the predecessors of the 
National Jewelers Board of Trade. 

Albert Felden Leimer, of A. C. Felden 
Leimer, Portland, Ore., spent a few days 
here last week on his way home from the 
east, accompanied by his wife. Felden Lei- 
mer has engaged the services of Robert 
Aikin, formerly with the Chicago offices 


of the Towle Mfg. Co., for the silverware 
department of his concern. 

One of the largest wireless stations in 
the world is planned for the United States 
Naval Training Station at Lake Bluff. It 
is said that $100,000 will be spent on it and 
it will be capable of communicating with 
San Francisco. It will care for all Govern- 
ment business in the central west. 

Charles A., Albert L. and Walter J. 
Wahier, who have been salesmen for 
Strelitz Bros. for the past five years, have 
engaged in the retail jewelry and jewelry 
instalment business on the eighth floor of 
the Masonic Temple under the name of 
Wahier Bros. They are experienced sales- 
men of ability and will confine themselves 
to city business only. 

Buyers in town last week included R. P. 
Kiep, Joliet; Fred T. Webber, Danville, 
Ill.; Miss French, buyer for the Lauer- 
man Bros. Co., Marinette, Wis.; A. Gray, 
of Gray & Kamber, Kansas City, Mo.; 
Herman Streicher, Kansas City, Mo.; 
George How, LaPorte, Ind.; Joe Kooiker, 
of Geo. H. Huizinger & Co., Holland, 
Mich.; Mrs. Sadie Spero, Rock Springs, 
Wyo.; Albert Felden Leimer, Portland, 
Ore.; F. H. Reid, Perry, Ia.; John Agrant, 
Sioux Falls, S. D. 

John Kwiackowski, alias John Kaster, 
was brought here from Winona, Minn., 
charged by his former employer, Benj. H. 
Sandack, 6217 S. Halsted St., with the 
theft of $2,000 worth of diamonds. He is 
out on $3,000 bail. Kaster was a salesman 
for Sandack, and after he had left the 
latter’s employ Sandack claims he missed 
$1,500 worth of diamonds. Sandack also 
claims that Kaster bought $500 worth of 
diamonds on his (Sandack’s) name with- 
out being authorized to do so and that he 
pawned the whole $2,000 worth in local 
pawnshops. Kaster was bonded by a surety 
company. 

Hayim Dobry, alias “Max Greenbaum,” 
arrested in Baltimore last week with $13,500 
cash in his possession, was brought here 
last week by Detective Ben Facklen of the 
detective force of Chicago. Dobry or 
“Greenbaum” is charged by Morris, Mann 
& Reilly, wholesale jewelers at 111 Fifth 
Ave., with entering into a conspiracy with 
one of their trusted employes to defraud 
them. According to Harry Morris, of the 
firm, Dobry or “Greenbaum” did a lot of 
manufacturing and repair work for them 
and would send in fictitious bills for work 
which was never done, and that the trusted 
employe would “O. K.” the bills. Mr. Mor- 
ris said that the trusted employe had con- 
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fessed that these fictitious bills had been 
presented and “O. K.’d” by him for four 
years past, and that it was impossible to 
estimate the amount of money the concern 
had been swindled out of, but thought that 
$20,000 would be a fair estimate. 

Under the supervision of the National 
Jewelers Board of Trade, S. T. A. Lofts; 
of Loftis Bros. & Co., has purchased from 
the trustee of the estate of Scott & Parr, 
Omaha, Nebr., the stock of merchandise 
and fixtures for $4,000. The deal was 
closed last Saturday, S. T. A. Loftis going 
to Omaha to complete it. The business is 
located at 409 N. 16th St., and will be en- 
larged and continued as a branch of Loftis 
Bros. & Co. 

Creditors of the Harris Co. have re- 
ceived word that the trustee in bankruptcy, 
J. W. Taylor, filed a petition Aug. 15 for 
permission to sell the interest of the bank- 
rupt estate in certain jewelry pawned with 
the First States Pawners’ Society, on which 
there is due approximately $1,150. Also 
certain diamonds pawned with the Chicago 
State Pawners’ Society upon which there is 
due about $265, the pawn tickets for part 
.of which are now in the possession of the 
trustee. Bids for the same are being 
solicited and will be reported to S. C. East- 
man, referee in bankruptcy, by Sept. 3, 
when the referee will hold a hearing on 
the petitidn to sell the estate’s interest. 
‘Creditors interested may appear at the office 


of the referee, room 907, Monadnock 


‘Block, Sept. 3 at 10 A. M. 








Denver. 


John Casson, of F. G. Hayner, Colorado 
Springs, was a Denver visitor last week. 

A. J. Stark, this city, and W. E. Mount, 
Pueblo, will attend the convention at Chi- 
cago. 

H. G. Fisher and family are enjoying 
‘their annual outing in the mountains near 
Evergreen. 

Fred R. Warren has returned from a 
two weeks’ fishing trip at Williams Fork, 
on the Moffat Road. 

It is reported here that Harvey Mann, 
formerly of Akron, will open with a new 
stock at Sterling, Colo. 

The business of J. F. Jefford, who died 
Aug. 14 at Bridgeport, Nebr., will be con- 
tinued by his son, Rex Jeffords. 

Edward Lehman attended the Frontier 
Show at Cheyenne last week and then 
made a business trip to Salt Lake City. 

Col. John L. Shephard stopped over here 
a few days last week on his return from 
the Idaho State jewelers’ convention at 
Boise, Idaho. 

Among the Denver visitors last week 
from outside towns were A. Poliak, Trini- 
dad; E. I. Redak, Raton, N. Mex., and 
Carl A. Judd, Mitchell, Nebr. 

Capt. C. B. Lewis was on the entertain- 
ment committee at the reunion of the 
Army of the Philippines, which met here 
last week and of which he is a member. 

William P. Jones, who a few weeks ago 
accepted a position as watchmaker with 
H. C. Morse, Rocky Ford, has resigned on 
account of poor health. He is succeeded 
by J. S. Drake, formerly of the firm of 
Kohr & Drake, Poteau, Okla. 

Many jewelers from other cities attended 


the recent Knights Templar conclave. 
Among them were the following: Charles 
Yardley and H. H. Thurlby, Greeley; A. 
Taborsky, Eustis, Nebr.; L. E. Gardner, 
Longmont; A. Rapin, Central City; C. F. 
Bartell and E. C. Veysey, Boulder; H. C. 
Morse, Rocky Ford; Jake Cohn, Spokane; 
J. S. Lewis, Ogden, Utah; V. A. Eng- 
stroum, Evanston, Wyo.; Ralph Adamsky, 
Cheyenne, Wyo.; W. H. Lytle, Casper, 
Wyo.; Frank Barnhart, Clayton, N. Mex.; 
C. G. Gould, Montrose; I, O. Glazier, Gree- 
ley; F. G. Hayner, Colorado Springs; L. F. 
Cornwell, Pueblo; A. E. Holden, Alliance, 
Nebr.; Louis Gilando, Walsenburg, and 
J. S. Bentley, Boulder. 








Cincinnati. 


Charles Swigart has returned from a 
trip through Indiana. 

R. W. Clark, Lawrenceburg, Ind., was 
here on a purchasing trip last week. 

Jerome Thoma, of Thoma Bros., is again 
in the city after a stay of six weeks in the 
south, 

W. L. Spear and son, McMechen, W. 
Va., came to Cincinnati last week to re- 
plenish their stock, 

Wm. Pflueger, of Joseph Noterman & 
Co., returned last Wednesday from a suc- 
cessful southern trip. 

A. G. Schwab and wife arrived home the 
early part of the week from a month’s so- 
journ at Atlaniic City. 

Ed, Galbreth, of the Hurt & Tanner 
Drug Co., Springfield, Tenn., was here re- 
cently buying Fall goods. 

C. G. Schlenker, Hickman, Ky., and L. 
F. Nail, Shelbyville, Ind., were here re- 
cently to purchase stock. : 

Mr. and Mrs. John R. Bovard, Carroll- 
ton, Ky., were in Cincinnati a few days on 
business and pleasure combined. 

Hugo Lindenberg, of Lindenberg & Fox, 
came home Monday from Butler, Ky., 
where he went on Thursday of last week. 

Edward Simper left Monday for Chicago 
to attend the annual convention of the 
American National Retail Jewelers’ Asso- 
ciation. 

There was a meeting on Thursday of last 
week of the Cincinnati Wholesale Jewelers’ 
and Manufacturers’ Association at the Sin- 
ton hotel. 

Nathan Becker was in the city a few days 
last week on business, having stopped off 
en route from his home, San Antonio, Tex., 
to the east. 

S. Hershfield is again in the city after a 
stay of two months in Texas. A. Hershfield 
has returned from a week’s vacation spent 
up on the Lakes. 

C. S. Bennett, of the Frank Herschede 
Co., is on a three weeks’ trip to New York, 
Philadelphia and Atlantic City. Mrs. Ben- 
nett accompanies him. 

B. S. Newman, a member of the firm of 
Frohman & Co., has just returned from the 
south. John Gerive arrived home last Fri- 
day from his Texas trip. 

G. M. Braham, a representative of A. & 
J. Plaut, arrived home last Friday from a 
trip in the southwest. Mr. Jacobsen started 
out on a five weeks’ southern trip. 

Clarence Wolf, formerly with the Geneva 
Optical Co., of this city, leaves to-day for 


August 27, 1913. 


Dayton, O., where he will be employed by 
the Reed Optical Co., of that city. 

The regular meeting of the Entre Nous 
Club was postponed from Thursday. Aug. 
21 to Aug. 28, which will be the last meet- 
ing to be held at the Summer camp on the 
Little Miami. 

J. Hershfield, of D. Jacobs Sons Co., who 
has been home, sick, the greater part of 
the month, left Monday for a trip through 
Kentucky and Tennessee. Aaron Strauss 
has returned from Illinois. 

Chas. Gebhardt, of the Clemens Oskamp 
Co., has come back from a three weeks’ 
trip through Kentucky and Tennessee. 
George Lockhorn has also returned from 
the road, having spent 10 days in Indiana. 

M. Alexander, of the firm of M. Meyer, 
Marion, Ind., has sufficiently recovered 
from his illness which necessitated his go- 
ing under treatment at the Deaconess Hos- 
pital here, to return to his home in Marion. 

The latest news from Mr. and Mrs, 
Frank Herochede and daughters states 
that they are again in Berlin for a short 
stay before visiting several other points 
of interest in Germany, after which they 
will go to Paris. They will sail from 
Naples, Oct. 15, for the United States. 

Julius Goodman, Memphis, Tenn., spent 
several days in Cincinnati the past week, 
and announced that a new store is about 
to be opened in that city by the firm of 
Goodman & Bach. Mr. Goodman was for- 
merly of the firm of Goodman & Laufer, 
Memphis, while Mr. Bach was associated 
with Julius Goodman of that city. 

Milford G. Fox will attend the conven- 
tion at Chicago, where he will display 
goods. After the convention Mr. Fox will 
go out to the Pacific Coast for a two 
months’ trip. He will be accompanied as 
far as Chicago by Wm. G. Courtney, who 
returned to the Gustave Fox Co. last week. 
Mr. Courtney was associated with this com- 
pany for 10 years previous to his ieaving 
one year ago. He will go north from Chi- 
cago. 

A local pawnbroker was notified on Tues- 
day of last week that his son, an engraver, 
was being held by the Dayton, O., authori- 
ties. The message stated that the young 
man was arrested by the police at National 
and Puterbaugh Aves., in that city after 
he had terrorized the residents of that 
neighborhood by stoning them and their 
homes. It is believed that the young man 
is ill. The pawnbroker said that his son had 
been stopping with his wife’s brother in 
Dayton. The pawnbroker and his wife 
went to Dayton. 








Mr. and Mrs. George A. Wood, pro- 
prietors of Hermann’s Jewelry Store in 
Newport, R. I., which was recently robbed, 
have offered a reward of $1,000 or propor- 
tionate rewards for part of the jewelry 
returned, Inspector John S. Tobin of the 
Newport police, who is at work on the 
case, is making an effort to trace the bed 
quilt that was found in the store. He has 
made a canvass of some of the boarding 
houses of the city in an effort to learn if a 
quilt, such as that which was found after 
the robbery, was missing, but thus far he 
has been unsuccessful. 








Detroit. 


R. E. Kelso, Indianapolis, was here last 
week on a vacation trip. 

E. F. Schneck, 606 Gratiot Ave., spent 
last Wednesday in Toledo. 

H. Walter Lett has disposed of the store 
at 345 Dix Ave. to E. Donahue. 

V. Treska has purchased the building in 
which his store at 1010 Chene St. is lo- 
cated. 

‘he Willis Jewelry Co. is the name of a 
new concern located at Willis Ave. and 
Hastings St. 

S. W. Williams, Lapeer, and Henry 
Phelps, Tekonsha, spent several days of 
last week in this city. 

Henry Staats, of Henry Staats & Co., 
recently visited Frank Kunz at the latter's 
Summer place at Lake Orton. 

Wm. Brokaw, Sturgis, is among the 
Michigan jewelers who is attending the 
national convention at Chicago. 

E. W. Grapes, West Mansfield, O., 
stopped off here last week. He has been 
taking a lake trip with his wife. 

Mr. Garner, of Garner, Graves & ©o.,, 
West Branch, has been spending the Sum- 
mer at a cottage near that place. 

H. B. Thompson, Ithica, who was recent- 
ly married, has purchased a handsome resi- 
dence to which to bring his bride. 

Max Yalomstein is acting as manager of 
Sol Sallan’s store on Woodward Ave. dur- 
ing the absence of Mr. Sallan in Europe. 

Louis Meier has been away ‘on a vaca- 
tion at Les Cheneaux Islands. Mrs. Meier 
joined him last week and will return with 
him, 

Harry Blank, Ithica, has returned to busi- 
ness after spending five weeks in St. Lowis 
taking baths for sciatic rheumatism. He is 
in very much better health. 

L. Allison, of the firm of C. S. Allison 
& Son, Owosso, suffered a sad bereave- 
ment lately in the death of his wife. His 
child has also been seriously ill. 

Leroy Fuller, Yale, has been on a 10 
days’ fishing trip in the vicinity of Oscoda, 
His party made the first part of the trip 
by automobile and returned by boat. 

H. B. McNally, of Brown City, came 
here last week to visit W. J. Bottomley, 
formerly of that place, and also spent some 
time in looking at the new Fall styles. 

Georze Ruttmann, of the George Rutt- 
mann Co., accompanied A. B. Hawkens, 
salesman for that firm, on a trip through 
the central portion of the State this week. 

Fred E. ,Platte, who recently removed to 
1638 Gratiot Ave. from a location much 
nearer the center of the city, states that he 
has found business very good in his new 
store. 

Amos Bond, formerly in the jewelry 
business but retired from it for several 
years, has purchased the business of David 
Crorey at Ubly. Mr. Crorey has mot an- 
nounced his plans for the future. 

Max Rosenbaum has occupied the store 
at 1092 Chene St. He was formerly lo- 
cated at St. Aubin Ave. and Theodore St. 
This store was occupied for a month by 
Charles Slatkin, who has gone out of the 
business. 

John Steutzer, Sebewaing, will exhibit 
here, through the George Puttmann Co., an 
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engine turned from wood and operated by 
a clock mechanism. It will be a feature 
of the exhibit in connection with the con- 
vention of the wood-turners. 

E. A. Prange, of Grand Rapids, recently 
returned from a long European trip, and 
says that he had an excellent time and 


would like to have prolonged his stay but 
for the necessity of getting back to pre- 
pare for the coming season’s trade. 


The Detroit Jewelers’ Board 


id a very pleasant launch part 





ner last Saturday. The members 1¢ 
near the Belle Isle bridge and took a 
launch ride on the river and Lake St. 
Clair ve e enjoying a big spré ne 
of th ivadian rtels. 

President Toepel »f the State \ssocia- 
tion of Retailers, has gone to Chicago as 
a delegate to the national convention, al- 
though conditions here delayed his start. 
The other delegates are: Hugh Connolly, 


of Detroit; J. G. Davenport, of Battle 


19 
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Creek, and Donald Martin, of Sa 


By reason of postponement by the coun- 
cil committee having the matter in charge, 
the petition of certain pawnbrokers for re- 
peal of the section in the auctioneer ordi- 
nance forbidding night auctions, was put 
over until this week. The jewelers, who 
have presented a solid front so far at every 
meeting, were ready for this meeting and 
were reinforced by having a petition signed 
by almost every business house in the prin- 
cipal retail section protesting against any 
change in the ordinance. As a counter- 
move, President Toepel, of the Detroit Re- 
tail Jewelers’ Club, reported to the police 
department the names of 14 pawnbrokers 
who had their places of business open, in 
defiance of a State law, Sunday, Aug. 17. 
This is the first move in retaliation and 
will be followed by complaints for further 
similar violations of the Sunday law. Com- 
plaint las also been made against one auc- 
tioneer for not filing a bond as specified 
by law. Kalamazoo jewelers who have 
had a fight much like that in Detroit, won 
a notable victory last week, when the 
Aldermen of that city refused to amend 
the ordinance so as to allow night sales. 








Minneapolis and St. Paul. 


J. J. Brady, of St. Paul, has been en- 
gaged by Tripp & Klass, Chisholm, Minn. 

Wilber Gibbs, jeweler, South Belling- 
ham, Wash., has removed to the new Bel- 
lingham Bank building. 

Henry Stecher and A. J. Stoessel, Mil- 
waukee, are representing the Wisconsin 
Retail Jewelers’ Association at the national 
convention in Chicago. 

Albert Christianson, jeweler, and Helen 
‘Christianson, pharmacist, have opened a 
jewelry and drug store in the Nelson build- 
ing, at Volga, So. Dak. 

Neils Anderson, formerly in charge of 
the jewelry department of the Pfeiffer 
store at Waterloo, Ia., has opened a whole- 
sale and retail jewelry establishment at 
Clinton, Ia. 

A jeweler, who has been in the employ of 
T. J. Thomas, Aberdeer, Wash., for the 
past month, has been arrested accused of 
theft. A clock and a number of watches 
taken from the Thomas store were found 
in his rooms. 





Indianapolis. 


Leon Bing has returned from a 
Peoria, Ill., Elgin, Ill., and Chicag 

I. J. Kappeler has gone to Ohio tor a 
few weeks. His business is being looke 
after by his son. 

W. G. Young, Jeffersonville, has been 
nominated for mayor of that city on the 
Progressive ticket. 


Mr. and Mrs. Charles H. I 


Albany, celebrated their golden w ing 
anniversary last week. 

H. C. Kinnley, who has been emy | 
in Marion, has taken a position with Jen- 
kins & Co., Richmond. 

Joseph Culbertson has taken a ion 
with the Capitol City Jewelry ( le 
formerly was with E. O. Collins, Franklin 

F.C. Miller, who has been employed for 
some time by Carl L. Rost, has to 
Dayton, O., where he will engage in busi- 


ness for himself 

S. B. Merrick, who has been in Plain- 
field several years, is disposing of his busi- 
ness and will take a position with C. D. 
Peacock & Co., Chicago. 

D. W. Hedges, formerly of Hedges & 
Thalls, this city, has opened a watch and 
jewelry repair shop at Zionsville and later 


ago 


may install a retail stock. 

Mr. and Mrs. Charles Mayer, Jr., and 
daughter Martha Jane and Mr. and Mrs. 
A. Kiefer Mayer have gone to Walloon 
Lake, Mich., for the remainder of the 
season. 

J. M. Calhoun, formerly with D. F. 
Green, Fort Wayne, but more recently em- 
ployed in Boston, Mass., has taken a posi- 
tion as manager of the store of the late 
John Kennard at Rushville. 

Mr. and Mrs. Oliver P. Doty, Elkhart, 
were recently painfully injured when a 
motorcycle they were riding ran into a 
ditch. Mr. Doty’s left leg was broken and 
Mrs. Doty suffered a broken wrist. 

John Alford, Petersburg, while hunt- 
ing mussels in White River last week, 
found a pearl weighing 16 grains and said 
to be valued at $700. It is the largest pearl 
found in southern Indiana in seven years. 

Charles Mayer & Co. are exhibiting the 
$5,000 silver punch bowl service which was 
won by the drill team of Raper Command- 
ery No. 1 of this city at the 32d triennial 
conclave of Knights Templar at Denver, 
Colo., a few days ago. 

Among retail jewelers in the city last 
week were J. E. Reeder, Kokomo; J. F. 
Harding, Brownsburg; J. W. Thompson, 
Danville; Walter M. Earhart, Hope; J. W. 
Campbell, Edinburg; J. C. Riedel, Paris, 
Ill., and J. A. Bush, Oolitic. 

The Ertel Loan Co., 209 Massachusetts 
Ave., has been purchased by the Burton 
Jewelry & Loan Co., 58 Monument P!. The 
Massachusetts Ave. store will be closed 
Sept. 1 and the stock moved to the \onu- 
ment PI. store. 

Martin H. Mueller, Columbus, has re- 
ceived for repairs a watch from Miss M. 
F, Brann, a stenographer and bookkeeper 
in a mission station at Tai-Ming-Fu, 
China, who was afraid the Chinese jewel- 
ers would be unable to make the repairs 


properly. - 
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St. Louis. 





TRADE CONDITIONS. 

St. Louis is filled now with country merchants 
making their Fall purchases. They are laying 
in stocks quite as large as in preceding years, and 
most of them are paying cash. Alarmist reports 
concerning crops in the southwest, particularly 
Kansas, Oklahoma and southern Missouri, they 
pronounce absurd. While the corn crop will be 
short, they say the wheat and oats bins are full, 
and cattle and hogs are bringing high prices. 
Wholesalers declare that the quantity of jewelry 
bought is abnormal, indicating great confidence 
in the prosperity of the southwestern territory. 
Rapid movement of jewelry is looked upon as an 
excellent barometer of general business coendi- 
tions, as it is a luxury, and when it moves freely 
staples may be expected to move more freely, 
with the result of general prosperity not only for 
the jeweler but for everybody. 





Howard G. Treco is on a trip to New 
York, Boston and Providence. 

Samuel A. Hotchner, of A. Hotchner & 
Son, has returned from a southern trip. 

Morris Bauman, western representative 
of Weiss & Fassett, is in the city for a few 
days. 

Charles W. Pian, of the S. Pian Time 
Payment Jewelry Co., has returned from 
Colorado. 

I. T. Fuller, of the F. W. Hoyt Jewelry 
Co., has gone on a trip through Missouri 
and Iowa. 

E. H. Duncker, president of the Duncker 
Silver Co., has returned from a trip to 
New York. 

Mack M. Burnstine, diamond importer, 
left Sunday night on a three weeks’ trip 
through the south. 

O. J. Pfeffer, president of the St. Louis 
Clock & Silverware Co., and his family 
are at Eagle Lane, Mich. 

F. W. Drosten, president of the Drosten 
Jewelry Co., left Saturday night for the 
Ozarks to fish and hunt. 

F. L. Schroeder, Collinsville Ave., East 
St. Louis, has been laid up several days on 
account of an injury to his ankle. 

The interior of the St. Louis Clock & 
Silverware Co.’s establishment is being 
completely repainted and redecorated. 

E. M. Massa, of the Bauman-Massa Jew- 
elry Co., has returned from a two weeks’ 
fishing trip on the Gasconade River. 

R. Niehaus and John Menges, of the 
Mermod, Jaccard & King Jewelry Co., will 
leave shortly for the east to make pur- 
chases. 

J. Lee Skiles, of the S. J. Nicholson Jew- 
elry Co., Cairo, Ill, stopped in St. Louis 
last Week on his way home from a vacation 
trip to the Ozarks. 

Jack Jacobs, vice-president and superin- 
tendent of the manufacturing department 
of the Eisenstadt Mfg. Co., is confined to 
his home by sickness. 

S. R. Culbertson and A. O. Grimes, of 
the Hess & Culbertson Jewelry Co., have 
gone to Walloon Lake, Mich., where they 
will remain until the middle of September. 

Miss E. Idler and Miss M. Trautman, of 
the Hess & Culbertson Jewelry Co., have 
gone to Denver and Colorado Springs, 
where they will remain until the middle of 
September. 

George J. Hess, president of the Hess & 
Culbertson Jewelry Co., has returned from 
Ocean Grove, N. J., where he spent a 


month with his family, His family will 
not return to St. Louis until Sept. 1. 

M. L. Weiss, of Weiss & Fassett, and 
his family have returned from an extended 
European trip. L, A. Fassett will prob- 
ably leave in a short time for the diamond 
markets of Europe. This will be his third 
trip this year, he having crossed in Febru- 
ary and April. 

The following out-of-town dealers were 
here during the week: L. Tschumy, Gal- 
veston, Tex.; H. C. Armstrong, Carter- 
ville, Ill.; E. A. Collins, Sullivan, Ill; E. 
L. Bersche, Columbia, Ill.: R. L. Falk, 
Bowling Green, Mo., and W. K. Urbani, 
Vandalia, III. 

H. Schwartz, diamond importer of Chi- 
cago and also’ treasurer of the National 
Jewelry Co., 1025 Franklin Ave., just re- 
turned from a six weeks’ buying trip in the 
diamond markets in Antwerp and Amster- 
dam. M. Schwartz, son of H. Schwartz, 
who is managing the store in this city, has 
left for the jewelers’ convention in Chi- 
cago. 

The Franklin Avenue Improvement As- 
sociation is arranging to have an evening 
parade on that street during Veiled Prophet 
week. All the stores along the avenue are 
to be specially decorated for the week, sou- 
venirs are to be distributed and prizes 
awarded. Herman Mauch is vice-president 
of the association, and a number of jew- 
elers are members. 





Evansville, Ind. 





TRADE CONDITIONS. 

Taken as a whole, the month of August has been 
a fairly good one for the local retail jewelers. As 
a rule, August is a dull month and many of the 
retail merchants spend this month away taking their 
vacation. The trade shows improvement and some 
of the jewelers say this year, taken as a whole, has 
brought them a larger volume of trade than last 
year. Crop conditions in this section have not 
been encouraging for the past month, owing to 
the long drouth, but a heavy rain fell in this sec- 
tion a few days ago, and it is believed late corn 
will now be saved. Collections have been a trifle 
slow. The general opinion of merchants is that, 
while they will not enjoy any rush in business this 
Fall, trade will be steady. 





Paul D: Strong, a 2d St. optician, has 
returned from his Summer vacation. 

The jewelry store of Carroll S. Welch, 
Sturgis, Ky., which was recently destroyed 
by fire, is being rebuilt. Mr. Welch will 
carry a larger stock than formerly. 

William G. Young, Jeffersonville, Ind., 
has been nominated for mayor of that city 
by the Progressives, and he asserts he will 
make an active canvass for the place this 
Fall. 

John H. Rohlander, Main St., will assist 
in a big class initiation in the Lodge of 
Perfection, Scottish Rite Masons, in this 
city on the afternoon and evening of 
Sept. 16. 

Gus Gans, of the I. Gans Co., 24 Upper 
First St., has returned from Indianapolis, 
where he spent several weeks in a sani- 
tarium. His health has been greatly im- 
proved and he is now back at his place of 
business. 

Fire, a few days ago, visited Olney, IIl., 
near here, and did damage amounting to 
$130,000. Robert Gaffner & Co., jewelry 
dealers there, saved about $15,000 worth of 
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cut glass and jewelry from the flames, al- 
though they suffered some loss. 

John Alford, a coal miner living at Pe- 
tersburg, Ind. found a pearl in White 
River a few days ago that was sold for 
$1,00u. George Stone living near Shoals, 
Ind., found a pearl in the same river that 
was valued at several hundred dollars. 

Chris Hewig, formerly engaged in the 
retail business here, but who is now on the 
road for a large wholesale jewelry firm, 
has returned to the road after spending 
several weeks here as the guest of friends 
and relatives. Mr. Hewig travels through 
the southern States and says he is looking 
for a very good Fall and Winter trade. 

R. A. Stroul, a pearl hunter who lived 
at Haverhill, Mass., was shot and fatally 
wounded on the west fork of White River, 
near Shoals, Ind., a few days ago and a 
young man of that neighborhood is under 
arrest on the charge of committing the 
crime. Stroul had been in that locality for 
several weeks in search of pearls and had 
collected gems valued at several thousand 
dollars. As he was preparing to break 
camp he was shot from ambush and his 
bag of pearls was stolen. 





Milwaukee. 





News has been received by Milwaukee 
wholesale jewelers that H. A. Peterson has 
opened a new jewelry store in Ironwood, 
Mich. 

Milwaukee wholesale jewelry houses 
have received word that H. F. Vanderbee 
has taken over the jewelry store of the 
Duncan-Osterberg Co., Eau Claire, Wis. 

Adolph Possin, vice-president of the 
Fink-Boszhardt Co., Enterprise building, 
has returned from a business trip to New 
York. New cabinets and cases have been 
installed in the concern’s offices. 

J. R. Hampel & Co., general metal en- 
gravers, Enterprise building, have opened a 
new watch-repairing department. S. Rosen- 
wiesen is in charge of the new department. 
Jack R. Hampel has returned from a vaca- 
tion spent in Chicago. 

The Bunde & Upmeyer Co. will donate a 
silver bat and ball, full regulation size, to- 
the player with the highest batting average 
in the American Association Baseball 
League, with which Milwaukee is affiliated. 
The bat and ball are now on display in a 
window of the store. 

William Keller, a member of the firm of 
K. F. Keller & Sons, Appleton, Wis., and 
manager of the optical department of the 
firm, recently graduated from the Physi- 
cians and Surgeons’ Optical College of 
Denver, Colo., with the degree of doctor 
of opthalmology. Mr. Keller is a graduate 
of several other well-known institutions. 








A business man in Canada has informed 
an American consular officer that he would 
like to get in communication with firms in 
the United States engaged in the manufac- 
ture or sale of jewelry novelties and other 
merchandise, with a view of obtaining the 
agency for these lines for the Province of 
British Columbia. First-class references 
will be furnished. Further information 
may be obtained from the Bureau of Man- 
ufactures by submitting the file number— 
11497, 
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San Francisco. 





Burr W. Freer is back in San Francisco 
after an extended trip in the east. 

Alphonse Judis has just returned from a 
trip to Seattle and other northern points. 

James S. Lewis, Garrau & 
Green, is spending his vacation at Monte 
Rio, 

L. F. Hovey, Coast representative for 
Carter, Howe & Co., with headquarters in 
this city, has left for the northwest. 

Chas. Noack, Sacramento, who was at a 
local hospital for treatment, has returned 
home and is much improved in health. 

Marcus Rice, formerly of San Antonio, 
Tex., has accepted a position with the Els- 
ton Jewelry Co. and will act as their head 
traveler. 

The Elston Jewelry Co. has taken on 
the line of Austin & Stone, Inc., Attle- 
boro, and is now representing that firm on 
the Coast. 

E. R. Hurst, formerly with Harry Mor- 
ton, Oakland, has accepted a position with 
the IHlinois Watch Co. and will represent 
thet firm in California. 

Wholesalers of this city have been in- 
formed that Roy O. Akers, of Waterson- 
ville, Cal., is insolvent. Assets are placed 
at $8,000 and liabilities at $16,000. 

Geo. I. Dodson, Spokane, Wash., stopped 
Francisco last route 
He is accompanied by his fam- 


a vear trav- 
4 


secretary of 


over in San week en 
to Europe. 
ily and expects to spend about 
eling. 

Several valuable articles of jewelry were 
taken early the other morning by a burglar 
from the show window of the store of 
John O. Bellis, at 316 Post St., after break- 
ing the plate glass with a rock. 

The Richmond Jewelry Co., Richmond, 
Cal., has assigned to A. V. Davidson, local 
manager for the National Jewelers’ Board 
of Trade, for the benefit of creditors. The 
assets are about $400 and liabilities $600. 

H. P. Adams, manager for the 
Martin-Copeland Co., has returned from 
the southern part of the State, and expects 
to remain at headquarters until the middle 
will start on his 


coast 


of September, when he 
long trip. 

S. J. Hammond, of S. J. Hammond & 
Co., coast representatives of the Ansonia 
Clock Co., has returned to headquarters 
after a three months’ trip over his entire 
territory. He will remain in town for a 
few weeks. 

Jas. Dougherty, of Wall & Dougherty, 
Honolulu, sailed for home this week, after 
spending several days here upon his return 
from the east, where he went on business 
for his firm, and also to look up carnival 
decorations for the city of Honolulu. 

Among the out-of-town jewelers to call 
on the trade recently were: Carl Noack, 
Sacramento; Mr. Baum, of Baum & Ma- 
nasian, Colusa: W. C. Stairs, Concord: P. 
L. Seamans, Palo Alto; M. J. Hetzler, 
Haywards; Peter Christie, Santa Clara. 

The silverware Fall opening, which was 
held here last week, proved very success- 
ful and some of the houses at least plan 
to repeat the special displays again next 
year, probably a little earlier as some of 
the managers feel that this opening would 
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h even successful had it 
been held earlier. The W. B. Glidden Co. 
irranged a very attractive display of RK. 
Wallace & Sons Mfg. Co. silver for the 
special Fall opening. ‘Lhe oor of 
their establishment was given over to the 
display of sterling table service and toilet 
articles and the upper floor to plated ware. 
yay 
cial display of silverware for two weeks in 
order to give buyers who were on vacations 
th i chance to visit the sample 


have been more 


lower 


Hall & Son are continuing their spe- 


the first weel 
complete lines are out. 
Karl Gustav Schwartze, for many years 
\lameda and a member of 
f Pacific Lodge, F. & A. M., 
of San Francisco, died recently at his home 
in Alameda following a general break- 
his health. The deceased is sur- 
widow and three children. 


rooms while the 
a jeweler it 


long standing 


down of 
vived by a 








Los Angeles, 


C, H. Blake, vice-president of Meagan; 
& Co., has returned after a week’s outing 

Redondo. 

Jacob Marx, New York, who has been 


here, has gone on to San Francisco, where 
he expects to remain for two weeks. 

M. P. Kinney, salesman in the store of 
William M. Kinney, 615 S. Broadway, 1s 
attending the Grand Army encampment at 
Huntington Beach. 

E. Bastheim, of the E. 
a business trip to Santa 
Miller, of the 


Bastheim Co., has 
returned from 
Barbara. J. L. same com- 
pany, is home after a business tour through 
\rizona, 

\. N. Chaffee is now in charge of the 
stationery and engraving department of 
S. Nordlinger & Sons. Mr. Chaffee was 
John Wanamaker in New 


formerly with 


York, and also with Gimbel Bros. 


C. C. Abel, of the Adams & Abel Co., 
has just returned from a_ business trip 
around the “Kite-Shaped Track” and re- 


ports having done good business. He will 
now remain at home for two weeks. 

Frank A. Priesmeyer, manager 
Nordlinger & Sons, left yesterday for an 
buying trip in the east. He wil! 
route in San Francisco and Chi- 
cago, and will be gone at least one month. 

The following out-of-town jewelers have 
been here recently: G. E. Tufford, Po- 
mona: B. Burnstein, Imperial; Mr. Heidke, 
of Heidke Bros., San Bernardino; A. 
Namnam, Anaheim, and J. H. Padgham, 
Santa Ana. 

Mrs. Gertrude McMullin, of the South- 
west Turquoise Co., has gone to San Diego 
for a business and pleasure trip, to be gone 
Henry S. Boehmen, of the 
same concern, is taking a two weeks’ vaca- 
tion at Catalina Tsland. 

Miss G. Foster has taken the position of 
issistant to O. S. Balzer in the jewelry de- 
partment of Hanaburger & Sons made va- 
‘ant by the retirement of Mrs. Hanning. 
M. E. Boyd and Miss M. Goodrich, of the 
same department, are at present taking a 
vacation. 

Charles Adams, of Adams 
taking a trip through the country and 
among the beach resorts. His brother, 
Harry Adams, has gone to Catalina for 
two Clarence Diebenkorn has re- 


of S 


extended 


stop en 


about a week. 


& Abel, is 


weeks. 


119 


urned from his vacation, spent in s‘ort 
trips to the near-by beaches. Mr. Heck 


has remained in charge of the office. 

\. E. Morro, 400 S. Broadway, has not 
vet found a new location and expects to 
leave his present store Aug. 28, taking two 
days to move out and store his remaining 
and Mrs. Morro intend to go 
to New York, where he was born and still 
has many friends and _ relatives. Mr. 
Morro’s father was John A. Morro, for 40 
a manufacturing jeweler on Maiden 
Lane. Mr. and Mrs. Morro will leave for 
the east on Sept. &. 

J. Levinson, who has 
located in the Central 
for the past few years, has taken quarters 
in the 


stock. He 


vears 


been 


building 


wholesaler, 


Broadway 


Title Guarantee building, cor- 
The room 


new 


ner of 5th St. and Broadway. 

he has rented is on the fourth floor, faces 
Broadway, and will be a very handsome 
and satisfactory one in every way. He 


expects to move in on Sept. 1. Mr. Levin- 
now to Elsinore for a 10 
before moving. 

of the Diamond Shop, 443 
S. Broadway, announces that, owing to the 
unfortunate death of Jacob Barmon, which 
ccurred July 15 in a trolley-car collission, 
it will be necessary to liquidate and close 
out the business of the Diamond Shop. Mr. 
Barmon was a silent partner in the busi- 
ness to the extent of about $10,000 and was 
The stock 


ye sold as soon 


son has 


lays’ rest 


gone 


S. Simmons, 


the acting business manager. 
and business will therefore | 

a; practicable, and Mr. Simmons will re- 
tire from the Mr. 
1] vears of age, had been associated 
with Mr. 


which 


business. s}armon, who 
Was 
Simmons for 10 years, during 
time he had accumulated consider- 
and had the prospect of a 
career. He was 
Simmons. 


ble property, 
very successful 
brother-in-law of 


business 


Mr. 








Pacific Coast Notes. 





H. E. Wellman has installed new fix- 
tures at his store in Alhambra, Cal. 

E. W. Wright, formerly of Bakersfield, 
‘al.. has opened for business in Willows. 

\ new store is being opened in San Ber- 
nardino, Cal., by J. A. and C. N. Heidker, 
formerly of Los Angeles. 

G. Ingram Deane, Newman, Cal., has ac- 
cepted a position with J. M. Crawford & 
Co., Fresno, who are opening an office in 
Newman. 


\fter being in business for nearly 15 
years at 43 E. Colorado St., Pasadena, Cal., 
the J. Herbert Hall Co. is preparing to 


move to new quarters Sept. 1. 

Peter Engel and Frank W. Poole, 
Marysville, Cal., have each donated a sil- 
ver trophy to be awarded at the Live Oak 
Fair, which will be held early in September. 

The Goldfield Consolidated and Nevada 
Hills companies have made an offer of 
silver bullion for the silver service of the 
U.S. S. Nevada, which will be launched in 
October. 








\ sneak thief entered the store of Brod- 
key & Goodsite, Sioux City, Ia. recently 
and, while one of the proprietors was 
standing in front of the store, succeeded in 
vathering up 10 watches and making his 
escape. The thief gained entrance through 
a side door. 
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Kansas City. 





J. G. Irwin has joined the Hoefer Jew- 
elry Co.'s traveling forces. 

Don Powell, Wichita, Kans., has sold his 
business to A. E. McVicar. 

M. Sartori, of Sartori & Wolff, Spokane, 
Wash., visited the Kansas City market re- 
cently. ; 

William Morris, from the home office of 
Wendell & Co., is in the city inspecting the 
focal branch. 

Harry B. Porter, of the Porter & Wiser 
Jewelry Co., has returned from a tour of 
the northern lake region. 

Paul R. Preston, with the Edwards- 
Ludwig-Fuller Jewelry Co., has gone to 
central Missouri on business for his firm. 

Krigel Bros., who bought a stock of jew- 
elry at 108 E. 8th St. early last Spring, 
have moved it to their old location, 561 
Main St. 

Noble R. Fuller, of the Edwards- 
Ludwig-Fuller Jewelry Co., returned last 
Saturday from a boat trip from Chicago 
to Toronto. 

C. C. Hoefer, president of the Hoefer 
Jewelry Co., is now motoring to Kansas 
City from Plum Lake, Wis., where he spent 
his vacation. 

J. E. McLellan, well known among job- 
bers in Kansas City, has gone to Wichita, 
Kans., where he will help in the store of 
M. O. Stanley, Mr. Stanley's wife being 
dangerously sick. 

Paul Anderson, formerly of Carroll and 
Fort Dodge, Ia., was in Kansas City a few 
days ago en route to Muskogee, Okla., 
where he will take a position as engraver 
for M. Miesch & Son. 

C. S. Blake, who recently sold out his 
business at Mound City, Mo., was a recent 
visitor in Kansas City, being en route to 
Kirksville, Mo., for treatment. He has 
been in ill health for a long time. 

P. R. Colvin, with the Woodstock- 
Hoefer Watch & Jewelry Co., left the hos- 
pital last Saturday, where he had been con- 
fined for three weeks with typhoid fever. 
He will go to Breckinridge, Mo., for sev- 
eral weeks to recuperate among relatives. 

Ralph R. Peterson has completed the 
purchase of his opening stock, and his new 
store in Topeka will be ready for business 
Sept. 1. Mr. Peterson was associated with 
the Hayden Jewelry Co., Topeka, for more 
than 10 years, and recently when Mr. Hay- 
den retired Mr. Petersen decided to start 
in bysiness for himself. 

Following an epidemic of jewelry store 
pilfering among the merchants of St. Jo- 
seph, Mo., all the jewelers of that city 
have hired special guards who will be on 
duty for a week or two. The thieves have 
been very active, taking only cheaper ar- 
ticles of jewelry within easy reach. It is 
the theory of the police that these thieves 
are peddlers. 

Among the visiting jewelers in Kansas 
City last week were: Martin Myers and 
wife, Dexter, Kans.; W. F. Plumb, Palas- 
tine, Tex.; Ross Libby, Weir City, Mo.; 
I. B. Hunt, Topeka, Kans.; C. L. Frost, 
Adrian, Mo.; George Young, Moberly, 
Mo.; J. S. Clower, Cleburne, Tex.; F. W. 
Davis, Allen, Kans.; H. C. Snyder, Em- 
poria, Kans.; W. W. Whiteside, Liberty, 
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Mo.; C. G. Morrison, Olathe, Kans.; C. A. 
Tucker, Lincoln, Nebr., and G. H. Gardner, 
Pawhuska, Okla. 








Toledo. 


M, N. Isenberg will go to Providence 
and Attelboro in a few days on a Fall buy- 
ing expedition. 

Frank Kapp, of the George Kapp Co., is 
spending his vacation at Montreal, Can. 
He is accompanied by his wife. 

Wm. N. Bayliss, Jr., advertising manager 
for the Conklin Pen Co., is spending a few 
days in New York and Philadelphia. 

President A. J. Heesen, of the State as- 
sociation, is planning to attend the Chicago 
convention and will leave for that city 
Tuesday. 

L. Comlossy, a Madison Ave. jeweler, is 
moving into a handsome new home which 
has just been completed on Glenwood ave. 
The structure is the first of its kind in To- 
ledo and is built of Kellastone. 

Wm. A. Hill, of the Swigart Watch & 
Optical Co., has been placed in charge of 
the factory display rooms, recently opened 
in New York by the Hull Bros. Co. The 
new store is located in Maiden Lane. 

When the E. H. Close Realty Co., moves 
into its handsome new offices on Madison 
Ave., the front office will be ornamented 
by an exceptionally handsome clock which 
was presented to President E. H. Close this 
week by his office employes. The clock was 
given as an expression of the appreciation 
of the employes of a vacation trip to New 
York, Atlantic City, Washington and other 
cities provided for them at the expense of 
the company. The clock is of German 
manufacture, is encased in solid mahogany 
with highly polished columns, hand carved 
at the base and standing eight feet high. 
The mechanism includes the Westminster 
and Whittingham chimes and other mech- 
anism recording the changes of the moon. 








Omaha. 





Joseph Wolf has gone on a business trip 


to New York. 
A. S. Rips has gone to Clarinda, Ia., for 


a short vacation. 


Will Kortlang, with the A. F. Smith 
Co., is back from a western trip. 
Frank Ejitner, with Carson & Banks, 


has gone on a western vacation trip. 

President T, L. Combs and wife have 
gone to Chicago to attend the national con- 
vention. 

C. B. Brown, Fred Brodegaard and AI- 
bert Edholm, are attending the convention 
at Chicago. 

C, E. Riese was a guest of Mayor Dahl- 
man last Saturday at Waterloo, Nebr., to 
witness the army maneuvres. 

O. C. Zinn, Hastings, Nebr., was in 
Omaha last Friday. He was on his way to 
Chicago to attend the national convention. 

Fred Brodegaard received congratula- 
tions from the King of Denmark last week 
for the excellent work he did in building 
an Odd Fellows Hall for the Danes in this 
city. 

The out-of-town visitors in Omaha last 
week were: G. A. Replogle, Shenandoah, 
Ia.; C. Wahlstrom, Oakland, Nebr.; M. W. 
Neilson, Allen, Nebr.; John  Crabill, 
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Plattsmouth, Nebr.; George Eggers, At- 
lantic, Ia., and F. A. Carrahan, Manilla, Ia. 

F. A. Hucton, who bought out E. A. 
Elder, Wilbur, Nebr., about 60 days ago, 
has sold out to A. Roberts, of Kansas, 
Mr. Hucton has gone to Seattle to engage 
in business. 

C. L. Shook and wife returned last Sat- 
urday from Denver when they attended 
the Knights Templars conclave. Mr. 
Shook left the same evening on a buying 
trip to New York. 

H. S. Knapp, with the C. L. Shook 
Mfg. Co. was married last Tuesday to 
Miss Mary Monota, of Domphan, Nebr. 
They immediately left for a short trip and 
will be at home in Omaha after Sept. 1. 

John Ring, Hooper, Nebr., who quit 
the jewelry business nine years ago to be- 
come postmaster, has started in business 
again. He is a Republican and was com- 
pelled to give up the post-office with the 
change in the administration. 

The Scott-Parr Jewelry Co.’s stock was 
sold Saturday for the benefit of the credi- 
tors, bringing $4,000. Last week the com- 
pany discovered it was impossible to run 
long without capital, and turned over the 
stock to the creditors with Clyde W. Drew 
as trustee. The stock invoices $6,700 and 
the liabilities $9,787. The firm started in 
business in the City National Bank build- 
ing last October, but the tornado of last 
Easter and the extreme hot weather this 
Summer has paralyzed the jewelry business 
so that they found it impossible to con- 
tinue the business. 








Cleveland. 





The employes of the H. W. Burdick Co. 
were guests of Mr. Burdick at his home 
on Shaker Lakes last Saturday afternoon. 

E. D. Davis, Kent; I. Shiff, Lorain; 
C. H. Dexheimer, Bedford; Geo. High, 
Medina, and J. A. Slonecker, Scio, were in 
Cleveland last week. 

The West Side merchants held their 
annual picnic on Wednesday of last week. 
E. R. Abrahamsen, Jos. Schuster and A. F. 
Walker were on the entertainment com- 
mittee. 

A change has been made in the firm of 
Parsons & Amsden, Youngstown, O., Mr. 
Parsons having dropped out and Mr. 
Philips and Mr. Mullen succeeding him. 
The new firm is known as the Amsden, 
Philips & Mullen Co. 

Sydney Y. Ball plans to leave for Chi- 
cago this week, where he will assume man- 
agement of the Alister-Ball Co. It is 
planned eventually that the remaining por- 
tion of the Ball company’s wholesale stock 
will be moved to Chicago, but for the pres- 
ent the business of the Ball company here 
will go on uninterrupted. 

Thieves gained entrance to the store of 
I. Babin, in the Priscilla Theater building, 
on Friday night of last week by sawing 
out the window bars and breaking the glass. 
About $500 worth of jewelry was taken. A 
description was furnished the police of two 
men who had been in the store earlier in 
the evening and who aroused suspicion by 
continually looking up at the window, but 
the police have been unable to apprehend 
them. 
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Buffalo, N. Y. 


TRADE CONDITIONS. 

Jewelers of Buffalo are expecting an increase in 
business next week as a result of the crowds that 
will attend the Perry Centennial Celebration and 
the National Encampment of Spanish War Vet- 
erans. This week’s business is being largely 
benefited by the 2,000 delegates attending the In- 
ternational Congress on School Hygiene. 








J. B. Ely & Co. have just opened a new 
store in Grant St. 

Stephen Burritt, Rochester, N. Y., at- 
tended the Rotary convention here last 
week. Mr. Berlett, Philadelphia, made an 
address on “Precious Stones.” 

Gus Frisch, of Frisch Bros., is captain 
of the 65th Regiment, N. Y. S. N. G., and 
came home Saturday from a week’s en- 
campment with his regiment at Camp Doyle, 
Farnham, N. Y. 

Fred J. Dorn, Genesee St., has just com- 
pleted changes in his establishment, which 
gives him one of the most attractive jewel- 
ry stores in Buffalo. The work has been in 
progress throughout the Summer. 

Members of the Buffalo Retail Jewelers’ 
Association will hold their monthly meeting 
at the Teck Cafe on Thursday, Sept. 14. 
Much of the discussion will have to do with 
the reports of jewelers who are attending 
the Chicago convention of the national 
association this week. 

At 6 o’clock Sunday evening the City of 
Detroit steamed out of Buffalo harbor with 
a happy band of Queen City jewelers on 
their way to the convention of the Ameri- 
can National Retail Jewelers’ Association in 
session in Chicago this week. They believe 
they will land the 1914 convention for Buf- 
falo. The delegation was preceded by A. 
B. Warner, who left Saturday, and will 
make an address on “Lamplights of Suc- 
cess.” Henry B. Saunders accompanied 
the Buffalo delegation with a painting of 
Buffalo and vicinity, taking in the Tona- 
wandas and the Falls. This painting is 15 
feet in length, and will be on exhibition in 
the lobby of the Sherman House, the head- 
quarters of the Buffalo crowd. Mr. Saun- 
ders, as representative of the Chamber 
of Commerce, goes to work for the 1914 
convention for Buffalo. He carries letters 
from Mayor Fuhrmann and H. O. Nel- 
drum, president of the Chamber of Com- 
merce, inviting the jewelers to select Buf- 
falo as their next convention city. The 
delegation is made up of William F. 
Ehmann, president; Alfred O. Bald, George 
Kruetz, Louis Schutt, Mrs. Frank P. Nuse 
and son, Harry Nuse; Mr. and Mrs. 
Charles Bickelmann, of Schenectady; 
Charles E. Sunderlin and Stephen Burritt, 
Rochester; Charles T. Evans, Utica, and 
Benjamin T, Ash, Binghamton. 








E. R. Smisor has moved his jewelry 
store and stock from Larned to Louisville, 
Nebr., and will engage in business there. 

The Jewelers Security Alliance, 15 
Maiden Lane, last week sent to jewelers 
throughout the country a bulletin outlining 
the progress made by the organization dur- 
ing the first half of 1913. The booklet con- 
tains a short history of many recent notable 
robberies. The Alliance paid $3,700 in re- 
wards from Jan. 1 to July 1, 1913. 
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Laneaster, Pa. 





Clarence J. Strickler, Pittsburgh, paid a 
business visit to Lancaster last week. 

John S. Wallace left last week for 
Omaha, Nebr., where he will take a posi- 
tion as salesman in his uncle’s jewelry 
store. 

Members of the jewelry department at 
the Hamilton Watch Factory held their 
annual outing last week at Eden, on the 
Conestoga River. 

Henry C. Carroll, San Francisco, who is 
now on his way to Europe, spent a few 
days last week in Lancaster with relatives 
of his lately deceased wife. He will be 


abroad several months, spending part ot’ 


his time in Switzerland. 

G. William Reisner has received an or- 
der for 23 rings, which will be the prizes 
in the tournament of the Berwick, Pa., 
athletic association in September, and or- 
ders for seal goods for Cornell University. 
Mr. Reisner is now on a vacation trip. 

The local jewelers will make another ef- 
fort this Fall to form an organization. 
Recently a good deal of activity along 
progressive lines has been exhibited by the 
business men of Lancaster, and it is be- 
lieved another effort to form a jewelers’ 
association will meet with success. 

W. W. Appel, of W. W. Appel & Son, 
left this week with his wife on a four 
weeks’ western trip. While in Chicago he 
will attend the annual convention of the 
American National Retail Jewelers’ Asso- 
ciation, which opens Aug. 25. Percy L. 
Appel and wife returned last week from 
a visit to Atlantic City.’ 

B. Yoselowitz, Steelton, Pa., has entered 
the Ezra F. Bowman Technical School as 
a student in watchmaking. C. W. Camp- 
bell, Waterford, Pa., has entered the same 
department, and W. F. Neiss, Reading, has 
entered the school for a course in engrav- 
ing and watchmaking. J. G. Gibbs, Lan- 
caster, has entered the engraving depart- 
ment. 








Pacifie Northwest. 





A. H. Harris has purchased the Wahlen 
store, Bay City, Ore., and moved the stock 
and fixtures to a new location. 

W. H. Dinsmore, who was burned out in 
Sheridan, Ore., a short time ago, has re- 
opened for business in that city. 

H,. Holte, recently connected with Lach- 
man & Co., Seattle, Wash., is preparing to 
open for business in South Bend, Wash. 

Fire of unknown origin, starting in the 
rear of the D. N. Keene store in North 
Yakima, Wash., a few nights ago, caused 
a damage estimated at $10,000. 

W. H. Mallett, who recently disposed of 
his business in Brandon, Man., where he 
had been for 18 years, has bought out Mr. 
McMillan in Vancouver, B. C. 

Frank W. Johansen has purchased the 
manufacturing department of A. J. Mohn, 
and has moved the plant to separate quar- 
ters. Mr. Johansen has been in charge of 
the department for Mr. Mohn, 








The store of Chas. V. Lundahl, Turlock, 
Cal., was robbed recently of about $75 
worth of jewelry. The thief secured the 
loot by smashing a show window. 
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E. W. Wright has opened for business in 
Willows, Cal. 

John V. Coats has opened a store at 
Warwick, N. Y. 

T..Cameron will 
Ft. Pierce, Fla. 

H. A. Peterson has opened a store at 
Ironwood, Mic:. 

Bryant Lipscomb has opened a store at 
Hopkinsville, Ky. 

M. Dempsey has opened a jewelry store 
at Henderson, Kv, 

H. Holt is preparing to start in business 
in South Bend, Wash 

J. B. Ely & Co. have just opened a new 
store in Buffalo, N. Y. 

H. Yosell has opened an establishment 
at 303 Wesiminster St, Providence, R. I. 

The Hansen Co. has been incorporated 
to do nusmess at 91 Sabin St. Providence, 
RE 

The Federal Jewelry Co. has opened a 
new store at ii8a Federal St., Boston, 
Mass. 

A new store is about to be opened at 
Memphis, Tenn., by the firm of Goodman 
& Bach. 

The Gotham Silver Co., Inc., is the name 
of a new concern to engage in business in 
New York, 

Wahrer Bros. have started in the instal- 
ment jewelry business in the Masonic Tem- 
ple, Chicago. 

J. H. Manning has started in business 
on his own account at 102 Friendship St., 
Providence, R. I. 

The Willis Jewelry Co. is the name of a 
new concern at Willis Ave. and Hasting: 
St., Detroit, Mich. 

The Monarch Optical Co. has been in- 
corporated in San Francisco, with a capi- 
tal stock of $10,000. 


engage in business at 








Trans-Atlantic Voyagers. 





TO EUROPE. 

Simon Adler, of Rosenbaum & Adler, 
New York, sailed yesterday on the Kaiser 
Wilhelm II. 

James J. Loeb, of Lowenthal, Loeb & 
Co., New York, sailed last Wednesday on 
the France. 

Mrs. G. H. McKelvey, St. Joseph, Mo., 
sailed from Quebec Aug. 21 on the Em- 
press of Ireland. 

Hugo Oppenheim, of Oppenheim & 
Strauss, New York, sailed yesterday on 
the Kaiser Wilhelm II. 


FROM EUROPE. 

L. Gunzberger, of Gunzberger & Strauss, 
New York, returned yesterday on the 
Kronprinz Wilhelm. 

W. F. Kirkpatrick, St. Joseph, Mo., ac- 
companied by his wife, returned from 
abroad last week on the Cedric. 




















‘22 THE JEWELERS’ CIRCULAR-WEEKLY August 27, 1918 


eee ION ee ali 






et your 
requisition in now 


for Fall Booklet 


Size is 3% x 6% inches—fits your regular business 
envelope. 

Sixteen pages in all—may be “enclosed with your 
monthly statement or letter without increasing postage. 


‘\ It is a very effective enclosure to send to a selected 
R. F. \4 list of customers. 
ene Co. ye We will send this booklet in reasonable lots imprinted 
~stablished 1873, 4. ‘ : = + | + 
aici NF 0 with your name. Fill in and mail the coupon. Write 
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Imprint as follows and \% 
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That this department shall prove mutually bene 
ficial to our readers, it is desirable that the 
members of the trade generally communicate with 
THe Ju ‘ELers’ Crrcutar regarding any advanta- 
geous device or plan which they are utilizing in 
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connection with their business. 






































Ways and Means of Stimulating Business. 


Written expressly for The Jewelers’ Circular. 























Wireless Time Service Advertising. 

ope the completion of the Govern- 

ment’s wireless station at Arlington, 
Va., considerable interest has been mani- 
fested in securing time by wireless. As 
is pretty well known now, the station at 
Arlington transmits time at a distance of 
several thousand miles. In fact, it is de- 
clared that messages have been transmit- 
ted from this new station as far as Egypt. 









The Arlington Station at Washington, from which, 
the correct time is “flashed” at stated periods daily 
was recently built by the United States Government 
at cost of $1,000,000. 


This station is used for naval purposes, for the 
Sessmslentiod ef bguieqaphie end ether ial : 


idered the most powerful 
having 
wireless messages 7000 miles, namely to Egypt, also 
to Honolulu. 
All are welcome and invited to come into our 
store and hear this derful “wireless tel h” 
received, for themselves. 
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WIRELESS TIME SERVICE WELL ADVERTISED. 


Jewelers throughout the country are tak- 
ing advantage of the service, and those 
who have already installed apparatus are 
finding that it pays them to advertise the 
fact in the locai newspaper and otherwise. 

The Powell & Sons Co., Cumberland, 
Md., are among the enterprising firms that 
are advertising their wireless time service 
very effectively. This firm in a recent 
issue of a local daily used a space of six 
inches, double column. The advertising 
is especiaily effective at the present time, 
when the public’s curiosity has _ been 
aroused to learn something about this 
method of getting time by wireless. 

The distribution of neatly printed circu- 
lars and booklets describing the service in 


detail has also been found very profitabie 
advertising. Part of the text of such a 
folder might include a description of the 
early methods of getting time, as com- 
pared with the recent wonderful dey*!op- 
ment, 

An original idea for a bookl2t follows: 


Correct Time in a Flash. 

This is just what you may have, owing 
to the wonderful ingenuity of the man 
who unfolded the secrets of wireless 
telegraphy to the world. We have just 
installed an apparatus which gets the 
correct time 


To the fraction of a Second 


from U. S. Wireless station. 


Compare this with the crude service on 
which the world was obliged to depend 
in the days of water clocks and sun dials. 
From the unreliable old water clock 
to the wireless time service is a_ long 
“flash” and you will find this wonderful 
apparatus for the securing of accurate 
time in our establishment. 

Visitors are perfectly welcome to visit 
the store where courteous clerks will ex- 
plain the operation of the device in 
detail. 

An Odd Sign. 

A little ingenuity often helps to win a 
lot of trade. B. R. Stocking, Belton, Tex., 
finds it profitable to distribute post cards 
showing the cotton season at its height in 
his home town, with a number of busy 
trucks standing outside the market place 
and loaded with heavy bales of cotton. 
Mr. Stocking’s store is shown in the back- 
ground. Another photo distributed by the 
jeweler shows an attractive front view of 
his store, which is surmounted by a large 
sign representing a watch with the jew- 
eler’s name on the dial. The jeweler uses 
as his trade-mark a reproduction of a 
stocking bearing his name and occupation. 
A large sign of this kind adorns the front 
of his establishment. 


Co-operative Merchandizing. 
In a little town with a population of 





not over 1,500 business was not what it 
ought to be. The town included a jew- 
eler, a hardware dealer, a dry goods mer- 
chant, a dealer in farm implements and a 
shoe man. Things had been going along 
for years with the usual lack of co-opera- 
tive interest among the different estab- 
lishments. One firm did not care whether 
the other ceased to exist or not. The 
hardware man had just gotten into the 
habit of attending conventions, and the 
thought struck him that it would be a 
good thing to organize the dealers in his 
home town. 

The retailers assembled in the local town 
hall and there formed an association, to 











AN ORIGINAL STORE SIGN. 


which all concerned have ever since been 
thankful. Last year one of the members 
suggested that this little group should take 
a vacation after cleaning out their stores, 
in order that they might also clean out 
their minds. Part of the vacation con- 
sisted in visiting the trade in the district 
near the town. This district included three 
or four other towns, whose population 
comprised a great many farmers. 

Four different trips were planned, with 
the different towns as objective points. In 
this way a fairly large territory would be 
covered by the end of the week. Each 
dealer was equipped with a notebook, and 
when the dealer in farm implements, for 
instance, reached a farm house, he noted 
whether the house and barn needed paint- 
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Rockford Winding Indicator 


RAILWAY GRADE 





16 Size, 21 Jewel 
RAILWAY WINDING INDICATOR 


OUR 16 SIZE, 21 JEWEL RAILWAY WINDING INDI- 
CATOR MOVEMENT has met with such _ unprecedented 
Success that we have been prevailed upon to produce an 


18 Size 21 Jewel Railway Winding Indicator 
Movement 


for which we are accepting orders for Fall delivery. 


Ask your Jobber or write direct to 


Rockford Watch Company, Ltd. 


18 Size, 21 Jewel ROCKFORD, ILLINOIS 


RAILWAY WINDING INDICATOR 

















CLARENCE F. BAYER BYRON L. STRASBURGER ALBERT PRETZFELDER 


Where to Stop When in New York 


LIVE ONES NEWNESS 


BAYER & PRETZFELDER CO. 


_5 East 17th Street, NEW YORK 


Between Broadway and Fifth Avenue 


Are showing the most extensive holiday lines of imported novelties for jew- 
elry trade. It will be to any jeweler’s best interest visiting New York to 
certainly note address and call at our show rooms; all lines are shown in 


large variety. 





Silver Deposit Glass 
French Ivory 
Lisbeth Indestructible 


Novelty Jewelry Fancy Goods 


Vanity Cases and Novelties Lamps, etc. 
Bracelet Watches Gun Metal Novelties 


Lorgnettes Sterling Silver and Gun Metal Pearls 
Clocks Mesh Bags Desk Sets 
Brass Goods Opera Glasses Dinner Gongs 


Smokers’ Articles Leather Goods Art Goods, etc. 


SOLE AGENTS: 


La Vogue Opera Glasses La Vogue Binoculars 
and Lisbeth Indestructible Pearls 


La Vogue Lorgnettes 
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Storekeeping Department. 








ing, whether new fencing was needed, the 
condition of the plow, harrow and other 


implements. If the owner was about to 
erect new buildings, the hardware man 


jotted down the fact that locks, hinges, 
nails, etc. would be needed, with a rough 
estimate of the quantity. When nightfall 
came he had a very good list of prospects. 

While the farm implement man and the 
hardware dealer were talking to the hus- 
bandman the shoe dealer, the jeweler and 
the dry goods man were offering sugges- 
tions to the housewives. 

The jeweler gave suggestions in dining 
room equipment, such as silver and silver 
plated cake baskets, knives, spoons, forks, 
and left a little card containing a list of 
gift suggestions for the husband, for the 
wife, for the boy and for the girl. He 
also left a little folder telling in very win- 
ning style how new jewelry might be 
made out of old trinkets, such as old col- 
lar buttons, old-fashioned earrings, sleeve 
links, scarfpins, rings, etc. The other 
dealers likewise offered helpful suggestions 
in their respective lines. 

The visit of these merchants, instead of 
being considered intrusive, was very much 
appreciated and resulted in a great deal 
of business. Shortly after their visit the 
different merchants sent out circular let- 
ters and small catalogues describing timely 
articles. 

The personal visit had started an ac- 
quaintanceship, which made the consequent 
advertising matter more acceptable. There 
is something in this simple little advertis- 
ing campaign for other merchants who 
wish to put it to good use. 

Conservation of Energy. 

Why does the head of a business very 
often refuse to take a vacation, even when 
he needs it very urgently? He may be an 
excellent business man and be able to fore- 
see the financial value of everything con- 
nected with his business, but, strange to 
say, will not see the need of conserving 
his energy, which is essential in the up- 
building of his business. 

He may be solicitous about his 
ployes and realize that they need a vaca- 
tion and, in fact, may compel them to 
take one. This he will do not simply 
through any purely charitable motive, bur 
because he feels a vacation will improve 
their efficiency and thus benefit him. His 
own efficiency, the most important of all, 
is frequently neglected. 

The Summertime is usually the time 
when one can best be spared from one’s 
labors, and the business man who, during 
this time, renews his strength and energy 
at the beach or in the mountains will far 
outstrip the overzealous fellow who never 
lets up until he is compelled to by the 
compulsory laws of nature. 


em- 


Attitude of Employer to Employe. 

The encouragement of employes in 
every way possible will not only help 
them but help you. No human being likes 
to continue, day in and day out, at the 
same old grind without receiving at least 
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some form of encouragement. \Monotony 
begins to tell upon the individual’s nerves, 
and he tinally leaves the job or becomes so 
careless that the job finally gets away from 
him. Both men and women require en- 
couragement. When an employer is dis- 
tant in his attitude toward his employes, 
he is missing a great deal of the best that 
is in those employes. When he is super- 
cilious he is ruining himself by the hatred 
which he inculcates and cultivates. This 
wili make him remembered for a long time 
after the employe has left his establish- 
ment, and his demeanor will be fully ex- 
plained by that employe when he or she is 
looking for another position. 

When a worker is not assured that he is 
doing satisfactory work, he believes either 
that his work is not appreciated or that his 
employer feels that the work might be done 
better. It is but human nature for the em- 
ploye to have those feelings, and if the em- 
ployer would only remember that encour- 
agement wins he will have done a great 
deal towards increasing the efficiency of 
his subordinates. 





The New Express Rates. 
CCORDING to a new order issued by 


the Interstate Commerce Commission, 
Washington, D. C., the rates on express 
packages of 50 pounds or less are to be 
radically lowered. These reductions, run- 
ning from 10 to 60 per cent., with an aver- 
age of 15 per cent., will cost the companies, 
it is claimed, nearly 16 per cent. of their 
gross revenue. Oct. 15 is the date on 
which the new rates will be effective. They 
will continue for two years. By the 
changes made in the graduated scale the 
rates on packages weighing 50 pounds or 
less have been reduced and for packages 
weighing more than four pounds and 
going more than 200 miles and less than 
3,000 miles, the new rates, it is declared, 
are lower than parcel post rates. For 
more than 3,000 miles the rates are prac- 
tically the same. Articles of extraordinary 
value must be so declared at the time 
of shipment and special rates are charged 
for such articles. A postal authority in 
Washington made the following statement: 

“Qn parcels weighing four pounds or 
less existing parcel post rates for all dis- 
tances are cheaper than the rates pro- 
mulgated to-day. 

“Likewise, the rates for parcel post pro- 
mulgated by Postmaster General Burle- 
son for packages sent not over 150 miles, 
weighing not to exceed 20 pounds, are 
from 30 to 50 per cent. lower than the 
new express rates. 

“On parcels from five to 11 pounds the 
new express rates are generally lower 
than parcel post rates for all distances be- 
yond 150 miles up to 3,000 miles, where 
they become the same. Rates on news- 
papers and magazines are changed to one- 
half of first-class.” 

With regard to the parcel post and its 
effect on the companies, the re- 
port says: 

“With regard to the small package busi- 
ness of the parcel post, it should be noted 
that it will still be carried upon the rail- 


express 
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roads of the country. So far as the mail 
carriers are concerned, it 1s of no conse- 
quence to them whether they furnish rail 
transportation for the respond- 
ents herein or for the Post-Office Depart- 
ment. 

“The express companies, moreover, will 
not experience a gross loss of their earn- 
ings between their earnings heretofore and 
the cost to them of furnishing terminal 
service upon these parcels. The commis- 
sion’s conclusion is that the establishment 
of the parcel post is not a justification 
tor any higher scale of than the 
one here shown to be reasonable.” 


express 


rates 





Big Men and Big Mouths. 





3y Joun A. Sretcuer, in Leslie’s Weekly, July 
3, 1913. 
7 HERE never was a time when men of 
ability and integrity were in greater 
demand than they are to-day. As business 
1as become big it has had a call for bi 
I l big it | had ll f big 


men and for young men who have the 
foundations for expansion. 
Salaries for big business men, distin- 


guished for industry and honesty, were 
never larger, in this or any other country. 
The demand for masterful men exceeds 
the supply. 

Nor was thefe ever a time when more 
little men thought they were big than now, 
never the time when the little man with a 
big mouth could make more of a disturb- 
ance than to-day. 

It is the big mouth not the big brain that 
catches and holds the crowd. The big 
mouth is framing legislation, grabbing fat 
offices, challenging established customs, 
questioning the wisdom of the founders of 
the Republic, and impugning the integrity 
of all who have the courage to resist the 
advancing tide of unreason, unrest and de- 
struction. 

How long the big mouth will be the 
vogue, heaven only knows. But it domi- 
nates in politics and in legislation. It ob- 
trudes upon every effort for reform and 
worst of all, it deludes a lot of credulous 
people into the belief that sound is better 
than sense, and noise superior to wisdom. 

They had the big mouths in scriptural 
days. They were described by a veracious 
Chronicler of a period, resembling our own 
in many respects!—for history continually 
repeats itself. The Chronicler said: “But 
all their works they do for to be seen of 
men; they make broad their phylacteries, 
and enlarge the borders of their garments. 

“They love’the uppermost rooms at feasts 
and the chief seats in the synagogues. 
Even so ye also outwardly appear righteous 
unto men, but within ye are full of hy- 
pocrisy and iniquity.” 

Let the people rule! 








A mortgagee out of possession is held in 
Allis-Chalmers Co. vs. Central Trust Co. 
(C. C. A., Ist C.), 39 L. R. A. (N. S.), 84, 
not to be an “owner” within the mean‘ng 
of a statute permitting a mechanics’ lien 
for lumber and materials furnished by con- 
sent of the owner so as to charge his in- 
terest with a lien in case he knowingly per- 
mits materials to be furnished without pro- 
test. 
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SOLIDARIT Y— The Case That Courts Comparison” 
Mer. Retailer: 


3 Solidarity Ingredients 


MATERIAL of unquestioned quality, artistic ABILITY and 
an earnest DESIRE to produce cases that will COURT 
comparison are the three ingredients which have given 
INDIVIDUALITY to SOLIDARITY GOLD CASES for 
the past twenty-eight years. 














Have you seen our Bracelet Watches? Representative JOBBERS are 
generously featuring our products. 


SOLIDARITY WATCH CASE CO. 


(Established Over a Quarter of a Century) 
54 Maiden Lane, New York 


LOUIS J. MONTAGNON, Secretary-Treasurer 
GEORGE SALZGEBER, Asst. Secretary-Treasurer 


JOHN W. SHERWOOD, President 
HARRY C. BALLAY, Vice-President 











Mounted Styles 
“Koh-i-noor” Pencils 


The combination of the trade names ; 
“A-L Co.” and “Koh-i-noor” in ))*e) Iie are made on your 
connection with pencils, is the VE i 
greatest guarantee of quality and rs § 
popularity. We make an excellent 4 e e 
assortment of these convenient, tA 
camecobgine eps Special Orders and Repairs 
pelling pencils, handsomely LS 
mounted, in plain and etched hoe 
styles.These are thoroughly #9 Ba Noel 
practical and serv- er ig Vie | Send them to us. 
iceable pencils. A tie & 7 
| Westte, ready sale is si @ eat /i We guarantee you 
|| ese ~3 found forthem envi ¥ © ABE 7 
wherever they i EY $i: the Right Service. 
are shown. Write for price a (ie | 
list of this line, as well as ec) ‘S} 
our extensive additional 
lines of trade specialties. 


Aikin-Lambert Co. 4 Fred. Blauer & Co. 





























15-19 Maiden Lane, New York 
8 North State St., Chicago, IIl. 
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Selling by the Instalment Method. 





A Form of Lease Used by a Pennsylvania Jeweler. 

















|' is not always easy for the jeweler 
who conducts an instalment business 
to devise a form of contract which will 
be legally correct in every way and thus 
protect the storekeeper. Very often 
forms which were drawn up by retail- 
ers have been declared by the courts to 
be worthless from a legal standpoint, and 
consequently a fraudulent buyer could 
often make away with the retailer's stock 
after having paid a nominal sum. 

Several forms have already been pub- 
lished in conjunction with the “Instal- 
ment Method of Doing Business,” by A. 
E. Edgar, and another which has come 
to the writer’s attention is reproduced 
herewith for the benefit of the trade in 
general. 

This form, which is designated as “An 
Indenture of Lease,” was devised by Wal- 
ter W. Winton, of Scranton, Pa., who 
makes a specialty of diamonds. Mr. Win- 
ton is engaged in diamond selling not 
merely for the profit that is in the busi- 
ness, ‘but because, as he says himself, he 
has a great love for precious stones. Mr. 
Winton is a broad-gauge business man, 
having had considerable business experi- 
ence in other lines besides the jewelry 


business. The form of lease which he 

uses and which he declares will “hold 

water” will therefore interest many. 
Especially noteworthy are the para- 


graphs reading as follows: 

“It is further agreed between the par- 
ties hereto that if default shall be made in 
the payment of any instalment aforesaid 
for the space of 10 days after the same 
shall have fallen due, then and in such 
case the whole rent for the entire term 
above expressed shall, at the option of 
the lessor, his executors, administrators 
or assigns, become immediately due and 
payable, and payment of the rent for the 
entire term may be enforced and recov- 
ered at once, and for this purpose the 
lessee hereby confesses judgment against 
himself in favor of said lessor for the 
rent of the entire term, to wit, $———, 
with costs of suit, release of errors, with- 
out stay of execution, and with 10 per 
cent. added for attorney fees for collec- 
tion, hereby waiving inquisition upon all 
real estate that may be levied upon by 
writ of fi. fa, issued upon said judgment, 
and further waiving the benefit of all 
exemption laws of this or any other State. 

“No termination of this lease, nor tak- 
ing nor recovering possession of said per- 
sonal property shall deprive lessor of any 
action against the lessee for rent. 

“At the expiration of the time for which 
the above personal property is rented, the 
lessee shall return and deliver to the 
lessor the same in good order. If the les- 
see faithfully keeps and performs, and 
makes all payments herein stated when 
due, then and not otherwise the lessee may 


at h—— option purchase said personal 
property within 10 days after the time for 
which the same is rented and not after- 
ward, by paying to the lessor the sum of 
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Wisdom. 





ISDOM for a man’s self is, in many 
branches thereof, a depraved thing: 

it is the wisdom of rats, that will be sure 
to leave a house some time before its fall: 
it is the wisdom of the fox, that thrusts 
out the badger who digged and made room 
for him: it is the wisdom of crocodiles, 
that shed tears when they would devour. 
But that which is specially to be noted is 
that those which (as Cicero says of Pom- 


Indenture of Lease 


day of ees , 191... between WALTER W. 


Entered into this 
WINTON, of Scranton, Pennsylvania, hereinafter called the Lessor, party of the first part and 


, hereinafter called the Lessee, part 


. of the secorid part, WITNESSETH: 
That the Lessor hereby leases or rents unto the Lessee the following personal property 


. of the value of $ . for the term of . ad 


from the date hereof, reserving for the hire and use, but not the purchase, of said personal property for the 


said term, the sum of $ , payable as follows: $ which have this day been paid in cash and 


the receipt of which is hereby acknowledged, and the further sum of $ per , to be paid 


promptly at the office of the Lessor, 605 Mears Building, Scranton, Pennsylvania, on the = 
day of each and every , during the continuance of this lease, commencing on the 
day of next. 


agrees to pay said several sums promptly and not to part with possession of said personal prop- 
It is definitely and distinctly agreed between the 


AND the Lessee 
erty without the written consent of the Lessor first had and obta:ned. 


parties hereto that this contract is one of renting only and not a sale, conditional or otherwise, and it is further agreed 
that the whole contract between the parties hereto is set forth and expressed in th's agreement, and that no representa- 
tions or inducements whatsoever, other than herein expressed, nave induced or entered into this contract in any manner. 


IT IS FURTHER AGREED between the parties hereto that if the Lessee shall have violated any of the terms 
of this lease, the Lessof shall be entitled to receive at once the possession of the above described personal property, and 
the Lessor, or his agent or attorney, shall have the right immediately to retake possession of aforesaid personal property 
and for that purpose to enter the house or premises or other property of Lessee or his employer; in order to obtain said 
possession, and the Lessor, or his agent or attorney, or the Sheriff upon legal process, shall have the right to take the 
aforesa:d property from the person of the Lessee and the said Lessee hereby waives any right of action of law or other- 
wise because of the recovery by the Lessor or his agent, by legal process or otherwise, of the aforesaid personal property, 
whether the same be taken from the person of the Lessee or otherwise, and under no circumstances shall Lessee be en- 
titled to return of any rent paid under this lease. 


IT IS FURTHER AGREED between the part:es hereto that if default shall be made in the payment of any in- 
stallment aforesaid for the space of ten days after the same siall have fallen due, then and in such case the whole rent 
for the entire term above expressed shall, at the option of the Lessor, his executors, administrators or assigns, become im- 
mediately due and payable, and payment of the rent for the entire’ term may be enforced and recovered at once and for this 
purpose the Lessee hereby confesses judgment against himself in favor of said Lessor for the rent of the entire term, to 
wit, $ , with costs of suit, release of errors, without stay of execution, and w'th ten per cent. added for attorney 
fees for collection, hereby waiving inquisition upon all real estate that may be levied upon by writ of fi. fa. issued upon 
said judgment, and further waiving the benefit of all exemption laws of this or any other State 

No termination of this lease, nor taking nor recovering possession of said personal property shall deprive Lessor 
of any action against the Lessee for rent. 

At the exp‘ration of the time for which the above persona] property is rented, the Lessee shall return and deliver 
If the Lessee faithfully keeps and performs, and makes all payments herein stated 
. option purchase said personal property within ten days after 
Only the pay- 


to the Lessor the same in good order. 
when due, then and not otherwise the Lessee may at h 
the time for which the same is rented and not afterwards, by paying to the Lessor the sum of $ 
ment of the purchase money as thus provided shall in anywise vest in the Lessee any title, legal or equitable, to said 
personal property for any term whatever 


IN WITNESS WHEREDOF the parties hereto have set their hands and seals the day and year first above written. 


.. [SEAL] 


. [SEAL] 
ADDRESS 


I have received a copy of the foregoing lease contract and have read the same, and there is no representation, 
inducement or other agreement except as herein contained. 


FORM OF LEASE USED BY A PENNSYLVANIA JEWELER. 


a 


$——. Only the payment of the purchase 
money as thus provided shall in anywise 
vest in the lessee any title, legal or equita- 
ble, to said personal property for any 
term whatever.” 


pey) are “sui amantes sine rivali’ are many 
times unfortunate: and whereas they have 
all their time sacrificed to themselves, they 
become in the end themselves sacrifices to 
the inconstancy of fortune. 
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The CHALLENGE 


EXPANSIBLE BRACELET 
NO RIVETS—NO SOLDER-EDERY LINK LOCKS 
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Absolutely Impossible to Break Positively No Repairs 


You can take advantage of the opportunity offered you to verify 
our claims in regard to this new departure by inspecting our bracelet 
line, which is now being shown by C. H. Allen, general; F. T. Chapman, 
through the east, and F. D. White, middle west. These bracelets are 
Stone Set, Cloisonne, Enamel, Engine Turned, Hand Chased, Hand 
Engraved and Plain. We make them in three qualities: Solid Gold, 
1/10/12K. Gold Filled and in Sterling Silver. 

Every bracelet-has a 3-inch expansion, thus affording a wide range 
in sizes, so that it will fit any wrist. They can be interchanged with 


watch or cameo. 


Ask Your Jobber. If He Cannot Supply You Write Us. 


C. H. ALLEN @ COMPANY 


Manufacturing Jewelers 


ATTLEBORO MASSACHUSETTS 


——— P. §S.—This Line Also Being Sold by 
—— White Manufacturing Jewelry Company 


Patent Applied For. 











HIGH PITCH. 
pH 


5 ae mts 
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Copyright 1910. No. 232974 


Special attention is called to the ‘‘ Trinity’’ chime 


We make 5 different models of chiming movements rendering above 2 chimes, all having 3 trains. It 
is the only reliable construction for a 4 chiming clock; a chime clock having only 2 trains is not 
reliable and gives trouble continually. Besides in a 2 train chime clock, the chime cannot be ren- 
dered in its proper rotation. 

LARGE SELECTION OF FINE FRENCH CLOCKS AND CLOCK SETS 


BAWO & DOTTER, Ltd., No. 18 to 28 W. 33d St., New York 


FORMERLY 2% TO 34 BARCLAY STREET 
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Little Lessons in Storekeeping. 

















Written expressly for The Jewelers’ Circular by A. E. Edgar, 
Author of ‘‘ How to Advertise a Retail Store.” 























(Continued from issue of Aug. 13.) 


CLERK should be willing to 

goods, be ready to suggest as care- 
fully as possible any other article than that 
asked for, to offer advice when he sees it 
might be appreciated. Such a service when 
intelligently given is resultful in satisfac- 
tory purchasing. 

A clerk should be intelligent in his serv- 
ice. He must know his stock thoroughly, 
or he is always in hot water. The writer 
knows a clerk who never seems to know 
where to find anything he is asked for. He 
goes from shelf to shelf, opening and clos- 
ing boxes after peeping inside to find out 
their contents, all the time humming some 
tune to himself. It is very annoying to 
customers to have to wait while such clerks 
serve them. Their ready exclamation, “Oh, 
don’t bother, if can’t find it,” often 
settles that sale. 

Let the motto of the store be “Satisfac- 
tion.” Satisfy the customer, satisfy the boss, 
satisfy the clerk. This is a sort of all 
round satisfaction that is pleasing to con- 
template. 


she WwW 


you 


HOW TO GET CUSTOMERS, 

How to get and keep customers is one 
of the vital subjects that is ever present in 
the jeweler’s mind. When we consider 
that every part of the business is_per- 
formed with that one aim in view, we can 
realize to some extent its importance. 
Every business consideration, from locat- 
ing the store and fitting it up, from hir- 
ing the first salesman to the purchase 
and display of the goods in the cases, has 
for its ultimate aim the selling of goods 
to customers who can be induced to come 
to the store. 

Millions of dollars are spent every month 
in advertising to get customers. Millions 
are spent in store fixtures and equipment 
for the purpose of retaining these custom- 
ers as regular patrons. 

The methods employed in securing cus- 
tomers are really few in number, but they 


are far reaching in their effect. Briefly 
they are as follows: 
(1) Advertising. 
‘ (a) Newspaper. 
(b) Circular letters and other 


mailable literature. 
(2) Window displays. 

(a) Displays in windows and out- 
side cases. 

(b) Store front impression. 

(c) Advantages of location. 

(3 Solicitation. 

(a) Personal solicitation for busi- 
ness by the jeweler and his 
clerks. 

(4) Recommendations. 

(a) By satisfied customers. 

(b) By others who have been im- 
pressed by customers’ rec- 
ommendations, 


(c) By others who have become 
generally impressed by one 
or all of the above methods. 


This table points out the four main 
roads that lead to the jeweler’s door. 
\re they all well worn? Indeed, are they 
all kept in as good condition as possible? 
Does the jeweler look after the paving of 
these roads and the cleaning of them? It 
would only seem reasonable that he should 
make the best of these four avenues of ap- 
proach. Does he? 

Let us examine each of these four roads 
a little more closely. 

-ldvertising —Newspaper 
undoubtedly the very best kind of adver- 
tising for the jeweler. In the newspaper 
advertsement he can tell all that is neces- 
sary about his store and the wares he has 


advertising is 


for sale. He can tell his story to a large 
audience in a short space of time. In a 
review of the advertising of the retail 


trade the writer has come to the conclu- 
sion that the retailer has more confidence 
in the newspaper than he should have. 
That is, he places more reliance on the 
value of the paper than upon the copy in 
the advertisement. A moment’s consider- 
ation will show the fallacy of this. The 
newspaper itself will not print everything 
in its columns, and retains the very best 
news service it’can afford to secure. Why, 
then, shouid the retailer pay good money 
for space and then fill it with the poor- 
est class of advertising dope? 

Some years ago a newspaper adopted the 
following slogan, or catch phrase, “All 
kinds of advertising helps all kinds of ad- 
This was heretical! doctrine at 
that time. In fact, many advertising men, 
men who sell advertising, will not admit 
that there is any kind of advertising that 
is of any use but the kind they are sell- 
ing. The newspaper man has been taught 
to laugh at, or to scoff at all other kinds 
of advertising. The man who has street 
car advertising space to sell uses as his 
special argument that the circulation of 
the street car card is larger than that of 
the newspaper. This may be true in some 
cases, but the difference in the class of 
circulation counts. 

There is a use for all kinds of adver- 
tising, all are good for some purposes, but 
all are not adapted to advertising a retail 
The newspaper comes first, fol- 
lowing next is the advertising letter 
or circular. With this may be classed the 
folder, leaflet and booklet, or catalogue. 
This is as direct a method as can be adopt- 
ed of advertising to a great many per- 
sons. Solicitation, while direct, can only 
reach a few from the nature of the act. 

The direct appeal by letter or circular 
has some advantages over other classes 
of advertising. A letter received through 
the mail has more weight with a great 


vertising. 


jeweler. 
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maily than the same appeal 
through the newspaper advertisement. It 
is sure to reach someone or be returned; 
advertisement may not be 
This would, of 


persons 


the newspaper 
read by a single person. 
a singular case, but it is not 
impossible, even though it may be im- 
probable. There is but little lost circula- 
tion in circular advertising when a little 
care is taken to have the mailing list kept 


course, be 


up to date. 

This is one of the roads that leads to a 
great many stores and the jeweler should 
see to it that it is kept in good condition 
to his very door. A poor advertisement at 
a critical time in a customer’s buying pe- 
riod may mean a loss of not only a sale, 
but of a good customer as well. 

Window Displays—It is a question in 
many cases whether the window is not the 
best kind of advertising the jeweler can 
do. It is in cases where the cost of news- 
paper advertising is excessive and pro- 
hibitive. The window is by far the cheap- 
est kind of advertising a merchant can 
secure. He can keep it working day and 
night, almost 24 hours in the day. 

The window being such a good adver- 
tising medium, it is curious that so many 
jewelers refuse to spend a few dollars on 
fixtures and lighting. 

The other day the writer suggested that 
a jeweler, who was putting in a new 
front, should have a second window below 
the other. He had at least three feet be- 
tween the floor of the window he was put- 
ting in and the sidewalk. He thought it 
might be a good thing for some other 
trade, but he did not think it would pay a 
jeweler to have it that way. It would 
take too much time to dress so many 
windows every morning. It was suggested 
that he could use the lower window for 
staple lines of clocks, for china, for a 
dozen other lines of goods that could be 
left in for several days. The upper win- 
dow--the window proper—could be used 
for such goods as should be taken out at 
night. 

There are a lot of merchants who do 
no like to adopt new ideas, and who are 
afraid to originate them. It seems to the 
writer that this matter of showing more 
goods cannot be overlooked by the jew- 
eler without detriment to his business. 
There is no part of the jeweler’s stock— 
not one line—that cannot be advertised by 
means of window displays; therefore, the 
more window space to advertise in the 
better. In some stores where the windows 
are deep enough there is being placed a 
shelf about two or three feet up from the 
floor of the window, at the back. This 
shelf is then trimmed with bric-a-brac as 
the mantel is trimmed in the home. It is 
proving a good investment. 

(To be continued.) 





R. M. Dempsey, a jeweler and optician 
at Henderson, Ky., has vacated his quar- 
ters over the Johnson drug store and 
moved to the establishment occupied by the 
Prather Piano Co., having leased half of 
the ground floor. 
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TRAVELERS’ LINE 


Thin Model Brushes 


Coat and Trouser Hangers—Toilet Cases 


Complete line of Thin Model Cloth, Hair, Hat, Military 
and Lather Brushes in 14 Karat, Sterling, French Ivory or 
Ebony. Sold separately or in attractive cases, combined with 
other toilet articles of the Thin Model Design. 

A reduction in price of our Folding Garment Hangers 
and some types of Thin Model Brushes is given in our new 
Fall Price List, a copy of which we will be pleased to send 
upon application. Dept. W. D. 


TILDEN-THURBER, Corp. 


PROVIDENCE, R. I. 














We Make the French 


Alliance Wedding Rings 


The graceful style of the Al- 
liance Ring is rapidly sup- 
planting the use of the old- 
style wedding rings, 

These rings are most carefully 
adjusted; the joints are 
barely perceptible, except by 
a magnifying glass, 

Whenever engraving is desired, 
it is done in the inside flat 
surface. They are _ easily 
sunt, as shown on illustra- 


To advertise just the piece of 
jewelry that will interest every retail 
jeweler is practically impossible. Yet 
somewhere in our 


Great American 


Jewelry Catalog 


that piece is ready for its purchaser 





They. should not be pried open, 
as this would destroy their 

An Advantageous Proposition in Catalogues. Get acquainted adjustment. 

with our system, not only dollars in your pocket, but a de- 14 karat, 8 dwts., $1.80 per dwt. 

net; in dozen lots, $1.25 per 


cided prestige, which is a business maker for you. 
dwt. net. 
18 karat, 8 dwts., $1.45 per dwt. 


LEONARD KROWER Cosstccdéscuosecr: New Orleans,La. 1° ksrat, 8 dwis, $1.45, per, awe. 


The variety of styles shown in this 
book covers everything used in a 
well-appointed jewelry store 

It’s free—send for it. 





Largest Wholesale House South of New York. Direct Importation of Diamonds dwt, net. 
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4 Established 1879 Manufacturer of . 
+ LOUIS W. HRABA R ine Leather Goods $ 
53 ° Fine Leather Goods ¢ 
o & 
3 29 East 19th St., New York Exclusively for the Jewelry Trade 3 
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THE OSKAMP-NOLTING CO. 


Mammoth Wholesale Jewelers 
6-36 Seventh Ave., West CINCINNATI, OHIO 











PRACTICAL COURSE IN ADJUSTING. 


Special Reduced Price, $1.60, Postpaid. 
Published Price, $3.50. 
All Jobbers or Jewelers’ Circular Publishing Co. 
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“FOR SCARF PINS AND BROOCHES 


660 


- 14 kt. GOLD PLATE 
SUPERIOR TO ALL OTHERS 


5s oad aut Price 50 Cents gee 
Heitawed Aug. 17, 1909 ESIGN PAT'D SEPT. 22 Ke-isswed Aug. 17, 1809. 
Ask 


District, upheld 


resembling ours. 


“HOLD-ON.” 














ADVANTAGES: 


t 1. tt Holds Thre harder you pull the tighter it holds, 
i 2 To Release-Raise the Clotch aud pull rhe ball. oO oa n 


J. All One Piece—No parts ro lose 














— aa : ‘ : a 68 9 
. p “HOLD- ON” CLUTCH : HOLD-ON CLUTCH 
g Beware of Infringers 
The U. S. Circuit Court of N. Y., Southern 


Dealers are warned against handling clutches 


85 JOHN STREET 


the validity of our patents. 


All our clutches are stamped 


Your Jobber or 


Clutch Company 
NEW YORK 
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John Tweezer’s Talks. 





Written expressly for The Jewelers’ Circular. 
































Financing a Jewelry Business. 
(Continued from issue of Aug. 18.) 
] HAVE urged the importance of making 
a true statement to the commercial 
agencies, and to others who have a right 
to know; then I stated that many honest 
merchants unintentionally make a_ false 
statement, deceiving themselves as to their 
actual financial condition as well as mis- 
leading inquirers. What is a “true” state- 
ment? The pertinency of the question is 
manifest from this trade item concerning 
a recent failure: “Inventory assets, $9,672; 
actual assets, $4,600.” 

Too many merchants take the shadow 
for the substance; as if a miser would put 
a lighted candle in the empty store and 
spread his numb fingers before it, teasing 
his imagination into the belief that the 
ruddy light was actual, not fictitious, 
warmth; or as the impecunious Spanish 
grandee who wore magnifying spectacles 
when he sat down to eat his currants, so 
that they might look like cherries. 

The honest jeweler who figured his as- 
sets at $9,672 did not mean to overstate 
his net worth and thus lead creditors to 
extend their risks on him too far. He 
simply was self-deceived. He did not 
know how to make a “true” statement of 
his financial condition for his own guid- 
ance. 

I learn that this bankrupt merchant in- 
ventoried al his stock and fixtures at cost; 
much of his stock was bought years be- 
fore, and his fixtures were 22 years old. 
He failed to take account of depreciations. 

Goods should be inventoried at cost only 
when they can assuredly be sold at a profit 
OVER cost, under pressure. (If only the 
cost can be obtained, they must be inven- 
toried at less, as the “carrying” and “over- 
head” charges—rent, wages, insurance, in- 
terest, and the like—add daily to the cost 
of the goods until they are sold.) Conse- 
quently, the goods which may be inven- 
toried at cost are the staples which have 
been bought within the yea . But with this 
provision: If any of these staples have 
been reduced in price within the year by 
manufacturer or jobber, and can now be 
duplicated at less than original cost price, 
they must be taken at the reduced price, 
not the original cost. 

Goods that were a fad of fashion at the 
beginning of the current year, but from 
which the fashion has now turned, must 
be cut severely—a fourth, or even a half, 
from cost would be fair, as they must now 
be sacrificed, or should be sacrificed speed- 
ily, if the jeweler is wise. So even with 
staple goods in which the trend of demand 
is changing, as in 6-size watches; these 
must be cut severely. So with excesses of 
stock in any line, when your supply is be- 
yond the normal demand of your commu- 
nity—you must prepare for forced sales 
and sacrifice of profits, which means a cut 
below cost (in your inventory) on the e+- 
cess. In the same way with specific pat- 
terns of silver-plated ware, or other goods, 


which have not seemed to attract your cus- 
tomers—cut the inventory “cost,” for these 
may remain on your shelves still longer 
unless hurried out on a “bargain” price. 
When goods are shopworn, or not “good 
as new” in attractiveness, they should not 
be inventoried as new, at the cost of new. 

From these suggestions the reader will 
get an idea of the immense importance of 
the depreciation of stock values as a fac- 
tor in rendering a “true” statement of his 
financial condition—for his own guidance, 
as well as the guidance of his creditors. 

Two other items in the inventory make 
for the jeweler’s self-deception as to his 
actual condition, namely, book accounts 
and fixtures. 

In the case of the bankrupt jeweler who 
gave his assets as $9,672 he had inven- 
toried the book accounts at $1,130. It was 
found that this included every dollar that 
was due him; some of the accounts were 
over five years old; many were absolutely 
uncollectible by law. The revised state- 
ment put these accounts as worth $266. 
(The question of charging and collecting 
will be discussed later in this serial.) In 
making up your inventory of book ac- 
counts you must look facts squarely in the 
face and omit from your enumeration the 
accounts of those who have not responded 
to repeated duns, and those who have 
“gone back” financially since the account 
was first charged; and, of course, you 
must ignore those who have moved away 
from your town, and all questionable 
cases. In a strict inventory only such ac- 
counts should be taken as could be col- 
lected by one outside your own interests. 


But the one inventory item on which 
most merchants go astray is the matter of 
fixtures. 

Fixtures, generally, are purely “ex- 
pense”; only when they are unusually fine 
or elegant are they “investment,” in part; 
in which case a part of their cost can be 
charged each year to advertising for, say, 
10 years—for after 10 years they will lose 
most of their advertising value, because by 
that time better things in store equipment 
will be in the public view. But with the 
vast majority of retail jewelers the fix- 
tures are “expense,” pure and simple— 
they are not a productive asset, though in- 
dispensable to the business. 

Yet, in probably more than half the in- 
ventories of jewelers, these fixtures figure 
as an asset; and in many cases are some- 
thing near their cost price. This is grossly 
wrong. They have not been bought to be 
sold; when they are sold they bring ridic- 
ulously low prices; and in the last analysis 
their value is just what they would bring 
under the hammer. Show cases lose least; 
tables are worth little at second hand; par- 
titions, railing, shelving, etc., are practi- 
cally unsalable. Yet all of these are fre- 
quently carried in the inventory at nearly 
cost! 

But it would not be fair to the current 
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year’s business to charge all the outlay for 
these fixtures to “expense,” inasmuch as 
they are necessary to the business each 
year. The jeweler would be fair to him- 
self and his creditors in charging off 25 
per cent. of their cost (excepting the 
safes) when he installs the fixtures; on 
the second year, charge off all that re- 
mains of cost on partitions, shelving, and 
railings, and 10 per cent. on the movable 
fixtures, as show cases, tables, etc.; and 10 
per cent. on the movables in each of the 
next three years. The movables will thus 
come into the inventory at the end of five 
years at 35 per cent. of their cost; and 
that figure could remain constant there- 
after. If, however, the jeweler has a spe- 
cially good year at any time, he would be 
wise to wipe out the whole item of fix- 
tures (excepting the safes) ; and the moral 
effect upon merchandise creditors, banks 
and commercial agencies in showing a 
statement with “Not counted” after “Fix- 
tures” would be tremendous. 

I have excepted safes, because there is 
less depreciation on them in a second-hand 
sale. Cut the cost 10 per cent. for three 
years, five per cent. for the next four, and 
let them stand finally at 50 per cent. of 
cost—unless it is a built-in safe, when it 
should be reduced at least 10 per cent. fur- 
ther. 

Now you have the basis for a “true” 
statement of your financial condition, year 
by year; and there is not much doubt that 
if inventories were taken on the plan out- 
lined there would be far fewer losses by 
trustful manufacturers and jobbers, and 
greater peace of mind on the jeweler’s 
part when planning for the future on the 
accurate showing of the present. 

In financing the business much depends 
upon the character of the debts due you 
and your method of collecting these ac- 
counts. We shall next consider this im- 
portant matter. 

(Continued in issue of Sept. 10.) 





TWEEZERISMS, 
“Fine feathers make fine birds”; but the 
man at table never inquires as to the plu- 
mage of his duck. 
x * * 
Few of us have had occasion to regret 
the things we didn’t say. It is generally 


the other way around. 
* * * 


There never was a man but found satis- 
faction in contrasting himself with some 
one else. There are degrees even in mis- 
ery. 

*x* * * 

If 3 times 7 were 56, the conscientious 

advertiser would not experience so many 


difficulties. 
x * * 


It isn’t the much you know that counts 
—it is whether you know how to best ap- 


ply the much you know. 
* * * 


“A bird in the hand is worth two in the 
bush”; but you'll have trouble in getting 
the bird to believe it. 








The Friedberg Jewelry Co. is the new 
style for the business formerly conducted 
under the name of Harry Friedberg, Kan- 
sas City, Mo. 











132 THE JEWELERS’ CIRCULAR-WEEKLY August 27, 1913. 












































EMM 27 »- =<) TASS CD} 

| ESTABLISHED 1818 

) 
Whenever you show a customer a 


piece of Libbey Cut Glass, point out 
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the i 
PB 
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} 
trademark. 


And then explain that the name ‘“‘Libbey” 
is a guaranty that that piece of cut glass 1s 
the finest obtainable—in cut, in brilliancy, 
in design. 


Tell your customer truthfully that the 
connoisseur of cut glass invariably looks 
for the Libbey trademark; and is satisfied 
of the real merit of the glass when it 1s 
found. 


In a hundred such little ways you can im- 
press upon your customer the fact that 


Libbey Cut Glass really is— 
“THE WORLD’S BEST” 


THIS NAME ETCHED Libbey ON EVERY PIECE. 


TRADE MARK 


Lippy GLASS Co lo1b0 Ono 
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Devoted to Art Pottery, China, Marbles, Bronzes, Cut 
and Decorative Glass Ware, Bric-a-Brac, Lamps, Art 
Metal Wares, Fancy Goods and Kindred Lines. 









































Why English China Differs from French. 


Composition of Body, Glazes, and Requirements of Firing Determine Mostly the Difference 
Between the Wares of These Two Countries. 


By CuHartes F. Binns, in Pottery and Glass. 

















HERE are certain questions which seem 
to rise readily to the lips of almost 
every person who talks about china and 
which at the same time are not answered 
very easily. Some often cannot be ans- 
wered without more or less qualification— 
for instance, “Why is china not made in 
America?” It is not sufficient to say “It is 
made,” because the production is not large 
enough to make such an answer truthful in 
the large sense. Then, the fact that even 
a small quantity is made makes it difficult 
to explain why the manufacture has not as- 
sumed larger proportions. 

We were asked a short while ago why 
English china is more expens.ve than 
French china. To give a complete answer 
one must discuss the nature of the mate- 
rials used, the methods of manufacture, and 
so forth. English china is nearly all made 
from an established formula. There are, 
of course, slight variations in the recipes, 
but the changes produced by the use of dif- 
ferent brands of clay and by the processes 
of preparation are probably greater than 
any vis.ble change in mixtures. There are 
also differences in fire and glaze which 
account for a good deal of the variety. In 
general, English china contains bone ash 
or calcined bone 40 per cent., china clay 32 
per cent. and Cornwall stone 28 per cent. 
Flint is used rarely and ball clay scarcely 
ever. The former will incline towards a 
melting of the body, the latter spoils the 
color. The most expensive ingred‘ent is 
bone ash. China clay and stone are less 
than half as costly, but even so, the expense 
of the body is considerable. There is also 
a good deal of loss in manufacture. A 
body constituted as this is will be extreme- 
ly weak before burning and must be han- 
dled with the greatest care. Notwithstand- 
ing the fact that the workers acquire great 
skill, many pieces get broken before burn- 
ing. A good many more become so strained 
as to develop tiny cracks which are not dis- 
covered until the piece has been fired. It 
is then found that the crack has opened and 
the cup or plate is, of course, useless. 

English china undergoes the most severe 
fire in the biscuit condition. The pieces 
must be carefully set, either on beds shaped 
in ground flint, or with supports, to pre- 
vent distortion. This setting or placing 
needs skilled labor and adds to the cost of 


the ware. China, containing bone ash, is 
rather susceptible to over-fire. Bone 1s 
largely composed of phosphate of lime and 
any excess of heat will cause the s.lica in 
the Cornwall stone to attack the lime, thus 
setting free phosphoric acid. As this re- 
action takes place only at the maximum 
heat, at which point the body is sot and 
flexible, the result is a swelling or bloating 
of the ware. The center of the mass be- 
comes cellular in structure and the escaping 
phosphorus can even be perceived by smell, 

French china cons‘sts of china clay, feld- 
spar, and flint, the proportions ranging from 
50 to 30 per cent. clay, 15 to 25 per cent. 
feldspar and 25 to 40 per cent. flint. Some- 
times a rock resembling Cornwall stone is 
used as the source of feldspar, but this does 
not change the ultimate composition of the 
body. The clay as made up for use is 
slightly more plastic than the English china 
body, but it must be worked with great 
skill because the French method of burning 
does not permit the use of supports or 
props. The French plan, which is in gen- 
eral use on the European continent as well 
as in the east, is to burn the clay to the 
biscuit cond:tion at a very low heat. Some- 
times little more than a good red is reached, 
just enough to expel the combined water 
and so to consolidate the clay. The ware 
in this condition is very porous and has 
undergone little or no contraction. It is 
dipped in the glaze and then subjected to a 
very severe fire, a good deal hotter than 
the English biscuit fire. At this high tem- 
perature the glaze fuses to a glassy mass. 
While hot this is quite viscous, so that any 
touch of the surface will cause a perma- 
nent blemish. An examination of a piece 
of French or other European china will al- 
ways reveal some point of contact by which 
support has been given during the fire. 
Often it is the toot of a cup or plate, but 
sometimes it is the rim of the cup, which 
has been burned upside down. This has the 
advantage of leaving the foot clean and 
well glazed, but the slightly roughened edge 
at the top must be covered with a gold line. 
The Japanese are very skilful in carrying 
out this plan. This manipulation is not 
necessary in the case of English china be- 
cause a fusible glaze is used and the glaze 
fire is gentle enough to permit the use of 
triangles and other partial supports, which 


leave only trifling marks. Earthenware is 
freely upheld by pins and stilts, of which 
the marks can be easily found. Such marks 
would be out of the question on china so 
that different means must be used. The 
triangles mentioned are made of fireclay 
and are so arranged that three feet stand 
on a circle a little larger than the plate or 
saucer for which they are used. A plate is 
set on the bottom of the sagger, a triangle 
straddles the plate, then a second plate is 
set on the triangle and upon this a second 
triangle. 

In this manner a number of plates can 
be stacked up, each resting on a triangle, 
but touching nothing else. When these 
plates are taken from the kiln there are 
three small marks on the foot where the 
triangle has touched, but these are easily 
rubbed smooth with a piece of hard stone. 
If French china were burned in this way 
not only would the triangles be liable to 
collapse on account of the heat, but the 
marks would have been deeply impressed 
in the clay. Owing to the fact that French 
china has not undergone the contraction on 
the first burning, provision must be made to 
carry it safely through this critical stage. 
Large pieces are set upon supports of un- 
burned clay so that support and piece may 
shrink uniformly together. 

The differences in treatment as regards 
burning involves great differences in the 
composition of the respective glazes. The 
English china glaze is a complicated mix- 
ture of which part is melted before use and 
part ground with the melted glass or fritt. 
The French glaze is a mixture of lime, 
feldspar, clay and quartz ground fine and 
used without further preparation. The fol- 
lowing is a typical English china glaze: 


PUREE eo ius ede dd tine ekadada 150 
Conia “Sagitiec 6666 4522 Sos cs 90 

Wd nada auuee a wok ones outa 115 
WINN ¢ 55 Fock dates tacceaws 48 

CUE INR aie Soren ow aienad sive 19 

CINGO FEMS <b cu ov ds/en enc tad venes 314 
Cornwall stone.............. 157 

WEE eae vena nctte cess 118 

UN Fea ea dela ncdeccis ates 34 


A glaze for French china is something 


like th's: 


I a si clea -arela cris wala acd eeaes 170 
WOO Wik k e xcee) dk Wace suecwucenaea 70 
NERS Weig 4:2 tin oa we We 6 cain lene ee 48 
PN iy og se dald onc b Riu sewe ken wean ng 120 


Such a glaze would need a temperature of 
about 1,400 centigrade for perfect fusion, 
while the English glaze would be clear and 
bright at about 1,150 degrees. In the mat- 
ter of wear the English glaze is the more 
liable to scratch, but the English body is 
not so apt to split as the French. The 
French ware is harder in glaze and more 
resistant to blows, the English ware is 
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Royal Worrester China 


Established A. D. 1751 


‘* Always Something New and Different ”’ 





SNAPPY NEW CREATIONS CONTINUALLY ARRIVING 


Import and Stock Lines Now On View—Inspection Invited 
SPECIAL =—in New York Stock for immediate delivery. Open Stock Dinner Service Patterns 


Rich Service Plates Rich Bouillons Rich Tea Cups and Saucers 
Rich After Dinner Coffee Cups and Saucers Rich Mocha Cups and Saucers 
SAMPLES AND PRICES OF ABOVE GLADLY SUBMITTED 


Sole Agents in the U. S. for e 54 Murray Street 
renal taoresiet ” MWladdock & M 
iat Perce a Oc 11ier NEW YORK 
Ask for a Copy of the Royal Porcelain Book containing handsome Illustrations and describing “A Journey to Worcester.” 
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Do Your Polishing Cloths 9 
Bear this Trade Mark 
Hall Clocks 


yelG TRADE MARK REGISTERED oh 


If so they are ALL ee 
For Sale by All Material Houses 











UALITY counts for 
more ina fine 
clock than most any 
other article in the 
jewelry trade. 
We have the finest 
line of Hall Clocks, 





Henry Kupfer & Co., Mfrs. 


Regulators, Marble 20-26 Greene Street 
Clocks, and Willard New York 


Banjo Clocks that can | Ii 


be procured. 


Ee ee ee WOLF & KNELL, Hanas a/M,, 


quest. MANUFACTURERS 


DUTCH SILVER 


NEW YORK REPRESENTATIVE: 


Waltham Clock Co. O. BUCHHOLZ, 1170 Broadway, N. Y. 


——Office and Salesroom-———— 


Waltham, Mass. 














FLEXIBLE Nag ony POSTPAID, 56c. 


Gems and Precious Stomes fstiste tr'th sever’ Gress 

















Lorgnettes, The Latest Fad! 


Sterling Silver, $3.50 upwards 
Gun Metal - $3.00 upwards 


F AN ~ from the plainest to the most elaborate, 
striking designs, lowest prices 
Hand-made 14 kt. Gold and Sterling Silver Jewelry, Pendants, Necklaces, Brooches, Rings, 


and the fashionable Sautoirs and Lorgnette Chains, Amber and French 
Pearl Necklaces, Earrings, etc., etc. 


A full line of 
French Plated Novelty Jewelry 


Come to see us or send for selection mentioning price 


LEW Y & COHE importers and 114-116 Fifth Avenue, cor. 17th Street, NEW YORK 
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softer in glaze and more resistant to tem- 
perature changes. These are little more 
than general statements, however, becaus« 
resistance to blows or temperature changes 
are largely matters of shape and thickness. 

In decoration the English ware has a dis- 
tinct advantage. The color of the china 
itself is a pleasing white and the glaze is 
soft enough to absorb the colors and to 
anchor the gold safely. The French glaze 
is so hard that colors, unless placed under 
the glaze, are always on the surface. They 
cannot sink into the hard glaze and must 
always remain harsh and rather unsym- 
pathetic. 

As regards the possible futur: of wares 
like these in this country the outlook is 
favorable for china of the English type be- 
cause the method of its production is al- 
ready familiar to a great many American 
potters. 








Austrian Invents New Marble Substitute. 





A N inventor in the city of Reichenberg, 
Bohemia, has recently brought out a 
new process for producing a substitute for 
all classes and grades of marble, including 
the most highly prized Italian, Egyptian 
and Salzburg marbles. It is even claimed 
that the new product is superior to genu- 
ine marble, being stronger, more substan- 
tial, and less liable to crack or damage, and 
that especially in working, boring, or in 
installation work the danger of injury is 
much less than with real marble, while 
the cost is only one-third as much. 

This artificial marble is made partly by 
hand and partly by machine. The cutting 
and polishing is done by machinery, the 
process being already in operation in 
Vienna, Berlin, Mannheim and Hamburg, 
and arrangements have been made for sell- 
ing the right to produce it in France and 
Russia, while the sale of patents to a 
London company for England, Ireland, 
Scotland and Wales is about to be con- 
summated.—E xchange. 








New York to See Fine Chinese Porcelain. 


NE of the most valuable, and also one 
of the few remaining important private 
English collections of Chinese porcelain 
will shortly be seen on exhibition in New 
York, where it will be sold. It is known 
as the George Davies collection. Mr. Da- 
vies bought many of the pieces in China 
many years ago. 

He was a great rival of the late Mr. 
Salting, with whom he often competed for 
precious pieces. His collection contains 
some 600 items, including what is said to 
be the finest known famille verte vase. It 
is ovoid in form, with a background of 
black, and decorated on either side with a 
large panel containing birds on flowering 
trees. Another example is probable the 
largest existing piece of reticulated porce- 
lain of the early Kang-He period—Pottery 
and Glass. 








J. B. Bennett & Co., Norfolk, Va., have 
filed a voluntary petition in bankruptcy. 
Tunstall & Miller have been appointed re- 
ceivers, 
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A Remarkable Yung Cheng Vase. 


OR its size alone the Chinese porcelain 
vase illustrated herewith is sufficiently 
remarkable. It stands 4% feet high, chal- 
lenging comparison with the famous gren- 
adier vases in the Dresden collection, and 
is such a piece as could only have been 
fired in the great “dragon-bowl” kiln, 
where 11 days and nights were spent in 
baking vessels of unusual magnitude. To 
have potted and successfully fired a vase 
so large and finely proportioned is an 
achievement of which any factory would 

















A YUNG CHENG VASE. 


be proud, for the ware is beautiful and 
the glaze pure and almost flawless. 

The design which is enameled on its 
surface is worthy of its fine setting, a 
nicely balanced picture filling the field 
without eliminating the white porcelain. It 
consists of a fantastic rock and a blos- 
soming pomegranate tree, behind which 
spring a peony and magnolia with insects 
fluttering around the flowers. That the 
peony is large, out of all relation to the 
tree, or the fruit tree relatively small de- 
tracts from the beauty of the design only 
so far that the gay coloring is more cer- 
amic than naturalistic. It is a magnificent 
piece of decoration conceived on a grand 
scale and triumphantly completed. 

The finishing touches included a brocade 
band on the neck with dull red scroll 
ground and reserves and a narrower coral 
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red band with white floral pattern, and 
various borders of formal design. The 
‘over is decorated to match and surmount- 
ed by a parcel-gilt lion. 

As to the time of its manufacture, the 
association of the iron-red and some of 
the translucent famille verte colors with 
the opaque enamels and the gold-pinks of 
the famille rose (the latter prominent on 
the large peony blossoms) place it in the 
early years of famille rose régime, per- 
haps about 1730.—The Burlington Maga- 
cme. 








How Lever Clock Movements Are Af- 
fected by the Proposed Tariff 
Schedule. 

WasHINGTON, D. C., Aug. 20.—Senator 
Lodge is in receipt of the following letter 
from Charles H. Pearson, treasurer of the 
Chelsea Clock Co., relating to the duty om 
lever clocks and lever-clock movements 
having jewels in the escapement, which was 
ordered printed in the record of the tariff 

discussion: 


My Dear Senator—I have received a copy of 
the proposed new tariff bill and feel considerably 
alarmed over the proposition of reducing the 
rate on “lever clocks and lever clock movements 
having jewels in the escapement”’ from the present 
(none too great) rate of 40 per cent. and $1 per 
such clock or such clock movement to 30 per 
cent. without any specific duty. The country has 
been led to believe that the policy of the framers 
of the present proposed new tariff bill would be 
to increase the duty on luxuries and decrease 
them on necessities, 

Over 95 per cent. of our product is of “lever 
clocks and lever-clock movements having jewels 
in the escapements,” every one of which is a 
luxury, as you can see by referring to the prices 
as same in our catalogue, a copy of which is being 
sent to you under separate cover. I believe that 
that we have never sold more than two clocks to 
go to Japan, and I have no doubt that they are 
being duplicated, as the Japs are notorious for 
great skill in copying goods. Labor costs there, so 
I am informed, range from 16 to 30 cents per 
day, and the mills run long hours and employ 
thousands of children of tender age. I am send- 
ing a clipping from the Boston Transcript, dated 
July 31, 1913, referring to a recent report from 
our consul in Japan. The original of that report 
you no doubt can readily obtain, but the mere 
fact of such an exhibit of American made goods 
(and I notice clocks and watches are in that list), 
with duplicates of same made in Japan shown 
side by side should be a warning to our Repre- 
sentatives in Congress not to subject the indus- 
tries of America to any such competition. Look 
that list over and see how many. of the goods 
are made right here in Massachusetts. All the 
Representatives from the Pacific coast and far 
west section ought to help in keeping out goods 
made with cheap labor in Japan. 

On Monday, Aug. 4, 1913, the works manager 
of one of the largest factories in Switzerland was 
in our office seeking business in certain material, 
large quantities of which we have bought in this 
country, and he informed me that for “matchers’” 
and “‘finishers’’ (the most skilful men in our 
employ and in watch factories, doing the final 
timing, adjusting and escapement work), his fac- 
tory paid the equivalent of $19 to $12 per week. 
We pay such men all the way from $4 to $7.50 
per day. 

All these foreign coutries obtain their raw ma- 
terial (chiefly brass and steel) as cheap or cheaper 
than we do. In size and shape of movements and 
general finish our goods are being copied by 
foreign makers. 

The duty on these luxuries should certainly not 
be reduced from the present rate of 40 per cent. 
and $1 per clock or per clock movement. 








Max Loeb is now sole owner of the 
business known as S. Loeb’s Sons, Erie, 
Pa. He will continue under the naine of 
S. Loeb’s Son. 

















lramesstennean 
Quality and Design Distinguish 
WADSWORTH WATCH CASES 








Wadsworth “Permanent’’: 
Solid Gold Bows. Worthy of its Name 


Wadsworth 25-Year “‘Pilot’’: 


Solid Gold Bows. Quarter of a Century 


Wadsworth 20-Year “Referee”’: 


Another Winner. Attains its Majority 























HESE CASES have been forging right ahead. Our policy 
in introducing them is Progressive. And where they are 
known their Quality and Design are appreciated. 
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The Wadsworth Watch Case Co. 


NEW YORK CHICAGO 
17 Maiden Lane Columbus Building 


FACTORY: DAYTON, KY. 
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Testing the Escapement by Reversing the Train. 


By C. Reisner. 























HE opinion as to what is absolutely 
correct escapement banking varies. If 
we submit a watch that has been passed 
upon as absolutely correct by one expert to 
several others we rarely get two decisions 
agreeing. This has often been demon- 
strated in factories where high-grade 
watches are finished in large quantities. 

The better grades of watches are inva- 
riably banked without the hairspring by ex- 
perts on escapement work. These experts, 
with their many years of practical experi- 
ence, nevertheless vary so greatly in their 
ideas as to absolute correctness that spe- 
cially trained inspectors are required to 
maintain a standard of banking agreed 
upon. But even among these specially in- 
structed inspectors a disagreement often 
arises upon certain points. This simply 
shows how difficult it is to obtain precision 
on delicate work when the gauging depends 
on the human eye. This is exactly what 
confronts every man at the workbench 
in adjusting the escapement. 

With all the modern appliances 
handy devices at our disposal, there is not 
a tool available to insure correctness in es- 
capement work. It may safely be said that 
there is no other branch of the trade which 
necessitates so much judgment and training 
of the eye as does escapement work. We 
have gauges for measuring the height of 
the staff, the exact length and thickness of 
the balance pivot: we can obtain by the 
use of a gauge the exact size of a jewel 
hole so assuredly that we can convince one 
or 100 experts by pointing to the index on 
the gauge. But we cannot do this when the 
eye is the only index, as is the case with 
escapement difficulties. 

The question arises, how do we know 
when an escapement is absolutely correct? 
When the eye on very close work is more 
or less uncertain, and gauges for the pur- 
pose are not available, it is essential to 
invent a method by which tests will indicate 
whether or not the escapement is absolutely 
correct. The test of reversing the train is 
given all watches of the highest grades, and 
if a defect of the slightest degree in the es- 
capement exists it will become ‘apparent, as 
the escapement will “hang up” when the 
train is reversed. In other words, the 


and 


watch will stop when the power is reversed, 
or, when the watch is in use and the minor 
errors have been overlooked, the watch will 
stop when the hands are being set back- 
ward. The defect is probably not discover- 
able when the timepiece is running, but 
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when position adjustments are undertaken 
on such a movement the above-mentioned 
error will become evident. In order that 
a watch may be run backward (when the 
train is reversed), a perfect condition of 
the banking is required. This consists of 
the proper amount of lock, drop, slide, 
jewel-pin shake and guard-pin shake. The 
proper degree of these shakes and actions 
may be very easily laid out on paper when 
the escapement is drawn and figured out; 
but nevertheless, without the co-operation 
of the expert in adjusting the escapement, 
all the theories of the escapement designer 
will be futile when carried into practise. 
What causes an escapement to “hang 
up’? Once aware of the fact that a watch 


contains banking errors because it fails to 
run backward with a reversed train, we 
should probe deeper and ascertain what 
causes the escapement to “hang up” and 
how to rectify this defect. The foundation 
of a correct escapement is the lock. After 
we have obtained a lock that is very light 
and at the same time safe, we may proceed 
to work on the banking. When close re- 
sults are desired, it is advisable to remove 
the hairspring; this will give the operator 
better access to manipulate the fork and 
guard pin, also more light to observe the 
action of the various parts. Besides remov- 
ing the hairspring, it is also a good policy 
to test the freedom of the escapement func- 
tions by letting the watch run on “half- 
time” (which means to allow the balance 
to oscillate without its hairspring). This 
can only occur when the escapement func- 
tions are entirely unhindered. There are 
various methods by which an escapement 
may be banked up properly, but the one 
recommended as the most practicable and 
expeditious we will describe below. Above 
all, we must be sure that the jewel pin is 
set perfectly upright in the roller. If the 
jewel-pin is tilted to one side we must tilt 
the guard pin also in order to obtain equal 
jewel-pin and guard-pin action. A tilted 
guard pin will inevitably bind in the cres- 
cent of the roller, and hence a “hang up.” 
Having a safe lock and an upright jewel 
pin, we proceed as follows: 

Place the balance between the plate and 
balance cock and rotate the same in one 
direction until the escape-wheel tooth drops 
on the pallet stone. Immediately after the 
tooth has dropped on the stone, the jewel- 
pin shake must be observed. If there is 
too much jewel-pin shake on the R stone 
and none on the L stone, we must pull in 
the L stone and move out the R stone. This 
simple operation will equalize the jewel- 
pin shake without the necessity of bending 
the fork, which causes “hang ups.” It is 
well to bear in mind that it is always es- 
sential to pull in the opposite pallet stone, 
as in above example, and move out the 
other. After the jewel-pin shake has been 
adjusted by the above-described method, 
the banking screws may then be closed up 
so that the fork rests directly on the screws 
after the escape teeth drop respectively 
upon the pallet stones. 

The next operation is to forward the 
guard pin until there is no light to be 
observed between the guard pin and roller 
table. When the jewel-pin shake has been 
accurately adjusted and the banking screws 
closed up on both sides, the roller shake 
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STILL SUPREME 


Patek, Philippe & Co. 
WATCHES 


GENEVA - SWITZERLAND 


ANNUAL TRIUMPH AGAIN REPEATED 


Nearest to Perfection as yet Reached by 
Portable Timepieces 


LATEST ACHIEVEMENTS 


Records of 1912-1913 


GENEVA OBSERVATORY TIMING 
CONTEST 


Ending February, 1913 


The Very First Prize between Makers for the 
Best Average Running. 

The Unique Prize for Best Average Running of 
a Single Watch. ; 

The Unique Prize for Mean Daily Variation. 


5 Second Prizes out of 7. 
13 Third Prizes out of 23. 
40 Honorable Mentions out of 76. 


61 Out of a Total of 113 Awards 














KEW OBSERVATORY TRIAL OF WATCHES 
AND CHRONOMETERS 


12 Out of the Best 42 


All of these Brilliant Results were accomplished by 
watches of our usual Commercial Quality. 


They are FOR SALE by the 
PATEK, PHILIPPE & CO. AGENTS 








Awarded Hors Concours (Beyond Competition): Milan, 1906; St. 
Louis, 1904; Paris, 1900; Geneva, 1896; Chicago, 1898; Antwerp, 
1885; Zurich, 1883. Gold Medal: Nuremburg, 1905; London, 1986; 
Calcutta, 1888; Groningen, 1880; Melbourne, 1880; Paris, 1878; 
Philadelphia, 1876; Valparaiso, 1875; Paris, 1867; Paris, 1855; Lon- 
don, 1851; Paris, 1844, Silver Medal: New York, 1858. Diploma 
of Honor: Amsterdam, 1888. Highest Award: Vienna, 1875. 


ALFRED G. STEIN 
68 Nassau Street New York 
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i289, SIS 761 600 801 6855 
KEPT IN STOCK IN 10, 14 & 18 KT. GOLD 


AND IN HARD PLATINUM. 


HERPERS BROTHERS 
18 CRAWFORD STREET, NEWARK, N.J. 








ESTABLISHED 1865. 

















RINGS 


Sized in your own store without expense or skill with the 


F. O. ANDERSON RING EXPANDER 





Net Price, $25.00 


Machines will be 9 ap express prepaid where check accompanies 
order. Money will be refunded if machines fail to do the work. 
See add in Circular of June 4th, 11th, 18th and 25th. 


F. O. ANDERSON RING EXPANDER CO. 
MANUFACTURERS 
16 North 7th Street - MINNEAPOLIS, MINN. 








August 27, 1913. 
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will be correct on both sides of the roller 
table. It now remains only to slightly open 
the banking screws an equal amount on 
both sides to allow for slide and roller 
shake. By this method we obtain the same 
amount of roller shake as the existing slide. 
A watch banked up according to rules will 
generally run on “half-time,” providing the 
jewel holes are clean and balance pivots 
well polished. It must also be remembered 
that, in order to try a watch on “half-time,” 
the balance pivots must not be lubricated, 
as the oil will tend to retard its momen- 
tum. We are then convinced that the es- 
capement is correctly banked. There are 
still some minor errors which may have 
been overlooked and which did not appear 
even by the “half-time” tests. Such errors 
will, however, become noticeable if sub- 
jected to the test of reversing the train. 
We now replace the hairspring carefully so 
as to have the balance in perfect beat. 
Now, when the watch is running, we pull 
the center wheel backward, thus reversing 
the power, and should the slightest imper- 
fection exist in the banking the balance 
will “hang up.” One of the most frequent 
causes of a “hang up” is too long a fork. 
While the fork may not be long enough to 
cause a striker or poor motion, it may 
nevertheless cause the jewel pin to strike 
against the crescent of the fork when the 
train is reversed and cause a “hang up.” 
The reversing of the train does not occur 
only when the watch is being subjected to 
the final test. But, as already stated, these 
conditions occur every time the hands of a 
watch are being set back. 


Thus, when the fork is long the jewel 
pin will imbed itself in the crescent of the 
fork when the latter is thrown against the 
roller table and the watch will not start up 
after the hands are set back. This slight 
defect, if neglected, very often causes stop- 
pages which will puzzle efficient repairers. 
The watch stops when the owner sets the 
hands of the watch and he replaces the 
watch in his pocket. The watch will again 
start up through a certain jar or jolt be- 
fore its stopping has been detected, and the 
results will be that the owner will complain 
of his watch being occasionally several 
hours behind. The jeweler, when again try- 
ing out the “comeback,” will probably wind 
up the watch and have no occasion to set 
the hands back. And, of course, no stop- 
page will occur. Hence the dispute that 
frequently arises between the customer and 
watch repairer. A “hang up” caused by a 
long fork can be overcome by grinding the 
crescent of the fork with a round wire 
charged with diamond powder. It is essen- 
tial, however, to grind each horn sepa- 
rately, and care must be taken not to 
shorten the notch of the fork. A roller 
table that is slightly out of round will also 
cause a “hang up” and can only be rem- 
edied by being rounded up. Some repairers 
are under the impression that if the size of 
a roller table is reduced it is impossible to 
obtain a safe guard-pin action, This theory 
at once contradicts itself when we observe 
the action of a double-roller escapement, 
which has gained its supremacy on its safe 
action with a very small roller table for the 
guard-pin action. 


The accompanying drawing, which shows 


THE HOROLOGICAL REVIEW 


the action of a small and large roller table, 
will make this point very clear and show, 
on the contrary, that the smaller the roller 
table the safer the guard-pin action. Fig. 1 
shows the guard-pin action with a small 
roller, the action taking place at A, the dot- 
ted lines indicating the guarding distance 
of roller and guard pin. Now, if we in- 
crease the size of the roller table, as shown 
at B, and adjust the guard pin in order to 
obtain the same amount of roller shake as 
at A, the result, as shown by the dotted 
lines, will be that the guard-pin action will 
not be as safe as the dotted lines when 
shown at A, 

In order to make this point still clearer, 
we will assume that we increase the size 
of the roller still more and carry the safety 
action to the distance at C and D. It will 
be noticed that at this point the guard pin 
will inevitably pass the roller table, as a 
point has been reached where no safety 
action can be obtained. This size of roller 
table is, of course, to some extent exag- 
gerated here, but it better illustrates that 
the larger the roller table is made the less 
safety action is possible. This may be con- 
trary to the belief of some watchmakers, 
but is absolutely correct according to prac- 
tical experience. 








“ELEC’ROPLATING AND ANALYSIS OF SOLUTIONS.” 
A manual of information and instruction written 


for the benefit of the electroplater and those 
interested in the art of electroplating who wish 
to know something of the chemistry of electrolytic 
processes. By Herman H. Reama, Brooklyn, N. 
Y.- Published by the Metal Industry, 99 John 
St., New York. 100 pages, bound in black mo- 
rocco. 

RITTEN in clear, simple language, 

this little volume will be found help- 
tul, not only to practical electroplaters but 
to jewelers who contemplate doing the 
work themselves. A feature of the book 
is the analysis of plating solutions. A 
number of well-chosen illustrations add to 
the interest and helpfulness of the volume. 
Among the subjects treated are: “Elec- 
trical Requirements Necessary in a Plating 
Room,” “Old Ivory Finish,” “Silver Plating 
Hollow Ware,” “Silver Plating Steel 
Knives,” “Gold Plating 14 or 18 Karat 
Color on Jewelry,” “Ormula Gold Finish on 
Lead Work,” “Chemicals Used in the Plat- 
ing Room,” etc. Several formulae are 
given for producing different effects on 
different kinds of metal and for making 
different solutions. An index printed in 
the back of the book adds to its con- 
venience and value. 








A wholesale dealer who buys a standard 
paint dryer in the open market without 
knowledge that it is explosive or inflam- 
mable if used with ordinary care is held in 
Peaslee-Gaulbert Co. vs. McMath (Ky.), 39 
L. R. A. (N. S.), 465, not te be bound to 
ascertain its qualities or warn consumers 
of possible danger in its use, or to be liable 
to one for injury by an explosion when he 
attempts to transfer it from one receptacle 
to another by artificial light. 
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Interesting Clock from the 18th Century. 





Ses 18th century has bequeathed to us 
many things reminiscent of the gay 
period of the reign of Louis XVI. Many 
are unfortunately hidden in obscure gar- 
rets, while .others are affectionately pre- 
served, as, for instance, the pretty little 
clock, signed “Courvoisier & Co.,” repros 
duced herewith. 

The hours are sung by two mechanical 
birds springing from branch to branch and 
fondly billing one another. This ingenious 
mechanism consists of two axes unlocking 
at the moment of the concert. Perpendicus 
lar of these axes two rods support each a 
minute humming-bird. The rods, being op- 








INTERESTING CLOCK FROM THE 18TH CENTURY, 


erated, move and oscillate many times, im- 
parting to the two humming-birds a series 
of harmonious movements. 

The illusion is perfect. We believe that 
we see these little birds, with variegated 
wings, spring from one branch to another 
in the shelter of the cage of gilded bronze, 
delicately chased. To conceal part of the 
mechanism, a crystal column cut to spiral 
form, turning, produces the effect of a jet 
of water issuing from a vase of flowers 
arranged at the bottom of the cage. 

This forms part of the remarkable col- 
lection of Dr. Anton Feil, Hamburg. 








A young white woman has been charged 
with embezzlement in an information filed 
against her by J. A. Seekatz, a jeweler 
at Tulsa, Okla., who accused her of appro- 
priating to her own use a $300 diamond 
ring, which was to be sold by her to an- 
other woman. According to the jeweler, 
the young woman was employed by him as 
a selling agent. He claims that he took 
the diamond ring to her while she was 
stopping at a hotel and instructed her to 
show it to another woman, a prospective 
purchaser. This was some time ago, and 
the jeweler declares that he has not seen 
his jewelry or his agent since. 
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(8 Size, 7 Jewel Century Movements 
HUNTING OR OPEN FACE 
MADE BY 
The Seth Thomas Watch & Clock Co. 


THOMASTON, CONNECTICUT 
Established in 1813 





Making Watches for One Hundred Years ought 


$1.20 $1.20 $1.20 re nw —_ em Tre best low-priced $1.20 $1.20 $1.20 
$1.20 $1.20 $1.20 merican-Made7 Jewel Movement on the market. $1.20 $1.20 $1.20 


Hunting are lever set. Open face are pendant set. 


This Movement Sold at the 
Factory at $1.50 Each 


cut Price - - 1.20 Each 
HOLSMAN & ALTER 


179 W. Madison St., Chicago, IIl. 











1.20 $1.20 $1.20 $1.20 $1.20 $1.20 $1.20 
OZT$ OSIS OZI$ OZI$ OZTI$ OTIS OTS 
OZI$ OTIS OSI$ OSI$ OTIS OTIS OTS 


P.S.—Write for our new illustrated Catalogue just off 
the press, mailed to Retail Jewelers on application only 
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Wachter Safety Bow 


Patented —U. S. Patent Nos. 795,665 —38,576—916,809—Patent Pending 


The only Pendant and Bow in the world’s market which gives 
absolute security and possesses originality—is made in all sizes 
from 18 size to 7 lignes, antique and round shape, and in all 
metals—Platinum, Gold, Gold-filled, Silver, Nickel, Steel. 


5 Million Watches 


with our Bows are in the world’s market. 


REPAIR BOW 

We make a special bow for repair purposes in all sizes and grades of metals; it 

can be readily adjusted to any watch case, and is just as secure as our complete pendant. 
SUGGESTION 

Let us equip your entire watch stock with our Bow—send us a few watches so 
we can illustrate our work to you. 

Watch cases with wornout pendant head can be easily equipped with our Bow. 

Send for Booklet 


We will furnish you watch cases with our Bow in case your Jobber or Importer 
does not carry same. 


The Wachter Manufacturing (Ompany 
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Established 1905 HARTFORD, CONN, 
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[IN WHICH IS CONTAINED A LIST OF THE LATEST PAT- 
ENTS GRANTED BY THE UNITED STATES AND GREAT 
THE UNITED STATES PATENTS THAT HAVE 
EXPIRED AND THE REGISTERED TRACE-MARKS.] 


BRITAIN. 





UNITED STATES PATENTS. 





ISSUE OF AUGUST 19, 1913. 


1,070,410. TIME PRINTER. Epmunp S. 
Cuurcnu, Dayton, O., assignor to the National 
Cash Register Co., Dayton, O. Filed Aug. 24, 
1909. Serial 514,407. 

In a time recorder, the combination with a mi- 

‘mute type carrier, of a spring motor for driving 

same, a cam connected to said carrier, an hour 
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~type carrier, a second spring motor for driving 
the latter, an escapement controlling the second 
motor and means controlled by the cam for wind- 
ing the second motor and actuating the. escape- 
ment. 


“1,070,431. 
ott, Johnstown, Pa. 
Serial 708,611. 

A jewelry catch made from a single piece of 
metal, said catch having an intermediate portion 
the ends of which are looped back and then down 
upon and into engagement with the intermediate 
portion and pointed out again toward the ends of 


a 


43" 


JEWELRY CATCH. Davip Ettr- 
Filed June 14, 1912. 


said intermediate portion, the center line of the 
entire piece when complete lying in a single plane 
so as to present no ends projecting beyond the 
loops or laterally thereof, whereby an engaging 
-catch ring is to be released from one of the lovups, 
is moved back over the inner end of the loop and 
then turned down and forced outward between 
the engaging parts of the loop and intermediate 
portion. 


1,070,704. 
ERICK W. 
half to M. Fred Dattelzweig, Chicago. 
Sept. 6, 1912. Serial 718,860. 

In combination with the wall of a hat, of a tubu- 


HAT-FASTENING DEVICE. FRrep- 
Krecu, Chicago, assignor of one- 
Filed 

















War sleeve extending through an aperture in said 
~wall and having a threaded exterior, outer and 
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inner washers having threaded engagement with 
said sleeve and disposed mid-length thereof and 
clamping the hat wall between them to thus se- 
cure the sleeve to the wall, a pin, slidable through 
said sleeve and terminating in a head at its outer 
end, and a spring encircling said pin within said 
sleeve and connected with said sleeve and pin 
tending to resist outward movement of said pin, 
said spring being entirely inclosed by said sleeve 
when said pin is in its’ innermost position. 


1,070,577. ELECTROMAGNETIC DRIVE FOR 
SECONDARY CLOCKS OR THE LIKE. 
ApDELBERT QO. BENECKeE, Foxboro, Mass. Filed 
June 7, 1911. Serial 631,815. Renewed Nov. 
23, 1912, Serial 733,181. 

In combination with the co-operating elements 
of secondary clocks and the like of the character 
described, drive wheels having teeth arranged on 
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their peripheral surfaces and in opposite. direc- 
tions, a pivoted arm electromagnetically operated, 
said arm provided with engaging elements, which 
engage with the teeth of said wheels, in order to 
impart motion thereto. 


1,070,756. EYEGLASSES. Henry C. Warp, 
Newark, N. J. Filed July 11, 1912. Serial 
708,752. 

Eyeglasses comprising a rigid bridge, lens rings 
swinging on the bridge, springs so disposed that 
they normally cause the lens rings to swing to- 





ward each other, and means for limiting the in- 
ward swing of the rings when the rings are sub- 
stantially aligned 


1,070,791. CUFF BUTTON, Russett Fautx- 
NER, Edna, Kans. Filed April 8, 1911. Serial 
619,754. 


A cuff button comprising an integral and flexible 
body bent substantially U-shaped and having an 
enlarged neck portion with sloping edges forming 
a double-ended wedge, two parallel and constricted 
shank portions, each extended from one of the 
ends of said neck-portion, and spherical knobs 
upon the ends of said shank portions, said knobs 














adapted to bind said cuff button from displace- 
ment from a cuff and from lateral play, and said 
wedge-like neck-portion adapted to lock against the 
edges of a button-hole or to impel the sides of a 
cuff outward and into frictional contact with the 
said shanks, as and for the purpose specified. 


1,070,794. PIN. Sicmunp FiscuHer, Providence, 
R. I., assignor to Fischer & Pruefer, Provi- 
dence, R. I., Sigmund Fischer and Walter H. 
Pruefer, co-partners. Filed March 17, 1911. 
Serial 615,162. 

As an improvement in pins, a back plate pro- 
vided with a portion adjacent one end bent out- 
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ward from the plane of the plate forming a pin 
tongue head receiving socket, the same having 
inclosing side walls each formed of two folded 
portions having opposite abutting edges, said side 
walls being substantially flat and parallel witk the 








longitudinal axis of said plate, said socket being 
formed with an open base and a top retaining 
wall with a slot therein for the passage of a 
pin tongue. 


Designs. 
44,509. BADGE, BROOCH PIN, BUTTON, 
BUCKLE, WATCH CHARM, EMBLEM, 


INSIGNIA OR SIMILAR ARTICLE. Jo- 


sePH T. Baitey, Philadelphia, Pa. Filed June 


12, 1918. Serial 773,352. Term of patent 14 
years, 
44,513. RING OR SIMILAR ARTICLE. Mar- 


T1n L. Bowpen and Martin L, Bowpen, Jr, 





Brooklyn, N. Y. Filed Dec. 2, 1912. Serial 


734,630. Term of patent 7 years. 
44,520. SPOON, FORK OR SIMILAR ARTI- 


CLE. Grrpert L. Crowe, Jr, Arlington, 
N. J, assignor to Dominick & Haff, New 





York. Filed June 19, 1913. Serial 774,696. 
Term of patent 7 years. 
44,524. LOCKET. James R. 

dence, R. I. Filed Feb. 20, 1913, 


FEELEY, Provi- 
Serial 





Term of patent 7 years. 
HANDLE FOR KNIVES, FORKS OR 


749,740. 


44,526. 


SIMILAR ARTICLES, Joun R. Grasacu, 
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BAKER & CO., INC., NEWARK, N. J. 


PLATINUM, GOLD AND SILVER REFINERS AND MANUFACTURERS — NEW YORK OFFICE, 30 Church Street 


PLATINUM Qi DB 


SETTING DEPARTMENT 


SERIES 83. 12 SIZES- LOW—SPREAD BASE SETTINGS— =; TO 1 CARAT 


Special Platinum 
FOR 


MANUFACTURING JEWELERS 


In any Shape and Hardness 
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SERIES 84. 12 SIZES—HIGH -SPREAD BASE—SETTINGS—.'; TO 1 CARAT 
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Hall Clocks 


Elliott’s Celebrated Tubular 
Chime Clocks 


Harris & 
Harrington, 


12 West 45th St. 
NEW YORK 





TRADE WARK LO" 
IT’S STANDARD 





21-23 Maiden Lane, New York 
704 Market St., San Francisco 


ROY WATCH 
‘ CASE CO. 


a 











Sole Agents to the Trade 
for 
J. J. ELLIOTT & CO, 
LONDON 








AUDEMARS, PIGUET & CO., 


BRASSUS and GENEVA. 
Manufacturers of Superior 





Formerly at 12 Barclay St. 











Learn Watchmaking 


Plain and Complicated Watches. 


Represented by in demand We teach it thoroughly in as many 


months as it formerly took years. Does away 
Ps ae with tedious apprenticeship. Money earned while 


studying. Positions secured. Easy terms. Send 


30 West 36th Street, RE AE YORK, for catalogue. Address 
St. Leuls Watchmaking School, st. Louis, Me. 
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Greenfield, Mass., assignor to Franklin Silver 
Plate Co., Greenfield Mass, Filed June 18, 





1913. Serial 774,476. Term of patent 7 years. 


44,521. TEA OR COFFEE POT. Georce E. 
Curtiss, New Britain, Conn. Filed June 11, 





Serial 773,132. Term of patent 7 years. 


1913. 


44,529. PLATE. Writiam P, Granam, Brook- 
lyn, N. Y. Filed Feb. 1, 1918. Serial 745,745. 





Term of patent 7 years. 


44,532. HANDLE FOR SPOONS, FORKS OR 
SIMILAR ARTICLES. Wutu1am A, Jame- 


— 


manta’ 


son, Niagara Falls, N. Y. Filed July 5, 1913. 
Serial 777,591. Term of patent 7 years. 


44,543. BRACELET. Meyer L. Rossins, New 
York. Filed June 20, 1918. Serial 774,877. 


Ca ) 











‘Term of patent 3% years. 
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BRITISH PATENTS. 


(ABRIDGMENTS OF SPECIFICATIONS, 1912, From The 
Illustrated Official Journal.) 





ISSUE OF AUGUST 7, 1913. 


8,782. WATCH BRACELETS. F, W. Pupney, 
London. April 13. 

A watch a, Fig. 2, has two loops b, b', the Joop 
b* being provided with roller b*, and the loop b 
having attached thereto a strap c, which is passed 
around the wrist and then through the loops B, b', 
being finally adjustably fastened by a push-button 





d on its end engaging with sockets e. The push- 
button d is carried by a metal mount d* at the 
end of the strap. It may be secured at some dis- 
tance from the end of the strap, Fig. 3, a loop f 
being then provided to secure the end. 


9,085. POINT PROTECTORS FOR PINS. J. 
H. Leaco, Wellingborough, Northampton- 
shire. April 17. 


Relates to point protectors, in which spring- 
controlled transverse locking-means are provided, 
and consists in the form shown in which the trans- 
verse slide a has a hole c adapted to be brought 





into alignment with the passage j for the entry of 
the pin, but grips the shank as shown when the 
knob k is released. The point of the pin may be 
roughened. 
9,154, ELECTRIC CLOCKS. L, J. Aron, Lon- 
don, and C. Wiener, Elwell, Surrey. 

In a clock of the kind driven by an electro- 

motor acting through a light mainspring, the cur- 





rent through the motor is automatically cut out 
at intervals, but the motor is so constructed that 
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the momentum of its moving part keeps it running 
during these intervals. In the arrangement shown 
in Fig. 1, the motor comprises a flywheel E, hav- 
ing a diametral iron bar F which passes between 
the poles of an electro-magnet G. The rotation 
of the wheel is kept up by impulses received from 
the electro-magnet when its circuit is closed by 
means of a make-and-break switch K, K*% The 
switch is actuated by a double-toothed pawl J 
engaging with a ratchet-wheel C gearing with a 
worm H or its equivalent on the motor-spindle. 
One end of the mainspring D is attached to the 
ratchet-wheel and the other end drives the clock- 
train through an arbor B'. The outer turn of 
the mainspring passes between two pins on a 
spring-controlled piece C! slidably mounted in a 
radial slot in the ratchet-wheel, the part C! having 
teeth C? which are normally at the periphery of 
the wheel. As the ratchet-wheel C is rotated by 
the worm, winding-up the mainspring, the sliding 
piece C* is gradually drawn inward by the outer 
coil of the spring, leaving a gap in the edge of 
the ratchet-wheel. When the gap reaches the 
worm H, the movement of the wheel ceases, and 
the switch K, K® is left open until, by the unwind- 
ing and consequent expansion of the mainspring 
the piece C* is pushed outward into engagement 
with the worm, and winding-up recommences. This 
action is repeated periodically, the motor continu- 
ing to run by virtue of the momentum of the 
wheel E during the periods when the ratchet-wheel 
is at rest. The armature F may be arranged 
slightly below the magnet-poles, so as to tend to 
lift the spindle E* from the footstep bearing and 
reduce the friction. The motor is started initially 
by a push-piece Q, which imparts a spin to the 
spindle E* and simultaneously closes a switch R. 
In the modification shown in Fig, 4, the flywheel E 
is replaced by an oscillating wheel N, which is 
acted on by check-springs O, engaging with pins 
N' on the rim of the wheel, or by a coiled spring 
like a balance-spring. A pendulum or the like may 
be substituted for the flywheel or balance-wheel. 
The make-and-break switch may be actuated by a 
cam instead of the pawl J. In conjunction with 
the arrangements described, an auxiliary switch 
which serves to break the motor-circuit when the 
spring is fully wound may be employed, the motor 
being in this case self-starting; or the spring may 
be arranged to slip when completely wound. If 
the clock has a striking-train, the second main- 
spring may be wound by means of the ratchet- 
wheel C or an additional ratchet-wheel. 





Applications for British Patents, July 28-80. 


17,219. PIN-POINT PROTECTORS. T. Mor- 
TON. 
17,233. WATCH BRACELET, I, Conen & C. 


SoLomon, trading as Cohen & Charles. 


17,263. WATCH BRACELETS, BRACELET 
WATCHES AND THEIR STRAPS, 4 
BETTS. : 


17,262. WATCH BRACELETS, MINIATURES 
AND THE LIKE. 5S, Betts. 

17,273. LADIES’ SAFETY HATPINS. 
Hiccs and A. H. Guy. 


17,308. SPECTACLES AND THE LIKE. F. 
PEARCE, 


17,448. CUFF LINKS. H. E. Eve. 


Complete Specifications Accepted. 
1912, 


21,401. EYEGLASSES AND SPECTACLE 
FRAMES. WueEway. 


26,608. WATCHES. 


A. W. 


WILSon. 





UNITED STATES PATENTS . THAT 
HAVE EXPIRED. 

[Reported for Tuz Jewerers’ Circutar by W. 
H. Swenarton (ex-Examiner U. S. Patent Office), 
Counsel in Patent and Trade-Mark Cases, New 
York.) 





Patent expired Aug. 18, 1913. 


566,274. OPERA GLASS. M. 
Philadelphia, Pa. 
Designs granted Aug. 14, 1906, for 7 years. 


MONEYMENT, 


38,157. BADGE. C. E. Hurp, Newark, N. J. 
38,158. BADGE OR PIN. B. Joacuim. New- 
ark, N. J. 
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BLANCARD & CO. 





SETTINGS, GALLERIES, Etc. 


Makers of the Blancard Rivetless Safety Catch 





96, 98, 100 Malden Lane 
NEW YORK CITY 

















We Repair Everything in J ewelry 


Our specialty is repairing what others refuse. - 


MESH BAGS ¢ 1 90 fam 

REPAIRED, RESILVERED e ye 28 
AND RELINED 
Gold and Silver Plating and Coloring, Silverware 


of every description repaired, Monograms Re- 
moved—Made like new. 


BRESLAVSKY BROS. 
51 Maiden Lane New York 


















WORDS AND PROMISES AMOUNT TO LITTLE OR NOTHING IN THE 
REFINING BUSINESS, IT IS THE RETURNS THAT YOU RECEIVE 
FROM THE REFINER THAT COUNT. WE GUARANTEE OURS. 


CONLEY & STRAIGHT Fecvers 


236 Eddy St., Providence, R. I. SMELTERS 














REFINERS OF GOLD AND SILVER, ASSAYERS AND SWEEP 
SMELTERS —DEALERS IN FINE GOLD, SILVER AND 
PLATINUM, ALL KINDS OF GOLD AND SILVER ANODES 





























Plate and wire in any hardness, Works at 225-227-229-231 
seamless platinum tubing a New Jersey Railroad Avenue, 


specialty. Platinum, gold and ~ NEWARK. N.] 

: J r . 2 a 
silver refiners. Assayers Wali ies ea : 
and sweep smelters. 30 Church Street 


Charles Engelhard, Hudson Terminal Bldg., 
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'LEES & SANDERS. 


Chicago Customer who gets $1800 for his sweeps, writes 
“Will take pleasure in speaking well of your house to my friends.” 


SWEEP SMELTERS, 
BIRMINGHAMI,Enc. 


JOHN AUSTIN & SON 


Gold, Sliver and Platinum 
Assayers, Refiners and Smelters 


74 and 76 Clifford St., PROVIDENCE, R. |. 
We Do Our Own Smelting 




















Can You Get Better Prices Than These for Your 


4 Kt....16c. per dwt. » 
6 Kt....24c. per dwt. and iILVER 

8 Kt....32c. per dwt. © 

a me °*oeee per o We have been serving our customers satisfactorily for over 61 years, 
Ke -+.48c, per dwt, We pay special attention to mail and express orders; we pay the bullion 

1 apege ts per dwt. assay price for same, and solicit a trial order. Ore assays a 

16 Kt....64c. per dwt. specialty. Returns on express orders will be made within 24 hours. 

18 Kt....72c, per dwt. Qur reputation is our strongest guarantee. 

a 53 Ann Street, NEW YORK CITY 

t....88c,. per dwt. nn stree 

24 Kt...$1.00 per dwt. A. C. SONTHALL, Bet, Nassau and William Sts. 

Established 1850 Assayer, Smelter and Refiner SUCCESSOR TO L. DURR & BRO. 














S. Martin 


Jewelry Auctioneer 
FOR RELIABLE FIRMS 
Reputation Made and Sustained 


205 Farwell Ave., Milwaukee, Wis. 


HERMAN KOHLBUSCH, Sr. 
ESTABLISHED 1859 
Manufacturer of Fine Balances and Weights 
for every purpose where accuracy is required. 


@ffice and Salesroom, 170 BROADWAY, NEW YORK 
Send for Price List Tel. 370 Cortland 


SWEEPS 4n BULLION 


Purchased and Refined—Buyers of Gold, Silver, Platinum, Plated Scrap—Assayers of Ores and Metals 


T. B. HAGSTOZ & SON, rnttanitrata a. 


U. S. SMELTING AND REFINING WORKS 


L. & M. WOLLSTEIN, 16 John Street, New York Works: 16 New York Avenue, Newark, N.J. 
SWEEP SMELTERS and ASSAYERS 


Dealers in Gold and Silver Assay Office Bars. HIGHEST and MOST PROMPT RETURNS made for Sweeps and ail kinds of Waste containing Precious Metals. 
Pesitively Highest Prices Paid for Old Goid and Silver. IMPORTERS OF PLATINUM Ore and Bullion Assays a Specialty 


ESTABLISHED 1858 GOLD AND SILVER REFINERS 


L. LELONG & BRO. ASSAYERS AND SWEEP = 


Prompt attention given to 
s FOR THE TRADE 


S. W. Corner Halsey, Marshall and Nevada Streets, NEWARK, N. J. aad dad Stcar’ béllion 
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H. J. HOOPER 


NEW YORK’S UNDISPUTED 
LEADING JEWELRY AUCTIONEER 


WHICH has been proven by some of the very best and 
leading Jewelers of every state in this Union. 
THROUGH MY BOOKLET, just issued, they will tell 


you of my success and achievements, unparalleled in the 




















jewelry auction business, and it would be well if every Jeweler 
who ever had or contemplates a sale would secure a copy of it. It is an 
instructive little work from cover to cover. Almost every one of its pages 
will enlighten you on some misunderstood or uaknown point. The personal 
element (that is, the reference to myself) is inconspicuous and secondary. 
It will at least give you the ear-marks whereby a conservative and business- 
like auctioneer may be recognized. Write for it. 

NOTE.—I have been advertising in the JEWELERS’ CIRCULAR for the 
last nineteen years. That alone is a guarantee of my honesty and ability. 


3/7 Maiden Lane, New York 


Telephone 2771 John 











21John Street 


KASTENHUBER & LEHRFELD 


GOLD, SILVER and PLATINUM 


REFINERS and SWEEP SMELTERS 


MAIN OFFICES: SMELTING WORKS: 


32-40 Flushing Avenue 
NEW YORK . BROOKLYN 








"" 





MESH BAGS REPAIRED Silverware repaired and refinished equal to new. MESH BAGS REPAIRED 








~ = - GOLD and SILVER ELECTRO PLATER a are 
ose, oman reen and emoving an ' 4 °° 
47-49 Maiden Lane E ined @ Seedy. 


OO Suvex rLaTscD «6° LHOMAS A. WEISS SILVER PLATED $ 1 29 











: Room 663 NEW YORK Phone 1519 John 














MESH BAGS REFINISHED $1.00 


We re-silver, re-line (with kid or silk), and repair the mesh on any German silver mesh bag, 
from 6 to 7 inches, for $1.00; other bags in proportion. First-class work, prompt service. Send for Melting 
| tal for window display card and price list on special repairs, such as gold, gun-metal and bead BLOWPIPE 

j — We Repair, Refinish anything in Jewelry and Silverware for the trade promptly and at 





Platinum 


reasonable prices. Send us your next repair job. Crucibles, Etc. 
MANUFACTURER OF MESH BAGS 





95 John Street NEW YORK 
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Special Notices 


Payable invariably in advance. 

Rates under all headings except “Situations 
Wanted” 3c. a word; minimum charge, 75c. 

SITUATIONS WANTED Ic. a word for first 
25 words. Additional words, 3c. per word. 

Heavy type 5c. a word; minimum charge, $1.25. 

Name, address, initials and abbreviations count 
as words,and are charged for as part of the 
advertisement. 

Display cards, $4.00 per inch. 

In all cases, if answers are to be forwarded, 10c. 
extra to cover postage must be enclosed. 

Advertisers who are not subscribers should send 
10c. if they desire a copy of the paper containing 
their advertisement. 


Situations Wanted. 


Under this heading, only, Ic. a word for first 
25 words 5c. for each additional word; minimum 


charge, 25c. 














TRAVELING SALESMAN of experience and 
ability desires position. Address “Knowledge, 
2682,” care Jewelers’ Circular. 





HUB AND DIE CUTTER, first class, 30 years’ 
experience, German, desires position. Address 
“B., 2644,” care Jew elers’ Circular. 





DIAMOND SETTER, good all around man, 
wishes position outside New York city. Ad- 
dress “ 2526,” care Jewelers’ Circular. 





SALESMAN, experienced, open for a position with 
jobbers or manufacturers line; road or city. 
4A dress “F, R., 2475,” care Jewelers’ Circular. 


YOUNG MAN, 25, desires a position with jewelry 
concern in office as clerk and stockkeeper; best 
reference furnished. Address “Willing, 2632,” 
care Jewelers’ Circular. 





WATCHMAKER, éngraver and jeweler wishes po- 
sition; salary $25 5; own tools and references; 
western States preferred. Address “A., 2625,” 
care Jewelers’ Circula-. 





POSITION, by young man, as watch- 
11 years’ ex- 
‘A. K., 2641,” 


WANTED, 
maker, clock and jewelry repairer; 
perience; best references, Address ‘ 
care Jewelers’ Circular. 


EXPERIENCED retail watch and jewelry sales- 
man is open for engagement; can also take 
charge of repair desk, Address “A., 206," 
care Jewelers’ Circular. 


FAIR W ATC HMAKER and plain engraver, with 
one year’s experience, wishes position Sept. 15; 
can wait on trade; best references. Write A. 
Fox, Washington, N. J 











SALESMAN open for position with manufacturer, 
selling to jobbing or department store trade, city 
or road; Al references. Address “B., 2688,” 
care Jewelers’ Circular. 


YOUNG .MAN, 23, six years’ experience in dia- 
mond mounting house, wishes position with man- 
ufacturer or wholesaler; can estimate on speciab 
orders. Address “R., 2629,’ care Jewelers’ Cir- 
cular. 


EXCEPTIONALLY STRONG and able watch- 
maker on any kind of watches, can fix the most 
difficult work; full references; state salary. Ad- 
dress ‘‘Staft Jeweler, 2685,” care Jewelers’ Cir- 
cular. 


SALESMAN, three years’ experience with manu- 
facturing line, with city and surrounding trade, 
desires connection with reliable house; refer- 
ences unquestionable. Address “O., 2631,”’ care 
Jewelers’ Circular. 


SALESMAN, thoroughly experienced, possesses 
ability and a thorough knowledge of the jewelry 
business, desires a position offering an oppor- 
tunity for successful future. haan” ‘G., 2649,” 
care Jewelers’ Circular. 


A FIRST-CLASS WATCHMAKER wishes steady 
position in or around New York city; 14 years’ 
experience; has tools; salary expected, $25 to 
start; now working. ‘‘O. J.,” care F. M. Smith, 
Sea Gate, Coney Island. 

















Al REPAIR elerk and salesman, do stone setting 
and repairing, can wait on _ best trade; good 
appearance, best reference. Address “‘A., 2676,” 
care Jewelers’ Circular. 


GOOD. ENGRAVER, graduate optometrist, who 
can do soldering (29 years, married), seeks posi- 
tion in or near Chicago. John Roberts, 5224 
W. Kinzie St., Chicago, II. 


MAN, 40, fine appearance, recently with largest 
wholesale and retail silversmiths in the country, 
is open for salesman’s position. Address ‘‘X., 
2679,” care Jewelers’ Circular. 











FIRST CLASS watchmaker open for position Sept. 
15; familiar with railroad inspection and com- 
petent to take charge of store. Address “P., 
2501,” care Jewelers’ Circular. 





ENGRAVER, position in Boston by the first of 
September; can give good references. Address 
Guy D. Hupper, Martinsville, Knox Co., Me. 





FIRST CLASS watchmaker, engraver and optician 
is open for position; six years’ experience; good 
references. ‘“H. E, V.,’’ Box 84, Linden, Mich. 





YOUNG MAN, 24, experienced in jewelry, desires 
to make change; with present employer eight 
years. Address 1314 Seltzer St., Philadelphia, 
Pa. 





STEADY POSITION by Oct. 1 as second watch- 
maker and engraver; 23 years old; one year’s ex- 
peoterres good references. Carl Burt, Russell, 
i ¥, 





SALESMAN, 24, with established trade, desires 
a line of medium priced jewelry for the east and 
Address “C., 2645,’ care Jewelers’ Cir- 


YOUNG MAN desires steady position as jeweler 
and engraver; can do clock work and light re- 
pairing; samples and references. Address “E., 
2603,” care Jewelers’ Circular. 


WATCHMAKER AND ENGRAVER desires posi- 
tion at once; southern states not considered; 
state salary and full particulars. Address “PF 
2648,”’ care Jewelers’ Circular. 


SITUATION WANTED as first-class colorer and 
polisher; understands all branches thoroughly; 15 
years’ experience; best of references. Address 
“X, 2654,” care Jewelers’ Circular. 











WILL ACCEPT A POSITION as traveling sales- 
man for good manufacturing house the first of 
the year at fair salary; will get results. Address 
“W., 2664,’’ care Jewelers’ Circular. 


GOOD WATCHMAKER desires position at once; 
understands railroad inspection; five years’ expe- 
rience; first class references; salary, $12.50 a 








west. 
cular. week. Henry Snyder, Gatchel, Ind. 
SALESMAN traveling middle west, commanding SALESMAN desires position with stone house 
fine trade, wants sterling silver; with liberal selling to manufacturers; have established trade 
and can furnish highest references. Address 


commission. Address 2723 Jackson Blvd., Chi- 


cago, Ill 





WATCHMAKER, young man, efficient workman, 
desires position in New England; can do plain 
engraving. Address “‘H., 2684,” care Jewelers’ 
Circular. 





DIAMOND SETTER, first class, all around setter, 
wishes position in New York city or nearby 





towns. Jos. Bayer, Jr, 1764 Amsterdam Ave., 
New York. 

BOOKKEEPER, stenographer and typist, high 
school graduate, jewelry experience; good ref- 
erences. Miss R. Pressner, 664 E. 160th St., 
New York 





YOUNG MAN, 20 years of age, with three years’ 
experience, desires position with jewelry house; 
Al reference. Address “‘X., 2667,” care Jew- 
elers’ Circular. 


WANTED, AT ONCE, position by Al watch- 
maker and engraver; best of references; wire 
me. J. H. DeLaughter, 144 E. Capital St, 
Jackson, Miss. 








A FIRST CLASS engraver and salesman, wishes 
a position with a first class firm; am willing to 
assist in jewelry work. Address “F., 2604,” care 
Jewelers’ Circular. 





SALESMAN, engraver, all around man wishes po- 
sition with first class house; accustomed to 
handling fine trade. Address “H., 2489,” care 
Jewelers’ Circular. 


“A, 2687,” care Jewelers’ Circular. 





YOUNG LADY, knowledge stenography, bookkeep- 
ing and general office work (understands jewelry 
business thoroughly), wishes position. Address 
“G. K., 2665,” care Jewelers’ Circular. 


WATCHMAKER AND ENGRAVER, first class 
at both branches, wishes a position with reliable 
firm on Pacific coast; salary $30 per week, Ad- 
dress “H., 2650,” care Tewelers’ Circular. 








DESIGNER, young man, experienced, make good 
tracing and original designs for gold and plati- 
num (modern); salary. Address ‘Designer,’ 
care Farber, 3610 Broadway, New York. 





WATCHMAKER AND SALESMAN, first-class 
jewelry man, desires position New York city or 
vicinity ; best of references and all tools. Ad- 
dress “P., 2630,” care Jewelers’ Circular. 





WATCHMAKER, jeweler, salesman, fair engraver; 
age 26, married; energetic, ambitious; highly rec- 
ommended; eight years’ exnerience; own tools. 
Harmas, 774 N. 41st St. , Philadelphia, Pa. 





AND JEWELER, also good 
salesman, age 28, desires to make a change; 14 
years with present employer; best of references. 
Address “‘P., 2614,” care Jewelers’ Circular. 


WATCHMAKER 








Al WATCHMAKER desires position in east at 
once; 23 years old, six years’ experience; can 
wait on trade: state full particulars in first let- 
ter. Address “‘A., 2639,” care Jewelers’ Circular. 


SALESMAN, 26, acquainted throughout southern 
States, New York State, Pennsylvania and east; 
have carried platinum diamond jewelry, also 
complete jobbing line; reference. Address ‘‘A., 
2698,” care Jewelers’ Circular. 





ambitious young man, 24, wishes 
position with a live manufacturer or jobber; 
thoroughly experienced in retail trade; con- 
sider ,any reasonable proposition. Address “R., 
2530,” care Jewelers’ Circular. 


Al WATCHMAKER, 
Swiss and American work, 
good salesman, honest and obliging; best of ref- 
erences from first class concerns. te: ee S. fe 
Milan, 695 Vermont St., Brooklyn, N. Y. 


SALESMAN, 





thoroughly experienced on 
fine and complicated; 





WATCHMAKER, 12 years’ experience, speaks 
English; complete set of tools, lathe; can wait 
on trade, make himself generally useful; Swiss 
and American watches; desires position by Sept. 
1. Address ‘M., 2627,” care Jewelers’ Circular. 


YOUNG LADY having a general understanding 
of the wholesale diamond jewelry ousiness and 
well acquainted with the trade, desires position; 
can furnish Al reference; capable of starting 
new concern. Address “‘S., 2669,” care Jewelers’ 
Circular. 


GOOD ALL AROUND MAN, 
clock man and first class engraver, salesman, 
good appearance and habits; 16 years’ experi- 
ence in stores; age 33, married, wishes position 
by about Sept. 10. Address “W., 2621,” care 
Jewelers’ Circular. 


HIGH GRADE WATCHMAKER, good engraver, 
desires permanent position in southern Michigan, 
Detroit preferred; 14 years’ experience; gladly 
submit samples; fine references regarding char- 
acter and ability. Address ‘‘High Grade, 2607,’ 
care Jewelers’ Circular. 








second watchmaker, 








WATCHMAKER, American, 39 years of age, 20 
years’ experience, accustomed to taking in and 
delivering verk and taking full charge; good 
tools and best references; New England States 
or Jersey preferred; salary $25. ‘‘Watchmaker,” 
1810 Van Stock Ave., Scranton, Pa. 





CAPABLE and experienced watchmaker seeks a 
position; expert on railroad watches and fine 
work; can assist at optics if necessary; at pres- 
ent engaged as head watchmaker by an impor- 
tant firm; unusually high commendations; young, 
unmarried. Address “Time, 2652,” care Jewel- 
ers’ Circular. 





SALESMAN desires position with manufacturer 
in or near New York where he can make him- 
self useful in shop when not traveling; practical 
engraver and jewelry designer, with thorough 
knowledge of all other departments; good refer- 
ences. Address “‘Conscientious, 2643,” care Jew- 
elers’ Circular. 





WANTED, position as head of watch department 
in Chicago, or any of the larger Great Lake 
cities; am at present with one of the largest 
houses in south; am from the north and don’t 
like the south; this is my reason to make 
change; must have $35 a week to start. Address 
““X., 2622,”’ care Jewelers’ Circular. 








FIRST CLASS watchmaker, fair engraver, and 
jeweler with optical experience, now employed, 
wishes to make change; railroad experience; Al 
references; either as first watchmaker or combi- 
nation workman; can take charge repair depart- 
ment and assist in managing store; no boozer; 
own tools; middle west. Address “W., 2515,”’ 
care Jewelers’ Circular. 
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SITUATIONS WANTED— Continued. 








EXPERT engraver, watchmaker and 
jeweler, experienced salesman; single, 
24 years, neat, strictly sober; best 
references; permanent only; middle 
States; $22 per week. Address ‘“En- 
graver, 2613,’’ care Jewelers’ Circular. 


WANTED, AT ONCE, an engraver and watch- 
maker; permanent position to right party. Lewis 
& Van Sickle, Des Moines, Ia. 





PLATINUM WORKER WANTED, all around 
man; state salary. Address I, Eiseman & Co 
708 Penn Ave., Pittsburgh, Pa. 





WANTED, engraver, jeweler and optician; some 
watch work; good permanent position. Address 
W. H. Packard, Uhrichsville, & 


SALESMAN WANTED on commission basis to 
handle a 10kt. gold jewelry line, also silver nov- 
elties, for. New York city and eastern territory. 
Address “Salesman, 2633,’’ care Jewelers’ Cir- 
cular. 





WANTED as soon as possible, a first- class watch- 
maker and engraver; will pay $22.50 to start 
with; send samples of engraving and references 
in first letter. John Rich, 320 Main St., Paines- 
ville, 





RETIRED BANKER RECOMMENDS his 
former cashier as salesman for manu- 
facturing jeweler or jobber; under- 
stands jewelry and is proven sales- 
man; with experience and is ac- 
quainted with New York trade; in- 
tegrity and diligence guaranteed. Ad- 
dress ‘“‘Banker, 2673,’’ care Jewelers’ 
Circular. 








Side Lines. 


3c, a word; minimum charge, 75c. 








SALESMAN WANTED to carry as a side line 
plated table flat ware; must_be young man of 
experience. P. O. Box 322, Greenfield, Mass. 


SALESMAN to carry a side line of jewelry for 
New York manufacturer with trade in the south 
and west. Address ‘M., 2695,” care Jewelers’ 
Circular. 


SALESMAN WANTED to take up additional rep- 
resentation, watch manufacturers and importers; 
specialty patent expanding bracelets. Address 
“E, 2681,” care Jewelers’ Circular. 











DIAMOND DEALERS! I want a line on commis- 
sion for southern California to handle with 
other lines; I maintain an office and _ show- 
room; I can do you good. Write Leon, 509 E. 
25th ‘St, Los Angeles, Cal. 





DIAMOND DEALERS; wanted line on commis- 
sion basis’ for New Jersey and Pennsylvania 
States, also for nearby towns to carry in con- 
junction with a solid gold and filled jewelry line. 
‘Address ““H., 2680,” care Jewelers’ Circular. 





SALESMEN, several, in northwest and western 
States, now traveling with jewelry line; to those 
not conflicting we can offer a line of 14kt. 
mountings only; on commission basis, commis- 
oo also paid on repeat orders mailed us from 

ustomers secured in territory covered; tray of 
samples furnished. Write with complete infor- 
mation about yourself to S-W-Co., Room 601, 
Columbus Building, Chicago, IIl. 








belp Wanted. 


3c. a word; minimum charge, 75c. 


WANTED, YOUNG MAN with experience in re- 
tail jewelry store to make himself useful. H. 
Bach, 1538 Broadway, New York. 





WANTED, a first-class watchmaker; permanent 
reer and good wages to the a man. C. 
Lockwood, Hempstead, L. I, A 





WANTED, experienced jewelry window trimmer 
and salesman; give age, salary and references. 


Mose Cohen, 519 Main St., Buffalo, N. Y. 





WANTED, engraver and hub cutter for class pin 
work; also polisher who can finish class pin 
work. The b. L. Auld Co., Columbus, O. 





FIRST CLASS watchmaker and jeweler, at once; 
steady work, short hours; salary $20; reference 
nee Address Rubin & Lipson, East Liver- 
pool, 





FIRST CLASS WATCHMAKER who can do 
plain engraving; $20 per week to start; position 
permanent to right party. H. Hahler’s Sons, Ra- 
leigh, N. C, 





WANTED), first class, intelligent young man, as 
diamond and jewelry salesman; must possess 
executive ability, will ing worker. D. H. Keene, 
Fort Worth, Tex. 





SHIPPING CLERK for high class jewelry store; 
must have had good experience, fine opportunity 
for the right man. Address Grainger-Hannan- 
Kay Co., Detroit, Mich. 





WANTED, an efficient clock repairer, only thor- 
ough mechanics with proper equipment need 
apply; permanent position. J. J. Sweeney Jew- 
elry Co., Houston, Tex. 





WANTED, first class jeweler and engraver; good 
wages, vacation on full pay, easy hours; send 
samples of engraving and references. E. 
Jacobs Co., Jacksonville, Fla, 





WATCHMAKERS! Learn engraving by a practical 
man and increase your salary; day and evening; 
Call until 9 p. m. Easy terms. 1014 Third 
Ave., near 60th St., New York. 


EXPERT WATCHMAKER, engraver and jeweler 
wanted at once; graduate optician also preferred; 
high salary paid; state yO eee ag reference, 
age, experience, etc. ress R. J. Satterthwait, 
Kanawha, W. Va. 





WANTED, experienced salesman of good address 
for high class jewel house, middle west; respon- 
sible position and liberal ‘salary for Tight man; 
state references. Address ‘‘P., 2510,”’ care Jew- 
elers’ Circular. 





FIRST CLASS combination jeweler and engraver: 
excellent opportunity for the right man; best 
city in Texas; submit samples and references in 
first letter. Jewelers’ Co-operative Syndicate, 80 
Maiden Lane, New York. 


WANTED, first class watchmaker, who can do 
all kinds of watchwork, and who can assis¢ 
with > stony 9 and clerking in store during. 
the holidays. Apply Marston & Seaman, 20 S 
Pearl St., pny N. Y. 


COMPETENT WATCHMAKER, jeweler and 
engraver ; $30 weekly; position permanent; op- 
portunity for advancement; reference and sam- 
ple engraving required; apply at once. Crescent 
Jewelry Co., Helena, Ark. 


WATCHMAKER, accustomed to high grade work; 
would prefer man who could do other work in 
jewelry business; permanent position for right 
man; reference required; state salary. W. F. 
Sellers & Co., Altoona, Pa. 


WANTED, assistant watchmaker and engraver; 
must own tools; fine chance for a young man to 
finish trade under a fine Swiss workman; state 
salary wanted and references in first letter. 
Theodore Shaffer, Cordele, Ga. 


WANTED, a first class watchmaker and engraver, 
Oct. 1; must be good mechanic and have best of 
reference; state experience and give reference 
and sample of engraving in first letter; $25 per 
week, Gillican & Co., Sans Ga. 




















WANTED, YOUNG MAN to do clock and jew- 
elry repairing and make himself generally useful 
about store; opportunity to learn watch repair- 
ing; first class store northern New York. Ad- 
dress “I., 2556,” care Jewelers’ Circular. 





WANTED, a first class engraver who can do 
some jewelry work; name references, send sam- 
Ries and state mye? wanted in first letter. G. 

. Haltom, Fort orth, Tex. 





ENGRAVER AND JEWELER wanted at once; 
permanent position and good salary to the right 
man; references desired. Address Bernstein Co., 
512 Church St., Nashville, Tenn. 





A WATCHMAKER of ability and thorough on 
a work, at once. A. D. Sturges, Norwich, 





WANTED, watch case repairer, one who can polish 
preferred. Address ‘‘A., 2599,” care Jewelers’ 
Circular. 





WATCHMAKER AND ENGRAVER, at once, for 
permanent position; salary $18. Fred P. Carter, 
Binghamton, N. 





WANTED, A1 engraver and designer; send refer- 
ences and state salary first letter. W. T. Hix- 
son Co., El Paso, Tex. 





WANTED first class engraver and jeweler; must 
be expert engraver. Address Jacob Bennett, 212 
Main St., Norfolk, Va. 


OPTOMETRIST WANTED for good position in 
New jersey town; one with experience in watch 
repairing preferred. Inquire of F. Zadek & 
Bro., 51 Maiden Lane, New York. 





WANTED, a first class jeweler and en- 
graver; salary $30 to $35 per week. 
L. Reinheimer, Joplin, Mo. 





SALESMAN WANTED for the large cities in the 
central States; one who has saved and earned 
high salary and could invest in the business pre- 
ferred. Box 115, Bridgeport, Conn. 





SALESMAN WANTED by manufacturer of high 
grade diamond mountings and diamond jewelry, 
for New York city; state salary and experience. 
Address “A., 2583,” care Jewelers’ Circular. 





WANTED, good watchmaker and fair engraver; 
$25 to $30 per week. Louis Bechard, 205 W 
First St., Oswego, N. Y. 





WANTED, jeweler and engraver, competent man 
for retail store, stead y ae ay,” 19 N. 
Broadway, Yonkers, 





WANTED, first class watchmaker and engraver; 
references required; send samples of engraving. 
Carl H. Leighner, Butler, Pa. 





WANTED, jeweler and engraver to go south; high 
salary to right man. Apply Rosenbaum & Ad- 
ler, 65 Nassau St., New York. 


WANTED, a good jeweler and engraver; perma- 
nent position to an experienced man; $25 a 
week; must be here by Sept. 15. Chas. H. Pratt, 
Helena, Mont. Full particulars in first letter. 





BOY WANTED, having some experience in whole- 
sale jewelry line, to run errands and make him- 
self generally useful; highest references re- 
pong Address “C., 2672,” care Jewelers’ Cir- 
cular, 








OPPORTUNITY for young lady double entry 
bookkeeper, experienced in jewelry line; state 
what capacity employed, salary expected. Ad- 
dress “Confidential, 2675,” care Jewelers’ Cir- 
cular. 


WATCHMAKER, good workman, one with knowl- 
edge of engraving and general repair work pre- 
ferred; steady employment at our new store 
opens ‘Monday, Sept. 15. _ Write, Crescent Jew- 
elry Co., 1085 Gallin St., Portsmouth, O 


WANTED, SALESMAN traveling middle west and 
New England States, to carry popular line of 
cut glass, light cuttings; commission basis; lib- 
eral commission; give full particulars first letter. 
Address ‘‘M., 2699,” care Jewelers’ Circular. 








ENGRAVER WANTED; thoroughly competent 
and experienced jewelry engraver for permanent 
position at good wages, in first class jewelry 
store; reference as to ability and character re- 
quired. A. Bloedel, 127 Grand Ave., Milwaukee, 

is. 





MANUFACTURER making line of popular priced 
solid gold and gold filled goods desires services 
of experienced traveler to go to Coast Sept. 1; 
state age, experience; salary or commission. Ad- 
—_ “Confidential, 2656,” care Jewelers’ Cir- 
cular. 





WANTED, first class watchmaker and optometrist 
of several years’ experience; single man of good 
character and habits; permanent position to right 
man; $30 week to start; $35 Jan. 1 if satisfac- 
tory; give full particulars. Address W. H. 
Bishop, Ely, Nev. 





WANTED AT ONCE, a competent clockmaker 
who would like a chance to work part of his 
time on watches, under Al watchmaker; state 
age, married or single and wages desired; perma- 
ent position. Address Jules Wendell & Son, 
Oswego, N. Y. 





WANTED, salesman calling on jobbers and large 
retailers to carry our line of medium price em- 
blems and also plated beauty pins on commission 
basis; state territory you cover and reference in 
first letter. Address “Emblems, 2504,” care 
Jewelers’ Circular. 








(Special Notices continued on page 150.) 
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HELP WANTED—Continued. 








SALESMAN, YOUNG MAN, assistant in large re- 
tail Chestnut St. store; must have thorough 
knowledge of fine leather goods and experience 
in handling fine class of trade. Address, with ref- 
erence, experience and salary expected, “L.,” P. 
O. Box 1811, Philadelphia, Pa. 





WANTED AT ONCE, capable watchmaker and 
engraver; single young man preferred, clean 
with good character; willing to wait on trade if 
needed; salary $20 per week; pleasant and steady 
place to work; give full particulars in first let- 
ter. W. H, Vail, Valparaiso, ind. 





WANTED, watchmaker and engraver to act as 
second man; must be thoroughly competent, 
sober and reliable; send all information, refer- 
ences and sample of engraving in first letter; 
permanent position for right man; $25 a week. 
E. Hertzberg Jewelry Co., San Antonio, Tex. 





ENGRAVER; we want to engage the 
services of a strictly first class en- 
graver for the holiday season; would 
like to get in touch with such a man 
at once. Box 614, Wheeling, W. Va. 





MANAGER WANTED for large, well equipped 
old retail establishment; must know the retail 
jewelry business with allied lines from A to Z; 
exceptional opportunity for energetic man with 
live ideas: give full particulars, experience, age, 
etc. Address “Progressive, 2597,’ care Jewel- 
ers’ Circular. 





DIAMOND SALESMAN WANTED, one of the 
leading diamond importers and cutters, com- 
manding large stock; has an excellent opening 
at once for nearby territory; particularly manu- 
facturing trade, and also for western salesman 
after Jan. 1. Address “Opportunity, 2678,” care 
Jewelers’ Circular. 





FIRST CLASS combination engraver and jewelry 
repair man, who also has a fair knowledge of 
minor watch work; excellent opportunity for ad- 
vancement, and permanent position for the right 
party; one of the largest cities in Louisiana. 
Apply Jewelers Co-operative Syndicate, 80 
Maiden ne, New Yor 





‘WANTED, WATCHMAKER to take charge of 
watch repair department; must be competent, 
sober, honest and dependable and be able to 
furnish satisfactory references; salary $30 per 
week to start; permanent position to right man; 
send all information jn first letter. E. Hertz- 
berg Jewelry Co., San Antonio, Texas. 





WANTED, TRAVELING SALESMAN for south 
and parts of middle west, to handle a complete 
diamond line, loose and mounted; only those well 
acquainted in this territory need apply; must 
have first class reference and be well recom- 
mended; great opportunity for right man. Ad- 
dress ‘‘X., 2697,’’ care Jewelers’ Circular. 





$35 WEEKLY and transportation for 
rapid jobbing jeweler and stone setter 
who can assist in engraving; per- 
manent position in progressive south- 
ern city and excellent opportunity for 
advancement. Address “D., 2693,” 
care Jewelers’ Circular. 





WANTED, AT ONCE, a first class 
watchmaker, eptician and engraver, 
or a man who is strictly first class 
in optics and engraving, but who can 
take in and deliver watch work, and 
who can do some simple work such as 
cleaning and putting in mainsprings; 
salary $30 per week in first class store 
with pleasant surroundings; prefer a 
man from 28 to 35 years old; refer- 
ence and sample engraving first letter. 
Youngblood-Foster Jewelry Co., Ltd., 
Monroe, La. 





WANTED, a first class engraver and 
optician for one of the largest jewelry 
stores in Texas; send samples of en- 
graving and copy of references; state 
amount of salary expected. Address 
Jewelers’ Co-operative Syndicate, 80 
Maiden Lane, New York. 





FIRST CLASS experienced salesman 
wanted with established trade in the 
south to handle a well known line of 
popular priced diamond jewelry and 
mountings; must be thoroughly ex- 
perienced and well Known to the 
trade; no others. Address “‘A., 2594,” 
care Jewelers’ Circular. 





FIRST CLASS experienced salesman 
wanted with established trade in the 
middie west to handle a well known 
line of popular priced diamond jew- 
elry and mountings; must be thor- 
oughly experienced and well known 
to the trade; no others. Address 
“X., 2593,’ care Jewelers’ Circular. 


FOR SALE, prefitable new and up-to-date jew- 
elry, optical and sporting goods business in new 
fast growing town of 4,500 in southern Texas; 
finest climate in the United States; did $15,000 
last 12 months; stock and fixtures invoice about 


$8,000, can reduce; will stand closest investi- 
gation; don’t reply unless you mean business 
and can handle this proposition; other business 
requires my attention. Address ‘Business, 2677,” 
care Jewelers’ Circular. 











for Sale. 


Tools, Fixtures, Equipment, Etc. 
3c. a word ;minimum char ze, 75c. 


BARGAIN in travelers’ trays, telescopes, etc.; 
also. big job in jewelers’ display goods 2,600 
razor ‘boxes; at a Sacrifice. Mozar & Meyer, 
48 Maiden Lane, New York. 





1912 MODEL Eaton and Glover engraving ma- 
chine; four sets of type, ring thimble and nap- 
kin ring holders; pegs for lockets, watches, etc.; 
a bargain. A. W. Snyder, Victor, Colo. 





SILVER DEPOSITOR, expert, has formula for 
dry burning in process for sale for depositing 
on wood, ivory, horn, celluloid, etc.; terms rea- 
sonable. P. O. Box 34, Sta. S., Brooklyn, N. Y. 








For Sale. 


Stores, Stocks and Businesses. 
3c. a word; minimum charge, 75c. 





TWO MAHOGANY COUNTER CASES, 8 and 12 
ft. long, with tables to match; also three fine 
wall cases 16-18 ft. together, all plate glass; for 
sale cheap. Frankfield & Co., jewelers, 38 W. 
34th St., New York, 








FOR SALE, established jewelry store doing a good 
repair business; low rent and good location; 
will take $800 cash for quick sale; good reason 
for selling. Address Julius Bramch, 1026 N. 
Vandeventer Ave., St. Louis, Mo. 





GOOD LOCATION in tourist town of 56,000, 
Aiken, S. C.; established jewelry and optical 
place for 18 years, will turn over location, fix- 
tures, Sept. 1; one other jeweler only; cheap 
rent; act quick, Address D. Rones & Son, 
Aiken, S. C 





FOR SALE, the leading jewelry store in one of 
the largest towns in Mississippi, having been 
established for 30 years, located on the principal 
street, commanding high class trade; owner 
wants to retire from business and will sell at 
a sacrifice for all or part cash. Apply for par- 
ticulars to Jonas Koch, 37 Maiden Lane, New 
“ork. 





Business Opportunities. 


3c. a word; minimum charge, 75c. 








JEWELRY JOBS my specialty; I pay the highest 
prices for your surplus st Ben_ Roth, whole- 
sale jeweler, 285 S. Dearborn St., Chicago, IIl. 





WANTED, party with capital who would like to 
buy an interest in a well established manufac- 
turing jewelry plant; legitimate proposition. Ad- 
dress “‘T., 2661,” care Jewelers’ Circular. 





HIGH CASH PRICES paid for diamonds 
and watches; immediate returns 
made; bank references. Address M. 
Iralson, Masonic Temple, Chicago, III. 





FOR SALE, a bargain; a jewelry business estab- 
lished over 40 years and doing the pest business 
in a city of 15,000; center of a trolley system 
reaching about a dozen villages and a rich farm- 
ing community; all contributary to it; best loca- 
tion in the city; will reduce stock as the owners 
wish to retire. Address “Q., 2615,” care Jew- 
elers’ Circular. 





FOR SALE, stock in Radke & Co., prom- 
inent jewelers, San Francisco; excel- 
lent investment for the exposition. 
For information apply H. H. Adams, 
secretary of Radke & Co., 204 Head 
Bidg., San Francisco, Cal. 





ON ACCOUNT OF BAD HEALTH will sell a good 
paying pawnshop, fixtures, location and good will 
of business; will leave city; 16 years located at 
same address, 540 Main St., Kansas City, Mo.; 
stock and’ pledges consisting of watches, dia- 
monds and jewelry and shot guns and clothing; 
most all of stock unredeemed; buyer must have 
from $10,000 to $15,000 cash to handle same. 

ee S. R, Alisky, 540 Main St., Kansas City, 


oO. 





FINE OPPORTUNITY to purchase a 
well established and _ completely 
equipped wholesale jewelry business; 
stock, safes, office fixtures, trunks, 
etc., for sale at a very low price; if 
Interested it will pay you to investi- 
gate. Address Brainard Ryan, Star 
Building, St. Louls, Mo. 


8POT CASH PAID for surplus stocks of 
diamonds, watches, Jewelry, etc.; 
strictly confidential; bank references. 
U. S. Jewelry Trading Co., 530 Broad- 
way, New York. 





| PAY CASH for your surplus stock of 
diamonds, watches and Jewelry; busi- 
ness confidential; national bank ref- 
erences. H. Schwartz, 903 Heyworth 
Bidg., Chicago, Ill. 





YOU GET quickest and best returns by 
sending your surplus stock of jewelry 
and diamonds to me; highest prices 
paid; bank references. Emanuel 
Maitz, Mallers Bldg., Chicago, Ill. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock, or part 
of jewelry, diamonds and fixtures; communicate 
with us, it will be to your advantage; rating 
and references of the highest order. a Praa 
— 15-17 Greene St., New York, establish 








PARTNER WANTED with jewelry ex- 
perience in an old established manu- 
facturing business; references re- 
quired, also some capital. T. M. 
Obsboum & Co., 1210 S. Halsted St., 
Chicago, III. 
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BUSINESS OPPORTUNITIES—Cont'd. 








PAY CASH for your diamonds, 
watches, Jewelry; send your stock to 
me and receive money by return mall; 
national bank references. Emil 
Noel, Room 511, Heyworth Bldg., 29 
E. Madison St., Chicago, III. 


HIGHEST SPOT CASH PAID for entire 
or part of your Jewelry stock; let us 
hear from you before consulting 
others; we act quickly; communica- 
tions strictly confidential; bank and 
mercantile references. Brooklyn 
Purchasing Syndicate, 608 Broadway, 
Brooklyn, N. Y. 








NO HIGH PRICES; we cannot pay high prices 


and lose money, neither can we pay low prices 
and lose the trade, so we pay full value for old 
gold or silver, new or old watches, American 
movements, filled cases, spectacles or any jewelry 
in any shape; goods valued over $10 returned 
at our cost if our check is not up to your ex- 
pectation. Liberty Refining Co., 431 Liberty Ave, 
Pittsburgh, Pa. 


Wanted to Purchase. 


3c. a word; minimum charge, 75c. 








ONE No. 2 MOSLEY SLIDE REST, genuine or 
imported; must be in good shape. E. F. Ran- 
dolph, Inc., Williamson, W. Va. 





iF YOU WISH TO RETIRE from busi- 


ness, or have surplus stock to dis- 
pose of, consult with me; it will be 
to your benefit; | am In a position to 
pay better prices than anybody. Ben. 
Roth, wholesale jeweler, 235 S. Dear- 
born St., Chicago, Ill. 


WANTED, good second-hand lathe; could also use 
other bench tools; give particulars in first letter. 
Address F. W. Mains, La Grange, Ind. 








To Let. 


3c. a word; minimum charge, 75c. 





WE ARE the largest buyers of jewelry 


stocks In the United States and pay 
the highest prices; send your dla- 
monds, watches and Jewelry to us and 
receive cash by return mall; bank ref- 
erences. Bauman Jewelry Co., 71 W. 
Madison St., Chicago, Ill. 





DESK ROOM, special terms to an engraver or 
watchmaker; good light. Room 808, Silversmiths 
Building, 15 Maiden Lane, New York. 





PART OF OFFICE, partitioned off for privacy; 
very light, low rent, all conveniences. Room 
1504, 71 Nassau St., New York. Telephone, 1503 
Cortlandt. 





DIAMONDS at great bargains, $45 per 


carat and up; mounted rings and 
other diamond jewelry bought from 
private people sold at half the regu- 
lar price; sent on memo. bill to rated 
dealers; sold for cash only. Dan. I. 
Murray, 3 Maiden Lane, New York. 





TO SUB-LET office at 71 Nassau St., 
New York; best location, fine light; 
reasonable rent. Apply Room 1006. 

TO LET, part of retail jeweler’s office, very suit- 
able for optician; American; rent moderate; 
highest references required. Billings Court, Fifth 
Ave. and 84th St., Room 706, New York. 








Miscellaneous, 


3c. a word; minimum charge, 75c. 














PIERCED MONOGRAMS in all metals and 


styles; artistic engraving, ornamenting and de 

signing on jewelry, silverware, etc.; prices rea- 

seagate. M. A. Sherre, 7 Eldridge St., New 
ork. 





MINIATURE PORTRAITS; the latest 


and best method on watches, on Ivory, 
or porcelain for brooches or lockets, 
that will not fade or peel off; painted 
miniatures, hand painted miniaturee 
on ivory. The Goldstein Engraving 
Co., 45 Maiden Lane, New York. 














Brooklyn Purchasing Syndicate 


FRANK WALKER, Auctioneer 


announces that they will sell by Public Auction 
on Sept. 8, 1913, at the large salesrooms build- 
ing, 608 Broadway, Brooklyn, a wholesale and 
retail stock. Inventories over $100,000 in all. 
This stock consists of the finest line of large 
and medium-sized diamonds, mounted in fash- 
ionable platinum settings, and are without a 
doubt the finest selection ever seen at an auc- 
tion sale. There are over 3,000 watches in 
modern designs, in 18 and 14-kt., with high 
grade American and European movements. 
Enormous line of fine quality and high grade 
gold, gold-filled and silver jewelry, sterling sil- 
ver flat and hollow ware, fancy clocks, crystal 
cut glass ware. In fact, this stock represents 
quality and quantity that dealers and store- 
keepers, also jobbers, will positively appreciate 
this extraordinary offering. The entire stock 
will be on free view for inspection Saturday, 
Sept. 6, from 10 a.m. until 4 P. M., at the prem- 
ises, 608 Broadway, Brooklyn, with enumerated 
catalogue. 


Brooklyn Purchasing Syndicate 
Phone 2328 Willlamsburg 




















Se 











are open for your inspection. 
tunity if you 


lished business. 


306 Market Street, 





and all bills receivable and office fixtures. 


THE BUSINESS OF 
Gibson, Krugler & Granbery Co. 


306 Market Street, Newark, N. J. 


IS FOR SALE TO THE HIGHEST BIDDER 


If interested, look over the plant, examine the inventory and lease. The books of the concern 
Bids must all be received within ten days. 
are interested in the manufacture of 14K. gold jewelry. 
Assets consist of thoroughly equipped modern jewelry factory; up-to-date stock of 14K. gold 
goods, consisting of bar pins, brooches, pendants, scarf pins, links, barrettes, hat pins, and a general 
line, with the dies, machinery, etc., for making same. 


phires, and a good stock of all stones used by a 14K. gold jewelry manufacturer. Also book accounts 
Everything necessary for the continuation of an estab- 


GIBSON, KRUGLER & GRANBERY CO. 


ANDREW J. HEDGES, Receiver 


Also loose diamonds, pearls, Montana sap- 


An exceptional oppor- 


Newark, N. J. 
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THE JEWELERS’ CIRCULAR-WEEKLY 








THIRD EDITION 





1899 


Workshop Notes 


For JEWELERS and WATCHMAKERS 


100 Pages New Matter 


Containing 300 Pages (size, 74/2 x 10% inches), Bound in Cloth, Stiff Covers 





A collection of the latest practical receipts on the manufacture and repairing of watches and 
clocks, and on the various processes entering into the manufacture and repairing of jewelry, as 
coloring, polishing, enameling, annealing, oxydizing, etc., in short, a thorough compendium of the 
numerous mechanical departments of the jewelers and watchmakers’ shop. 


This book is the most useful, comprehensive and perfect publication for 
the workman at the bench, and should be in the hands of every jeweler 
and watchmaker in the country. It is the only book of its kind published. 











PRICE, by mail postpaid, $2.50 





PUBLISHED BY 


THE JEWELERS’ CIRCULAR PUBLISHING CO. 


11 John Street, Cor. Broadway, NEW YORK 




















Pink with White and White Graduated 


Coral Beads 


Flexible Cover, postpaid, 50c. 
Drops and Buttons to Match pyre maa 


PUBLISHED BY 
The Jewelers’ Circular Publishing Co, 


SEND FOR MEMO PACKAGE TO 11 John St., New York 


VITELLI & CO. 


71 Nassau Street : NEW YORK 


Gems and Precious Stones 
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: , ++ LET TRAINED SALESMEN 
HANDLE YOUR SALES 


& Fifteen years as Retail Jewelers gave us an intimate knowledge 
ae of the jewelry business. Twenty years as Jewelry Auctioneers have 
given us an experience in selling goods at auction that justify our 
claim to leadership in the auction field. Results obtained in our sales 
—successes won where others equally experienced had failed, and 
the evidence of hundreds of the largest and most progressive jewelers 
in the United States and Canada for whom we have made sales still 
further justify us in this claim to leadership. 

Our auction genealogy does not lead back to the cheap 
. grind shop or the second-hand furniture business, but to the 

jewelry business, years of experience in which must always be 
the foundation of the successful jewelry auctioneer. 

A successful auction sale means the profitable disposal of that 
part of your stock you find unsalable, as well as the better part, and 
all sold without misrepresentation or exaggeration; a sale that will 
put your business upon a sound financial basis, and be the means of 
adding many new customers to your regular clientele. 

By the successful and profitable disposal of stocks invoicing 
from $50,000 to $300,000 we have proved the value of our 
services. 

If you wish real service, and are willing to pay what it is worth, 
we will be glad to thoroughly investigate your problems and tell 
you frankly what we know we can do for you. 


MITCHELL & TILLOTSON 


Jewelers’ Auctioneers 80 Maiden Lane, New York 




















Phone Cortlandt 1624 Established 1887 





Comrie & Brokaw 


AUCTIONEERS 





Jewelry, China, Art 
Wares 





C4 
W. H. BROKAW 





14 Maiden Lane, New York 





ES 


A. J. COMRIE 


The most widely known and successful men in the business. Before making arrange- 
ments for your sale we invite a thorough investigation of our standing and reliability. 


We have recently conducted sales for the following firms: Cady & Olmstead 
Jewelry Co., Kansas City, Mo.; C. H. Case & Co., Hartford, Conn.; James B. Hayden, 
Topeka, Kans. The aggregate amount of the stocks of these three firms was over 
HALF A MILLION DOLLARS. 

There is a reason why we were employed to conduct sales of such magnitude. 


Write for our Booklets and Letters of Reference, which will convince you that we are the 
Firm to conduct your sale. 

















SlevicrGlesMuslion 


ABSOLUTELY GUARANTEED FOR LIFE 


; 
~ [a 


(4 CARAT COLD % 
(O CARAT COLD 
STERLING SILVER. 


PLAIN 
ENGRAVED 
ENGINE TURNED 


COLDSMITH-SoTERN & CO. 7 


33 10 43 GOLD STREET, NEW YORK. 












TO AVOID DELAY — BRANCH OFFICES — 


USE CHICAGO, ILL.31 Nortn Stare Sr. 


LOCAL ADDRESS AMSTERDAM, HOLLAND. 10 TuLpStraat 


33-43 GOLD STREET PARIS, FRANCE 51 Rue pe CHaTeaupuN 


DISPLAY PADS FURNISHED ON APPLICATION 
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